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These  facts  assure  greater  sales  for  you 

The  day  starts  with  the  Tribune  for  you  get  when  you  use  the  Tribune  is 
most  people  in  Chicago  and  Mid  pointed  up  by  the  $70,000,000  in  adver- 
America.  Hundreds  of  thousands  more  tising  placed  in  the  Tribune  last  year — 
men  and  women  read  it  than  read  any  over  ^8,000,000  more  than  appeared 
other  Chicago  newspaper.  And  survey  in  the  next  Chicago  newspaper.  Nothing 

after  survey  reveals  that  the  Tribune  sells  Chicago  like  the  Tribune, 
is  the  newspaper  on  which  they  depend  The  facts  on  which  you  can  base  your 

prinuirily  for  buying  information.  The  plans  to  get  greater  volume  now  and 
preference  for  the  Tribune  is  usually  build  for  expanding  sales  in  step  with 

3  to  1  and  4  to  1  over  other  Chicago  the  dynamic  growth  of  the  Chicago 

newspapers.  market  will  be  furnished  by  a  Tribune 

The  greater  coverage  and  response  representative.  Why  not  ask  him  to  call. 
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ClilCAfO  It  New  York  City  17  DetruH  26 

C.  0.  Corboy  R.  C.  Mast  W  C  iatts 

1314  Tribbnt  Towtr  220  E.  42nd  St.  1306  ftnobscol  Bld|. 

22?  301  Murray  Hiil  2-3033  WOodward  2-8422 


San  Francisco  4  Los  Anfolos  5  Mexico  City  London,  S.W.  1 

FiUpatnck  Associalas  Fitspatrick  Associatts  Enriqiwi  Simoni  Mortimar  B^ans 

155  Montfomary  St.  3460  Wilsliirt  Blvd.  Peru  y  Cia.  S.A.  345  Warwick  HoustSL 

GArf Mid  1*7946  OUnkirk5-3M7  Emparan  No.  17  Trataigar  2482-2 


w  w  L/  Reels,  Tensions 
and  Autopasters  solve 


The  big  concentration  of  able-to-buy  families  in 
Indiana  is  in  the  45-county  circulation  area  of  The 
Indianapolis  Star  and  The  Indianapolis  News. 
The  380,000  daily  copies  of  these  two  papers 
go  into  more  than  half  of  this  area’s  homes. 


Concentrating  the  combined  coverage  of  The 
Star  and  The  News  in  this  $4.3  billion  market 
gives  your  advertising  more  selling  power  at  low 
dollar  cost  .  .  .  provides  you  with  the  best  way 
to  get  your  products  or  services  IN  in  Indiana! 


The  Indianapolis  Star -the  Indianapolis  news 

Kelly-Smith  Company  •  National  Representative 


CONCENTRATION 

In  Indiana 
itsTlia  STAR" 
and  Tha  NEWS' 
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“This  is  a  love  letter  to  a  square- 
rigger,  the  beautiful,  white 
training  bark  Eagle  of  the  U.S. 
Coast  Guard  Academy  at  New 
London,  Conn.” 

NO  LEAD 
FOR  A 

LANDLUBBER 

A  good  lead.  The  story?  The  thrills  and 
fears  of  a  group  of  trainees  on  a  sailing  ship 
...  a  ship  that  comes  alive  in  a  way  that 
never  happens  on  a  power  vessel.  A  story, 
too,  that  epitomizes  New  England,  an  area 
that  can  look  back  on  a  tradition  of  sailing 
ships  while  building  atomic  submarines. 

Ocean,  bay,  fresh  water,  beaches,  harbors, 
skilled  workmen,  these  natural  advantages 
have  appealed  to  visitors  and  businesses 
for  more  than  200  years.  It’s  an  area  with 
a  past  that  looks  to  the  future  ...  an  area 
reported  by  The  Providence  Journal- 
Bulletin  . .  .  with  character  . .  .  competence 
. . .  color ! 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


EDITOR  I  PUBLISHER  CALENDAR 


JULY 

8-I0 — New  York  State  Society  of  Newspaper  Editors,  Lodge  on  the  Green, 
Painted  Post,  N.  Y. 

8- II — Newspaper  Advertising  Executives  Association.  Queen  Elizabeth 

Hotel,  Montreal. 

9- I3 — American  Newspaper  Guild.  Buffalo,  N.Y. 

12- I4 — North  Carolina  Press  Association,  Blltmore  Hotel,  Morehead  City. 
N.  C. 

19- 2I — Virginia  Press,  Chamberlin  Hotel,  Old  Point  Comfort,  Va. 

24- 27 — Accredited  Home  Newspapers  of  America.  Shoreham  Hotel.  Wash¬ 
ington. 

AUGUST 

4- I0 — International  Typographical  Union,  Cincinnati. 

5- 7 — SNPA  Mechanical  Conference  (Eastern  Division).  Charleston,  S.  C. 
I2-I4 — Texas  Daily  Newspaper  Association  Conference,  Midland  and 

Odessa,  Texas. 

17-20 — Inter-American  Federation  of  Working  Newspapermen's  Organiza¬ 
tions.  Bogota,  Colombia. 

20- 22 — American  Association  of  Sunday  and  Feature  Editors.  Benjamin 
Franklin  Hotel,  Seattle,  Wash. 

j  20-23 — International  Mailers  Union,  Nashville,  Tenn. 

I  20-25 — International  Photo-Engravers  Union,  Chicago. 

26-30 — Association  for  Education  in  Journalism,  Univ.  of  North  Carolina, 
Chapel  Hill. 

SEPTEMBER 

2- 5 — Southern  Newspaper  Publishers  Association.  The  Greenbrier,  White 

Sulphur  Springs,  W.  Va. 

7-8 — Newspaper  Advertising  Executives  Association  of  the  Carolinas,  Wil¬ 
liam  Hilton  Inn,  Hilton  Head  Island,  S.  C. 

7-8 — Hoosler  State  Press  Association  Advertising  Conference.  Marott  Hotel. 
Indianapolis. 

7-9 — Mid-America  Newspaper  Mechanical  Conference,  Muehlebach  Hotel, 
Kansas  City,  Mo. 

9-13 — ^Third  Rochester  Photo  Conference.  Eastman  House,  Rochester,  N.  Y. 
1 1-15 — International  Stereotypers’  Union.  San  Antonio.  Tex. 

20-22 — Interstate  Advertising  Managers'  Association.  Shenango  Inn,  Sharon. 
Pa. 

20-22 — New  England  AP  News  Executives  Association,  Belmont  Hotel. 
Harwich,  Mass.. 

22- 23 — Illinois  Newspaper  Mechanical  Conference,  Pere  Marquette  Hotel, 
Peoria. 

23- 26 — Institute  of  Newspaper  Controllers  &  Finance  Officers,  Brown  Palace 
Hotel.  Denver. 

23- 26 — National  Newspaper  Promotion  Association,  Western  Region,  Work¬ 
shop,  Vancouver,  B.C.,  Canada. 

25- 29 — Associated  Press  Managing  Editors  Association,  Hotel  Radlsson 
Minneapolis. 

30-Oct.  2 — New  York  State  Publishers  Association.  Whiteface  Inn,  New 
York. 

OCTOBER 

1-2 — UPl  Editors'  and  Publishers'  Conference.  Fairmont  Hotel,  San  Fran¬ 
cisco. 

3- 6 — National  Conference  of  Editorial  Writers.  Tucson,  Arizona. 

4- 6 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Hotel.  Pitts¬ 

burgh. 

13- 16 — Eastern  regional  promotion  workshop.  Spring  Rock  Country  Club, 
Spring  Valley,  N.  Y. 

14- 20 — National  Newspaper  Week. 

16 — New  England  Daily  Newspaper  Association.  Sheraton-Plaza  Hotel, 
Boston. 

24- 26 — National  Editorial  Association.  Clarldge  Hotel.  Memphis^ 

24- 26 — Inter  American  Press  Association  general  assembly.  Hotel  Carrera. 
Santiago,  Chile. 

25- 27 — Central  Region  promotion  meeting.  Fort  Des  Moines  Hotel,  Des 
Moines,  Iowa. 

26 -  Oregon-Washington  AP  Association,  Seattle  Wash. 
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NOW  AT  ONE  LOW  RATE  YOU  CAN 
COVER  THE  SAN  FRANCISCO  MARKET 

with  the  Morning 

liraartsfo  ffixamttier 

and  the  Evening 

- News  letin - 


2  Newspapers!  ONE  Optional  Combined  Rate! 

With  the  acquisition  of  full  ownership  of  the  Evening  News-Call  Bulletin 
the  Hearst  Publishing  Company  is  pleased  to  announce  that  effective  July  1, 

1962  the  Evening  News-Call  Bulletin  and  the  Morning  San  Francisco 
Examiner  will  be  available  to  national  adver-  ^  V  ^/\PER 
tisers  at  an  optional  combination  rate  of  only 


WHAT  THIS  M 
EFFICIENCY  TO  NAT 

Paper: 

EXAMINER 

iEANS  IN  CC 
lONAL  ADVE 

Circulation: 

285,352 

>ST 

■RTISERS: 

Rate: 

$1.00 

NEWS-CALL  BULLETIN 

191,143 

$0.82 

COMBINATION 

Morch  31  Fublishers  Stotem«n»  as  filed  with  the  A.B 
The  Examiner  and  the  News-Coil  Bulletin  may  be  bou 

476,495 

C.  and  subject  to  oudlt.  Rates  effec 
ght  individually  or  in  combinotion  a 

$1.50 

five  July  1,  1962. 

t  the  above  rotes. 

I  You  con  odd  the  Evening  News-Call  Bulletin  to  the 
Morning  Examiner  for  only  50<  o  lige  and  get  more  than 
191,000  additional  circulation. 

B  You  con  odd  the  Morning  Examiner  to  the  Evening  News- 
Coil  Bulletin  for  only  68<  a  line  and  get  more  than  285,000 
additional  circulation. 

■  The  Morning  Examiner  and  the  Evening  News-Call 
Bulletin  will  continue  to  be  published  as  separate  newspapers 


maintaining  separate  editorial  identities.  All  that  changes 
under  the  new  ownership  is  that  national  advertisers  may 
now  buy  both  at  the  ONE  low,  low  rate  of  $1.50  per  line. 

■  Effective,  Monday,  June  18,  1962  both  the  E^enjng 
News-Coil  Bulletin  and  the  Daily  and  Sundoy  Exominer  are 
represented  nationoily  by  Hearst  Advertising  Service  Inc. 
Call  the  H.  A.  $.  man  for  further  details  or  write  direct  to 
either  newspaper. 


THE  HEARST  NEWSPAPERS 

Albany  Knickerbocker  News  Boston  Record  American  &  Sunday  Advertiser  New  York  Journal  American  San  Francisco  Examiner 

Albany  Times  Union  Los  Anteles  Herald  Examiner  New  York  Mirror  San  Francisco  News-Call  Bulletin 

Baltimore  News  Post  I  Sunday  American  Milwaukee  Sentinel  San  Antonio  Light  Seattle  Post-Intelligencer 

The  American  Weekly  Puck — The  Comic  Weekly 
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IT  TAKES  MORE  THAN  ONE 


To  Carry  the  Load  in  the  Nation's 
10th  Largest  Market  .. . . 

FitIT  liiTIU-iMai 


The  Fort  Worth-Dallas  Market  now  ranks  10th 
in  the  nation  in  Retail  Sales  ($2,726,460, 
000)."  But  it  takes  a  Fort  Worth  newspaper  to 
cover  the  Fort  Worth  portion  of  this  rich  and 
vital  market ...  the  Fort  Worth  Star-Telegram 
.  .  .  with  92%  daily  family  coverage  and  71% 
on  Sunday."' 

Sources  Sales  Management,  Nov,  10.  1961:  ABC.  3/31/61 

Fort  Worth  STAR-TELE(^iM 


nthout  the  vte  of  schemes,  premiums  or  contests 
"Just  a  good  nowtpopor" 


Cot. 


umn 


Jock  W  Compbell 


Amon  G.  Carter,  )r.. 
President  &  Publishei 


Ralph  D  Roy 
Notional  Adv.  Monoger 


f\au  ^rwin  d  s^olumn _ 

★  ★★★★★ 

The  Indianapolis  News  assembled  a  big  batch  of  pictures  re 
ceived  by  the  business  desk  in  the  last  few  months  without 
identification  and  featured  them  in  a  composite  four-column 
photo  with  caption  “Who  Am  I  or  What’s  My  Name?”  Under 
the  photo,  the  News  pointed  out  that  one  of  the  worst  crimes 
for  a  newspaper  to  commit,  in  the  eyes  of  the  public,  is  to  mis 
spell  a  person’s  name  or  make  a  mistake  in  identifying  a  picture 
One  of  the  worst  mistakes,  in  the  eyes  of  a  reporter,  it  added, 
is  to  receive  a  picture  with  no  ID.  .  .  .  Robert  J.  Kerr,  Dunkirh 
(N.Y.)  Evening  Observer,  made  a  little  survey  about  names 
for  filler,  discussed  here  for  the  last  few  months.  His  papers 
composing  room  foreman.  John  Nowak,  recalled  that  the  West 
ern  Newspaper  Union  labelled  it  “Midget  Miscel.any”  when  it 
sold  it  back  in  1929.  He  also  recalled  “column  closer”  anc 
“boiler  plate.”  stemming  from  the  use  of  plate  filler  by  weeklies 
Henry  Messina,  production  manager,  Honolulu  Advertiser,  su® 
gested  “grape.”  W.  H.  Jenkins,  composing  room  foreman.  Horn 
ton  Chronicle,  reported:  “W’e  call  fillers  ‘Jakes.’  It  got  its  name 
from  our  general  manager,  ‘Jake’  Butler,  who  at  that  time  was 
manager  of  the  Classified  Department.  The  printers  kept  com 
plaining  about  not  having  enough  ‘shorts’  to  fill  small  holes  so 
Mr.  Butler  came  up  with  the  idea  of  promoting  the  Classified 
Section  by  writing  several  different  types  of  ‘Jakes’  callin® 
attention  to  the  drawing  power  and  the  closing  times  of  the 
classified  pages.” 

A  Prayer  for  ISetcsmen 

(This  invocation  was  written  and  isiven  by  Dr.  James  P.  (Jeiiirnls. 
editor  of  the  Houston  Chronicle's  “Church  Chronicle”  and  i 
former  Suffragan  Bishop  of  the  Episcopal  Diocest-  of  Texas,  al 
the  First  City  National  Bank  press  awards  luncheon). 

O  Thou  who  art 

the  Truth  and  the  Publisher  of  news 
far  greater  than  we  puny  mortals  can 
either  comprehend  or  narrate 
except  in  part, 

deliver  us  from  the  smug  sophistications  of  this  our  day 
where  it  is  cute  to  be  cynical, 
where  it  is  profitable  to  be  compromising, 
strategically  safe  to  be  timid, 
convenient  to  be  clever, 
where  it  is  considered  more  virtuous 
to  take  potshots  at  pygmies 
than 

to  do  battle  with  entrenched  giants  .  .  . 
at  least, 

save  this  moment 

I  from  being  a  hollow  gesture  to  custom  or  convention. 

!  Incite  in  us 

a  reverent  awe  of  Thee  that  is  beginning 
of  wisdom. 

Illumine  us 

with  insight  to  understand 
that  the  evil  of  our  world 

which  we  pretend  and  profess  to  abhor 
is  nothing  less  than  the  accumulation 
i  of  all  devices  that  are  unrighteous  with  us 

I  as  individuals. 

Be  constant  to  remind  us,  however,  that  > 

goodness  is  just  as  real  as  malevolence 
and 

integrity  just  as  prevalent  as  selfish  expediency. 

In  due  time, 

return  us  to  our  labors 

and  help  us  to  be 

faithful  stewards  of  a  noble  estate, 
courageous  citizens  of  a  free  land, 
men  and  women,  all, 

who  take  stubborn,  moral  pride 
in  telling  the  news. 

Now, 

bless  this  food  and  this  occasion.  .  .  . 

For  some  of  us, 

j  this  we  pray  in  the  name  of  the  Law  and  the  Prophets. 

For  others  of  us, 

j  This  we  pray  through  Jesus  Christ  our  Lord, 
i  Amen. 
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WHO  CARES? 


People  in  the  St.  Louis  area  have  been  “buying 
bridges”  since  1932.  What  happens  to  a  city’s 
business  when  toll  charges  are  lifted?  At  Alton, 
Illinois,  bridge  traffic  increased  50  per  cent  in 
one  week.  Feeling  that  bridges  should  be 

used  to  promote  rather  than  retard  commerce, 
the  Globe-Democrat  brought  the  facts  before 
the  people  in  a  series  of  pointed  editorials  and 


articles.  An  informed  public  called  for  action, 
and  the  Globe  continued  its  efforts  editorially 
and  by  direct  appeal.  As  a  result,  plans  are  now 
underway  for  the  new  toll-free  Poplar  Street 
Bridge  to  be  completed  by  1964. 

A  question  you’ll  hear  quite  often  in  the  St.  Louis 
area  is,  “What’s  the  Globe  doing  this  week?  ”  We 
wouldn’t  have  it  any  other  way. 
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editorial 


Tobacco  Ads 

ONTF  again  in  tlie  ik  l)ati‘  over  tohacio  and  its  alleged  (aiuei  (anting 
pi<K  li\ ilies  some  people  lliink  the  piohlein  would  he  solveil  il 
advertising  of  tohaeeo  picMliu  ts  were  prohibited.  We  were  sur|)rised 
to  read  of  the  five  doetois  who  reported  to  the  American  Medical  As¬ 
sociation  on  a  new  stiiclv  which  is  supposed  to  establish  another  link 
between  lung  cancer  and  cigaret  smoking  who  utgecl,  as  a  result, 
new  laws  to  forbid  anv  advertising  for  sale  of  tobacco  jmccluc  ts. 

It  is  an  admission,  of  course,  that  advertising  does  he  lp  to  promote 
the  sale  of  goods.  Hut  it  does  not  necessarilv  follow  that  a  jnocluct 
will  not  l)e  sold  (or  bought)  if  it  is  not  advertised. 

If  it  should  be  decidc'd  ultimatelv  bv  the  experts  that  cigarets  and 
other  tol)acco  products  aie  defmitelv  hannfid  and  without  cpiestion 
a  cause  of  cancer  and  other  health  problems,  then  it  will  be  up  to 
the  health  authorities  to  regulate  or  ban  the  manufacture  and  sale 
of  these  items.  But  let  us  not  fall  into  the  trap  of  including  adver¬ 
tising  as  a  culprit  in  the  disenssion.  Advertising  has  absolutely  nothing 
to  do  with  whether  or  not  cigarets  are  harmful. 

.\s  long  as  a  prcxluc  t — any  product — can  be  manufactured  and  sold 
to  the  public  within  the  law  in  this  country  we  believe  it  is  the  right 
and  privilege  of  the  manidacturer  and  the  retailer  in  our  free  enter¬ 
prise  .system  to  advertise  its  availability. 

Test  in  Washington  State 

V|^ K  ARK  glad  to  .see  the  .\llied  Daily  Newspapers  of  Washington 
”  making  a  test  case  out  of  the  dispute  with  the  State  Board  .Against 
Disaimination.  I'lie  controversv  should  never  have  arisen  in  the 
first  place. 

The  Bremerton  Sun  offered  as  a  public  service  to  help  students  get 
summer  jobs  by  printing  their  pictures  free  in  an  employment  service 
jnoject.  The  State  Board  warned  the  jiaper  would  be  aiding  and 
abetting  violation  of  the  state's  anti-discrimination  laws  if  the  pictures 
were  used. 

That  is  a  ridiculous  asseition.  I'he  pajK'r  was  offering  the  service 
to  students  free,  riiere  was  no  comj)ulsic)n— 1  fb  out  of  500  accepted 
the  offer — there  was  no  fee  attached.  The  newspajHT  is  not  an  em¬ 
ployment  agencry  and  the  students  participated  voluntarily. 

If  the  reasoning  of  the  State  Board  is  allowed  to  jx^rsist,  newspapers 
could  l)e  prevented  from  publishing  j)ictures  of  college  graduates. 
Aren’t  they  all  looking  for  jolts? 

Height  of  Irresponsibility 

Evf.ky  time  we  use  the  word  “irresjxtnsibility”  in  connection  with 
a  strike  against  a  newspaper  the  unions  involved  attack  us  violent- 
Iv.  .So  far  we  haven't  heard  one  union  official  critici/e  the  I’resiclent 
of  the  United  States  for  saying  the  airlines  strike  is  the  “height  of 
irresponsibility,”  so  a|)parently  they  agree  such  a  thing  is  jtossible. 

Building  Circulation 

Ai  Kw  New  A'ork  newsjKipers  are  giving  away  money  at  a  rate  in 
excess  of  $1,250,000  per  year  in  an  attempt  to  get  more  people 
to  buy  the  pajx.‘rs  daily.  I  hat  amounts  to  alx>ut  525,000  a  week.  Spent 
in  another  direction  it  would  pay  for  ajrproximately  100  gocxl  re- 
j>orters  and  cleskmen — or  half  that  number  plus  the  pajx:r  and  ink 
recpiired  to  pritit  their  stuff. 


I\it  nmii  ran  srrrr  Itrit  masters;  fm 
either  he  will  hate  the  one,  and  lore  the 
other;  or  else  he  will  hold  to  the  one,  anil 
despise  the  other.  Ye  cannot  serve  (lid 
and  tnatnrnon.— Matthew,  6;  21. 
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CARTOON  IDEAS  OF  THE  WEEK 


WILL  HE  TALK  OVER  IT, 

JUMP  IT  OR  .  .  .  WHAT? 

Peb  (Pierre  Bellocq),  Phi'acie  olila  (Pa.)  Inquirer 


letters 

‘LEGIBILITY* 

Some  fine  newspaper  people  are  being 
stampeded  down  the  garden  path  by  the 
AN  PA  in  its  high-geared,  though  dubious 
campaign  to  force  a  change  in  the  stand¬ 
ards  of  tape  transmission  by  the  wire 
services. 

In  the  elusive  name  of  “legibility”,  the 
ANP.\  wants  ail  wire  tape  users  to  spend 
thousands  of  dollars  for  new  fonts  of  wider 
type  faces  and  or  add  more  thousands  of 
I  dollars  to  annual  newsprint  costs  for  pub¬ 
lishing  the  same  amount  of  news.  No  other 
reason  is  given — just  “legibility”  (spoken 
with  nearly  the  same  reverence  as  mother¬ 
hood,  church  and  Old  Glory). 

The  intensity  with  which  the  .AN PA  is 
pushing  the  campaign  became  clear  at  the 
Philadelphia  production  conference  where 
the  keynote  seemed  to  be:  “.Anyone  who 
opposes  this  project  just  doesn’t  under¬ 
stand  how  hard  the  committee  has 
worked”.  .At  one  point.  .ANP.A  even 
claimed  support  for  its  proposal  by  those 
who  didn't  answer  the  questionnaires — on 
the  tenuous  “reasoning”  that  all  opponents 
surely  would  have  made  their  position 
known. 

Few  solid  facts  were  presented  beyond 
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TOO  MUCH  ISS  UNTER  DER  WALL 
GESCHLIPPEN 

LePelley,  Christian  Science  Monitor 


the  historical  and  statistical  record  of 
where  we’ve  been  and  where  we  are  in 
the  matter  of  column  widths.  The  .ANP.A 
only  “believes”  the  wire  services  will  make 
the  changeover  next  .April;  the  ANP.A 
only  “believes”  mechanical  problems  can 
be  solved  or  lessened  by  perforator  and 
machine  settings;  the  .ANP.A  has  “assur¬ 
ances”  that  mat  manufacturers  (who  have 
no  way  of  determining  the  demand)  can 
meet  all  orders  by  next  .April;  the  .ANP.A 
“believes”  it  is  time  to  surrender  a  goodly 
portion  of  the  newsprint  savings  achieved 
in  past  years.  Yet.  more  than  two  months 
previously,  the  same  group  said  it  had 
given  to  publishers  “all  of  the  facts  neces¬ 
sary  for  you  to  decide  .  . 

One  fact,  however,  stands  out:  the 
.ANP.A  has  not  made  clear  to  publishers 
what  the  proposed  change  will  cost  them. 
It  has  tried  to  sugar-coat  the  bitter  pill 
with  such  blandishments  as:  “You’ve  been 
saving  money  on  newsprint  for  ten  years; 
it’s  time  to  save  less  in  the  name  of  legi¬ 
bility”.  or.  “A'ou’ll  have  to  replace  your 
type  fonts  in  the  next  two  years,  anyhow; 
so  why  not  now”? 

Through  it  all.  determining  the  cost  of 
the  proposed  change  remains  a  “do-it- 
yourself’  project  for  each  publisher.  To 
those  who  haven’t  done  so,  I  suggest  the 
following  formula: 

1.  Multiply  by  S500  the  number  of  news 
fonts  in  your  composing  room.  It  will  cost 
you  somewhere  near  that  amount  for  new 
wider-alphabet  fonts. 

2.  .Allowing  for  wear-and-tear,  set  a 
value  on  your  existing  news  fonts.  Then 
deduct  what  a  scrap  dealer  will  give  you 
for  the  brass.  The  difference  is  what  you’re 
out-of-pocket  for  owning  those  suddenly- 
worthless  type  faces. 

3.  Since  the  wider  alphabets  will  cost 
you  effective  use  of  one  inch  of  space  in 
every  column,  allow  about  4.5%  in  extra 
newsprint  costs  on  all  the  space  you  de¬ 
vote  to  standard  news  columns.  You’re 
pretty  well  stuck  with  this  one,  even  if 
you  decide  not  to  buy  new  type  fonts. 

Those  are  the  bigger  items.  There  may 
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TERMITES 

Hungerford,  Pittsburgh  (Pa.)  Post-Gazette 


well  be  others,  including  a  loss  in  type¬ 
setting  efficiency  because  your  operators 
will  be  confronted  with  more  tight  lines, 
word  breaks,  etc.,  or  perhaps  some  ex¬ 
penditures  for  mechanical  changes,  al¬ 
though  ANP.A  says  “most”  of  us  will  be 
spared  this  item. 

By  illustration,  the  proposed  change 
will  cost  the  Patriot  Ledger  $15,000  for 
the  type  font  change  and  add  some  $8,500 
annually  to  newsprint  costs  for  printing 
the  same  number  of  news  lines  as  we  do 
now.  The  Patriot  Ledger  has  devoted  con¬ 
siderable  effort  toward  reducing  the  cost 
of  publishing,  believing  that  economies  are 
the  only  way  to  stem  the  tide  of  mergers 
and  failures.  The  .ANP.A’s  proposal  seems 
a  decided  step  in  the  wrong  direction. 

R.  D.  .Allen 

.Assistant  to  the  Publisher, 

Quincy  (Mass.)  Patriot  Ledger. 


Short  Takes 

Not  since  the  classic  Cord  of  the  mid- 
193'Js  has  a  front-engined  car  been  pro¬ 
duced  in  the  U.  S.  —  Lancaster  (Pa.) 
Sew  Era. 

• 

He  has  never  had  a  serious  accident 
but  many  creamed  fenders  and  smashed 
grills.  —  Madison  (Wis.)  Wisconsin 
State  Journal. 

• 

The  union  and  the  railroad  agreed  that 
adequate  and  ample  babooses  would  be 
supplied.  —  Syracuse  (N.  Y.)  Herald- 
Joumal. 

• 

He  turned  the  fun  on  himself,  but  it 
wouldn’t  work.  —  .Albany  (N.  Y.)  Times- 
Union. 

• 

Dormitory  roof  rent  was  also  raised 
slightly.  —  Harrisburg  (Pa.)  Patriot. 
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That’s  right.  All  the  news  for  a  ten  day  period  is  con¬ 
tained  in  a  single  35mm  reel  of  The  New  York  Times 
on  Microfilm. 

You  get  everything  that  was  published  in  ten  succes¬ 
sive  issues  of  the  Late  City  Edition— the  full  day-to- 
day  record  of  national  and  world  affairs  in  a  form 
that’s  easy  to  file  and  easy  to  use. 

It’s  a  wonderful  space  saver.  The  films  for  a  whole 
year  take  up  less  room  than  an  ordinary  typewriter. 
Your  file  of  The  New  York  Times  is  always  complete, 
and  so  much  easier  to  handle ! 

It’s  the  most  convenient  way  to  preserve  the  new's— 
and  the  most  economical.  Only  $222  pays  for  a  full 


year’s  subscription  starting  with  the  month  during 
which  your  order  is  received,  or  with  a  future  month. 
If  you  also  want  the  films  for  hack  moyiths  of  the  cur¬ 
rent  year  they  can  be  made  to  order  for  you.  The  cost 
will  be  $28  for  each  month. 

If  your  library  is  without  a  space  saving,  constantly 
growing  file  of  The  New  York  Times  on  Microfilm  why 
not  have  a  subscription  entered  without  delay?  The 
films  will  arrive  at  ten  day  intervals.  You’ll  like  the 
fast  service! 

Ncto  ^3ork  Simcs 

ON  MICROFILM 

229  West  43rd  Street,  New  York  36,  N.Y. 
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79  Days  of  Minneapolis 
Shutdown;  New  Daily  Gains 


Cowles  Jr.  Accepts  Interesting  •  By  Monday,  July  2,  about 

$2  million  in  payroll  alone  will 

Challenge  When  Strike  Is  Over  '’To the 

Bv  Philip  N  Sohuvler  longest  newspaper  suspensions 

Editor  *  Publisher  Staff  '•‘^ord.  There  have  been  shut- 

downs  of  lonj^er  duration  but 
.  1  .  .  .  they  have  been  in  cities  smaller 

a'V'lour-  ong  news  report  Minneapolis, 

tor  i8  days,  through  June  30,  on  television  daily. 

le  .Miutuapolis  Star  and  Trih-  •  Hundreds  of  the  news-  leaiiiflers  ^^enl  Out  April  12 


By  Philip  N.  Schuyler 

Editor  &  Publisher  Staff 


the  Minneapolis  Star  and  Trih-  •  Hundreds  of  the  news-  leaiiiflors  ^^enl  Out  April  12 
«Mt-  (morning,  evening,  Sunday)  paper.s’  carrier  force  of  more  Although  the  teamsters’ 
have  lieen  out  of  circulation  due  than  13,000  have  turned  to  han-  brotherhood  walked  out  first,  at 
to  lalxjr  troubles.  dling  the  new  Minneapolis  4  p.m.  Thursday,  April  12,  tying 

The  effects  of  the  newspaper  Herald.  up  the  delivery  system,  the  crux 


to  lalxjr  troubles.  dling  t 

The  effects  of  the  newspaper  Herald. 


shutdown  on  the  metropolitan 


There  have  been  few  “deser-  of  the  situation  has  been  the 


Sheriff  Strangles  His  Wife  —  Story  on  Page  8 

.n  1°^  _ 

FEAR  DELAYS  ALGERIAN  PEACE 


CLIC  Gets  New  List  of  Priority  Projects 

♦V  Were  We  Go  Again  j 

’t  Anns  At  OuKk  Candidates  File  Today  \ 

y,  ^ 

kattosAi. 

Setu,ned  to  !<a)l» 

*•»)*  7.  **  .*1  * 

Slar-Trib  Writers  ~ 

Belittle  Daily  Herald 
In  T ime  Magazine 

.  .  V  Local  Airlift  Unit  Pulls  Out  of  Viet  Nam 


t  tse 


!  M«e  Fires. 
iShoMiriQs  By 
iAigiers  OAS 


area  served  by  the  Star  and  tions”  from  the  news  staff  of  steadfa.st  positions  of  manage- 
Tribune — an  estimated  popula-  the  Star  and  Tribune.  ment  and  some  of  the  craft 

tion  of  1,500,000,  with  over 

1,000,000  in  Greater  Minneapolis  _  ,  ...  « 

alone— have  been  “deep  and  far-  Sheriff  Strangles  His  Wife  —  Story  on  Page  8 

reaching.”  _ 

cil,  wiiiioiii  Its  -Sour 

That  was  the  summarj'  state-  •  - _  -  ~ 

FEAR  DELAYS  ALGERIAN  PEACE 

born  under  the  title  of  “City  —s /u.«  1  M«e  Fires. 

"  As"oL^  deri^man  "express^ed  CLIC  Gets  New  List  of  Priority  Projects 

it,  .Minneapolis  was  a  city  with-  Ner.pw'  Here  We  Go  Again  I  . 

out  its  soul.  I'* Ims  klQuniCarsdidalesFileToday  \ 

What  do  you  find  on  a  visit  imkeSololw 

here  today?  From  the  viewpoint  '.■'.r 

of  a  newspaper  industrv  re-  .  iaun 

iwrter,  this  is  the  picture:  Reti  Wmg 

•  Negotiations  toward  settle-  - 

ment  of  many  issues  on  the  ^ 

bargaining  table  with  half  a  r"  "t  Tlj, 

dozen  unions  continue,  plod-  , 'n  i  u  - 

dingly,  sometimes  hopefully,  Bel.^le  Daily  Herald 

often  (iiscouraping:ly.  ‘  - - 

•  A  new  daily  newspaper —  .  .  Local  Airlift  Unit  Pulls  Out  of  Viet  Nam 

the  Minneapolis  Daily  Herald —  "  ’r'  ' 

has  gained  a  foothold  in  what  ^  .. 

has  been  a  single-ownership  ‘  /SpA 

newspaper  city  for  14  years.  “ 

•  Suburban  weekly  news- 
papers  which  ring  the  central 

city  have  reaped  dividends  in  •  .  ^  ^  ^ 

advertising  and  circulation  while  ^  ^ 

expanding  their  news  services.  '  ^ 

A  group  of  them  has  established 

a  Sunday  edition.  .=  :r.  r.T-.:;.?*"  ^ 

•  Daily  newspapers  in  cities  ■  .  -  ^  .  —  -  ..  .... 

around  the  state  have  picked  up  .  Wold  s  133rd  Will  Be  Sorely  Missed  ;  *  = 

circulation  and  linage  gains.  ^  T"  ^  • 

•  A  skeleton  force  of  news  .T,-’  T 

and  editorial  writers  has  pub-  ‘  'T  V-’- 

lished  a  daily  two-page  “file  ^ 

TOp>  ^  e<lition  of  the  struck  ^  recent  front  page  of  the  new  Minneapolis  Daily  Herald,  on  whic 

Publisher  McCaffrey  replies  to  a  Time  magazine  story  whici 

•  The  Star  and  Tribune  pro-  "belittled"  his  paper. 
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PiincB  Sign 
Pact  «  Laos. 
World  ReidtB 


Wold  s  133rd  Will  Be  Sorely  Missed 


A  recent  front  page  of  the  new  Minneapolis  Daily  Herald,  on  which 
(at  left)  Publisher  McCaffrey  replies  to  a  Time  magazine  story  which 
"belittled"  his  paper. 
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unions  on  a  key  question  of  work 
methods. 

Underlying  the  negotiations 
are  wages  and  fringe  benefit 
demands,  but  the  Company  has 
describetl  the  “biggest  issues” 
as  those  relating  to  proposals 
for  streamlining  and  improving 
work  procedures,  and  union  con¬ 
cern  about  job  security,  particu¬ 
larly  in  the  mail  room  operation. 

Elmer  Brown,  president  of 
the  International  Typographical 
Union  which  embraces  the 
mailers’  union  here,  has  said  he 
has  told  management  “over  and 
over  again”  that  the  union  will 
accept  the  installation  of  new 
machinery  and  suffer  the  con¬ 
sequences  of  job  losses  in  the 
name  of  “progress,”  but  it  will 
resist  the  transfer  of  mail  room 
work  to  drivers,  route  men, 
sub-station  employes  and  others 
outside  the  plant. 

Under  the  last  wage  proposal 
before  the  teamsters  struck, 
management  agreed  to  give  18c 
an  hour  over  a  two-year  con¬ 
tract  period.  This  would  have 
made  drivers’  pay  $3.07  an  hour 
on  a  38-hour  week.  Printers’  pay 
would  have  gone  up  to  $3.97*, 2 
an  hour. 

Mailers  and  printers  joined 
the  teamsters’  picket  line  and  the 
stereotypers  followed  on  May  11. 
Other  union  members  also  re¬ 
fused  to  cross  the  line. 

Talkn  Go  on  Daily 

Talks  with  the  pressmen  were 
under  way  when  this  reporter 
came  here  this  week.  Joyce  A. 
Swan,  publisher  of  the  Cowles- 
owned  newspapers,  has  been 
meeting  almost  daily  with  one 
union  committee  or  another.  It 
was  announced  that  agreement 
was  reached  on  all  non-economic 
issues. 

There  was  a  flicker  of  hope 
an  agreement  might  be  reached 
soon.  But  two  weeks  ago  similar 
expectations  faded.  Then  ITU 
president  Brown  and  Joseph 
Bailey,  the  mailers’  vicepresi¬ 
dent,  agreed  to  some  changes  in 
the  mail  room.  Harold  Hoi,  local 
president,  rejected  the  inter¬ 
national  officers’  recommenda¬ 
tions. 

If  agreement  were  reached 
with  all  of  the  unions,  confirm¬ 
ing  and  signing  of  contracts 
would  take  nearly  two  weeks. 
Then  it  probably  would  l)e  48 
hours  before  presses  could  roll 
again. 

173,000  Presj*  Bun 
I  Meanwhile,  presses  were  turn- 
I  ing  out  up  to  175,000  copies  of 
(Continued  on  page  10) 
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Minneapolis 

(Contitiucd  from  piif/c  9) 


the  M in mn polish  Ihiilp  Herald 
in  tliree  commercial  i)rintinff 
plants,  fed  by  type  from  four 
shoi)s. 

The  Herald’s  i)uhlisher,  Maur¬ 
ice  McCaffrey,  18-year-old  ad 
apency  owner,  said  he  hoped  to 
extend  the  four-days-a-week 
publishinjr  schedule  to  Sunday. 
He  said  he  has  applied  for 
Associated  Press  membership 
and  hopes  to  buy  a  press  soon. 

Mr.  McCaffrey  and  Francis 
K.  McGovern,  12,  editor,  said 
they  realized  they  had  a  long 
way  to  go  before  they  would 
be  a  match  for  the  Star  and 
Tribune  whose  last  ABC  state¬ 
ment  showetl  229,8.‘3T  morning, 
291,496  evening,  and  661,651 
Sunday. 

Tuesday’s  paper,  Xo.  41,  they 
calhnl  l)etter  than  the  first.  It 
ran  22  pages,  instead  of  14,  and 
had  a  four-page  tabloid  “Sum¬ 
mer  in  Minnesota”  sui)plement. 
A  50-page  edition  has  also  been 


for  Anotlier' 

“There’s  room  for  another 
daily  in  this  city,”  Mr.  McGov¬ 
ern  insisted.  The  ABC  city  zone 
is  848,447. 

Mr.  McGovern,  father  of  nine 
children  ranging  from  2  to  15, 
studied  to  be  a  priest  but  gave 
up  the  idea  after  his  father  died. 
The  war  came  and  he  went  into 
the  Xavy  Air  Cor])s,  ending  as  a 
deep  sea  diver  in  the  English 
Channel. 

During  a  nine-day  leave  in 
Washington  he  married  Kathryn 
Garula.  With  $700  she  had  saved, 
and  money  he  had  from  service, 
they  bought  a  German  rotoprint 
machine  and  a  Varityper,  and 
started  a  shopper  newspaper 
here. 

For  10  years,  1950-60,  he  was 
editor  of  the  Minneapolis  Argus, 
a  weekly.  He  tried  unsuccess¬ 
fully  to  get  Emmett  L.  Dumpke, 
publisher,  to  swing  into  the  daily 
field. 

Mr.  McCaffrey  had  more 
nerve.  His  father  died  when  he 
was  four.  He  was  brought  up  in 
an  orphanage,  paid  his  way 
through  the  University  of  Min¬ 
nesota  by  giving  dance  parties 
and  working  for  Dayton’s  de¬ 
partment  store.  After  gradua¬ 
tion  he  continued  wdth  the  store, 
becoming  its  advertising  direc¬ 
tor.  Eight  years  ago  he  started 
the  McCaffrey  Advertising 
Agency.  He  said  he  has  24 
accounts,  billing  about  $500,000 
a  year. 

His  special  work  is  in  the  field 
of  politics.  He  named  Congress¬ 
man  Walter  H.  Judd  as  his 
“best  client.”  This  year  he  wrote 


PUBLISHER — Maurice  McCaffrey, 

ad  agency  man,  heads  up  the  Min¬ 
neapolis  Daily  Herald. 

and  published  “Advertising  Wins 
Elections”  ($4.95  Gilbert  Pub¬ 
lishing  Company,  Minneapolis). 

McMlesl  Idea 

On  the  Thursday  before  May 
1  Mr.  McGovern  met  Mr.  Mc¬ 
Caffrey  for  the  first  time.  Some¬ 
one  had  said  he  might  be  willing 
to  finance  a  daily.  Mr.  McCaffrey 
li.stened  to  the  McGovern  plan. 
On  Friday,  he  telephoned  Frank 
and  said,  “It  looks  like  some¬ 
thing  can  be  done.” 

Mr.  McGovern’s  idea  was 
modest,  calling  for  $4,000  a 
week.  They  were  to  begin  with 
a  15,000  press  run.  The  day 
before  May  1  they  gave  the  news 
to  the  local  stations.  People  lined 
up  waiting  for  the  first  edition, 
and  60,000  copies  were  sold. 

Circulation  one  day — June  20 
— hit  175,000,  when  a  free  dis¬ 
tribution  of  75,000,  over  and 
above  paid,  was  made  to  fill  a 
contract  for  Dajdon’s,  which 
had  bought  a  12-page  section. 

‘Here  to  Slay’ 

“We’re  here  to  stay,”  Mr. 
McCaffrey  said. 

A  bundle  of  energy,  Mr.  Mc¬ 
Govern  got  out  the  first  issue 
almost  single-handed.  Now  with 
a  total  staff  of  160  (the  Star 
and  Tribune  employ  10  times 
that  number)  he  has  15  on  the 
editorial  side  and  no  wire  serv¬ 
ice.  He  buys  a  mail  service  from 
Xorth  American  Newspaper 
Alliance. 

The  Herald’s  publisher  said  a 
letter  to  the  Associated  Press 
noted  that  he  had  receiv^ed  an 
inquiry  from  the  Judiciary  Com¬ 
mittee  of  the  House  of  Repre¬ 
sentatives,  stating  it  was  inves¬ 
tigating  newspaper  monopolies. 
Mr.  McCaffrey  said  he  agreed 
to  pay  the  $90,000  adv'ance  asked 
by  AP  and  post  the  $1,000  bond. 
The  $90,000  would  cover  monthly 
payments  of  $1,000  for  news 


Until  .\P  starts,  the  Herald 
is  relying  on  radio  operators 
who  pick  up  news  broadcast  in 
English  from  Beirut,  on  their 
few  local  reporters,  and  “friends 
in  Washington  and  all  over  the 
country.”  Syndicated  columnists 
include  Drew  Pear.-jon  and  West- 
bi-ook  Pegler. 

On  Monday,  June  25,  the 
Herald  circulation  figure  was 
given  as  125,00(1,  of  which  45,- 
000  coi)ies  were  home-delivered, 
according  to  Robert  Bosworth, 
circulation  director.  He  is  a 
former  In-er  distributor  from 
Sjiringfield,  Ill.  who  had  been 
a  newspaper  carrier  in  Decatur. 

700  Carrier* 

“We  have  700  carriers  now,” 
he  said.  “.About  IlOG  of  them  are 
from  the  Star  and  Tribune.” 

The  lK)ys  get  2':>c  of  the  10c  a 
coi)y  charged.  With  larger  rout<  s 
and  higher  profit,  Mr.  Bosworth 
said,  the  Herald  carriers  makt 
as  much  and  .sometimes  more 
than  they  did  with  the  Cowles 
l)ai)ers,  even  without  a  Sunday 
delivery. 

“We  aim  to  add  400  carriers 
by  July  4,”  Mr.  Bosworth  added. 

He  said  he  has  26  zones, 
each  headed  by  a  manager.  Mo.st 
of  them  are  this  year’s  college 
graduates.  They  earn  a  draw  on 
commissions  of  $80  a  week. 
Eventually,  he  expects  to  have 
70  zones. 

“Believe  me  we  are  going  to 
give  the  Star  and  Tribune  a  good 
fight  when  they  get  going  again.” 

Publisher  McCaffrey  said  he 
hopes  to  have  more  capital  to 
work  with  soon  but  he  couldn’t 
disclose  the  details  of  his 
financing  plan  while  it’s  pend¬ 
ing  before  the  Securities  &  Ex¬ 
change  Commission. 

“We’ve  made  a  profit  so  far 
right  from  the  first  day,”  he 
said.  “As  of  today  we  have  over 
$250,000  receivables,  as  against 
$11,000  payables.  Much  of  what 
is  owed  us  should  come  in  by  the 
10th  of  July.  About  $30,000  is 
due  from  classified  ads,  $75,000 
in  subscriptions,  the  balance  in 
display. 

“Weekly  expenses  are  in  ex¬ 
cess  of  $100,000.” 

Working  16  hours  a  day  at 
least  to  help  meet  these  expenses 
are  Col.  Philip  Brown,  business 
director,  and  Cletus  L.  McGov¬ 
ern,  Frank’s  younger  brother, 
ad  di l  ector.  Col.  Brown  is  a  re¬ 
tired  Army  officer.  Cletus  worked 
with  Frank  on  the  shoppers  and 
so  far  they  have  been  able  to 
keep  the  Herald’s  news  hole  609c 
with  409^p  in  display  and  clas¬ 
sified  ad  copy.  There  were  eight 
pages  of  want  ads  June  13.  The 
rate  is  55c  a  line. 

Until  a  short  time  ago,  most 
classified  users  had  to  come  to 
the  paper  with  their  copy.  Now 
there  are  20  telephone  ad  takers. 


EDITOR  —  Frank  McGovern  was 
pictured  after  an  all-night  vigil  at 
the  Herald  printing  plant. 


Jlost  of  the  big  stores  and 
supermarkets  are  using  full 
page  display  ads.  National  copy 
has  been  light. 

“You  have  to  have  the  news¬ 
paper  medium,”  said  Miss  Fern 
Albright,  advertising  manager 
of  the  Sears,  Roebuck  store. 
“You  need  print,  even  if  only  a 
circular.” 

Miss  Albright  has  used  tv  and 
radio  to  try  to  fill  the  newspaper 
vacuum.  She  is  coming  into  the 
Herald  regularly  in  July,  she 
said.  A  coupon  ad  of  only  60 
lines  that  brought  in  w'hat  Miss 
Albright  called  “better  results 
than  anticipated”  clinched  the 
decision. 

“We  announced  at  the  start 
one  flat  rate  of  $4  an  inch,”  Mr. 
McCaffrey  said.  “With  our  guar¬ 
antee  of  40,000  circulation  that 
would  have  been  28I2C  a  line,  all 
commissionable. 

“But  it  proved  a  sad  experi¬ 
ment.  There  are  about  65  ad 
agencies  in  town.  They  snubbed 
us.  Our  offer  lasted  two  weeks.” 

There  have  been  three  differ¬ 
ent  rate  cards  since.  All  show  a 
differential  favoring  the  local 
retail  advertiser.  The  first  up¬ 
ward  move  was  to  45c  a  line 
national.  This  was  under  the 
Tribune’s  price.  It  was  well 
above  the  local  charge. 

Mr.  McCaffrey  has  been  look¬ 
ing  at  buildings  to  house  his 
growing  daily.  With  him  on  a 
real  estate  tour  Tuesday  was 
Clark  0.  Murray,  president  of 
Inland  Machinery  Co.,  Kansas 
City.  Mr.  Murray  has  recom¬ 
mended  as  a  starter  a  4-unit 
Goss  press  that  can  be  had  for 
$70,000  or  $80,000  including  in¬ 
stallation. 

Offset  was  considered,  but 
Herald  executives  felt  there  was 
no  time  to  wait  for  the  kind  of 
press  needed. 

(Continued  on  page  49) 
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Television  Stepping  Up 


mer.  This  is  expected  to  make 
immediate  international  tv  news 
coverage  possible.  There  are 
varying  opinions  as  to  when 


this  may  be  possible.  Mr.  Hager- 
ty  expressed  the  opinion  that 
the  1964  Olympic  games  should 
be  reported  directly  from  Japan 
by  tv. 

Meanwhile,  by  film,  tape  and 
on  the  spot  camera  w'ork  more 
T  .  xr  .  and  more  attention  is  being 

Last  May  -4  CBS  News  fur-  gjygu  reporting  news  when  it 
nished  Its  network  with  86%  happens,  where  it  happens, 
of  its  total  schedule  a  new  Amazing  fast  time,  some  six  to 
record.  This  was  for  the  Scott  hours,  is  made  in  bringing 
Carpenter  shoot.  It  totalled  12  flims  from  Europe  by  jet,  and 
hours  14  minutes,  not  counting  ^BC  and  BBC  are  improving 
“College  of  the  Air”  and  the  their  “slow'  scan”  method  of 
regular  “Late  News  ith  Dou^  transmitting  motion  pictures  by 
las  Edwards,  for  which  CBS  gable  from  England.  So  far  this 
News  is  also  responsible.  Some  yg^r,  NBC  News  has  covered 
previous  estimates  were  11%  ^j^g  gyg^ts  from  abroad  this 
for  the  Glenn  orbital  shoot  and  ■way.  They  have  included  Jackie 
71%  for  the  1960  elections.  Kennedy  in  Rome,  the  recent 
Financing  this  kind  of  spot  Air  France  crash  in  Paris,  and 
news  cov’erage  is  costly.  The  the  Berlin  Wall. 

Glenn  orbit  costs  NBC  alone  m-h. 

about  $1,000,000  because  of  the  Mill'®** 

many  delays.  Charges  were  when  last  January  and  Feb- 
slashed  to  about  $.300,000  when  ruary  the  three  network  news 


On-the-Spot  News  Coverage 

Advertising  Time  Preempted; 

Cameras,  Men,  Bureaus  Added 


TRUNK  LINE  COPY — Patrick  J.  Killen,  UPl  manager  -for  India,  takes  the 
only  available  means  of  transportation  to  follow  Ambassador  John 
Kenneth  Galbraith  to  the  remote  Himalayan  kingdom  of  Bhutan. 


TAKING  BREATHER  IN  LAOS — AP  staffers  covering  troubled  Laos  take 
time  out  under  the  statue  of  a  former  Laotian  leader  in  Vientiane,  the 
kingdom's  administrative  capital.  Shown  (left  to  right  are:  Photog¬ 
raphers  Lucien  Couroux  and  Fred  Waters,  and  correspondents  Antoine 
Yared  and  Peter  Arnett. 

editor  ac  PUBLISHER  for  June  30,  1962 


U.S.  Dailies  Hold 
Above  60  Million 


Desjjite  the  cessation  of  pub¬ 
lication  by  larpe  newspapers  in 
five  states,  the  daily  circulation 
of  United  States  newsi)apers  has 
remained  above  the  (iO-million 
mark  this  year.  Sunday  circula¬ 
tion  has  increased. 

A  study  just  completed  by  the 
Audit  Bureau  of  Circulations 
save  these  tisures  for  the  six- 
month  period  ending  March  31 
(number  of  papers  in  paren¬ 
thesis): 

Mornins  (308)  .  24,473,609 

Evening  (1,400)  ....  35,213,917 
All  Day  (10)  .  374,646 

Total  .  60,062,172 

Sunday  (559)  .  49,741,921 

The  figures  for  ABC-audited 
and  non-audited  dailies  for  the 
period  ending  ilarch  31,  1961, 
were: 

Morning  (312)  .  24,546,817 

Evening  (1,406)  _  35,396,462 

All  Day  (8)  .  339,835 

Total  .  60,293,114 

Sunday  (559)  .  49,423,481 

The  combined  aggregate  total 
reported  circulation  for  daily 
and  Sunday  newspapers  in  the 
U.  S.  and  Canada  was  given  by 
ABC  as  114,644,118,  as  compared 
with  114,486,336  in  1961.  This 
figure  is  the  sum  of  daily  and 
Sunday  circulations. 

The  figures  for  Canada  for 
the  period  ending  March  31, 
1962  were: 

Morning  .  897,662 

Evening  .  3.264,839 

Total  .  4,162,501 

Sunday  .  677,524 

Comparable  figures  for  the 
1961  report  were: 

Morning  (19)  .  901,063 

Evening  (8.5)  .  3,212,941 


Total  . 

Sunday  (5)  .... 


4,114,004 

665,737 


an  association  of  3,875  publish¬ 
ers,  advertisers,  and  advertising 
agencies,  which  audits  the  cir¬ 
culation  of  publisher  members. 

The  study  included  data  from 
1,822  daily  newspapers  (1,486 
evening  papers,  326  morning 
l)apeis,  10  all-day  papers)  and 
564  Sunday  papers,  for  a  total 
of  2,386  as  compai'ed  with  2,394 
a  year  ago.  Thirty-seven  papers 
issued  no  circulation  report  for 
the  period  under  study. 

While  cessation  of  morning 
or  evening  papers  in  the  five 
states  explains  most  of  the  de¬ 
cline  in  daily  paper  totals,  the 
demise  of  Sunday  editions  in 
the  same  states  failed  to  pre¬ 
vent  a  rise  in  total  Sunday  cir¬ 
culation. 

Total  circulation  of  Sunday 
papers  in  Canada  was  up  1.77 
percent  as  compared  with  a  .66 
percent  gain  for  Sunday  papers 
in  the  U.S.  Canadian  evening 
circulation  showed  a  1.62  per¬ 
cent  increase  while  U.S.  eve¬ 
ning  papers  declined  .52  per¬ 
cent. 

Canada’s  morning  papers 
showed  a  decline  of  .38  percent 
from  1961,  and  morning  papers 
in  the  U.S.  reported  .29  i)ercent 
less  circulation. 

All-day  papers  in  the  U.S. 
are  up  10.24  percent  in  circula¬ 
tion  with  two  more  papers  re¬ 
porting  than  last  year. 

Sunday  Gains 

In  the  United  States,  ABC 
Sunday  papers  showed  circula¬ 
tion  gains  in  41  states,  and 
morning  papers  were  up  in  32 
states.  Twenty -eight  states 
showed  an  increase  in  evening 
circulation. 

In  the  11  states  showing  the 
largest  dip  in  morning  circula¬ 
tion,  five  showed  gains  in  eve¬ 


ning  circulation.  Of  18  states 
showing  decline  in  evening  cir¬ 
culation,  12  reported  increases 
for  morning  papers.  Cessation 
of  publication  by  Sunday  news¬ 
papers  accounted  for  declines  in 
four  of  the  six  states  showing 
losses  in  Sunday  circulation. 

Reported  aveiage  Sunday 
newspaper  circulation  in  Cana¬ 
da  showed  an  increase  of  11,787 
copies  over  last  year,  and  re¬ 
ported  ev’ening  circulation  in¬ 
creased  51,898.  There  was  a  de¬ 
cline  of  3,401  in  morning  circu¬ 
lation. 

• 

Publisher  Named 

Stephen  S.  Marks  has  been 
appointed  publisher  of  Home 
Funiisliittf/ii  Daily,  effective 
Sept.  4,  it  is  announced  by  Louis 
W.  Fairchild,  president  of  Fair- 
child  Publications  Inc.  Mr, 
Marks  has  been  editor  of  Daily 
News  Record,  also  a  Fairchild 
publication,  since  June  1,  19.58. 
He  has  been  associated  with  the 
company  for  almost  35  years. 

• 

Meijfs  Joins  Board 

Chicago 

5Ierrill  C.  Meigs,  former 
Hearst  Newspapers  executive, 
has  become  a  director  of  the 
Calumet  Publishing  Co.,  owmer 
of  the  Daily  Calumet  here  and 
several  other  newspapers  in  the 
South  Chicago  suburbs. 

TO  RUSSIA  for  a  three-weelts  tour 
of  eight  cities  went  these  members 
of  the  American  Society  of  News¬ 
paper  Editors,  June  25  on  Pan  Am 
Clipper:  front  —  Felix  McKnight, 
Dallas  Times  Herald;  William 
Woestendieic,  Newsday;  Paul  Mill¬ 
er,  Gannett  Newspapers;  John 
Harris,  Hutchinson  (Kans.)  News; 
John  R.  Herbert,  Quincy  (Mass.) 
Patriot-Ledger;  and  Michael  Og¬ 
den,  Providence  Journal  and  Bul¬ 
letin;  back  row — Creed  Black,  Wil¬ 
mington  News-Journal;  Lauren  K. 
Soth,  Des  Moines  Register  and 
Tribune;  Stephen  Rosenfeld,  Wash¬ 
ington  Post;  and  Walker  Stone, 
Scripps-Howard  Newspapers. 


Holies  Group 
Adds  Paper 
At  Anaheim 


Santa  Ana,  Calif. 

Freedom  Newspapers  Inc.  has 
purchased  the  Anaheim  Bulletin, 
bringing  to  12  the  number  of 
publications  in  the  group  and 
increasing  its  total  circulation 
to  more  than  275,000  in  Cali¬ 
fornia,  New  Mexico,  Texas,  Ohio 
and  Colorado. 

Freedom’s  president,  R.  C. 
Hoiles,  and  the  Bulletin’s  presi¬ 
dent,  Hazel  D.  Loudon,  an¬ 
nounced  the  sale.  The  broker 
was  Vernon  Paine  of  Ontario, 
Calif. 

The  price  on  the  18,000-circu¬ 
lation  evening  paper  was 
reported  as  $2,500,000. 

With  the  transaction.  Free¬ 
dom  Newspapers  now  has  daily 
publications  in  the  two  largest 
cities  in  Orange  County.  Ana¬ 
heim  has  117,302  population. 
Santa  Ana,  where  the  Freedom 
Group  publishes  the  Register, 
has  115,537.  The  Freedom 
group’s  combined  Orange  County 
circulation  is  now  in  excess  of 
98,000. 

Mr.  Hoiles  said  L.  H.  Loudon, 
former  vicepresident  of  the  Ana¬ 
heim  Bulletin  Publishing  Co., 
will  be  publisher  and  general 
manager  of  the  Bulletin. 


Daily  Buys  2  Weeklies 

San  Dimas,  Calif. 

A  non-metropolitan  daily  in 
Los  Angeles  county,  the  Pomona 
Progress-Bulletin,  has  expanded 
its  holdingrs  through  the  pur¬ 
chase  of  two  neighbor  weeklies, 
the  La  Verne  Leader  and  the 
San  Dimas  Press.  Both  are  off¬ 
set  papers  and  will  be  continued 
as  such  and  operated  entirely 
separate  from  the  daily. 


Major  newspapers  ceased 
publication  in  Oregon,  Cali¬ 
fornia,  Pennsylvania,  Vermont 
and  Mississippi,  since  a  compar¬ 
able  study  in  1961.  The  1962 
reported  total  represented  an 
increase  of  157,782  copies  (.14 
per  cent)  over  the  same  period 
last  year.  The  average  weekday 
circulation  showed  a  slight  de¬ 
cline  of  172,445  copies,  or  .27 
per  cent,  but  Sunday  circulation 
showed  a  rise  of  330,227,  or 
.66  per  cent  per  average  issue. 

The  1961  ABC  report  showed 
an  increase  in  daily  circulation 
and  a  decline  for  Sunday 
papers. 

Almost  97  percent  of  the  ag¬ 
gregate  total  daily  and  Sunday 
circulation  is  verified  by  ABC, 


I  I 
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Goldwater  Critical 
Of  Big-City  Papers 


Hershey,  Pa. 
Barry  Goldwater,  U.  S.  Sena¬ 
tor  from  Arizona,  last  week 
criticized  what  he  termed  “some 
of  the  biff  newspai)ers,“  claim¬ 
ing  they  “do  not  demonstrate 
even  partially  their  responsibili¬ 
ties  as  newspapers.” 

Sen.  Goldwater,  digressing 
from  his  prepared  text  liefore 
the  annual  convention  of  the 
National  Editorial  Association 
here,  scored  “with  few  excep¬ 
tions  the  inaccuracies  of  big 
city  papers.” 

He  called  those  in  attendance 
at  the  NEA  dinner  the  “last 
bastion  of  real  reporting,”  add¬ 
ing,  “I  look  to  you  to  set  stand¬ 
ards,  to  report  and  not  to  edi¬ 
torialize.” 

NEA  represents  5,000  week¬ 
lies  and  000  smaller  dailies  in 
the  United  States.  Some  600 
delegates  were  at  the  meeting. 

The  greatest  single  influence 
on  their  business  was  the  U.  S. 
Government,  Sen.  Goldwater 
said.  “The  hope  in  the  future,” 
he  added,  “is  in  broad-minded 
newspaiJennen  with  a  vested  in¬ 
terest  in  our  government.” 

In  his  prepared  speech,  he 
dealt  mainly  with  the  “anti¬ 
business  attitudes”  of  the  Ken¬ 
nedy  Administration. 

Ollier  Side 

On  the  other  side  of  the  fence 
both  politically  and  in  his  re¬ 
marks  about  the  press  was 
David  Lawrence,  Democratic 
Governor  of  Pennsylvania. 

Governor  Lawrence  said  he 
had  “great  respect  for  newspa¬ 
pers  as  a  force  for  public  good 
and  as  an  information  medium.” 

He  was  warm  in  his  praise 
for  the  newspapers  of  Pennsyl¬ 
vania,  which  he  said  could  “take 
singular  pride  in  their  achieve¬ 
ments  in  recent  times.”  The 
Governor  said  he  had  found 
them  “scrupulously  fair  in  their 
editorial  attitudes,”  and  their 
state  house  reporters  were 
“qualified  and  dedicated”  news¬ 
men  who  gave  “their  readers  the 
kind  of  coverage  and  interpreta¬ 
tive  reporting  they  should  have 
to  make  constructive  decisions.” 

Gov.  Lawrence  said  that  even 
as  critics  newspajiers  were 
among  the  most  helpful  and  con¬ 
structive  elements  in  everyday 
life  within  state  government. 
“For  the  truth  is,”  he  added, 
“that  criticism  based  on  convic¬ 
tion  and  not  on  pure  partisan¬ 
ship,  is  the  healthiest  fertilizer 
for  productive  government  serv¬ 
ice.” 

The  Governor  said  he  did  not 


favor  “the  rubber  stamp”  ap¬ 
proval  by  newspaper  of  what¬ 
ever  programs  government  may 
offer. 

“The  overwhelming  majority 
of  American  newspapers  meet 
the  test  of  objectivity  in  news 
coverage,”  he  stated.  “Their 
dedication  to  the  public  interest 
is  found  in  the  editorial  com¬ 
ment.” 

'L'ncommon  Man'  Myth 

At  the  June  22  morning  busi¬ 
ness  session,  Gail  Smith,  direc¬ 
tor  of  advertising  and  market¬ 
ing  research  for  General  Motors 
Corporation,  stressed  “the  un¬ 
common  man  in  the  uncommon 
market.” 

Mr.  Smith  maintained  that 
the  country  was  in  the  throes 
of  an  “intellectual  revolution” 
which  is  producing  a  great  chal¬ 
lenge  for  newspapers  to  keep 
pace  with  it.  “Since  advertising 
is  directly  dependent  upon  the 
editorial  interest  to  which  it  is 
tied,  newspapers  must  deliver 
this  audience  or  the  advertiser 
must  seek  out  these  people  else¬ 
where,”  he  said. 

Mr.  Smith  claimed  the  read¬ 
er’s  attention  could  not  be  at¬ 
tracted  by  “a  smooth  blend  of 
nothingness  compounded  by  an 
IBM  machine”  and  that  “any 
attempt  to  establish  communica¬ 
tions  with  the  reader  and  buyer 
must  begin  with  respect  which 
today  can  only  be  gained  by 
the  most  intelligent  and  direct 
personal  appeal.” 

He  said  this  presented  a 
“handsome  opportunity”  for  im¬ 
proving  the  importance  of  the 
non  -  metropolitan  weekly  and 
daily.  The  opportunity,  he  went 
on,  is  prompted  by  a  “corre¬ 
sponding  loss  of  faith  in  the 
sheer  magic  of  mass  and  an  in¬ 
creasing  recognition  of  markets 
in  terms  of  individuals  rather 
than  huge,  faceless  groups  sub¬ 
ject  to  mass  motivation  and 
swayed  by  mass  appeals.” 

Disastrous  Fallacy 

The  fallacy  of  the  mass  man 
could  be  a  disastrous  one  for  a 
marketer,  Mr.  Smith  claimed, 
particularly  in  the  administra¬ 
tion  of  advertising  function. 
“The  myth  of  the  average  man 
is  a  comfortable  one  for  the 
fearful,  the  lazy,  the  incompe¬ 
tent.  Only  one  thing  is  wrong 
with  it.  The  average  man  does 
not  exist.  Not  so  long  ago  there 
was  a  popular  oratorical  cliche 
that  this  is  the  Generation  of 
the  Common  Man.  It  is  a  phony 
guidepost  which  if  followed 


CANDY  KIDS — Mrs.  Warren  Grieb,  whose  husband  manages  Ameri¬ 
can  Newspaper  Representatives,  the  sales  organization  for  National 
Editorial  Association,  leaves  the  Hershey  chocolate  factory  with  her 
daughters,  Wendy,  Nancy  and  Janet.  Now,  if  only  Hershey  would  use 
newspapers  for  advertising! 


would  lead  me  as  a  marketer 
and  you  as  a  publisher  straight 
over  the  cliff.” 

Sophisticated  Public 

He  maintained  that  the  pub¬ 
lic  was  developing  a  sophistica¬ 
tion  that  had  not  been  adequate¬ 
ly  measured. 

“Under  pressures  of  mass- 
type  communication,”  he  said, 
“credibility  has  been  eroded  and 
we  have  become  a  nation  of 
page-skimmers  and  dial-hoppers. 
The  mass  yawn  very  well  may 
supplant  the  mass  yen.” 

He  asked  if  the  editorial  con¬ 
tent  of  newspapers  was  “varied 
enough,  deep  enough,  intellectu¬ 
ally  nourishing  enough”  to  hold 
the  interest  of  these  sophisti¬ 
cated  readers;  also,  whether 
newspapers  were  offering  “spun 
sugar  circus  candy”  when  these 
readers  were  looking  for  “stone- 
ground  whole  wheat  bread.” 

The  editors  heard  Morton  J. 
Simon,  attorney  for  the  Adver¬ 
tising  Federation  of  America, 
warn  that  advertising  was  fac¬ 
ing  its  greatest  danger  from 
an  overriding  antagonism  by 
some  members  of  the  Kennedy 
.Administration. 

“The  overall  advertising  cli¬ 
mate  in  Washington  is  not  good, 
and  it  shows  little  signs  of  im¬ 
provement,”  he  said. 

(Continued  on  page  46) 


Center  Studies 
‘Bogus’  Problem 
On  Newspapers 

A  study  of  the  “bogus” 
problem,  long  a  matter  of  dis¬ 
pute  between  newspaper  pub¬ 
lishers  and  the  International 
Typographical  Union,  is  being 
made  by  the  Center  for  the 
Study  of  Democratic  Institu¬ 
tions. 

A  report  is  expected  by 
August. 

“Bogus,”  or  as  the  union  calls 
it  “repi-oduction  of  advertising,” 
involves  the  re-setting  of  type 
for  advertising  which  is  re¬ 
ceived  in  plate  or  mat  form 
from  outside  the  newspaper 
office. 

The  study  is  being  made  by 
Paul  Jacobs,  a  member  of  the 
Center’s  staff.  The  Center  has 
headquarters  in  Santa  Barbara, 
Calif.,  and  is  financed  by  a 
grant  from  the  Ford  Founda¬ 
tion. 

The  Supreme  Coui’t  has  ruled 
that  the  union’s  negotiation  of 
“bogus”  clauses  in  contracts 
does  not  violate  the  anti¬ 
featherbedding  re.striction  in 
the  Taft-Hartlev  Law. 
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New  Competition 
Seen  Quality  Boon 


By  Campbell  Watson 

Stanford,  Calif. 

Increased  competition  develop¬ 
ing  in  the  Los  Angeles  area  is  at 
work  providing  improved  news¬ 
papers,  an  Editors  Conference 
panel  reported  here  last  week. 

This  thrust  is  highlighted  by 
the  preparations  of  the  Los  An¬ 
geles  Times  to  meet  the  morning 
field  entry  of  the  New  York 
Times  within  a  few  months. 

But  the  upgrading  extends 
into  every  bracket  of  newspaper 
enterprise  in  the  Southern  Cali¬ 
fornia  arena,  the  series  of  five 
reports  to  the  California  News¬ 
paper  Publishers  Association 
clinic  showed. 

The  scope  of  this  intense  ef¬ 
fort  was  illustrated  by  the  new¬ 
est  move  among  the  group  news¬ 
papers  contesting  in  Orange 
County.  This  was  the  purchase 
of  the  Anaheim  Bulletin  by  the 
Hoiles  organization.  Freedom 
Newspapers. 

The  publishers  already  estab¬ 
lished  in  the  Orange  County 
arena  include  the  Times-Mirror, 
Bidder  Publications  and  Virgil 
Pinkley  Desert  Newspapers. 

2  for  4  Mets 

Other  group  organizations 
have  established  newspapers  in 
adjacent  Los  Angeles  County. 
There  earlier  this  year  the 
Hearst  and  Chandler  organiza¬ 
tions  combined  dailies  to  reduce 
the  “mets  of  the  nation’s  second 
largest  city  to  two  newspapers,” 
as  one  panelist  observ'ed. 

Sociological  improvement  of 
all  of  Southern  California  can 
be  expected  from  the  newspa¬ 
per  dev'elopment,  declared  How¬ 
ard  H.  Hays  Jr.,  Riverside 
Press-Enterprise,  panel  moder¬ 
ator. 

Basic  factors  in  the  future 
of  the  area’s  newspapers  in¬ 
clude  the  Los  Angeles  'Times  — 
“an  unusual  newspaper”  noAv 
expanding  its  correspondents 
corps  and  its  zoned  projects. 
Others  are  the  vigor  of  the  non¬ 
metropolitan  newspapers  of  the 
region  and  the  New  York  Times 
move  to  become  a  national  news¬ 
paper,  he  said. 

The  Christian  Science  Moni¬ 
tor,  the  Wall  Street  Journal 
and,  now,  the  WSJ’s  affiliated 
National  Observer,  are  the 
present  national  newspapers,  in 
Mr.  Hays’  listing. 

The  competition  which  will 
provide  improved  newspapers 
also  will  be  marked  by  further 


steps  by  radio  and  television  in 
the  news  field,  the  editors  were 
warned  by  Walter  Wilcox,  head 
of  journalism  at  UCLA. 

Net  Dip  Told 

The  net  circulation  loss  from 
the  moves  which  left  the  morn¬ 
ing  field  to  the  Los  Atigeles 
Times  and  the  evening  area  to 
the  Los  Angeles  Herald-Exam¬ 
iner  has  been  about  125,000,  Dr. 
Wilcox  said. 

The  Western  Edition,  New 
York  Times,  to  be  available  on 
the  day  of  publication  by  high 
speed  transmissions  from  New 
York  to  a  Los  Angeles  plant, 
is  designed  to  supplement  and 
not  to  supplant  the  newspapers 
of  the  West,  Thomas  E.  Mul- 
laney,  news  editor  for  the  edi¬ 
tion,  emphasized. 

It  does  not  plan  to  cover 
.strictly  local  news,  is  not  hir¬ 
ing  hundreds  of  new  staffers, 
and  will  not  be  an  advertising- 
heavy  paper,  he  said. 

There  will  be  six  copy  editors 
on  a  Los  Angeles  news  staff  of 
10. 

L.  A.  Times’  Aims 

The  Los  Angeles  Times  pro¬ 
gram  stemmed  from  an  objec¬ 
tive  examination  of  what  it 
could  do  to  justify  its  existence. 
Obviously,  the  answer  is  to  be 
the  leader  in  its  field,  said 
Frank  McCulloch,  day  manag¬ 
ing  editor. 

Continued  efforts  to  under- 
.stand  and  report  to  an  increas¬ 
ingly  sophisticated  audience  is 
the  objective.  There  are  no  pet 
formulas,  he  added. 

“The  single  goal  is  for  more 
and  more  news  quality  control 
so  that  each  day  the  Times  is  a 
l)etter  product,”  he  said. 

The  Times  believes  it  can 
l)eat  other  media  in  detail  and 
tetter  reporting  as  well  as  in 
understanding. 

The  Times  had  a  290,000  cir¬ 
culation  pickup  after  the 
merger.  It  has  held  two-thirds 
of  the  gain,  Mr.  McCulloch  said. 

All  seven  of  the  semi-weekly 
zone  editions  are  now  in  the 
black.  The  daily  zones,  thus  far, 
are  doing  very  well,  he  added. 

The  Times  expects  to  have  six 
foreign  correspondents  abroad 
by  Aug.  1.  Financial  coverage 
has  been  expanded.  Its  link  with 
the  Washington  Post  has  in¬ 
creased  further  its  scope. 

Ways  for  the  sub-metropoli¬ 


HAPPY  HOUR  during  editors'  an¬ 
nual  confab  at  Stanford,  Cali¬ 
fornia,  threw  the  spotlight  on 
Mary  Grimes,  wife  of  the  editor 
of  the  Oxnard  Press-Courier,  when 
she  did  the  Charleston.  Ray 
Spangler  led  the  band. 

tan  dailies  to  meet  “competition 
of  increasing  intensity”  in  a 
region  of  great  population  den¬ 
sity  were  outlined  by  Lee 
Grimes,  Oxnard  Courier. 

Such  conditions  already  pre¬ 
vailed  in  the  San  Fernando  Val¬ 
ley  and  in  Orange  County.  This 
density  means  mass  marketing 
and  inten.se  competition  for  ad¬ 
vertising,  the  editor  observed. 

More  and  more  cooperation 
among  the  local  dailies  in  the 
area  should  result  from  this 
bid  against  stiffer  competition, 
Mr.  Grimes  said. 

He  suggested  group  action 
might  provide  a  special  corre- 
s|)ondent  at  Sacramento,  even  in 
Washington. 

A  personnel  pool  also  was  ad¬ 
vocated.  Group  newspapers  have 
showm  the  advantages  of  per¬ 
sonnel  pools  which  enable  faster 
promotions  and  provide  tetter 
talent  for  new  openings,  he  de¬ 
clared. 

More  Sunday  editions  can  te 
expected  in  Southern  California, 
Mr.  Grimes  said. 

High-speed  market  wire  re¬ 
port  facilities  have  proven  to 
l)e  a  boon  against  downtown 
competition.  This  has  been  es¬ 
tablished  at  the  Santa  Monica 
Outlook,  Mr.  Grimes  observed. 

“Within  10  years  we  can  ex¬ 
pect  most  newspapers  to  te 
printed  by  facsimile,”  he  pre¬ 
dicted.  Community  newspapers 
already  have  been  shoAAm  the 
values  of.  new  shoppers  in  new 
shopping  areas,  of  publication 
from  different  plants,  of  pub¬ 
lishing  affiliated  weeklies,  of 
special  area  pages  and  of  zoned 
editions,  he  said,  listing  local 
examples. 

(Continued  on  page  45) 


Nixon,  Brown 
Give  Views 
On  Coverage 

Stanford,  Calif. 

California’s  gubernatorial 
nominees  gave  the  press  their 
views  of  newspaper  coverage 
of  their  activities  at  Associated 
Press  membership  sessions  here 
last  week. 

Governor  E.  G.  Brown  de¬ 
clared  his  political  viewpoint 
had  not  been  adequately  re¬ 
ported  in  the  primary  election. 
Describing  the  contest  as  a 
choice  between  two  philosophies 
of  government,  the  Governor 
said  he  did  not  feel  the  press 
had  presented  the  hallmark  of 
his  administration.  This  he  de¬ 
scribed  as  responsible  literal¬ 
ism. 

The  Governor  also  said  he 
feels  the  press  should  investi¬ 
gate  independently  and  inter- 
l)ret  matters  concerning  the 
.state  economy  to  see  what  the 
situation  actually  is.  The  press 
must  be  absolutely  right  when  it 
says  government  is  wrong  and 
should  te  able  to  prove  its 
points,  he  added. 

Former  Vice  President  Rich¬ 
ard  M.  Nixon  said  the  resjwn- 
sibility  of  the  press  is  to  inter¬ 
pret  California  to  the  nation 
rather  than  to  permit  national 
writers  to  interpret  California 
to  Californians. 

The  quality  of  such  inter¬ 
pretation  w’ill  enable  the  state’s 
newsmen  to  assume  their  right¬ 
ful  place  as  leaders  in  provid¬ 
ing  the  test  interpretative  writ¬ 
ing  to  the  nation,  he  said. 

The  need  of  California  inter¬ 
pretation  was  shown  by  a  na- 
Gonal  report  by  a  Avriter  who 
did  not  know  the  state  has 
atelished  cross-filing,  Mr.  Nixon 
.said. 

A  mounting  demand  for  a  full 
measure  of  meaningful  news 
provides  editors  with  today’s 
great  challenge,  Ed  Stone,  man¬ 
aging  editor  of  the  Seattle  Post- 
Intelligencer,  told  California’s 
Associated  Press  News  Execu¬ 
tives  Council. 

News  of  all  kinds  contains 
excitement  and  high  drama  “if 
we  only  learn  to  write  it,”  Mr. 
Stone  said. 

“I  believe  a  newspaper  should 
te  just  that  —  a  news  paper.  I 
think  that  more  and  more  as 
standards  and  the  median  of 
literacy  rise  as  they  are  rising, 
that  more  and  more  of  our  read¬ 
ers  are  going  to  demand  an  hon¬ 
est  measure  of  news  in  their 
daily  paper  and  that  they  are 
going  to  demand  meaningful 
news,”  Mr.  Stone  said. 
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Maxim  Destroyed 

London 

Never  before  had  so  many 
men  who  own  so  many  news¬ 
papers  in  Great  Britain  been 
together  for  the  single  purpose 
of  honorinp  such  a  sinjrular 
person. 

This  was  at  the  party  which 
Lord  Rothermere  (Daily  Mail, 
Daily  Sketch  and  Evening  Newa) 
frave  here  recently  to  celebrate 
the  83rd  birth  anniversary  of 
Lord  Beaverbrook  (Daily 
Expresit,  Evening  Standard, 
Glasgow  Citizen). 

Pre.sent,  too,  with  most  of  the 
Press  Lords  of  Fleet  Street  were 
many  representatives  from  both 
Houses  of  Parliament,  and  both 
political  and  business  rivalries 
were  scotched  for  the  occasion. 
A  jfiant  birthday  cake,  nearly  a 
yard  square,  stood  in  their  midst 
with  the  inscription,  ‘‘Happy 
Birthday,  Max.” 

Mom's  Tribute 


hould 
jer.  I 
re  as 
in  of 
ising. 
read- 
i  hon- 
their 
y  are 
In^ful 


Lord  Rothermere  set  the  tone 
of  the  event  with  a  recollection 
that  “The  Beaver”  and  his 
father  were  stronpr  and  intimate 
friends  and  he  had  knowm  the 
Canadian  Max  Aitken  (Lord 
Beaverbrook)  for  44  years  with 
affection  and  respect. 

r  “His  RTasp  of  journalism  and 
his  uncanny  skill  in  the  conduct 
of  his  newspapers  is  knovm  to 
all,”  said  the  host.  “The  fact 


A  MOST  AUSPICIOUS  OCCASION  IN  FLEET  STREET  finds  most  of 
Great  Britain's  Press  Lords  gathered  to  honor  Lord  Beaverbrook  on 
his  83rd  birthday.  Seated,  in  front:  Winston  Churchill,  "The  Beaver" 
and  Prime  Minister  Macmillan.  Standing,  left  to  right:  Michael  Berry, 
London  Daily  Telegraph;  Lord  llliffe,  Birmingham  Post  &  Mail;  Vere 
Harmsworth,  Harmsworth  Press;  Alick  Jeans,  Liverpool  Post;  Sir  Geof¬ 
frey  Harmsworth,  Daily  Mail  and  General  Trust;  Cecil  King,  Mirror 
Group;  George  Drew,  Canadian  High  Commissioner;  Max  Aitken, 
Beaverbrook  Newspapers  (son  of  the  honored  guest);  Lord  Camrose, 
formerly  of  Kemsiey  Newspapers;  Roy  Thomson,  Thomson  Newspapers; 
Lord  Drogheda,  (partly  hidden).  Financial  Times;  Lord  Roseberry;  and 
Lord  Rothermere,  Associated  Newspapers,  the  host.  (Photo  courtesy 
of  World’s  Press  News-Advertisers'  Review.) 


that  he  w’as  over  40  when  he 
first  bought  the  Daily  Express 
and  turned  a  dying  newspaper 
into  the  immensely  successful 
new.spaper  it  is  today  is  not 
sufficiently  understood.” 

Lord  Beaverbrook  rose  to 
respond.  His  serious  remarks 
were  mixed  with  amusing  quips 
for  which  he  is  noted: 

“I  am  noiv  in  my  84th  year. 
That  transition  has  passed  with¬ 
out  any  knowledge  on  my  part. 
But  I  have  destroyed  completely 
the  foolish  maxim  that  the  good 
die  young. 

“’There  is  another  maxim 
which  I  hav’e  also  banished  and 
this  is  ‘worry  kills  cats.’  I  have 
had  plenty  of  worry,  but  it  does 
not  kill  journalists  .  .  . 

“When  I  blew  over  the  Atlan¬ 
tic  52  years  ago  there  were  27 
morning  and  7  evening  papers  in 
Britain.  Now  in  London  there 
are  8  morning  papers  and  only 
2  evening  journals  ,  .  . 

(In  the  early  days,  he  recalled. 


the  newspapers  were  in  the 
hands  of  the  English,  with  the 
single  exception  of  the  Star, 
which  was  controlled  by  T.  P. 
O’Connor.) 

“Now  we  foreigners  and  those 
of  us  w’ho  are  about  to  be  turned 
into  foreigners  have  driven  out 
the  English.  We  are  in  control. 
There  is  Lord  Rothermere.  The 
race  stems  from  his  grandmother 
l)orn  in  Dublin. 

“There  is  Cecil  King.  The 
same  stock — grandmother  born 
in  Ireland,  and  also  his  Irish 
mother.  The  Berrys  are  Welsh. 
Jack  Astor,  born  in  New  York. 
David  Astor — father  and  mother 
both  Americans. 

“Then  there  is  me.  Canadian. 
And  my  son.  Max,  Canadian. 

“Roy  Thomson — the  most 
interesting  character  in  Fleet 
Street  now.  He  takes  on  another 
new’spaper  every  day  or  two.  He 
w'histles  them  in  like  taxicabs. 
But  I  am  bound  to  say  he  was 
generous. — He  gave  Odhams  to 


Cecil  King  and  he  threw’  in  the 
Daily  Herald  as  w’ell. 

“He  has  taught  us  something 
new’  in  journalism,  Roy  has.  He 
has  taught  us  w’e  may  have  color 
w’ithout  advertisements,  or  alter¬ 
natively,  advertisements  with 
color.” 

• 

Zerbey  Newspapers 
Officers  Elected 

PO’TTSVILLE,  Pa. 

Officers  of  the  J.  H.  Zerbey 
New’spapers  Inc.  were  elected  at 
a  reorganization  meeting  here 
June  15.  The  company  publishes 
the  Pottsville  Republican. 

Uzal  H.  Martz  w’as  elected 
president  and  Sydney  A.  Laza¬ 
rus,  former  associate  publisher 
of  the  Bayonne  (N.  J.)  Times, 
W’as  named  vicepresident  and 
secretary. 

Miss  Johanne  Zerbey  was 
appointed  assistant  secretary- 
treasurer  and  Thomas  A.  Davis, 
general  manager,  was  chosen  to 
fill  a  vacancy  on  the  board  of 
directors  caused  by  the  death  of 
Nelson  J.  Clayton,  former  presi¬ 
dent  of  the  Iward. 

• 

Promoted  to  Stafif 

Philadelphia 

Bill  Thompson,  Bill  Price  and 
Henry  Neiger  have  all  been 
promoted  from  copy  boys  to 
reporters  on  the  Philadelphia 
Inquirer. 
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FTC  Co-op  Blast 
May  Cut  Ad  Revenue 


Newspapers  carrying  coop¬ 
erative  advertising  which,  ac¬ 
cording  to  the  F'ederal  Trade 
Commission,  has  been  illegally 
based  on  “disproportionate  al¬ 
lowances,”  may  face  a  serious 
loss  in  advertising  volume  and 
revenue  unless  manufacturers 
and  retailers  voluntarily  clean 
up  their  houses. 

This  is  the  prospect  following 
the  FTC’s  investigation  into  al¬ 
leged  Robinson-Patman  Act  vio¬ 
lations  by  some  140  soft  goods 
manufacturers.  Under  the  act, 
all  retailers  served  by  a  manu¬ 
facturer  should  be  treated  equit¬ 
ably  when  co-op  ad  allowances 
are  made. 

Now,  apparently  armed  with 
“evidence”  that  such  is  not  the 
case,  the  FTC  has  sent  volun¬ 
tary  cease  and  desist  orders  to 
140  manufacturers  in  the  soft 
goods  industry’  and  ready-to- 
wear  field.  In  addition,  FTC  is 
said  to  be  checking  data  for  a 
similar  crackdown  in  the  groc- 
ery%  publishing,  and  drug  in¬ 
dustries. 

In  Washington  this  week,  Jo¬ 
seph  Sheehy,  director  of  the 
Bureau  of  Restraint  of  Trade, 
told  Editor  &  Pi'blisher  that 
the  FTC  is  not  attacking  co-op 
advertising  per  se,  but  rather 
“disproportionate  allowances” 
in  co-op  advertising. 

However,  if  illegal  co-op  ad 
practices  are  as  extensive  as 
the  FTC  contends,  or  if  manu¬ 
facturers  “run  scared”  and 
abandon  co-op  programs  entire¬ 
ly  rather  than  risk  violations  of 
the  law,  the  commission’s  crack- 
dow’n  could  have  a  serious  effect 
on  newspaper  co-op  ad  volume 
and  revenue  estimated  to  run 
$500,000,000  annually’. 

fionsent  Agreements 

Manufacturers  in  the  women’s 
ready  to  wear  and  men’s  cloth¬ 
ing  fields  received  letters  from 
the  FTC  early  this  month  seek¬ 
ing  voluntary  consent  agree¬ 
ments  to  cease  and  desist  from 
alleged  discriminatory  allow¬ 
ance  payments  in  violation  of 
Section  2  (D)  of  the  Robinson- 
Patman  Act.  Last  February, 
these  and  other  manufacturers 
received  detailed  questionnaires 
from  the  FTC  eliciting  data  on 
co-op  advertising  payments. 

Stanford  Smith,  general  man¬ 
ager,  American  Newspaper 
Publishers  Association,  told 
Editor  &  Pi  blisher  he  was 
studying  the  FTC’s  action.  The 
Bureau  of  Advertising,  ANPA, 
had  no  comment. 

A  spokesman  for  the  National 


Retail  Merchants  Association 
said  this  week  that  in  meetings 
with  the  FTC  the  “vendors’ 
groups”  have  said  that  the  al¬ 
lowances  were  not  made  volun¬ 
tarily  by  them  but  were  “co¬ 
erced”  by  the  retailers.  He  said 
the  “most  vocal”  group  has  been 
the  apparel  manufacturers,  but 
it  could  conceivably  spread  to 
others. 

Meanwhile,  Harold  H.  Ben¬ 
nett,  NRMA  president,  has  re¬ 
quested  FTC  Chairman  Paul 
Rand  Dixon  to  set  the  time  and 
place  for  a  private  meeting  with 
an  NRM.A-appointed  committee 
on  the  subject  of  co-op  advertis¬ 
ing. 

Mr.  Bennett,  who  is  president 
of  Zion’s  Cooperative  Mercan¬ 
tile  Institution,  Salt  Lake  City, 
Utah,  also  issued  a  statement 
clarifying  N  R  M  A  ’  s  position 
concerning  the  requested  audi¬ 
ence  with  Mr.  Dixon. 

“The  retail  industry,”  he  said, 
“can  no  longer  remain  silent  in 
the  face  of  repeated  charges 
made  by  vendors’  groups  that 
retailing  is  responsible  for  al¬ 
leged  widespread  violations  of 
the  Robinson  -  Patman  Act  in 
connection  with  cooperative  ad¬ 
vertising.  .Accordingly  the 
NRMA  is  asking  the  FTC  and 
its  chairman,  Mr.  Dixon,  for 
time  in  which  to  present  the  re¬ 
tailers’  point  of  view. 

‘True  Perspeclive’ 

“We  believe  that  the  commis¬ 
sion  should  have  a  true  perspec¬ 
tive  of  the  cooperative  advertis¬ 
ing  situation  and  a  thorough 
understanding  of  its  importance 
in  the  distribution  of  merchan¬ 
dise,”  Mr.  Bennett  continued. 
“Cooperative  advertising  is  too 
important  a  phase  of  the  mar¬ 
keting  process  to  fall  victim  to 
those  who,  either  through  ignor¬ 
ance  or  design,  are  desirous  of 
restricting  or  eliminating  coop¬ 
erative  advertising.  Cooperative 
advertising  is  a  unique  and 
powerful  merchandising  instru¬ 
ment  which  is  of  benefit  to  the 
American  consumer.  Dow’n 
through  the  years,  cooperative 
advertising  has  b^n  a  prime 
mover  in  the  distribution  of  the 
enormous  quantities  of  goods 
that  is  v’ital  to  the  American 
standard  of  living.” 

Mr.  Bennett  said  the  NRMA 
is  now  preparing  its  case  on  be¬ 
half  of  retailers,  for  presenta¬ 
tion  to  the  FTC  at  a  date  desig¬ 
nated  by  the  commission. 

Grocers  '^'arned 

Some  indication  that  the 


FTC’s  sweeping  crackdown  on 
co-op  advertising  may  spread  to 
other  lines  of  retailing  was  seen 
in  an  address  by’  Mr.  Dixon  in 
San  Francisco  last  week  before 
the  63rd  annual  convention  of 
the  National  .Association  of  Re¬ 
tail  Grocers  of  the  U.S.  He 
urged  1200  delegates  to  “clear 
up  shabby’  and  short-sighted 
practices”  that  are  “giving  food 
distribution  a  black  eye.” 

“Both  the  buyer  and  the  seller 
are  hurt  by  unethical  wheeler- 
dealer  business  practices,”  Mr. 
Dixon  said. 

“Secret  allowances,  kickbacks, 
handouts,  preferential  pricing 
and  other  illegal  practices  must 
be  rooted  out,”  the  FTC  chair¬ 
man  warned. 

He  urged  grocers  to  work 
with  the  FTC  in  doing  the  “root¬ 
ing  out”  and  warned  that  if  the 
grocery  industry  does  not  take 
action  to  clean  its  own  house, 
the  government  will  be  com¬ 
pelled  to  do  so. 

“The  more  the  individual 
members  of  an  industry’  do  to 
raise  its  ethical  standards,”  Mr. 
Dixon  said,  “the  greater  will  be 
the  freedom  of  that  industry 
from  government  interference.” 

Grocers'  Obligation 

He  said  grocers  have  an  obli¬ 
gation  to  report  any  violations 
of  anti-discrimination  laws.  He 
hit  retailers  who  “demand  that 
their  suppliers  finance  s|)ecial 
anniversary  or  other  promo¬ 
tions”  as  well  as  suppliers  who 
“give  preferential  treatment  to 
favored  grocers.” 

Mr.  Dixon  told  the  delegates 
“it  is  to  your  advantage  to  help 
eliminate  undesirable  trade 
practices.  Without  discrimina¬ 
tion,  competition  is  strength¬ 
ened.  Business  cannot  become  or 
remain  either  competitive  or 
fair  unless  the  ground  rules  are 
vigorously  and  effectively  ap¬ 
plied.” 

Fairchild  News  Sen’ice  re¬ 
ported  that  while  most  manu¬ 
facturers  were  “extremely  re¬ 
luctant”  to  discuss  the  possible 
ramifications  of  the  FTC  cam¬ 
paign,  the  feeling  was  that 
strict  enforcement  of  Robinson- 
Patman,  “at  long  last,”  would 
compel  an  agonizing  reappraisal 
by  manufacturers  along  these 
lines; 

Meet  Standards? 

Whether  their  present  co-op 
ad  programs  will  meet  the  ap¬ 
parently  more  rigid  standards 
now  being  demanded  by  FTC; 
whether  present  co-op  programs 
can  be  adjusted  to  conform  to 
the  strict  letter  of  the  law; 
whether  it  would  be  wiser  to 
abandon  co-op  programs  entire¬ 
ly  rather  than  to  risk  violations 
of  the  law;  whether  to  sign  the 
consent  decrees  requested  by’ 
FTC. 


.As  Wonieti’a  Wear  Daily 
pointed  out,  “Within  the  wom¬ 
en’s  ready  to  wear  industry, 
some  companies  hav’e  formal 
policies  gov’eming  the  disbursal 
of  promotional  allowances  to 
stores,  and  hav’e  reason  to  be¬ 
lieve  that  they  have  conformed 
to  the  requirements  of  Robin¬ 
son-Patman. 

“On  the  other  hand,  scores  of 
other  companies  have  nev’er  had 
written  policies  with  respect  to 
promotional  allowances,  and 
have  tended  to  play  it  by  ear, 
depending  on  how  loud  the  re¬ 
tailer  screamed  for  ad  money. 

'Mo»t  Vulnerable' 

“Clearly’,”  the  daily  trade 
newspaper  said,  “those  firms 
would  be  most  vulnerable  to  the 
prying  eye  of  FTC,  and  are  the 
ones  doing  the  most  worrying 
now.  Many  of  them  have 
granted  ad  money,  it  is  said, 
solely  to  stay  competitive  with 
other  manufacturers  who 
handed  out  allowances  to  re¬ 
tailers. 

“And  many  of  them  are 
known  to  welcome  the  FTC  ac¬ 
tion  as  giv’ing  them  an  ‘out’  or 
at  least  an  indisputable  argu¬ 
ment  to  turn  down  retailers’  re¬ 
quests  for  allowances  that  the 
law  would  hold  discriminatory.” 

William  Burston,  manager  of 
NRMA’s  merchandising  divi¬ 
sion,  has  already  warned  that 
“any  manufacturer  who  di.scon- 
tinues  co-op  ads  as  a  way  out 
would  be  undermining  his  rela¬ 
tions  with  retailers.” 

One  manufacturing  associa¬ 
tion  executive  has  charged  that 
he  believes  FTC,  by  moving 
against  manufacturers,  is  i)ick- 
ing  on  “innocent  victims,  and 
not  the  real  culprit,  the  re¬ 
tailer.” 

Retailers’  reactions  to  FTC’s 
crackdown  can  be  summed  up 
as  follows:  Worriment  over  the 
IKJSsibility’  of  cutbacks  in  manu¬ 
facturers’  co-op  ad  programs; 
Belief  that  strict  FTC  enforce¬ 
ment  of  the  Robinson-Patman 
Act  could  put  the  smaller  store 
on  an  equal  footing  with  the 
giant  in  the  quest  for  promo¬ 
tional  money;  Cynical,  if  pri¬ 
vate,  threats  to  circumvent  the 
law. 

•Stifl'er  Fines 

Primary’  deterrent  effect  of 
possible  cease-and-desist  orders 
that  may  result  from  the  FTC 
crackdown  on  discriminatory  co¬ 
op  ad  payments  is  a  $5,000-a- 
day  maximum  court  fine  for  vio¬ 
lation  of  orders. 

Section  5  of  the  FTC  Act  calls 
for  this  daily  maximum  in  the 
event  the  commission  proves  a 
violation  in  a  Federal  trial 
court.  In  practice,  fines  set  by 
courts  come  to  much  less  than 
this. 
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Coke  Plans  Preprint 
Christmas  Promotion 


advkktisim;  news 


SECTION 


The  sensational  readership 
scores  attained  by  Coca-Cola 
Company’s  recent  full-color  pre¬ 
print  ad  used  to  intro<luce  a  new 
K)  07,.  bottle  (E&P,  June  16, 
paye  17),  coupled  with  Coke 
bottlers’  entliusiasm,  has  re¬ 
sulted  in  the  company  promis- 
injr  bottlers  another  preprint 
color  papre  to  support  a 
Christmas  promotion  “with  a 
possibility  of  more  to  come  next 
year.” 

The  promise  was  made  by  E. 
Delong  Sle<lge,  Coke’s  vice- 
president  and  advertising  di¬ 
rector,  f*)llowing  a  Starch- 
checked  preprint  run  in  the 
.•Vpril  20  issue  of  the  \eir  Or- 
h'ltiis  (I.a.)  Stntex-Itrni.  The  ad 
scored  00'*  “noted;” 
“.seen-asscHMate<l;”  74''^  “read 
most”  by  women  an<l  71 bv 


\ddilional  Kindiiig« 

.\dditional  findings  and  ex¬ 
periences  with  preprint  color 
were  revealed  this  week  by 
Michael  G.  McDonald,  account 
executive  at  McCann-Erickson, 
.Atlanta,  Ga.  In  an  inter-office 
memo,  he  covered  cost,  me¬ 
chanical  difficulty,  and  sales 
effectiveness. 

Commenting  on  cost,  Mr. 
McDonald’s  memo  noted  that 
generally,  newspajiers  charge 
the  black  and  white  page  rate 
for  preprints.  The  agency  ran 
into  one  case  where  the  news¬ 
paper  charged  the  four-color 
rate,  which  Mr.  McDonald  said 
is  the  policy  of  “only  live  or 
.six  newspapers  in  the  entire 
country.” 

He  noted  that  the  Coca-Cola 
preprint  tested  was  prepared  in 
such  a  way  that  the  right-hand 
side  of  the  ad  can  carry  a 
loc-alized  imprint  (see  cut),  and 
said  that  to  date,  none  of  the 
l)apers  scheduled  have  charged 
a  “strike-in”  cost  for  imprint¬ 
ing  this  aiea. 

“We  have  heard  of  several 
newspapers  that  give  an  ad¬ 
vertiser  a  rebate  for  paper 
stock  and  ink,  but  this  is  rare,” 
Mr.  McDonald  said. 

.S9.I7  iM-r  M 

The  agency  executive  empha- 
size<l  that  the  space  charges  do 
not  include  the  cost  of  preprint 
itself,  which  runs  $11.17  per 
thousand,  plus  shipping  costs. 

“This  generally  means  that 
when  the  production  cost  is 
added  to  space  cost,  the  final 
figure  will  be  two  and  a  quarter 
limes  the  black  and  white  page 
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rate  in  a  newspaper,’’  Mr.  Mc- 
Donahl  said. 

He  went  on  to  note  that  to 
date,  the  agency  has  heard  of 
no  problems  encountered  by 
newspapers  in  the  handling  of 


spent  the  time  to  read  the  copy  good  economy.  I  get  a  lot  for 
thoroughly  and  came  away  with  my  money. 

the  complete  message,”  Mr.  Ale-  “It  is  intere.sting  to  know  that 
Donald  said.  1  can  get  three  glasses  of  Coke 

He  said  that  in  developing  from  one  bottle  ...  It  is  a  con- 
the  preprint  ad.  Coke’s  adver-  venience,  just  to  open  one  bottle 
tising  dei)artment  and  its  ad 
agency  .set  up  the  following  ob¬ 
jectives: 


and  get  so  much  from  it.’ 
.Vddilionu  I  Mileagf 


Develop  a  single  memorable 
visual  device  which  can  be  com¬ 
pletely  integrated  into  all 
media. 

Establish  16  oz.  as  an  econ¬ 
omy  package. 

Sell  the  product  strongly 


.\n  who  reviewed  the  Starch 
Readership  Study  have  been 
amazed  at  the  “richness  of  the 
responses”  that  this  ad  gen¬ 
erated,  Mr.  McDonald  said. 
“Even  Starch,  who  must  take 
a  purely  objective  viewpoint 


IMavhuck^ 


preprint.  He  .said  that  while 
there  are  some  papers  that  will 
not  accept  preprint,  he  hasn’t 
figured  out  whether  it’s  becau.se 
of  their  mechanical  inability  to 
handle  the  process  or  because  of 
a  lack  of  interest.  Such  papers 
are  in  the  “extreme  minority,” 
he  added. 

'Tough  t^ucslioii' 

Because  other  media  were 
u.sed  in  connection  with  the  pre- 


throughout  and  maintain  the  and  is  not  prone  to  the  .superla- 
(luality  image  and  thirst  appeal  tive,  seemed  to  be  carried  away 
of  Coke.  with  enthusiasm  for  the  con- 

L  se  size  as  a  way  of  telling  sumer  reaction  to  the  ad. 
the  economy  storj'.  “Many  bottlers  are  getting 

Provide  flexibility  as  to  car-  additional  mileage  from  over- 
ton  and  pricing  information.  ,.uns  of  preprints  by  imprint¬ 
ing  the  reverse  side  with  the 
announcement  details  of  the 
How  well  Coke  and  its  agency  introduction  and  then  using 
accomplished  these  tasks  is  them  as  a  direct  mailing  piece 
demonstrated  in  these  verbatum  to  the  trade.  Additionally,  pre¬ 
playbacks  from  people  inter-  prints  are  being  used  at  the 
viewed  by  Starch:  point-of-sale  as  window  stream- 

The  big  bottles  caught  my  ers,  over-the-wire  banners,  and 
attention.  I  noticed  the  glasses  on  mass  displays, 
with  the  1-2-3  on  them.  You  get  “Several  bottlers,”  he  con- 
three  glasses  out  of  the  big  eluded,  “have  had  extra  pre¬ 
bottle  ...  I  like  the  colored  prints  mounted  on  cardboard 
coasters.  and  are  using  them  as  counter 

“The  low  price  is  good  news  cards.  The  impact  that  pre- 
— a  real  money  saver,  with  prints  seem  to  have  at  all  levels 
quality  .  .  .  The  frosted  glasses  — the  con.sumer,  the  trade,  and 
make  the  drink  more  delicious  the  bottler’s  own  sales  organ- 


it  would  be  difficult  to  nail  down 
actual  sales  effectiveness  of  the 
preprint. 

“From  a  consumer  awareness 
standpoint,”  he  said,  “this  ad 
was  tiaily  a  winner.  The  most 
remarkable  performance  this  ad 
turneil  in  was  in  the  area  of 
readership.  It  is  clearly  seen 


prints,  Mr.  McDonald  said  that  looking.  I  would  certainly  try  ization,  have  proven  that  this 

this  new  size  for  quality  as  well  is  indeed  a  powerful  vehicle  for 
as  quantities.  launching  the  16  oz.  package.” 

“A  new  16  oz.-size  bottle  * 

which  serves  three  full  glas.ses  Wis.  Dailies  Make 
for  about  a  cost  of  2c  .  .  I  get  Changes 

more  drink  for  a  few  cents  ^ 

more.  Appleton,  Wis. 

“It  tells  me  that  23c  buys  Personnel  appointments  and 
four  bottles  of  Coke,  which  changes  have  been  announced 

that  people  were  attracted  to  serves  12  people — that’s  quite  by  the  Post  Publishing  Com- 

the  ad,  but  additionally,  they  a  lot.  It  costs  2c  a  serving.  It  is  pany,  publishers  of  the  Apple- 

— - — — --  ton  Post-Crescent  and  the  Tu’in 

^  AiTfci  M  (Neenah-Menasha,  Wis.) 

Sarasota  ]>ews  Cuts  Ad  Rate  by  28%  NVa»-«cc«rd. 

Kenneth  E.  Davis,  formerly 
Sarasota,  Fla.  paid  circulation.  Advertising  ^neral  manager  of  the  News- 

.Murray  C.  Hotchkiss,  pub-  and  circulation  work  in  tandem.  Record,  was  elected  president. 

Good,  interesting  advertising  is  Melvin  R.  Parsons,  former  clas- 

attractiv’e  to  the  readers  and  sified  advertising  manager  of 

hence,  circulation  is  increased.”  the  Post-Crescent,  was  named 

At  the  same  time,  an  adjust-  retail  advertising  manager.  He 

ment  of  the  local  rate  structure  fills  a  post  vacated  last  Decem- 

in  Sarasota  has  been  effected.  ber  by  Mr.  Davis.  Mr.  Parsons 
Advertising  agencies  placing  has  been  succeeded  as  CAM  by 
national  linage  in  the  Sarasota  George  W.  Browne  who  has 
paper  will  be  granted  the  cus-  served  as  national  advertising 
tomary  lo'X  commission  “off  the  manager  of  the  Post-Crescent 
top”  of  the  national  rate,  Mr.  since  1960. 

Hotchkiss  said.  The  News  is  A  replacement  in  the  na- 
represented  by  Shannon  &  .4sso-  tional  advertising  position  has 
ciates,  Inc.  not  been  announced. 
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lisher  of  the  Snrasotn  Sews, 
announce<l  this  week  that  effec¬ 
tive  July  1  the  rate  for  national 
advertising  would  be  revised 
from  14  cents  per  line  to  10 
cents  per  line,  a  reduction  of 
more  than  28*;^. 

Mr.  Hotchkiss,  who  acquired 
the  News  from  Kent  S.  McKinley 
June  1,  stated:  “Our  policy  is 
not  to  reduce  rates  but  to  insure 
that  the  advertising  rate  is 
comnu'iisurate  with  the  daily  net 
for  June  30,  1962 


AD-lines  n  What’s  Behind  Your 


Hv  Robert  It.  .Meliitvre 


Airhne  Ticket? 


(rood  Offensive 

For  the  first  time  within  our 
ken.  a  member  of  President  Ken¬ 
nedy's  Cabinet  has  given  an  out- 
and-out  testimonial  to  the  indis¬ 
pensable  n>le  and  unquestioned 
effectiveness  of  advertising  to  the 
U.S.  economy. 

And  it’s  high  time,  too! 

*  *  * 

Appropriately  the  cabinet 
member  is  U.S.  Secretary  of 
Commerce  Luther  H.  Hodges  who 
in  the  July  1  issue  of  This  H  eek 
magazine  makes  this  forthright 
analysis  of  our  economic  growth: 

‘*\^ithout  advertising  to  stimu¬ 
late  a  constantly  expanding  de¬ 
mand  for  goods  and  services,  we 
wouldn’t  he  the  wealthiest  nation 
that  has  ever  existed.” 

In  a  special  “Fourth  of  July” 
cover-story.  Sec.  Hodges  urges 
This  X^eek's  14.4  million  families, 
and  Americans  everywhere,  to 
“Count  Your  Freedoms!”  and  to 
recognize  that  most  important 
freedom  of  all.  the  Freedom  of 
Choice. 


Tliis  freedom  in  turn  affects 
every  aspect  of  our  daily  life, 
says  Sec.  Hodges,  including  the 
freedoms  to  move,  to  change  jobs, 
to  buy.  to  sell — and  to  adfertise. 

“Of  course.”  he  says,  “this 
freedom  is  .sometimes  abused,  hut 
blanket  criticism  of  advertising 
reflects  a  profound  ignorance  of 
its  essential  role  in  our  economy." 
(Are  you  reading,  you.  you.  you 
critics? ) . 

Our  Freedom  of  Choice  extends 
to  business  affairs  as  well.  Sec. 
Hodges  points  out.  but  here  the 
consumer  holds  the  ultimate  key. 
The  manufacturer  is  free  to  make 
what  he  likes,  the  .storekeeper 
to  sell  what  he  likes,  the  individ¬ 
ual  to  apply  for  whatever  job  be 
likes — all  without  any  thought  of 
clearances,  permits  or  authoriza¬ 
tions. 

“The  one  person  who  exercises 
an  ultimate  veto  over  them  is 
the  consumer.”  Sec.  Hodges 
notes.  “He  must  freely  choose  to 
buy  what  they  offer,  or  they’ll 
soon  have  no  factory,  no  store, 
no  job.  Essentially,  ours  is  a  con¬ 
sumer-oriented  economy.” 

*  *  * 

We’ve  long  argued  that  the 
consumer  can  protect  himself. 

phony  manufacturer  or  re¬ 
tailer  only  fools  the  consumer 
once,  then  he  exercises  his  “ulti¬ 
mate  veto.” 

The  ad  industry,  which  needs 
no  defense,  should  regard  this 
article  as  the  start  of  its  much- 
needed  offense  against  critics. 


Hoyle  Dane  Renibach  is  near¬ 
ing  the  end  of  its  first  year  di- 
lecting  the  Sti.oOO.OOO  .\merican 
Airlines  account. 

Given  the  assignment  last 
June  of  telling  exactly  what's 
behind  an  .\merican  .\irlines 
ticket,  the  agency  has  mounted 


eGp 
citation 

effective 

newspa^peft 

adveutisiriQ 


what  Thomas  J.  Ross,  vicepresi¬ 
dent  advertising,  characterized 
this  week  as  a  “great  cam¬ 
paign.” 

“It  was  evident  immediately 
when  first  ads  from  this  agency 
began  to  appear  in  newspapers 
last  September,”  Mr.  Ross  said. 

Itusiness  Up 

“Business  is  ahead  of  last 
year.  We  feel  that  we  are  hold¬ 
ing  our  own  in  share  of  business 
with  our  major  competitors. 
Never  have  we  received  so  many 
favorable  comments  from  the 
public  about  what  we  are  telling 
them  in  newspaper  space.” 

Five  agencies  were  considered 
when  American  Airlines  decided 
to  switch  its  account.  Wanted, 
according  to  Mr.  Ross,  was  an 
agency  weighted  with  creative 
talent.  Two  of  the  five  on  the 
take-off  line  withdrew.  From  the 
three  remaining,  DDE  was 
picked. 

G.  Marion  Sadler,  AA’s  vice- 
president  and  general  manager 
and  R.  L.  Fitzpatrick,  .4A’s  vice- 
president  sales  and  services, 
came  up  with  a  suggestion  un¬ 
usual  as  far  as  today’s  airline 
advertising  is  concerned.  They 
wanted  to  break  the  old  taboo 
against  advertising  the  safeness 
of  flying. 

If  you  talk  about  safety,  there 
will  be  a  negative  reaction,  so 
why  bring  it  up?  is  the  cus¬ 
tomary  philosophy  in  the  air 
transport  business.  The  question 
was  how  to  tell  the  public  how 
safe  flying  really  is. 

William  Bernbach,  the  agen¬ 
cy’s  president,  characteristically 


decided  that  the  way  to  do  it 
was  to  find  out  exactly  what  was 
l>ehind  an  .Umerican  .Airlines’ 
ticket.  He  wanted  to  know  per- 
.sonally,  and  he  wanted  ever>'- 
one  on  the  staff  who  was  going 
to  work  on  .A.A  advertising  to 
know  it,  too.  So  before  a  single 
line  of  copy  was  written,  a  sin¬ 
gle  rough  prepared,  DDB  people 
went  out  to  visit  key  .American 
.Airline  installations. 

Mr.  Bernbach  took  the  first 
trip.  With  him  were  Phyllis 
Robinson,  copy  chief,  Joseph 
Daly,  vicepresident  and  manage¬ 
ment  superv’isor,  and  George 
Merklein,  account  executive. 
Kerry  Sheeran,  account  super¬ 
visor,  didn’t  join  DDB  until  Jan. 

1  this  year.  Those  on  this  first 
"get-acquainted”  trip  flew  from 
Idlewild,  New  York,  to  Dallas 
to  Los  Angeles,  San  Francisco 
and  Chicago,  before  returning 
to  New  York. 

That  was  only  a  beginning. 
Later  on  a  second  group  consist¬ 
ing  of  David  Reider,  vicepresi¬ 
dent  and  copy  supervisor  for  the 
account,  and  William  Taubin, 
vicepresident  and  art  director, 
made  the  tour.  These  two,  along 
with  others  on  the  staff,  have 
since  spent  considerable  time  in 
visiting  different  offices  in  the 
-A.A  system,  w'herever  they  can 
get  in  close  touch  with  the  peo- 
l)le  in  closest  touch  with  the 
.Airline.  They  are  especially  fond 
of  calling  on  the  Tulsa  ^lainte- 
nance  Base. 

“That’s  the  way  to  get  good 
copy,”  Mr.  Reider  said.  He  spoke 
enthusiastically  about  the  dedi¬ 
cated  men  at  the  maintenance 
base,  mentioned  by  name  those 
in  charge,  Lucian  Hunt  and 
George  Warde. 

'Faiiulical  C.iire' 

“What  we  wanted  to  show  in 
our  newspaper  copy  was  the  al¬ 
most  fanatical  care  the  mainte¬ 
nance  men  take  of  the  Astrojets 
of  the  line,”  Mr.  Reider  con¬ 
tinued.  “We  wanted  to  get  under 
the  skin  of  the  airline  opera¬ 
tions.” 

Seeking  ait  inspiration,  Mr. 
Taubin  had  a  similar  experience. 
So  did  these  other  DDB  staff 
men,  working  on  the  AA  adv’er- 
tisements:  Robert  Hildt,  who 
has  spent  considerable  time  at 
Idlewild;  Jack  Dillon,  assistant 
copy  supervisor;  George  Rike, 
Milt  Trazenfeld,  copy  writers; 
and  Fred  Stadelman  and  Jim 
Savage  of  the  art  department. 

There  are  two  phases  to  the 
.A  A  advertising  campaign.  First, 
there  are  the  ads  that  build  the 
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concejit  of  safety  in  flight, 
which  uniquely  never  use  the 
word  safety,  but  do  build  confi¬ 
dence  in  “flying  American.”  By 
telling  the  story  behind  tickets, 
these  ads  do,  in  fact,  sell  them. 
Then  there  are  the  origin  and 
destination  ads  designed  spe¬ 
cifically  to  tell  about  flight  times, 
new  equipment. 

Reportorial,  yet  imaginative, 
factual  but  fancy,  impressive 
without  being  overpowering,  the 
DDB  ads  above  all  are  believe- 
able. 

Newspapers  are  the  key  medi¬ 
um  for  AA,  according  to  Mr. 
Sheeran.  On  the  schedule  are 
132  newspapers  in  60  markets. 
They  represent  4.5 '/r  of  the 
entire  budget. 

Some  of  the  liest  headlines 
were  picked  up  by  DDB  writers 
from  the  men  who  work  for  AA. 
For  instance,  when  Mr.  Reider 
and  Mr.  Taubin  were  visiting 
Tulsa  one  time,  their  guide 
casually  remarked:  “They  come 
from  all  over  the  world  to  see 
how  we  operate.” 

That  became  a  newspaper  ad 
of  2100  lines,  with  a  jet  engine 
sui)er-imposed  on  the  photo¬ 
graph  of  an  operating  room 
ampitheater.  Two  white- 
smocked  AA  mechanics  were 
working  on  it  with  the  dedica¬ 
tion  of  surgeons  on  some  human 
patient.  The  caption  became: 
“They  come  from  all  over  the 
world  to  see  our  Tulsa  opera¬ 
tion.” 

Never  Use  Vi  »)ril 

Note  how  the  copy  puts  over 
the  idea  of  safety  w'ithout  using 
the  word  once: 

“They’ve  come  to  see  us  from 
Germany  and  Ireland  and  Scan¬ 
dinavia.  From  Argentina  and 
Brazil.  They’ve  come  all  the  way 
from  India  and  Japan  and 
.Australia.  And  from  here  in  the 
United  States.  Airline  mainten¬ 
ance  people,  who  want  to  see 
how  we  do  it  at  the  world- 
famous  American  Airlines  main¬ 
tenance  base  at  Tulsa,  Okla¬ 
homa.  (  Not  only  do  they  come 
(Continued  on  patje  24) 
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If  your  advertising  is  directed  to  Clevelanders  who 
make  the  important  decisions,  take  a  long  look  at 
Cleveland’s  own  Financial  advertisers.  These  firms, 
who  know  this  market,  place  Vs  of  all  newspaper 
linage  in  The  PLAIN  DEALER 

FIRST  in  Cleveland  in  Financial  Advertising 
FIFTH  in  America  in  Financial  Advertising 


Hepresenlfd  by  Kelly  Snulh  C 


lioston.  Syracuse.  Atlanta.  Los  Angeles.  San  Francisco,  Miami.  Member  of  Metro 


New  York.  Chicago.  Detroit.  Fhitadetphia. 

Sunday  Comics  and  Magazine  Network.  Fastern  Travel  and  Hesort  Hepresentatives:  The  Corfteld  Company,  527  Lexington  Avenue,  New  York  17,  New  York 
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Rohde  Sees  Bright 
Era  for  Newspapers 


Desj)ite  the  “capabilities  and  iiijj  agencies,  their  clients  and 
enei'gies”  of  the  1!*  preceeding  other  media.” 
presidents  of  the  American  As-  Pointing  out  that  most  of  his 
sociation  of  Ne\vspai)er  Kepre-  business  life  has  been  sj^ent  in 
sentatives  to  lu'ovide  solutions  the  newspaper  representative 
to  some  of  the  “perplexing  field,  Mr.  Rohde  said  he  has 
problems”  existing  in  the  news-  never  witnessed  the  “sincere 
paper  and  I’epresentative  indus-  and  enthusiastic  collaboration 
tries,  several  major  problems  in  sales  endeavor  by  all  ele- 
have  suta'ive.i  an.l  some  new 


NEW  GUARD  TAKES  OVER  IN  S.  F.  AANR— Newly-elected  officers  of 
AANR's  San  Francisco  Chapter  are  (left  to  right);  Al  Perry,  Ward- 
Griffith  Co.,  secretary;  Bill  Prucha,  Doyle  &  Hawley,  treasurer;  James 
Claymore,  Moloney,  Regan  &  Schmitt,  outgoing  president;  Harry  Seltier, 
Cresmer,  Woodward,  O'Mara  &  Ormsbee,  new  president;  and  George 
Belton,  Sawyer-Ferguson-Wallter  Co.,  vicepresident. 


“Target  Account”  presentations  function  in  dO  of  the  227  offices, 
given  to  date  have  been  sue-  or  2t5'^r  of  the  total, 
cessful. 

rillol  Survive 

Increuserl  ('.oiiversioii  ,  , 

For  the  independent  repre- 

“Xot  all  of  the  remaining  sentative  organizations,  the  last 
TO'ir  can  be  declared  ineffectual  five  years  have  been  a  matter 
at  this  time,”  he  said.  “The  of  survival  of  the  fittest,  as  has 
future  conversion  to  newspapers  been  the  plight  of  newspapers,” 
will  increase.  It  should  be  Mr.  Rohde  went  on.  “The  ratio 
gratifying  to  all  of  us  to  know  of  mortality  has  been  propor- 
that  no  one  will  say  those  which  tionate  to  the  welfare  of  major 
have  not,  or  do  not,  prove  jiro-  and  secondary  market  news- 
ductive  were  lo.st  by  default.  papers,  elimination  of  many 
“AAXR  will  continue  to  competitive  newspajier  situa- 
eagerly  support  and  participate  tions  and  the  placement  in 
in  the  ‘Target  Account’  pre-  newspapers  of  formerly  general 
sentations  and  associated  ac-  rate  linage.  1  believe  the  in- 
tivities,  to  whatever  extent  is  dependent  representatives  are 
necessary  to  achieve  the  news-  down  to  bed  rock  for  the  foun- 
paper  industry’s  objectives,”  dation  of  their  structure  and 
the  new  AANR  president  will  prove  to  be  more  stable, 
pledged  this  week.  forceful,  cooperative  and  ef- 

According  to  Mr.  Rohde,  fective  than  at  any  time  in  their 
despite  the  numerical  decline  in  long  history.” 
total  number  of  representative  Mr.  Rohde  said  he  is  con¬ 

firms,  A.AXR’s  current  member-  cerned  about  what  is  being,  or 
ship  is  comprised  of  86  sales  will  be,  done,  for  accounts  which 
organizations  maintaining  227  return  to  the  newspaper  fold, 
offices  throughout  the  U.S.  “How  long  they  remain  is 

Twelve  of  the  8(),  or  Sli'/f ,  are  largely  dependent  upon  our  sin- 
publisher  owned,  or  direct  em-  cere  evidence  of  interest  in  the 
ployes,  of  newspapers.  They  (Conthiucd  on  pof/e  24) 


In  some  areas  of  our  cus¬ 
tomer  structure  it  has  created 
concern,  conjecture  and  ques¬ 
tions,”  Mr.  Rohde  told  E&P. 
“Why  this  period  of  transition 
in  the  newspaper  and  repre- 
.sentative  industries  should  be 
viewed  as  unique  and  with 
alarm  is  strange,  in  the  light  of 
similar  and  coincidental  re¬ 
vitalization  activities  in  all 
types  oTindividual  and  corporate 
enterprises,  including  advertis- 
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L.  A.  CHAPTER  INSTALLS  NEW  BRASS— Newly-elected  officers  of 
AANR's  Los  Angeles  Chapter  go  through  gavel-passing  ceremony. 
Shown  (left  to  right)  are:  John  Daly,  Doyle  &  Hawley,  secretary- 
treasurer;  Charles  W.  Rundall,  Cresmer,  Woodward,  O'Mara  4  Orms¬ 
bee,  Inc.,  retiring  president;  Hal  Tucker,  also  of  CWO&O,  newly-elected 
president;  and  Cliff  Pierson,  Nelson  Roberts  &  Associates.  Inc.,  vice- 
president. 
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Harold  Y.  Jones,  Chief  of  the  Copley  News  Service  Buenos  Aires  Bureau, 
shown  interviewing  three  Argentine  soldiers  in  front  of  the  Argentine  Ministry  of  War  building. 


Harold  Y.  Jones  reports  on  news  activities  of  southern  South 
America  from  the  Copley  News  Service  Bureau  in  Buenos 
Aires,  Argentina.  Jones  is  no  stranger  to  Argentina.  He 
studied  Argentine  politics  and  Latin-American  literature  on 
an  Inter  American  Press  Association  scholarship  at  the  Uni¬ 
versity  of  Buenos  Aires. 

Jones’  recent  CNS  stories  have  covered  such  diverse  topics 
as  Latin  America's  automobile,  agriculture,  livestock  and 
education  programs;  the  Alliance  for  Progress;  United  States 
investments  in  Latin  America;  and  urban  housing,  as  well  as 
regular  reports  on  political  activities.  From  these  disparate 
topics,  Jones  provides  a  sharp  picture  of  his  part  of  Latin 
America. 


The  Copley  News  Service  provides  the  strongest  and  most 
comprehensive  Latin-American  news  coverage  available  today. 
Our  correspondents  and  informants  are  spotted  in  20  Latin- 
American  nations  and  furnish  firsthand  day-to-day  coverage 
and  analysis  of  trends  and  events  in  a  manageable  Latin- 
American  package  which  includes: 


"Pan- A  merican  Report" 
"Know  Your  Hemisphere" 
"Mexico  Report" 

"IVomen  of  Latin  America' 
"Hemisphere  Report”* 

*Also  available  in  Spanish 


For  complete  information  on  all  features 
contact  Rembert  James,  Editor, 


COPLEY  NEWSPAPERS 
Winners  of  the  1962  I A  PA  Tom  Wallace  award 
for  news  coverage  of  South  American 

developments  and  technical  assistance  to 
Latin-American  newspapers. 


NEWS  SERVICE 


BEImont  4-7111 


940  Third  Avenue,  San  Diego  12,  California 
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Laundry  Industry 
Charts  Dryer  Drive 


U.S.  Steel 


Chicago 

Massive  local  newspaper  and 
national  magazine  advertising 
will  be  used  this  fall  by  the 
nation’s  18  home  laundry  equip¬ 
ment  manufacturers  in  a  multi¬ 
million  dollar  coordinated  pro¬ 
motion  to  increase  sales  of 
automatic  clothes  dryers. 

Details  behind  the  drive  were 
spelled  out  here  last  week  by 
Harold  P.  Bull,  Norge  vicepresi¬ 
dent  and  chairman  of  the  Amer¬ 
ican  Home  Laundry  Manufac¬ 
turers’  Association’s  Industry 
Promotion  and  Development 
Committee,  during  the  Summer 
Home  Furnishings  Market. 

Under  the  banner  “It’s  a 
Breeze,’’  more  than  500  electric 
and  gas  utility  companies,  some 
50  suppliers  to  the  home  laun¬ 
dry  industry,  and  as  many  as  33 
regional  dealer  associations 
have  also  enlisted  in  this  mas¬ 
sive  effort. 

The  all-industry  effort  is  set 
for  the  fall  period,  culminating 
in  October,  "rhe  program,  coor¬ 
dinated  by  the  AHLMA,  will  be 
coordinated  under  sponsorship 
of  such  org^anizations  as  U.S. 
Steel  Corp.,  American  Gas  As¬ 
sociation,  Edison  Electric  Insti¬ 
tute,  Gas  Appliance  Manufac¬ 
turers  Association  and  the 
National  Appliance  &  Radio-tv 
Dealers  Association. 

Full-Page  Ads 

All  of  these  gfroups,  Mr.  Bull 
said,  will  be  working  at  the 
retail  level  to  make  the  con¬ 
sumer  more  aware  of  clothes 
dryers  than  ever  before  and 
then  help  the  dealer  sell. 

“U.S.  Steel,  for  example,  will 
have  a  corps  of  merchandisers 
calling  on  retail  accounts,  and 
more  than  6,000  dealers  through 
33  dealer  organizations  will 


make  this  a  ‘nose-to-nose’  selling 
program  at  the  dealer  level,’’ 
Mr.  Bull  said. 

In  addition,  U.S.  Steel  will 
run  a  full-page  ad  on  Oct.  2  in 
20  newspapers  in  key  markets 
throughout  the  U.S.  proclaiming 
dryers  as  its  “Product  of  the 
Month.’’  U.S.  Steel’s  special 
newspaper  service  will  also  be 
utilized  across  the  country. 

Edison  Electric  Institute, 
through  its  Live  Better  Elec¬ 
trically  national  advertising 
program,  will  use  its  network  of 
200  electric  utilities  to  add  im¬ 
petus  to  the  promotion.  EEI 
member  companies,  locally,  will 
generate  additional  dryer  sales 
through  an  intensified  news¬ 
paper,  radio-tv  and  point-of-sale 
push. 

American  Gas  Association,  in 
addition  to  a  national  drive  in 
magazines,  plans  an  offering  to 
member  companies  of  dryer 
newspaper  ad  mats  for  use  in 
October. 

Special  Sections 

National  Appliance  &  Radio¬ 
tv  Dealers  Association  reports 
that  33  autonomous  regional 
associations  are  being  solicited 
to  schedule  special  dryer-only 
newspaper  sections  in  October. 
This  is  in  keeping  with  a  new 
NARDA-evolved  program  for 
sales  development  by  scheduling 
promotions  in  a  concentrated 
fashion  on  one  product  at  a  time. 

To  support  this  important 
commitment  on  the  part  of 
NARDA,  the  dryer  manufac¬ 
turers,  gas  and  electric  utilities, 
and  U.S.  Steel  have  been  asked 
to  coordinate  advertising  and 
promotion  funds  expenditures 
directly  with  the  regional  asso¬ 
ciations. 

Some  idea  of  the  sales  poten- 


,  Plugs  Home 
Freezers 
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MOWING  'EM  DOWN  — U.  S. 
Steel  Corp.'s  "Product  of  the 
Month"  promotion  got  this  play 
back  in  May  in  the  Torrington 
(Conn.)  Register. 

tial  for  the  fall  dryer  drive  was 
given  last  week  by  AHLMA 
President  Guenther  Baumgart: 
“Today  there  are  over  41  million 
electrified  homes  without  dryers. 
Only  one-quarter  of  the  house¬ 
holds  with  washing  machines 
also  have  an  automatic  clothes 
dryer.  These  are  the  figures  that 
spell  out  the  opportunity  and 
the  challenge  for  the  ‘It’s  a 
Breeze’  campaign.’’ 

«  *  a 

ADD  DE.4LER  IM.4CE 

Toledo,  Ohio 
An  industry-wide  experiment 
to  upgrade  the  image  of  the 
appliance  dealer  (E&P,  May  26, 
page  24),  has  entered  its  second 
phase  here. 

An  eight-page  section  in  the 
Toledo  Blade  and  the  Toledo 
Times  this  month  concentrated 
on  the  higher  standard  of  living 
that  families  can  enjoy  by  instal¬ 
ling  air  conditioning  and  dehu¬ 
midifiers.  The  ad  of  more  than 
25  dealers  emphasized  product 
benefits,  rather  than  using  the 
price  appeal  so  customary  in 
most  dealer  appliance  adver¬ 
tising. 

Last  month’s  ad  concentrated 
on  dishwashers.  An  eight-page 
section  in  the  Blade  and  the 
Times  just  before  Mother’s  Day 
resulted  in  automatic  dishwasher 
sales  soaring  110%  over  the 
May  8-27  sales  of  last  year. 

Similar  promotions  are 
planned  for  the  balance  of  the 
year,  each  to  be  focused  on  one 
specific  type  of  appliance. 

*  *  • 

MACY’S  ADS  SCORED 
Newspaper  advertising  by 
Macy’s  New  York  was  scored 
last  week  for  doing  “more  dam¬ 
age’’  to  advertising  than  any 
{Continued  on  page  24) 


Home  freezer  sales  get  the 
stimulus  in  August  of  a  national 
promotion  by  U.  S.  Steel,  as  the 
fourth  “Steel  Product  of  the 
Month’’  special  merchandising 
event  during  1962  to  stimulate 
the  sale  of  specific  consumer 
products  made  of  steel. 

The  saturation  rate  of  home 
freezers  stands  at  25%  of  wired 
homes.  Industry  sources  say 
that  this  figure  gives  the  appli¬ 
ance  general  acceptance,  but 
leaves  the  door  wide  open  for 
new  sales. 

U.  S.  Steel  has  selected  Au¬ 
gust  for  the  home  freezer  pro¬ 
motion  to  take  advantage  of  the 
42  %  of  sales  that  are  made 
during  summer  months. 

In  support  of  home  freezers 
U.  S.  Steel  will  supplement  na¬ 
tional  magazine  and  network 
television  advertising  with  full- 
page  ads  in  the  Aug.  7  editions 
of  the  following  newspapers; 

Atlanta  Journal  &  Constitu¬ 
tion;  Columbus  Dispatch  &  Citi¬ 
zen-Journal;  Dallas  Times  Her¬ 
ald;  Fresno  Bee;  Indianapolis 
Star  &  News;  Florida  Times- 
Union  &  Jacksonville  Journal; 
Louisville  Courier  -  Journal  ti 
Times;  Commercial  Appeal  & 
Memphis  Press-Scimitar;  Mi¬ 
ami  Herald;  Milwaiikee  Jour¬ 
nal;  Omaha  World-Herald;  Ari- 
zona  Republic  &  Phoenix  Ga¬ 
zette;  Sacramento  Bee;  San 
Diego  Union  &  Tribune;  Seat¬ 
tle  Times;  Syracuse  Post  Stand¬ 
ard  &  Herald- Journal;  Tampa 
Tribune  &  Times;  Toledo  Blade 
&  Times;  Tulsa  World  &  Trib¬ 
une;  and  the  Wichita  Eagle 
Beacon. 

Home  freezer  advantages  will 
be  advertised  in  a  full-color  ad 
in  the  Aug.  10  issue  of  Life 
magazine.  The  14  million  regu¬ 
lar  viewers  of  the  “U.  S.  Steel 
Hour’’  will  see  home  freezers 
demonstrated  on  Wednesday, 
Aug.  8,  on  CBS-television. 

Home  freezer  advertising  and 
editorial  materials  will  be  made 
available  to  all  newspapers  in 
the  U.  S.  in  a  four-page  tabloid 
newspaper  service. 

Additional  activities  by  U.  S. 
Steel  in  support  of  the  August 
home  freezer  promotion  include; 
Cooperation  with  National  Elec¬ 
trical  Manufacturers  Associa¬ 
tion  and  Edison  Electric  Insti¬ 
tute;  personal  contact  with 
manufacturers,  distributors  and 
retailers;  trade  advertising  to 
distributors  and  retailers;  and 
merchandising  and  display  ma¬ 
terials  free  of  charge  to  retail¬ 
ers  upon  their  request. 
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CAPITAL  C,  PLEASE 

The  Trade-Marks  "Coca-Cola" 
and  Coke"  are  Brand  Names. 
And  like  Your  Name,  they 
should  be  Capitalized. 

So  when  you  write  about  our 
product,  please  remember 
to  hit  the  Shift  Key  before 
you- hit  the  "C".  It  wjll 
help  protect  our  Trade-Marks. 


for  it  cither  n  ay 
can  the  same  thing. 


Rohde  Sees 

{Continued  from  page  20) 


success  of  their  venture  and 
assistance.  This  is  not  a  matter 
of  extreme  merchandising  gim¬ 
micks,  but  more  in  the  nature 
of  client  relations,  at  all  levels 
of  the  sales  structures,”  Mr. 
Rohde  said.  “The  majority  of 
accounts  won’t  be  in  the  space 
volume  to  command  or  demand 
services — or  revisions  of  rate 
structures,  but  they  do  repre¬ 
sent  the  largest  portion  of  our 
volume. 

“While  our  immediate  for¬ 
tunes  will  largely  be  dependent 
upon  the  economy  of  the  na¬ 
tion,  many  agency  and  adver¬ 
tiser  people  have  told  me  the 
next  five  years  will  present  a 
favorable  climate  for  news¬ 
papers  to  gain  in  prestige  and 
usage.  What  we  do  to  capitalize 
on  this  opportunity  will  require 
our  individual  and  collective 
efforts,”  Mr.  Rohde  concluded. 
*  *  « 

RELIES  ON  PAPERS 

Brainerd,  Minn. 

“Last  year  Chrysler  Corp.  in¬ 
vested  more  money  in  news¬ 
paper  advertising  than  in  any 
other  medium,”  according  to 
Richard  Forbes,  director  of 
corporate  advertising,  Chrysler 
Corp. 

In  an  address  before  the  an¬ 


nual  summer  meeting  of  the 
Northwest  Daily  Press  Associa¬ 
tion  here,  Mr.  Forbes  placed 
the  newspaper  advertising  ex¬ 
penditure  figure  at  “well  over 
$15,000,000  hard  cash,  making 
us  the  third  largest  newspaper 
advertiser  in  the  entire 
country.” 

He  added  that  Chrysler  spends 
a  “considerably  greater”  pro¬ 
portion  of  its  total  budget  for 
newspaper  advertising  “than 
either  of  our  two  major  com¬ 
petitors.” 

“And,”  he  emphasized,  “I  see 
no  reason  why  this  proportion 
should  change.  We  will  continue 
to  look  upon  newspaper  adver¬ 
tising  as  our  first  line  of  at¬ 
tack.  It  enables  us  to  identify 
our  product  in  the  local  com¬ 
munity  and  it  directs  the  con¬ 
sumer  to  the  dealer  in  his 
community  who  handles  our 
products.” 

The  NDPA  has  42  member 
daily  newspapers  in  Minnesota, 
North  Dakota,  South  Dakota, 
western  Wisconsin,  and  Iowa. 

*  «  « 

MORROVi  ELECTED 

James  H.  Morrow,  Inland 
Newspaper  Representatives,  last 
week  was  elected  president  of 
the  AANR’s  Chicago  Chapter. 
James  T.  Ritter,  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee  was 
elected  vicepresident.  Charles  F. 
Revelle,  Ridder-Johns,  Inc.,  and 
Paul  V.  Elsberry,  Scheerer  and 


safety  j  silencing  j  simplicity 

...yours  with  a  Hoe  Colormatic*  Press  because  the  overload 
release  clutch. ..1  eliminates  shear  pin  hazards  and  replace¬ 
ment...  2  gives  you  quick  manual  clutch  control  to  silence  or 
re-engage  clutch  from  outside  press  frame,  using  one  simple 
wrench,  and...  3  automatically  disengages  unit  drive  if  over¬ 
load  occurs.  ‘Trademark 


910  East  138th  Street,  New  York  54,  N.Y. 


Keefe,  Paige  Join 
Bo  A  Sales  Staffs 

Howard  M.  Keefe  Jr.  and 
Richard  S.  Paige  have  joined 
the  Chicago  and  New  York  sales 
staffs  respectively  of  the  Bureau 
of  Advertising,  ANPA,  accord¬ 
ing  to  Jack  Kauffman,  executive 
vicepresident. 

Mr.  Keefe  will  report  to  Dent 
Hassinger,  central  sales  man¬ 
ager,  Chicago,  and  Mr.  Paige 
w'ill  report  to  Jack  Raymond, 
eastern  sales  manager. 

Mr.  Keefe  has  been  with  the 
Chicago  Tribune  for  16  years, 
the  last  nine  as  manager  of  the 
paper’s  marketing  division. 

Mr.  Paige  has  been  in  the  field 
of  media  work  for  the  past  16 
years.  Most  recently  he  was  a 
media  director  at  Colgate-Palm- 
oliv'e  Co.  in  the  household  prod¬ 
ucts  division  and  before  that 
was  associate  media  director  of 
Grey  Advertising  Agency,  New 
York.  From  1955  to  1957  he  was 
media  director  of  North  Adver¬ 
tising  Agency,  Chicago,  and  was 
for  five  years  previously  man¬ 
ager  of  sales  development  of  the 
NBC  tv  network  in  New  York. 
From  1946  to  1950,  Mr.  Paige 
was  research  director  of  Schwer¬ 
in  Research  Co. 

Company,  were  elected  secretary 
and  treasurer  respectively. 

*  *  « 

REP  ROl’NDl’P 

•  The  Batavia  (N.  Y.)  Daily 
News  has  appointed  The  Julius 
Mathews  Special  Agency,  Inc., 
as  its  national  advertising  rep¬ 
resentative. 

«  «  * 

•  The  Allen-Klapp  Company 
has  announced  appointment  of 
three  new  vicepresidents: 

I  William  N.  Conner,  Chicago; 
Stanley  Bestys  and  Paul  L. 
Zeno,  both  of  New  York.  Ap¬ 
pointments  are  effective  July  1. 

E&P  Citation 

I  {Continued  from  page  18) 


Retail  Survey 

{Co7itinued  from  page  22) 


themselves,  but  some  of  them 
even  send  us  their  jet  aircraft 
to  be  overhauled,  or  converted 
into  fan  jets  like  our  celebrated 
Astrojets.)  They  come  to  see 
the  way  we  take  apart  a  jet 
engine  and  then  put  it  together 
so  that  it’s  even  better  than 
new.  They  come  to  see  what  it  is 
that  gives  American  Airlines  its 
reputation  for  taking  such  good 
care  of  its  planes.  When  they  go 
away,  they  know  the  answers: 
The  best  facilities  and  equip¬ 
ment  that  money  can  buy.  And 
something  that  money  can’t  buy. 
Devoted  people. 

“The  next  time  you’re  flying 
.  . .  bear  Tulsa  in  mind.  See  your 
travel  agent  or  telephone  Amer¬ 
ican  Airlines.” 


other  store  by  Dean  Charles  M. 
Edwards  Jr.,  of  New  York  Uni¬ 
versity’s  School  of  Retailing. 

He  told  a  four-day  “effective 
advertising”  seminar  jointly 
sponsored  by  the  school  and  the 
National  Retail  Merchants  Asso¬ 
ciation  that  while  Macy’s  adver¬ 
tising  “is  not  all  bad,  they  are 
running  ads  without  heads  and, 
in  some  cases,  no  message  stands 
out.” 

“It  may  sound  presumptuous 
for  me  to  criticize  Macy’s,  but 
I  feel  these  ads  don’t  really 
represent  Macy’s.  Actually,  this 
is  critici.sm  of  the  copywriters, 
who  have  been  given  free-rein,” 
Dean  Edwards  said. 

John  A.  Blum,  Macy’s  senior 
vicepresident  for  sales  promo¬ 
tion,  replied: 

“It  is  difficult  to  make  an 
assessment  of  criticism  which  is 
so  general  in  nature.  After  all, 
w’e  place  about  125  advertising 
positions  each  w'eek.  We  are 
continuously  conscious  of  the 
need  for  improvement  but  on  the 
whole  we  have  the  impression 
that  our  advertising  product  is 
a  good  one.” 

Dean  Edwards  also  observed 
that  Macy’s  advertising  decline 
w’as  particularly  painful  because 
“everyone  copies  them.” 

*  m  * 

BDNU.S  TlX  (’.LICK 

More  than  250,000  Movie  Bo¬ 
nus  Ticket  Certificates  have 
been  issued  for  supermarkets 
participating  in  Movie  Bonus 
Corp.’s  Movie  Bonus  plan  (E&P, 
March  10,  page  17),  according 
to  Nick  John  Matsoukas,  presi¬ 
dent.  The  certificates  are  re¬ 
deemable  at  50%  of  the  prevail¬ 
ing  box-office  admission  price  at 
45  theaters  in  18  cities. 

He  noted  that  in  the  first  six 
weeks  the  MB  plan  filled  empty 
theater  seats  during  the  w’eek 
days  and  helped  register  a  12% 
to  15%  increase  in  weekend  at¬ 
tendance. 

*  *  * 

RETAIL  ROl  NDUP 

•  Stores  in  many  retail  cate¬ 
gories  are  moving  toward  a'  24- 
hour,  seven-day  week,  opening 
schedule,  according  to  a  survey 
of  shopping  hours  and  night 
openings  of  stores  in  140  im¬ 
portant  markets  in  the  U.  S. 
and  Canada  released  this  week 
by  Media  Records,  Inc. 

• 

20-Page  Section 

A  20-page  standard-size  sec¬ 
tion.  “Installment  Land  Buying 
in  Florida,”  was  featured  in  the 
June  13  and  17  issues  of  the 
Miami  (Fla.)  News. 
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Dr.  C.  W.  Bockhop,  author  of  the  booklet,  “Combining  Corn-Cob  Mix,"  published  by  John  Deere, 
checks  rolled  sample  of  corn-cob  mix  with  farmers  Bill  Young,  Jr.,  and  Bill  Young,  Sr.,  of  Henry 
County,  III.  The  Youngs  are  among  the  first  farmers  in  the  country  to  use  corn-cob  mix. 


To  cost-conscious  beef-cattle  raisers, 
the  picture  above  was  significant  news 
this  week.  The  feed  being  examined,  a 
uniform  mixture  of  com  and  broken 
cobs,  was  harvested  with  a  com  com¬ 
bine.  It  is  aptly  called  corn-cob  mix. 

Until  now,  beef-cattle  raisers  could 
not  take  advantage  of  a  com  combine 
because  the  combine  could  not  salvage 
the  cobs.  It  could  only  shell  the  com. 
Growers  were  forced  to  harvest  their 
crop  as  whole  ear  com  with  a  conven¬ 
tional  com  picker  and  then  grind  the 
ears  into  the  desired  cattle  feed.  At  least 
three  different  machines  were  required, 
and  it  was  costly  and  time  consuming. 

Now,  these  same  cattle  feeders  can 
harvest  their  com  with  a  combine,  the 
same  basic  machine  they  must  own  to 
harvest  small  grain  and  soybeans.  The 
adaptation  is  simple  and  inexpensive. 


They  can  reduce  their  equipment  in¬ 
vestment,  cut  labor  costs,  and  get  the 
cattle  feed  they  want  and  need. 

The  com-cob-mix  story  was  intro¬ 
duced  in  an  educational  Ix^klet,  “Com¬ 
bining  Corn-Cob  Mix,”  written  by  Dr. 
C.  W.  Bockhop,  Department  of  Agri¬ 
cultural  Engineering,  Iowa  State  Uni¬ 
versity,  for  John  Deere.  Combining  corn¬ 
cob  mix  permits  the  grower  to  harvest 
his  crop  when  field  losses  are  lowest  and 
feeding  value  highest. 

This  technological  break-through 
ranks  in  importance  with  that  of  the 
original  development  of  com  combin¬ 
ing,  introduced  first  by  John  Deere  in 
the  mid  1950’s.  Engineering  leadership 
is  an  important  reason  John  Deere  is 
the  leading  producer  of  farm  equipment 
in  the  Unit^  States  and  Canada. 


DEERE  St  COMPANY 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


PHOTOGRAPHY 


Ladies  and  Lenses 
—  Fact  and  Fiction 

By  Bob  Warner 


(Last  In  A  Series) 

As  we  stated  at  the  outset  of 
this  series,  there  are  very  few 
women  in  the  field  of  press 
photography,  perhaps  20  -  25 
fulltime  general  assignment 
photographers  throughout  the 
country.  Many  more  than  this 
number  got  a  start  in  the  field 
during  the  war  years  but  there 
have  been  more  drop-outs  than 
new  recruits. 

In  an  effort  to  find  out  some¬ 
thing  about  this  species  of  news 
photographer  we  have  inter¬ 
viewed  six  women  in  particular 
and  spoken  to  a  number  of  men 
and  women  in  the  newspaper 
field  and  we  have  come  away 
more  puzzled  than  ever  about 
some  of  the  facts  which  contra¬ 
dict  the  abounding  fictions 
about  the  subject  of  women  in 
press  photography. 

For  example,  the  fact  that 
some  women  have  married  and 
raised  a  family  while  success¬ 
fully  pursuing  a  career  in  news¬ 
paper  photography  over  a  pe¬ 
riod  of  15-20  years,  contradicts 
the  fiction  that  marriage  and 
photojournalism  cannot  be 
mixed. 


No  Types 

Apparently,  it  is  also  a  fiction 
that  only  a  certain  type  of 
woman  can  be  a  successful 
press  photographer;  that  is  the 
belief  that  only  a  woman  who 
is  unmarried,  sturdily-built, 
athletically  inclined  and  tough- 
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minded  can  survive  on  a  general 
assignment  beat. 

Among  the  women  we  inter¬ 
viewed  we  could  not  find  any 
common  traits  in  their  charac¬ 
ter,  personality  or  background 
which  would  indicate  that  they 
are  geared  for  a  career  in  pho¬ 
tography  for  some  particular 
set  of  reasons.  Some  are  mar¬ 
ried,  some  unmarried.  Some 
have  college  educations,  others 
never  got  beyond  high  school. 
Some  are  particularly  athleti¬ 
cally  inclined,  some  are  not.  Not 
one  of  them  has  a  “mannish” 
or  husky  build  and  a  couple  of 
them  are  almost  delicate-look¬ 
ing.  They  have  as  many  varied 
reasons  for  having  chosen  to 
work  in  news  photography  as 
men  do. 

Neither  could  we  find  a 
“woman’s  point  of  view”  in 
their  picture  collections.  Put 
their  pictures  up  against  the 
work  of  any  male  general  as¬ 
signment  photographer  and 
there  is  no  way  of  pegging 
either  set  of  pictures  as  being 
masculine  or  feminine. 

In  Common 

There  were  only  three  things 
these  women  had  in  common: 

All  of  them  got  their  start 
during  the  w’ar  years  and,  un¬ 
like  many  other  women  who 
started  a  career  in  press  pho¬ 
tography  around  the  same  pe¬ 
riod,  these  women  lasted. 

Almost  all  of  them  were 
given  or  somehow  acquired  a 
camera  during  childhood,  or 
■|  when  they  were  teenagers,  and 
in  most  cases  a  male  relative  or 
friend  encouraged  their  using 
the  camera  and  taught  them  the 
essentials. 

Finally,  almost  all  of  them 
I  showed  a  notable  lack  of  en¬ 
thusiasm  for  photographic  the¬ 
ory  or  philosophy.  Aside  from 
making  rudimentary  observa¬ 
tions,  unlike  their  male  col¬ 
leagues  the  women  seem  dis¬ 
inclined  to  compare  equipment, 
discuss  techniques  and  ap¬ 
proaches  or  anaylze  new  trends 
and  ideas  in  photojournalism. 
Somehow  it  is  difficult  to  im- 
j  agine  these  women  regarding 
with  any  enthusiasm  the  end¬ 
less  bull  sessions  which  occupy 
so  much  of  a  man’s  free  time 
I  and  attention  at  short  courses, 
conventions  and  assorted  semi- 
I  nars. 

i  We  are  only  talking  about  at¬ 


HIS  HOBBY  IS  A  SNAP — George  Gough,  a  picture  editor  in  UPl's 
Chicago  bureau,  collects  old  cameras.  Oldest  of  the  90  he  now  has  is 
a  Kodak  No.  3  box  Brownie  made  in  1902. 


titude  here,  not  performance. 
All  of  these  women  know'  their 
cameras;  know  how  to  develop 
and  print  their  work  and  they 
are  careful  technicians. 

Between  them,  these  six 
women  have  covered  fires, 
wrecks,  storms,  murders,  sports 
and  politics.  Their  in-depth 
picture  reports  have  ranged 
through  space  flight  recovery 
practice  at  sea  to  the  seedy  side 
of  life  in  the  big  city.  And  to 
the  men  who  frown  on  the  idea 
of  women  w’orking  as  news 
photographers  because  there 
are  some  places  where  a  woman 
just  can’t  go  (such  as  the  dress¬ 
ing  room  of  a  baseball  club), 
Julianne  Warren  Baker  re¬ 
torts:  “On  the  other  hand,  I 
can  go  behind  the  scene  at  a 
fashion  show.” 

Somewhere  along  the  line  sex 
can  be  a  barrier  to  any  pho¬ 
tographer,  male  or  female. 

*  *  * 

PHOTO  BOOK 

The  w’ork  of  New  Haven 
(Conn.)  Register  photographer, 
Lawrence  F.  Willard,  will  ap¬ 
pear  in  a  book  scheduled  for 
publication  fn  the  fall. 

Willard  is  a  Sunday  feature 
writer  and  photographer  who 
has  roamed  the  highways  and 
by-ways  of  Connecticut  in 
search  of  unusual  photo  ma¬ 
terial  for  a  very  popular  series 
called,  “Pictorial  Connecticut,” 


which  has  appeared  regularly 
for  many  years  in  the  Feature 
Magazine  of  the  Sunday  paper. 

The  feature  has  been  so  popu¬ 
lar  that  many  readers  have 
asked  for  copies  to  frame  or 
copy  in  oils  and  water  colors. 
Others  have  often  suggested  a 
collection  of  Willard  photos  be 
put  into  book  form  and  their 
idea  is  being  carried  out  by 
College  and  University  Press 
Services,  Inc.  of  New  Haven. 

Alvin  V.  Sizer,  Saturday 
managing  editor  of  the  Regis¬ 
ter,  is  writing  the  commentary. 
The  book  will  include  a  fore¬ 
word  by  the  well-known  author 
of  Connecticut  historical  books, 
W.  Storrs  Lee,  who  wrote  the 
once  popular,  “The  Yankees  of 
Connecticut.”  Lee  comments: 
“In  his  pictures,  Lawrence 
Willard  has  caught  the  wealth 
of  Connecticut  as  perhaps  no 
New  England  photographer 
ever  succeeded  before.”  Both 
Willard  and  Sizer  have  lived  in 
New  England  all  their  lives. 

*  *  * 

PERSONAL  MENTION 

Thomas  P.  Orr  Jr.,  has  been 
appointed  picture  editor  of 
Newsweek  Magazine.  Mr.  Orr 
joined  Newsweek  in  1946  as  the 
magazine’s  assistant  picture  edi¬ 
tor.  Previously,  he  served  on  the 
picture  desks  of  the  Associated 
Press  and  the  New  York  Jour¬ 
nal- American. 
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Morning  and  Sunday 


Le  Nouveau  Journal 
Of  Montreal  Closes 


Montreal 

Le  Nouveau  Journal,  the 
French-language  evening  daily 
which  began  publishing  here 
last  September,  ceased  publica¬ 
tion  June  21  with  its  244th  issue 
and  filed  an  assignment  in  bank¬ 
ruptcy. 

Le  Nouveau  Journal  grew  out 
of  a  disagreement  among  the 
DuTremblay  family,  publishers 
of  La  Presse.  It  left  behind 
$1,300,000  in  liabilities  against 
$550,000  in  assets. 

Mrs.  Angelina  DuTremblay, 
who  backed  the  new  publication, 
reportedly  spent  $2,500,000  on 
Le  Nouveau  Journal. 

Editor-in-chief  Jean-Louis 
Gagnon  told  the  staff  of  260 
employes  that  “being  pressed  by 
money  matters,  we  must  close 
our  doors.” 

Kumurs  Are  Correct 

A  front  page  announcement 
on  the  front  page  of  the  final 
issue  was  headed:  “Can  one  be 
excused  for  dying  when  public 
rumor  already  has  you  buried?” 

The  rumors  began  some  weeks 
ago  after  Mrs.  DuTremblay,  her 
differences  with  her  family 


apparently  resolved,  left  Le 
Journal  and  its  publishing  com¬ 
pany. 

Two  weeks  ago,  the  editorial 
staff  laid  off  34  reporters  and 
contributors. 

The  paid  circulation  dipped 
steadily  from  60,000  last  Sep¬ 
tember  to  the  point  “where  every 
sale  was  a  deficit  because  the 
five  cents  failed  to  cover  the 
newsprint  and  other  expenses,” 
Mr.  Gagnon  said. 

The  latest  circulation  figure 
was  around  43,000. 

In  addition  to  La  Presse,  the 
other  afternoon  paper,  there  are 
two  other  French-language 
dailies  here — Le  Devoir  and 
Montreal-Matin,  lx)th  morning 
publications. 

The  afternoon  Journal,  printed 
by  the  Montreal  Gazette,  had 
editorial  offices  in  a  building 
adjacent  to  the  Gazette. 

In  European  Style 

Using  a  standard  eight-column 
size  page,  the  newspaper  adopted 
a  makeup  style  similar  to  that 
of  some  European  dailies.  The 
front  page  usually  contained  a 
brief  summary  of  the  day’s  top 


story,  a  series  of  headings  of 
stories  dealt  with  on  inside 
pages,  a  photograph,  a  topical 
humorous  cartoon  and  a  gossip 
column. 

The  gossip  column  was  the 
only  reading  matter  in  the  news¬ 
paper  carried  over  from  page 
one  to  another. 

The  Journal  made  extensive 
use  of  interpretative  articles  on 
provincial,  national  and  inter¬ 
national  events.  Saturday  edi¬ 
tions  contained  an  illustrated 
supplement  covering  artistic  and 
cultural  affairs. 

The  newspaper’s  death  notice 
said  that  it  is  disappearing  at 
the  very  moment  that  Quebec 
Province  is  faced  by  “the  most 
backward  elements  of  our  soci¬ 
ety,  and  at  a  moment  when  our 
governments  are  relinquishing 
policies  approved  by  the  general 
populace.” 

The  newspaper  said  it  had 
battled  to  become  the  voice  of  the 
people.  It  said  that  it  did  not 
want  merely  to  disturb  people, 
but  to  inform  them.  “We  believe 
we  have  not  failed  in  this  task,” 
it  added. 

“We  fell  because  we  could  not 
fulfill  the  aims  of  the  program 
we  had  set  out  for  ourselves  .  .  . 

l>ack  of  Capital 

“When  an  enterprise  is  born, 
lack  of  capital  is  always  a  fatal 
illness,  one  can  resist  it  for  only 


a  ceitain  length  of  time.  News¬ 
papers  cannot,  unfortunately, 
escape  from  this  reality  either. 

“We  have  done  our  duty  by 
recognizing  our  readers  as 
adults.” 

Mrs.  Du  Tremblay  was  presi¬ 
dent  of  La  Presse,  which  was 
founded  by  her  father,  the  late 
Treflef  Berthiaume.  She  re¬ 
mained  a  shareholder  of  La 
Presse. 

Mrs.  Du  Tremblay  said  at  the 
time  Le  Nouveau  Journal  was 
established  that  she  intended  to 
operate  it  as  a  Foundation,  with 
profits  going  to  charitable  and 
cultural  enterprises.  There  were 
no  profits. 

An  informant  estimated  the 
newspaper  lost  $3,700,000  during 
its  nine-month  existence. 

• 

2  Fellows  from  Africa 

Fellowships  for  the  1962-63 
year  at  the  Columbia  University 
Graduate  School  of  Journalism 
have  been  awarded  to  two  young 
Africans.  The  recipients  are 
Kojo  Mensah,  press  liaison  offi¬ 
cer  of  the  Ghana  Information 
Services,  and  Mogus  Tekle  Mi¬ 
kael,  a  journalist  and  teacher 
in  Addis  Ababa,  Ethiopia.  The 
two  fellowships  were  made 
available  through  a  grant  from 
the  African-American  Institute 
and  provide  for  one  academic 
year’s  study  at  Columbia. 
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We  call  them  'cowboy  steaks'...  but  whatever  you  call 
them,  Metropolitan  Phoenix  eats  welll  Nearly  80^  of 
every  food  dollar  spent  in  Arizona  is  spent  in  Maricopa 
County,  where  total  food  sales  in  1961  totaled  $206,- 
180,000.  The  Arizona  state  total  for  the  same  period 
was  $414,043,000. 

When  you  sell  the  Southwest’s  $Billionarea  market, 
remember  that  nina  out  of  ten  families  in  Metropolitan 
Phoenix  read  and  respond  to  the  advertising  in  The  Arizona 
Republic  and  The  Phoenix  Gazette.  Concentrate  your 
media  dollars  in  the  NO.  1  BUYING  CENTER  of  America’s 
fastest  growing  state  —  it  buys  a  lot  of  grooeriesi 


The  Phoenix 


The  Arizona 


Gazette 


Republic 


PROMOTION 


Flags  Are  Flying 
On  This  4th  of  July 

Ry  ill 


Thousands  of  American  homes 
from  coast  to  coast  will  be  flying 
the  Stars  and  Stripes  this 
Fourth  of  July,  thanks  to  pub¬ 
lic  service  i)romotions  sponsored 
by  daily  newspapers. 

Accoi’ding  to  some  of  the 
newspapers  si)onsoring  flag 
sales,  the  tense  world  situation, 
plus  the  recent  addition  of  stars 
for  Alaska  and  Hawaii,  have 
stimulated  the  sale  and  display 
of  “Old  Glory.” 

The  Atlas  Flag  Comi)any, 
Benton,  Illinois,  sells  flags  to 
more  than  30  daily  newspapers, 
who  sell  them  to  their  I’eaders 
thiough  in-paper  i)romotion  as 
part  of  “fly-the-flag”  campaigns. 
More  than  300,000  flags  have 
been  distributed  by  Atlas 
through  newspapers  in  the  past 
year. 

Solway  C.  Fierberg,  Atlas 
president,  said  his  company  now 
distributed  flags  almost  exclu¬ 
sively  through  newspapers,  be- 
cau.se  experience  has  shown  that 
only  newspapers  are  in  a  posi¬ 
tion  to  stimulate  the  patriotic 
interest  to  the  public. 

Atlas  produces  an  American 
Flag  kit  that  contains  a  3-by- 
5  -  foot  American  -  made,  high 
quality  bunting,  with  sewed 
stripe;  a  two-and-a-half-foot 
jointed  hardwood  pole  with 
gilted  decoration  and  halyard, 
metal  socket,  and  instructions 
on  flag  etiquette.  A  list  of  flag 
holidays  is  thrown  in  with  the 
package,  in  a  cardboard  carton 
silk-.screened  with  the  logotype 
of  the  sponsoring  newspaper. 
Cost  to  the  newspaper  is  $2.45, 
with  most  papers  selling  the 
package  for  $3,  with  an  addi¬ 


tional  5h  cents  charge  for  mail¬ 
ing  and  handling. 

The  Atlas  Company  also  fur¬ 
nishes  a  promotion  package. 

Manufacturing  flags  is  a  side¬ 
line  with  the  Atlas  company. 
The  Benton  plant  originally  pro¬ 
duced  only  dresses,  but  the  spurt 
of  flag  sales  has  added  a  new 
dimension  of  manufacturing  to 
what  was  at  one  time  a  de- 
in  essed  mining  town. 

The  promotion  manager  of 
one  metropolitan  daily  that  has 
embarked  on  a  fly-the-flag  cam¬ 
paign  remarked  that  the  cam¬ 
paign  necessitated  the  addition 
of  personnel  to  the  paper’s  front 
counter.  “It’s  easier  to  sell  flags 
than  newspapers,”  he  said. 

*  *  ^ 

ANNUAL  Vi  OKKSHOP 

The  National  Newspaper  Pro¬ 
motion  Association,  Western 
Region,  will  hold  its  11th  annual 
workshop  at  Vancouver  (B.  C.), 
September  23-26.  It  had  origi¬ 
nally  been  scheduled  for  Santa 
Monica. 

New  Officers  for  the  Western 
Region,  NNPA  have  been 
named,  according  to  an  an¬ 
nouncement  by  Western  Region 
President,  Dinwiddie  Fuhrmeis- 
ter,  promotion  manager,  the 
Tacoma  (Wash.)  News  Tribune. 
They  are:  A1  McLellan,  promo¬ 
tion  manager,  Vancouver  Sun, 
First  vicepresident;  and  Wish- 
ard  A.  Blown,  promotion  man¬ 
ager,  San  Rafael  (Calif.)  Inde¬ 
pendent  Journal,  second  vice- 
president. 

*  ♦  * 

VALUABLE  DATA  —  Facts 
and  figures  about  the  Greater 
Milwaukee,  Wisconsin  and  Up¬ 
per  Michigan  buying  markets 
are  included  in  a  40-page  book¬ 
let,  “Milwaukee  —  Most  Valu¬ 
able  Market,”  prepared  by  the 
Milwaukee  Journal  for  use  by 
national  advertisers. 

Details  include  charts  show'- 
ing  where  the  income  money  is 
in  Wisconsin  and  the  Milwau¬ 
kee  standard  metropolitan  area, 
the  ethnic  makeup  and  religious 
background  of  consumers,  local 
economic  factors  and  varied  dis¬ 
tribution  channels  for  retail 
foods  and  drugs.  A  portion  of 
the  booklet  explains  in  detail  the 
Journal’s  “matched  test  mar¬ 
kets”  programs. 


O'Riley  Noderer  Twilling 


Cleveland  P-D  Backs 
“Space  Science  Fair’ 

Cleveland  Plain  Dealer  an¬ 
nounced  June  13  it  would  co¬ 
sponsor  a  “Space  Science  Fair” 
in  November  with  the  National 
Aeronautics  and  Space  Admin¬ 
istration. 

The  10-day  show  will  open 
Nov.  23.  Admission  will  be  free. 
The  newspaper  will  provide  edu¬ 
cational  materials  and  distribute 
tickets. 

Thomas  V.  H.  Vail  Jr.,  Plain 
Dealer  vicepresident,  is  co-chair¬ 
man  of  the  fair  with  Dr.  Abe 
Silverstein,  director  of  NASA’s 
Lewis  Research  Center  in  Cleve¬ 
land. 

The  newsi)aper  announcement 
described  the  show  to  be  held  in 
Clev'eland’s  Public  Hall  as  “the 
largest  ever  presente<l  by  any 
American  newspaper  in  coopera¬ 
tion  with  federal  space  agency.” 
• 

Toledo  Sets  Record 
In  Record  Promotion 

Toledo 

The  Blade's  Learn-A-Langu- 
age  record  program  w’as  singled 
out  as  the  most  successful  of  any 
similar  newspaper  program  in 
the  United  States. 

In  recognition  of  the  superior 
performance  in  Toledo,  a  gold 
record  was  presented  to  the 
Blade  by  Whitlock  Sales  Inc. 
The  record  w'as  accepted  on 
behalf  of  the  new'spaper,  and 
the  employes  who  assisted  in  the 
promotion,  sale  and  distribution, 
by  John  Willey  and  Norman 
Rathke. 

Lyford  Gsell  of  the  Whitlock 
firm  said  the  Blade’s  promotion 
has  been  suggested  as  a  model 
for  other  newspapers.  The  vol¬ 
ume  of  records  (about  175,000) 
in  the  Toledo  area  exceeds  on  a 
per  capita  basis  all  the  other 
51  cities  w'here  the  program  has 
been  undertaken. 

• 

Plan  Golf  Tourney 

Cleveland 

The  Cleveland  Press  is  helping 
to  promote  a  $110,000  Cleveland 
Open  Golf  Tournament  in  1963 
— “the  richest  tournament  in 
history.”  Net  proceeds  w'ould  go 
into  the  Helping  Hand  Fund. 


3  Get  New  Duties 
In  Chicago  Trib’s 
Promotion  Office 

Chicago 

Three  appointments  in  the 
promotion  department  of  the 
Chicago  Tribune  have  been 
announced  by  W.  J.  Byrnes, 
manager  of  the  department. 
They  are  as  follows: 

Robert  V.  Twilling,  manager^ 
advertising  department  promo¬ 
tion  division. 

Richard  H.  O’Riley,  manager, 
special  events  division. 

E.  R.  Noderer,  manager,  infor¬ 
mation  division. 

Mr.  Twilling  joined  the  Trib¬ 
une  promotion  department  in  . 
1956.  He  has  been  in  charge  of  I 
promotion  copy  prepared  for  the 
general  display  advertising  divi¬ 
sion.  In  his  new  post  he  will 
also  supervise  promotion  activi¬ 
ties  for  other  divisions  of  the 
advertising  department.  Before 
coming  to  the  Tribune,  he  held 
promotion  or  research  posts  with 
the  Des  Moines  Register  and 
Tribune,  the  Indianapolis  Star 
and  News,  and  the  Cincinnati 
Enquirer. 

Mr.  O’Riley  also  joined  the 
Tribune  in  1956,  after  being 
midwestern  representative  for 
Houghton  Mifflin  Co.,  Boston 
publisher. 

Mr.  Noderer  joined  the  Trib¬ 
une  in  1939,  and  served  for  12 
years  as  a  foreign  correspond¬ 
ent.  He  was  reassigned  to  the  , 
home  office  in  1950,  and  after 
covering  general  assignments 
for  two  years,  he  was  trans¬ 
ferred  to  Washington,  whbre  he  j 
became  editor  of  the  editorial  i 
page  of  the  Washington  Times-  ! 
Herald.  In  1954,  he  joined  the 
Tribune  promotion  department. 

• 

1 80  Set  Sail 

Detroit  ' 

More  than  180  sailboats  took 
part  in  the  Detroit  News  1962  j 
Civic  Center  Sailing  Regatta  ■ 
on  the  Detroit  River.  The  regat-  - 
ta  had  a  little  of  everything— 
from  a  long  calm  to  winds  of  35 
miles  an  hour. 
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MUST  2,000  CHILDREN  BE  SENTENCED  TO  DEATH  EACH  YEAR? 


Leukemia  is  a  great  child-killer.  Yet  scientists  insist 
this  disease  must  be  conquerable. 

When  sixty  die  of  cancer,  one  is  a  child.  Because 
leukemia  is  so  grimly  fatal,  the  American  Cancer 
Society  diverts  one  out  of  six  of  its  research  dollars  to 
a  search  for  a  cure  or  preventive  for  this  dread  malady. 
Will  anyone  say  this  is  wrong? 

Out  of  research  supported  by  the  American  Cancer 


Society  have  come  temporary  arresters  for  leukemia. 
Some  scientists  are  hopeful  that  a  vaccine  against  this 
disease  will  be  developed. 

If  a  tiny  victim  can  be  kept  alive  for  just  a  little  bit 
longer,  the  “insulin”  for  this  cancer  of  the  blood- 
forming  tissues  may  yet  be  developed. 

Your  dollars  help  make  this  possible.  Send  them  now 
to  CANCER,  c/o  your  local  post  office. 

AMERICAN  CANCER  SOCIETY 


FAIRCHILD 

news 


Joseph  Radoff  has  been  named  chief 
of  the  Fairchild  Publications  news 
bureau  in  Seattle.  Wash.,  succeed¬ 
ing  Mrs.  Constance  Patterson  who 
is  retiring  to  private  life  after  head¬ 
ing  the  office  for  12  years.  Mr. 
Radoff  is  being  promoted  from  his 
post  as  a  reporter  for  DRUG  NEWS 
WEEKLY  in  Fairchild's  Los  An¬ 
geles  bureau.  Before  joining  the 
company  in  June,  1961,  he  was  as¬ 
sistant  city  editor  of  the  .\lhambra, 
Cal.,  Post-.^dvocate. 


Starting  in  the  July  4  issue,  DRUG 
NEWS  WEEKLY  will  publish  a 
weekly  series  of  articles  spotlighting 
the  role  independent  druggists  are 
playing  in  their  communities,  how 
they  are  operating  and  competing 
with  other  forms  of  retailing. 


New  to  the  ranks  of  Fairchild 
News  Service  correspondents  are 
Jon  Nordheimer  in  Schenectady, 
N.  Y.;  James  A.  Geddes  in  Salis¬ 
bury,  Md.;  Mel  Wiener,  Man¬ 
chester,  N.  H.  Robert  McClelland 
has  joined  the  network  in  Des 
Moines,  la.,  to  cover  specifically 
for  SUPERMARKET  NEWS, 
FOOTWEAR  NEWS,  METAl.- 
WORKING  NEWS,  ELECTRONIC 
NEWS. 


A  full  contingent  of  editors  and  re¬ 
porters  will  be  I'alled  into  service 
by  HOME  FURNISHINGS  DAILY 

to  cover  two  Chicago  shows  which 
run  concurrently  —  Independent 
Housewares  Exhibit  at  the  Morrison 
Hotel,  June  8-12;  National  House- 
wares  Exhibit,  McCormick  Place, 
June  9-13.  Joining  the  Chicago  news 
staff  from  New  York  will  be  Isadore 
Barmash.  editor,  Emanuel  Hoffman, 
news  editor,  Earl  Lifshey,  columnist. 
Joan  Bergmann  and  Robert  Okell, 
housewares  and  hardware  editors. 


James  Zirin  has  just  joined  the 
DAILY  NEWS  RECORD  news  de¬ 
partment  to  report  credit  and  court 
news.  Also  new  to  the  METAL¬ 
WORKING  NEWS  editorial  staff  is 
Richard  Radomsky,  who  will  do 
general  news  reporting. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Pvbnsh*rY  of 

Daily  Nows  Racord.  Woman's  Waar  Daily, 
Homa  Furnishings  Daily.  Footwaar  Naws. 
Suparmarkat  Naws.  Drug  Naws  Waakly, 
Man's  Waar  Elactronic  Naws,  Books, 
Matalworking  Naws,  Diractorias. 


j  Martin  Named  M.  E. 

I  Of  Bradenton  Herald 

Bradenton,  Fla. 

Wilton  Martin,  56,  will  succeed 
Richard  Peacock,  31,  on  July  6 
as  managing  editor  of  the 
Bradenton  Herald.  Mr.  Peacock 
is  joining  the  state  news  depart¬ 
ment  of  the  Miami  Herald. 

Mr.  Martin,  former  city  editor 
of  the  Tampa  Times  and  the 
St.  Petersburg  Independent,  has 
been  on  the  Herald’s  staff  since 
I  February  last  year.  Previously 
I  he  has  worked  for  the  Clear¬ 
water  Sun  and  radio  stations  in 
1  Columbia  and  Anderson,  S.  C. 
1  His  son,  Wilton  Jr.,  is  sports 
i  editor  of  the  Ocala  (Fla.)  Star- 
Banner. 

• 

'  Frank  Cline,  formerly  as¬ 
sistant  sports  editor,  Manchester 
\  (Conn.)  Evening  Herald  —  to 
copy  desk,  Hartford  (Conn.) 
Times. 


personal 


FAMILY  OUTING— Mr.  and  Mrs.  Richard  Hughes  of  San  Carlos,  Calif, 
and  nieces  Sharon  and  Kathryn  Claussen  of  Reinbeck,  Iowa,  get  the 
traditional  Hawaiian  welcome,  on  arrival  via  United  Airlines.  Mr.  Hughes 
is  West  Coast  circulation  manager  of  the  Wall  Street  Journal. 


*  *  * 

I  S.  Archie  Holdridge,  an  agri¬ 
cultural  instructor  in  Connecti¬ 
cut  for  the  past  30  years  —  to 
farm  editor,  Hartford  (Conn.) 
Courant. 

*  *  * 

James  B.  Stevenson,  pub¬ 
lisher  of  the  Titusville  (Pa.) 
Herald  —  an  award  of  merit 
from  the  Pennsylvania  Federa¬ 
tion  of  Historical  Societies  “for 
his  faithful  service  and  con¬ 
structive  leadership  in  historical 
activities”  as  chairman  of  the 
Pennsylvania  Historical  and 
Museum  Commission  and  as  a 
publisher. 

*  t  ^ 

Newton  A.  Noyes,  former 
new's  editor  and  more  recently 
in  the  Saturday  Magazine  de¬ 
partment  —  retired  after  37 
years  with  the  Buffalo  (N.  Y.) 
Evening  Xews. 

*  *  * 

Loi'Ise  Bowker,  secretary- 
manager  of  the  Arkansas  Press 
Association  —  chosen  Arkansas 
Press  W'oman  of  the  Year  by  the 
i  Arkansas  Press  Women  Inc. 


SENIOR 


Collis  ill  M.  E.  Job 

Wilkes-Barre,  Pa. 

Joseph  F.  Collis,  a  former 
president  of  the  American  News¬ 
paper  Guild  in  the  1950s,  has 
accepted  promotion,  for  a  three- 
month  trial  period,  to  managing 
editor  of  the  Wilkes-Barre  Daily 
Record.  He  has  been  assistant 
M.E.,  a  position  covered  by  the 
guild  contract.  He  is  a  vicepresi¬ 
dent-at-large  of  ANG. 

*  «  * 

Jean  Reeves,  Buffalo  (N.  Y.) 
Evening  News  reporter  and 
weekly  art  columnist — received 
an  honorary  membership  in  the 
Buffalo  Society  of  Artists 
because  of  her  outstanding  serv- 
vices  to  the  cultural  activities  of 
Western  New  York. 

*  *  * 

George  Selgrat,  former  Chi¬ 
cago  City  New’s  Bureau  and 
Chicago  (Ill.)  Sun  staffer,  and 
more  recently  publicity  repre¬ 
sentative  for  International 
Harvester  Company — to  press 
relations  manager  for  Martin 
Marietta  Corporation’s  Chicago- 


based  Construction  Materials 
Division. 

«  *  * 

Miss  Dudley  Harmon,  form¬ 
erly  w'ith  the  Washington  (D.C.) 
Post,  Christian  Science  Monitor 
and  United  P^ss — resigned  as 
public  relations  director  of 
Smith  College,  Northampton, 
Mass.,  to  become  an  assistant  in 
the  Washington  bureau  of  Co¬ 
lumbia  Broadcasting  System’s 
news  department. 

*  «  ♦ 

Frank  Stein bri'egge,  form¬ 
erly  a  sports  w’riter  for  the 
Atlanta  (Ga.)  Journal — from 
assistant  manager  to  manager 
of  the  Southern  Division  of  the 
National  Association  of  Manu¬ 
facturers. 

*  «  * 

Richard  A.  Duff — from  re¬ 
porter  to  managing  editor,  Niles 
(Ohio)  Daily  Times. 

«  *  * 

Patrick  A.  Harden  —  from 
United  Press  International 
Southern  Division  headquarters 
bureau,  Atlanta,  to  manager  of 
UPI’s  Jacksonville,  Fla.,  bureau, 
succeeding  Ronald  Martin,  now 
with  the  Jacksonville  (Fla.) 
Journal. 

♦  *  ♦ 


by  Paul  Hightower 

SENIOR  FORUM  is  the  original  daily  column  on  retire¬ 
ment  and  plans  for  retirement.  Written  in  short,  crisp  Q  and 
A  format,  SE.NIOR  FORUM  will  give  your  readers  the 
information  and  help  they  need  in  making  their  later  years 
their  most  enjoyable  ones.  Through  thousands  of  reader 
letters  and  continuing  research  over  many  years,  SENIOR 
FORUM  is  the  most  experienced  and  effective  newspaper 
feature  in  its  field. 

200  words  5-times-a-week. 


Humphrey  Owen,  editorial 
staff,  Los  Angeles  (Calif.) 
Times  —  to  account  executive. 
Hill  and  Knowlton  Inc.,  public 
relations  consultants,  in  their 
Los  Angeles  office.  Gordon 
Grant — to  Van  Nuys  municipal 
building  beat.  Times.  Sue  Reilly 
— to  assistant  to  San  Fernando 
Valley  society  editor  of  the 
Times. 

*  «  * 


World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  N.Y. 


William  D.  Maxwell,  editor 
and  first  vicepresident,  Chicago 
(Ill.)  Tribune — elected  a  trustee 
YU  5-7625  of  Northwestern  University. 
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mention 

H.  E.  Morin  Marks  * 

50- Year  Career  i 

San  Diego,  Calif.  i 
Still  writing'  a  daily  shipping  1 
column  and  an  historical  feature  i 
at  75,  How’ard  E.  Morin  looks  > 
back  on  50  years  as  a  reporter  * 
for  the  San  Diego  Union.  He  i 
joined  the  staff  in  1912  after  f 
nine  years  in  the  Navy  and  ] 
pioneered  coverage  of  aviation. 

He  covered  the  building  and 
testing  of  Charles  Lindbergh’s  ' 
“Spirit  of  St.  Louis.”  In  1916 
he  used  an  airplane  to  cover  the  '■ 
Otay  Valley  flood. 

Mr.  Morin  was  the  first 
reporter  to  use  an  airplane  to  ' 
cover  his  daily  beat.  A  news 
story  in  the  Jan.  10,  1914,  issue 
of  the  San  Diego  Union  tells 
the  story; 

“For  the  first  time  in  the  his¬ 
tory  of  newspaperdom  a  flying 
boat,  the  most  modern  type  of 
heavier-than-air  machine,  was 
used  by  a  reporter  in  covering 
his  beat  yesterday,  when  a  San 
Diego  Union  reporter  went  to 
work  in  the  air,” 

The  by-line  on  the  story  was 
H.  E.  Morin,  who  described  his 
experiences  during  the  flight. 

Mr.  Morin  invented  a  wireless 
apparatus  in  1912  for  sending 
and  receiving  messages  through 
the  air  from  an  aircraft. 

He  wore  an  airplane  cap 
during  his  experiments  that  was 
designed  especially  for  him.  It 
use  was  suggested  to  Morin  by 
aviation  pioneers  Eugene  Ely 
and  Glenn  Curtis.  The  cap  was 
made  of  Alaskan  seal  fur  at  a 
cost  of  $500. 

• 

Marvin  Carter,  San  Gabriel 
Valley  (Calif.)  Tribune  —  to 
copy  desk.  Van  Nuys  (Calif.) 
News.  Joel  Schwarz,  June 

graduate  of  Fresno  State  Col¬ 
lege,  Calif.  —  to  copy  boy,  News. 

*  «  « 

Robert  H.  Stopher,  associate 
editor,  Akron  (Ohio)  Beacon 

Journal  —  named  to  a  seven- 
year  term  as  a  trustee  of  Kent 
State  University.  Mr.  Stopher 
has  served  as  a  trustee  since 
1955. 

*  *  * 

Ken  Solt,  picture  editor, 
Cleveland  (Ohio)  Press  —  to 
suburban  editor,  succeeding  Ben 
Marino,  now  director  of  em¬ 
ployee  information  and  publica¬ 
tions,  Thompson  Ramo  Wool¬ 
dridge  Inc.  Robert  Kirsop,  as¬ 
sistant  makeup  editor  —  to  pic¬ 
ture  editor. 

.  •  *  • 

Hal  D.  Steward,  retired 
Army  lieutenant  colonel  who 
was  Chief  of  Information  for 
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the  American  Land  Forces,  Mid¬ 
dle  East,  during  the  1958  crisis 
in  Lebanon  —  to  general  assign¬ 
ment,  San  Diego  (Calif.)  Union. 
He  was  a  reporter  on  the  Los 
Angeles  (Calif.)  Examiner, 
when  that  newspaper  folded  last 
January,  Natalie  Best,  general 
assignment,  San  Diego  Union  — 
to  new’s  staff.  Radio  Station 
KOGO,  San  Diego. 

*  *  * 

Barry  Fischer,  Princeton 
University  student  —  to  Albany 
(N.  Y.)  Knickerbocker  News 
summer  replacement. 

♦  ♦  • 

Norman  Rourke  —  to  staff, 
Roswell  (N.  M.)  Record. 

*  *  * 

Vicki  Shutt  and  Dudley 
Lynch  —  to  staff,  Portales 
(N.  M.)  News-Tribune. 

*  *  * 

Natalie  White  —  to  staff, 
Albuquerque  (N.  M.)  Tribune. 

*  *  « 

Dan  Russel,  sports  editor, 
Albuquerque  (N.  M.)  Journal 

—  to  desk  of  Denver  (Colo.) 
Rocky  Mountain  News.  LeRoy 
Bearman  of  Journal  sports  staff 

—  promoted  to  sports  editor. 
Frank  Maestas,  former  Jour¬ 
nal  sports  reporter  and  recently 
sports  editor  of  Santa  Fe 
(N.  M.)  New  Mexican  —  re¬ 
joined  Journal  sports  staff. 

*  *  * 

Don  Meeks  —  to  staff  of 
Santa  Fe  (N.  M.)  New  Mexican. 

*  *  * 

Wayne  Welch,  Albuquerque 
(N.  M.)  Journal  science  and 
education  reporter  —  awarded 
a  Sloan-Rockefeller  advanced 
science  writing  fellowship  to 
Columbia  University  Graduate 
School  of  Journalism. 

*  *  « 

Don,  Peterson,  formerly 
news  editor,  Worland  (Wyo.) 
Northern  Wyoming  Daily  News 

—  to  news  editor,  Santa  Fe 
(N.  M.)  New  Mexican,  succeed¬ 
ing  Peter  Mygatt. 

*  ♦  * 

Orb  Rowden,  advertising  de¬ 
partment,  Brownfield  CTex.) 
News  —  to  Lovington  (N.  M.) 
Daily  Lender  advertising  de¬ 
partment. 

*  *  * 

Philip  Lilly  —  to  reporter 
on  Carlsbad  (N.  M.)  Current- 
Argus. 

*  •  * 

Ken  Siner,  Albuquerque, 
N.  M.,  UPI  correspondent  —  to 
Associated  Press  bureau,  De¬ 
troit,  Mich. 

«  *  * 

Joseph  R.  Weikel — to  tri¬ 
state  editor,  Hagerstown  (Md.) 
Morning  Herald,  succeeding 
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UNIFORMITY — Lt.  Commdr.  Charles  W.  Reamer,  USNR,  managing 
editor  of  the  Athens  (O.)  Messenger,  and  his  son,  Ens.  John  C.  Reamer, 
USNR,  meet  aboard  the  USS  Galveston  at  Philadelphia  Naval  Base. 


Lester  McWilliams,  now  Her¬ 
ald  Washington  County  editor. 

*  *  « 

Harry  Fister — to  advertising 
manager,  weekly  Poughkeepsie 
(N.  Y.)  Chronicle,  succeeding 
Jack  Hall,  now  with  the  daily 
Poughkeepsie  Journal.  Daniel 
Riety,  freshman  at  Syracuse 
University  School  of  Journalism 
— to  Chronicle  editorial  assist¬ 
ant. 

♦  *  * 

Clarence  D.  Tully,  business 
manager  of  the  Duluth  (Minn.) 
News-Tribune  since  last  Octo¬ 
ber  —  appointed  assistant  busi¬ 
ness  manager  of  the  St.  Paul 
Dispatch  and  Pioneer  Press. 
Both  newspapers  are  in  the  Bid¬ 
der  group. 

*  *  * 

Will  Fowler,  son  of  the  late 
Gene  Fowler  and  former  re¬ 
porter  on  the  Los  Angeles  Ex¬ 
aminer  and  Herald  &  Express 
and  director  of  news  for  the 
Los  Angeles  Times’  KTTV  —  to 
the  Beverly  Hills  public  rela¬ 
tions  firm  of  Laurence  Laurie 
&  Associates. 


Tom  Simmons,  Dalias  Morn¬ 
ing  News  —  new  president  of 
Dallas  Press  Club,  succeeding 
Raymond  Holbrook,  AP. 

*  «  * 

E.  C.  Hayhow,  publisher  of 
the  Hillsdale  (Mich.)  News  — 
elected  president  of  the  Michi¬ 
gan  AP  Editorial  Association. 

«  *  « 

George  Osborn,  editor  and 
publisher  of  the  Sault  Ste.  Marie 
(Micfi.)  Evening  News  —  mark¬ 
ing  50  years  as  a  newspaper 
publisher. 

*  *  * 

Mrs.  Pat  Williams  —  from 
Home  ancN^mily  editor,  Evans¬ 
ville  {Ind.  )Snnday  Courier  and 
Press,  to  assistant  women’s  edi¬ 
tor,  Toronto  (Ont.)  Star. 

Clyde  Hall  —  resigned  from 
the  AP,  Philadelphia,  to  join 
the  public  relations  staff  of 
Philco  Corporation. 

*  «  * 

Mary  Ann  Gale — to  the  rep- 
ortorial  staff  of  the  Philadel¬ 
phia  (Pa.)  Bulletin. 

(Continued  on  next  page) 


ANTIQUES 

All  the  Ra^e  Noic! 

All  those  doings  at  the  White  House  hove  rekindled  interest 
in  the  crofts  and  creations  of  our  ancestors. 

You'll  find  a  lively  reader  interest  in  our  once-o-week  illustrated 
column  with  its  question  and  answer  variety.  May  we  send  samples 
of  .  .  . 

KNOW  YOUR  ANTIQUES 

By  Ralph  and  Terry  Kovel 


The  Register  and  Tribune  Syndicate 

K>INIS  tCWA  4lt  MADISON  AVt  NIW  YOKK  CITY 


between  Florida  and  Sc<uth 
America  from  Panagra  (Pan 
American-Grace  Airways). 


Personal 

(Continued  from  page  31) 


Phil  Ci  rrie,  June  graduate 
of  the  University  of  Iowa  School 
of  Journalism  and  former  editor 
of  the  Daily  Iowan  —  to  Mason 
City  (Iowa)  Globe-Gazette  re¬ 
porter. 


Nan  Riley  —  from  the  S(tn 
Francisco  (Calif.)  Examiner  to 
the  Philadelphia  (Pa.)  Bulletin 
city  staff. 

♦  *  * 

Robert  Corthell,  formerly 
with  the  Meriden  (Conn.)  Rec¬ 
ord  —  to  the  Hartford  (Conn.) 
Times  state  desk. 


Spencer  Wins  S500 
Reporting  Aware! 

SliTtACUSE,  N.  Y. 

Mildred  Spencer,  science 
writer  for  the  Buffalo  Evening 
News,  was  named  this  week  as 
winner  of  the  third  annual  Em¬ 
pire  State  Award  for  excellence 
in  medical  reporting.  The  prize 
is  $500. 

Miss  Spencer  was  cited  for 
numerous  articles  dealing  with 
medicine  and  health  during  the 
58th  annual  State  Health  Con¬ 
ference  here. 

Walter  Froehlich  of  the  Buf¬ 
falo  Courier  Express  was 
aw'arded  a  Distinguished  Cita¬ 
tion.  Certificates  for  Honorable 
Mention  were  awarded  to  John 
Van  Buren,  Rochester  Demo¬ 
crat  &  Chronicle,  Anne  S.  Ham- 
len,  Schenectady  Union-Star, 
and  Barbara  Yuncker,  Nev 
York  Post. 

A  special  public  servMce  award 
was  given  to  the  New  York 
Times. 


Robert  W.  Brashear  —  from 
Albuquerque  (N.  M.)  Tribune 
staff  to  assistant  manager,  Com¬ 
munity  Relations  Office,  Los 
Alamos  Scientific  Lahoiatory. 


'WOMEN  OF  ACHIEVEMENT' — Four  local  women  recently  named 
"Women  of  Achievement"  by  the  Honolulu  Alumnae  Chapter  of  Theta 
Sigma  Phi  are  shown  (left  to  right);  Mrs.  Marshall  H.  Cruse  (Heloise); 
Mrs.  A.  A.  (Betty)  Smyser,  who  conducts  local  tv  show;  Mrs.  William 
(Zaida)  Male,  advertising  and  public  relations  executive;  and  Mrs. 
Hugh  (Drue)  Lytle,  women's  editor  of  the  Honolulu  Advertiser. 

perial  Valley  Press  —  to  Fair-  Rom  WEATHERMAN,  editorial 
banks  (Alaska)  Daily  News-  writer,  Winston-Salem  (N.  C.) 
.Miner  as  associate  editor  and  Journal  and  Twin  City  Sentinel 
assistant  publisher.  —  appointed  director  of  alumni 

*  ♦  ♦  activities  at  Wake  Forest  Col- 

Merle  E.  Garrett  —  to  cir-  lege,  Winston-Salem,  succeeding 
dilation  manager,  Sunnyi'ale  1)R.  Julian  C.  Burroughs  Jr., 
(Calif.)  Daily  Standard  and  returning  to  full-time  teaching 
.Mountain  View  Register-Leader,  in  the  Department  of  Sjieech. 


Earl  D.  Zimmerman  —  from 
Council  Bluffs  (Iowa)  news  bu¬ 
reau  manager  for  the  Omaha 
(Neb.)  World-Herald,  to  jiublic 
relations  specialist,  Los  .Alamos 
Scientific  Laboratory. 


Robert  E.  .Abrams  —  from 
financial  advertising  .staff,  New 
York  Herahl  Tribune,  to  finan¬ 
cial  advertising  manager.  New 
York  Post.  He  was  the  founder 
and  publisher  of  the  Lerittown 
Tribune,  Long  Island  weekly. 


Robert  .A.  Juran,  formerly  Lawrence  F.  Levenberg,  as- 
assistant  news  editor.  White  sociate  editor  of  the  Cleveland 
Plains  (N.  Y.)  Reporter  Dis-  (Ohio)  Plain  Dealer,  formerly 
patch — to  city  side,  .Minneapolis  of  the  Cleveland  Neu's,  the  Fort 
(Minn.)  Daily  Herald,  covering  M'ayne  (Ind.)  Journal-Gazette 
city  and  county  government.  and  other  Indiana  papers  —  re- 

*  *  *  tired  after  47  years  in  the  news- 

Bruce  Y'eo,  Albright  College  paper  business  and  nearly  36 

graduate  —  to  city  staff,  Syra-  years  in  Cleveland.  He  will  move 
eusc  (N.  Y.)  Herald-Journal,  to  Scottsdale,  Ariz. 

Richard  Clark,  Herald-Joumal  ♦  ♦  * 

—  to  reporter,  WHEN  radio.  Robert  Ingle,  June  graduate, 

*  ♦  *  University  of  Iowa  School  of 

S.ARA  Jones,  1962  graduate  of  Journalism  —  to  Miami  (Fla.) 

the  University  of  Georgia  School  Herald  copydesk. 
of  Journalism  —  to  Women’s  *  *  • 

Department,  .l/rtcore  (Ga.)  News.  Robi^rt  M.  Hitt  Jr.,  editor  of 

*  *  *  the  Charleston  (S.  C.)  Evening 

Karl  H  arper,  news,  sports  Post  —  awarded  honorary  Joc- 

editor  of  Powell  (Wyo.)  Trib-  tor  of  laws  degree  at  commence- 

une  —  to  Rawlins  (Wyo.)  Times  ment  exercises  of  The  Citadel, 

as  managing  editor,  replacing  military  college  of  South  Caro- 

Bruce  Henningso.n,  now  Liver-  lina.  _  - 

more  (Calif.)  reporter  for  Hay-  *  *  *  Free  Press;  and  Joe 

ward  (Calif.)  Daily  Review.  Milton  V.  O’Connell,  for-  Halberstein,  Gainesville  (Fla.) 

*  *  *  mer  New  York  and  Chicago  Daily  Sun.  Best  college  baseball 

Ned  Davis,  reporter  and  col-  newspaper  editor  and  executive  photo  of  the  year  was  snapped 

umnist  for  the  Dover  Delaware  —  to  staff  of  the  Miami-Metro  Joseph  P.  Lightcap,  Eastn 
State  News  —  to  Dover  bureau  News  Bureau,  Fla.,  as  an  Indus-  (Pa-)  Express, 

of  the  Wilmington  (De\.)  Netes-  trial  writer.  His  newspaper  • 

Journal.  affiliations  also  include  the  New  Awards  for  Service 

^  „  *  *  *  ,  ,  To  Phoenix  Newsmen 

G.ail  Purcell,  June  graduate  Sew  York  Herald-Tribune.  For 
of  Douglas  College  —  to  report-  the  past  six  years  he  has  been  PHOENIX,  Aril 

ing  staff  Wilmington  (l)el.)  engaged  in  public  relations  in  W’illard  C.  Worcester,  general 
Evening  Journal.  Miami.  manager  of  the  P/(ocnix  A ruoM 

*  *  *  •  *  *  Republic  and  Gazette,  and 

Lawrence  Campbell,  rewrite,  Maurice  Vincent,  Mount  Dennis  Farrell,  Gazette  reporter 

Philadelphia  (Pa.)  Inquirer  —  Clemens  (^W\ch.)  Monitor  Leader  have  received  the  distinguished 
to  Philadelphia  Bulletin  rewrite  staff  —  winner  of  the  newswrit-  service  awards  of  the  Phoenix 
desk.  ing  contest  of  the  Michigan  AP  Community  Council. 

*  *  *  Editorial  Association.  Both  awards  were  for  their 

Harold  Hatfield,  June  grad-  ♦  ♦  ♦  service  in  connection  with  a  com- 

uate.  University  of  Iowa  School  George  Southworth,  travel  munity  health  survey  conducted 
of  Journalism  —  to  Davenport  editor,  Miami  (Fla.)  Herald  —  by  the  council.  Mr.  Farrell  wrote 

(Iowa)  Times  as  general  as-  receives  a  scroll  in  recognition  a  series  of  articles  outlining  the 

signment  reporter.  of  his  efforts  to  promote  tourism  survey  recommendations. 
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William  Thomson,  managing 
editor  for  15  years  —  promoted 
to  executive  editor  of  the  Regina 
(Sask.)  Leader-Post.  Ch.ARLES 
Bell,  former  repoiter,  editor 
and  staff  cartoonist  —  to  the 
position  of  managing  editor. 


Pierre  Bert<»n,  columnist, 
Toronto  (Out.)  Daily  Star  — 
will  be  featured  in  five  one-hour 
interview  programs  per  week  to 
be  seen  on  Canadian  television 
stations  next  fall. 


Sy  Ramsey,  an  .Associated 
Press  staffer  since  1956  — 
named  acting  correspondent  of 
the  AP  Frankfort  (Ky.)  Bu¬ 
reau,  succeeding  Pai'l  R.  Jor¬ 
dan. 


$52  Million 
Newsprint 
Mill  Planned 

Plans  for  a  $52  million  news¬ 
print  mill  were  announced  this 
week  by  the  Newfoundland  Pulp 
&  Chemical  Company  Ltd. 

Two  newsprint  machines  will 
be  installed.  Each  will  have  a 
production  capacity  of  2,400  feet 
per  minute,  equal  to  300  tons  a 
day,  or  a  total  of  about  210,000 
tons  a  year.  This  output  is  ex¬ 
pected  to  be  supplied  to  news¬ 
paper  publishers  in  the  United 
States,  Canada  and  Great  Brit¬ 
ain. 

The  mill  site  is  at  Come-by- 
Chance,  in  the  southeastern  sec¬ 
tion  of  Newfoundland  on  the 
Avalon  Peninsula,  about  35 
miles  north  of  the  U.  S.  naval 
base  at  Arpentia.  The  New¬ 
foundland  government  has 
granted  a  198-year  concession 
to  seven  million  acres  of  prime 
timberland.  About  2.3  million 
acres  are  in  Newfoundland,  4.7 
million  in  Labrador.  Timber 
stands  will  support  cuts  of  820,- 
000  cords  a  year  in  perpetuity. 

The  grant  required  opening 
with  a  minimum  production  of 
200  tons  a  day  by  October  1966, 
but  the  company  expects  to  beat 
that  date. 

When  at  capacity  the  mill 
will  increase  the  province’s 
newsprint  pro<luction  to  more 
than  800,000  tons  a  year.  The 
Bowaters  Newfoundland  Pulp 
and  Paper  Company  Ltd.,  mill 
at  Comer  Brook  produces  alraut 
320,000  tons,  and  the  Anglo- 
Newfound  land  Development 
Company  Ltd.,  Grand  Falls,  pro¬ 
duces  about  280,000  tons  a  year. 
• 

S300  Bar  Prize 
For  Court  Series 

COLl'MBPS,  Ohio 

Marc  D.  Gleisser,  reporter  for 
the  Plain  Denier,  Cleveland, 
received  the  Ohio  State  Bar 
Association’s  first  place  award 
of  $300  in  its  Eighth  Annual 
Journalism  Award  competition 
for  his  series  of  articles  on  court 
congestion  in  Cuyahoga  County 
and  the  American  jury  system. 

Second  place  in  the  individual 
category  of  the  award  competi¬ 
tion  went  to  Mrs.  Jessie  Nico- 
demus  of  the  Dnyton  Joitninl 
Herald.  Third  plam  was  awarded 
to  James  Speckman  of  the 
Coltimbuii  Dispntcli. 

Mrs.  Nicodemus  was  honored 
for  her  probing  series  on  bail 
bond  abuses  in  Municipal  Court. 
‘  Mr.  Speckman’s  series  was  con¬ 
cerned  with  explaining  the  oper¬ 
ation  of  the  Municipal  Court. 
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•PUNCH  LINE’  —  William  P. 
Hobby  Jr.  (left),  managing  edi¬ 
tor,  the  Houston  (Texas)  Post, 
presents  15,000  IBM  punch  cards 
used  by  Post  Election  Central  to 
tabulate  May  5  and  June  2  pri¬ 
mary  elections,  to  Andrew  Forest 
Muir,  associate  professor  of  his¬ 
tory  at  Rice  University,  and  as¬ 
sociate  editor  of  the  Journal  of 
Southern  History.  Punch  cards 
from  future  elections  will  also  go 
to  Rice  as  a  record  of  Harris 
County  election  return  data. 

It’ll  be  Work  &  Play 
For  Hoiievmooiiers 


Newspapers’ 
Productivity 
Rate  Figured 

Washington 

For  every  $1  paid  to  news¬ 
paper  industry  employes  in 
wages  in  1958,  the  average 
return  in  value  added  by  manu¬ 
facture  was  $1.69. 

For  each  employe,  the  average 
annual  value  added  to  manufac¬ 
ture  was  $8,553. 

These  statistics  on  productiv¬ 
ity  in  the  newspaper  business 
are  reported  in  a  Department 
of  Commerce  analysis  of  data 
from  the  1958  Census  of  Manu¬ 
facturers,  which  did  not  include 
Hawaii  or  Alaska. 

The  newspaper  industry  is 
compostnl  of  establishments  en¬ 
gaged  in  publishing  newspapers, 
or  in  publishing  and  printing 
newspapers.  The  industry  does 
not  include  establishments  which 
only  print,  but  do  not  publish, 
newspapers,  nor  does  it  include 
establishments  primarily  en¬ 
gaged  in  publishing  shopping 
news  or  magazine  or  comic 
supplements  for  Sunday  news¬ 
papers.  News  syndicates  also 
are  excluded,  l)eing  classified  in 
the  service  industries  rather 


Alamosa,  Colo. 

Clyde  Steiner,  etlitor  of  the 
Valley  Courier  here,  and  his 
journalist  wife,  Shari,  are  com¬ 
pleting  plans  for  a  year  or 
longer  of  traveling  around  the 
world. 

The  couple  will  be  gathering  than  in  manufacturing, 
material  for  a  book,  preparing 
educational  film  strips,  and  writ¬ 
ing  a  series  of  articles  during 
their  trav'els. 

Armed  with  letters  of  intro¬ 
duction  from  American  states¬ 
men,  the  pair  intend  to  interview 
heads  of  .state,  leading  political 
figures  and  the  man-in-the-street 
in  the  countries  through  which 
they  travel.  They  will  gear  their 
approach  to  the  reactions  of  a 
small  town  Rocky  Mountain 
daily  newspaper  couple  to  for¬ 
eign  ideas,  mores  and  cultural 
patterns.  They  intend  to  travel 
hy  automobile  through  Europe, 

.Africa,  Asia,  Australia  and 
South  America. 

The  ’round  the  world  trip  will 
be  a  combination  of  work  and 
play.  The  couple  have  sched¬ 
uled  it  as  a  honeymoon  follow’- 
ing  their  July  5  wedding  along 
with  their  journali.stic  projects. 


Value  added  by  manufacture 
most  nearly  represents  the  pro¬ 
duction  of  an  establishment  and 
is  the  most  useful  measure  to 
employ  in  an  examination  of  the 
relation  of  employes,  wages,  and 
output.  It  is  derived  by  sub¬ 
tracting  the  cost  of  materials, 
supplies,  containers,  fuel,  pur- 
chaced  electric  energy,  and  con¬ 
tract  work  from  the  value  of 
shipments  for  products  manu¬ 
factured  plus  receipts  for  serv¬ 
ices  rendered. 

Most  newspapers  do  their  own 
printing,  and  in  the  newspaper 
industry  as  a  whole  the  total 
work  force  is  almost  equally  di¬ 
vided  between  production  work¬ 
ers  and  other  employes.  There¬ 
fore,  the  contribution  of  em¬ 
ployes  to  value  added  was  meas¬ 
ured  in  terms  of  all  employes, 
rather  than  for  production  work¬ 
ers  only.  The  category  “.All  em¬ 
ployes’’  includes  editorial,  adver¬ 
tising,  circulation,  and  business- 
office  employes,  as  well  as  those 
engaged  in  mechanical,  ware¬ 
housing,  delivery,  and  mainte¬ 
nance  operations. 

The  jiayroll  figures  include  all 
earnings  of  employes  (salaries, 
wages,  commissions,  bonuses, 
dismissal  pay)  during  the  calen¬ 
dar  year  1958  prior  to  such  de¬ 
ductions,  as  employes’  Social  Se¬ 
curity  contributions,  withhold¬ 
ing  taxes,  group  insurance, 
union  dues,  and  savings  bonds. 


Trip  for  Salesman 

Houston 

The  Houston  Post  retail  ad¬ 
vertising  staff  and  their  fami¬ 
lies  attended  a  dinner  recently 
at  the  Houston  Club  honoring 
Charles  F.  Mixon  on  his  40th 
anniversary  as  an  advertising 
salesman.  Mr.  Mixon  and  his 
wife  were  presented  with  a  trip 
to  Las  V’egas  by  Oveta  Culp 
Hobby,  president  and  editor  of 
the  Post. 
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Are  You  selling  the  SKlLLionaire? 

The  SKlLLionaire  lives  .  .  .  and  works  .  .  .  and  buys 
in  and  around  Rochester,  New  York.  He’s  a  skilled 
worker  in  one  of  the  city’s  many  precision  industries.  The 
effective  buying  income  of  his  household  is  19.3%  greater 
than  the  national  average.*  Where  should  he  spend  his 
money,  and  on  what?  He  finds  out  in  his  Rochester  news¬ 
papers. 

ROCHESTER  TIMES-UNION  DEMOCRAT  and  CHRONICLE 

(evening)  (morning) 

MEMBERS:  GANNETT  GROUP 

Combined  weekday  circulation  256,313 
Sunday  circulation  186,162 

Gannett  Advertiting  Sales,  Inc.,  New  York,  Philadelphia, 

Hartford,  Syracuse,  Chicago,  Detroit,  San  Francisco 
•  Scare*;  S«1m  >l«n*«eni«nt.  "Surety  of  Buyine  Power,"  Miy  10,  1901 
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PERMANENT  EXHIBIT 


Cartoonists’  Patron 
Fights  Packing  Box 


A  COVLACTION  of 
CARTOONS  OttMMN 
^  tot  cf  ANCRKk  S 
POLITICAL 
cartoonists 

If  ON  f XHlAITION 
AT  TIN 

CMIC  AGO 
ARr  institute 


Chicago  Chicago  Tribune  helped  to  pub- 
If  you  put  together  a  collec-  licize  the  Art  Institute’s  exhibit, 
tion  of  political  cartoons  and  It  showed  Rembrandt  looking 
hang  it  in  a  museum,  you’ve  got  over  the  shoulder  of  a  m.odern 
a  sure-fire  drawing  card.  cartoonist  at  work  at  his  draw- 

The  crowds  that  went  to  the  ing  board.  (See  cut). 
exhibit  in  the  main  hall  of  the  There  were  101  items  on  dis- 
Art  Institute  here  last  week  play,  representing  the  work  of 
offered  proof  again  of  the  lively  more  than  50  cartoonists.  About 
public  interest  in  newspaper^’  80  percent  of  them  dealt  with 
pen-and-ink  comments  on  cur-  Communism,  Castro  and  de¬ 
rent  events.  Gaulle;  but  there  were  a  few 

What  puzzled  members  of  the  local  topics.  Hy  Rosen,  Albany 
Association  of  American  Edi-  (X.  Y.)  Times-Vnion,  explained 
torial  Cartoonists,  in  their  eighth  that  the  cartoonists  deliberately 
annual  business  convention,  was  selected  samples  on  world  affairs 
the  scarcity  of  such  showings.  l)ecause  they  felt  there  would 
Last  year  an  association-spon-  lie  more  public  interest  in  them, 
sored  traveling  exhibit  ran  up 

records  of  attendance  wherever  Very  Masculine  Business 
it  was  stationed.  Cliff  Baldowski,  Atlanta  (Ga.) 

But  the  cartoonists  found  that  Constitution,  assured  that  car- 
they  have  a  dedicated  patron  of  toonists  are  not  neglecting  com- 
their  art  who  intends  to  do  nient  on  local  happenings.  He 
something  about  setting  up  a  sajd  hg  imd  just  been  kept  busy 


drawings.  sketches  dealing  with  the  local  ‘^^t. 

Out  of  .sioraee  political  campaign. 

The  absence  of  women  in  the 

Peter  Mayo,  Chicago  architect,  drawing-board  profession  was  TI 
gave  a  reception  for  the  100  or  noted,  prompting  Scott  Long,  fiuali 
so  cartoonists  and  their  wives,  Minneapolis  Star  and  Tribune,  ^e^l 
and  announced  that  he  w^as  the  association’s  president,  to  tion 
going  to  stipulate  that  his  fine  suggest  a  reason:  “Editorial  toon, 
collection  of  original  cartoons  cartoonists  have  to  be  kind  of 
be  made  a  permanent  exhibit  at  preacher.  This  requires  a  cohe- 
a  suitable  public  institution.  He  sive  social  philosophy.  It’s  a  very 
has  some  “firsts’’  by  great  car-  masculine  business.” 
toonists  of  the  past  and  a  wride  Someone  said  they 
assortment  of  work  by 
currently  at  w'ork  on  newspapers. 

“I  won’t  stand  for  them  keep¬ 
ing  the  cartoons  in  s. _ 

boxes.  All  of  mine  are  framed  years,  i 
behind  glass  and  that’s  the  way  any  in 

I  w’ant  them  shown,”  he  said,  category,  though  there  were 

A  cartoon  in  color  by  Joseph  many  wromen  doing  comic  strips. 
Parrish  on  the  front  page  of  the  “Why?  We’re  like  boxers,” 

Mr.  Orr  said.  “Once  in  a  while 
w'e  have  to  do  some  fighting.” 

Mr.  Orr  can  claim  credit  for 
getting  quite  a  few  of  the 
present-day  cartoonists  on  their 
w'ay  in  the  business.  Among  the 
newer  men  to  whom  he  has  been 
a  foster  parent  and  instructor 
is  Shaw  McCutcheon,  a  son  of 
the  late  great  John  McCutcheon 
of  the  Chicago  Tribune.  The 
young  man  is  doing  cartoons  for 
the  Spokane  newspapers. 

Some  people,  Mr.  Orr  re¬ 
marked  in  an  interview,  think 
the  best  cartoons  are  wordless, 
but  that’s  not  true. 

“A  cartoon,”  the  veteran  Pul¬ 
itzer  Prize  winner  said,  “is  a 
proper  balance  of  words  and  art, 
and  the  better  educated  you  are, 
the  better  the  caption  you  can 
put  on  it.” 


uook  ixmiing  uui  ..py  Chase  and 

The  cartoonist’s  role  and  the  139  Other  Cartoonists.” 
quality  of  his  art  will  receive  a  Mr.  Chase  started  as  an  assist- 
real  boost  soon  with  the  publica-  ant  to  Frank  (Gasoline  Alley) 
tion  of  a  book,  “Today’s  Car-  King  at  the  Chicago  Tribune 
"  1,”  which  John  Chase  of  the  after  graduating  from  the  Chi- 

New  Orleans  (La.)  States-Item  cago  Academy  of  Fine  Arts.  He 
has  written.  It  contains  the  work  went  to  New  Orleans  in  1927 
of  140  artists  of  many  styles  and,  besides  being  a  political 
and  political  shadings,  each  of  cartoonist,  he  is  an  author, 
w'ere  cer-  whom  Mr.  Chase  interviewed.  lecturer,  and  historian. 

men  tain  there  had  been  at  least  one  The  book,  priced  at  $10  a  copy  Married  to  Sisters 

famous  w^oman  cartoonist,  but  and  containing  more  than  800 

Carey  Orr,  Chicago  Tribune,  illustrations,  is  being  published  Active  in  the  convention  meet- 
storage  who  has  been  in  the  business  51  by  Hauser  Press  of  New  Orleans,  ings  and  tours  were  Tom  Little 
said  he  didn’t  know  of  Mr.  Chase,  who  was  elected  and  Charles  O.  Bissell  of  the 
.  the  editorial  comment  president  of  the  association  by  Nashville  Tennessean,  accom- 
unanimous  vote,  said  he  found  panied  by  their  wdves,  who  are 
a  lot  of  variety  among  his  fellow  sisters. 

cartoonists.  Reg  Manning  of  the  Phoeviz 

“In  age,”  he  reported,  “they  Republic  and  Gazette  reported 


Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place — In- 
creased  population.  Industrial 
development,  high  standard 
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fees  for  reprints  to  individual 
negotiation.  The  association,  it 
was  declared  again  in  a  resolu¬ 
tion,  is  not  designed  to  be  a 
union  or  bargaining  agent. 

Warren  King,  New  York 
Daily  News,  urged  the  associa¬ 
tion  to  become  active  in  requir¬ 
ing  publications  to  pay  for  re¬ 
prints  of  editorial  cartoons. 
Charles  Werner,  Indianapolis 
Star,  argued  against  making  the 
association  the  representative  of 
cartoonists  in  economic  matters. 
The  vote  on  restating  the  policy 
originally  adopted  in  1958  was 
43  to  4. 

While  House  Greetings 

President  Kennedy  sent  his 
greetings  to  the  convention,  say¬ 
ing:  “After  17  months  in  the 
White  House  I  am  not  sure 
whether  I  am  ahead  or  liehind 
with  the  nation’s  political  car¬ 
toonists.  I  am  mostly  amused 
and  very  rarely  aggrieved.  I  will 
look  forward  to  the  development 
of  my  image  through  your  work 
in  the  coming  years.” 

For  other  officers  of  the  as¬ 
sociation  there  will  be  a  mail 
ballot.  The  nominees  are:  For 
first  vicepresident  —  Karl  Hub- 
enthal,  Los  Anqeles  Herald-Ex¬ 
aminer,  and  Reg  Manning, 
Phoenix  Arizona  Kepublir;  for 
second  vicepresident  —  Art 
Wood,  Pittshnrffh  Press,  and 
Cliff  Baldowski,  Atlanta  Con¬ 
stitution;  for  third  vicepresi¬ 
dent —  Vaughn  Shoemaker,  Chi¬ 
cago's  American,  and  Warren 
King,  New  York  News;  for  sec¬ 
retary-treasurer  —  John  Stam- 
pone.  Army  Times,  and  Bill 
Sanders,  Greensboro  (N.  C.) 
Daily  Netvs. 

• 

Syracuse  Teacher 
Quits;  Stays  in  Nepal 

Syracuse,  N.Y. 
The  resignation  of  C.  Wesley 
Brewster  from  the  Syracuse 
University  School  of  Journalism 
faculty  is  announced  by  Dr. 
Wesley  C.  Clark,  Dean  of  the 
school. 

Dr.  Brewster,  associated  with 
the  School  of  Journalism  since 
1944,  has  been  on  leave  of  ab¬ 
sence  working  with  the  Agency 
for  International  Development 
in  Katmandu,  Nepal,  for  the 
last  two  years.  He  will  remain 
with  that  agency. 

• 

Ritter  on  Faculty 
At  Texas  A&M 

Harry  0.  Ritter  is  leaving  the 
journalism  faculty  at  the  Uni¬ 
versity  of  Kentucky  to  join  the 
staff  of  Texas  A&M  in  July.  He 
^11  be  an  assistant  professor 
instructing  in  advertising,  pho¬ 
tography,  newspaper  manage¬ 
ment  and  related  courses. 


Lack  of  Money,  f 
Students  to  Shut  « 
Tulane  J-School  " 

New  Orleans 

Blaming  lack  of  students  and  ^ 
money,  Tulane  University  is  ^ 
abandoning  its  journalism  pro¬ 
gram.  I 

Alwrays  small,  the  undergradu-  j 
ate  program  wnll  be  discontinued  i 
July  1,  1963.  After  that,  a  major  ^ 
in  journalism  will  not  be  offered.  ^ 

For  a  time,  it  will  be  possible  ^ 
to  minor  in  journalism,  but  both  , 
the  university  administration  j 
and  protesting  alumni  admit  the 
change  will  result  in  a  complete  | 
closing  of  the  department  within 
a  year  or  two. 

Dozens  of  alumni  have  written  ] 
Dr.  Herbert  E.  Longenecker,  , 
Tulane  president,  expressing  ^ 
concern  over  the  move.  They  i 
seek  not  continuation  of  the  old  . 
program  but  a  broader  program  ^ 
in  communications. 

Maxwell  McCombs,  chairman 
of  one  alumni  committee  and  a 
reporter  for  the  New  Orleans 
Times-Picaynne  said  the  alumni 
“from  the  wide  variety  of  their 
professional  experience  are  seek¬ 
ing  a  communications  program 
broadly  based  in  the  social 
sciences.” 

Practical  Considerations  | 

President  Longenecker  said  1 
the  decision  is  based  on  “prac¬ 
tical  and  economic  considera-  i 
tions.  Journalism  at  Tulane  I 
through  the  years  has  been  a  ; 
relatively  small  department  ! 
offering  professional  training  | 
within  the  broad  liberal  arts  | 
framework  of  the  college  of  arts 
and  sciences. 

“Its  g^raduates  have  averaged 
8  to  10  per  year  for  the  past  10 
years  with  the  number  declining 
in  recent  years.  This  has  become 
an  economic  problem. 

“Continued  accreditation  .  .  . 
would  require  a  substantial  in¬ 
vestment  to  enlarge  journalism 
course  offerings  to  meet  the 
.standards  . . .  No  such  university 
funds  are  immediately  available. 

“If  Tulane  w'ould  continue  to 
offer  a  major  . . .  without  further 
developing  ...  it  would  not 
merit  accreditation  in  journalism 
and  would  continue  to  attract  an 
insufficient  number  of  students.” 

Drawing  from  speeches  by  Dr. 
Longenecker,  Mr.  McCombs 
quotes  the  president  as  saying 
it  is  the  role  of  the  university 
to  experiment  in  new  programs. 
And  he  points  to  communications 
programs  at  20  major  univer¬ 
sities. 

“Such  an  interdisciplinary 
program,  drawing  from  psychol¬ 
ogy,  sociology  and  other  fields. 


goes  beyond  training  tradesmen 
for  the  first  six  months  on  the 
job,”  says  Mr.  McCombs.  “It 
educates  communicators  in  an 
understanding  of  the  total  com¬ 
munication  process  in  society.” 


Another  concerned  alumnus, 
C.  F.  Thomason,  an  advertising 
official  of  Jackson  Brewing  Com¬ 
pany,  says  he  has  no  great  con¬ 
cern  over  whether  or  not  Tulane 
has  a  journalism  department, 
but  is  bothered  by  “the  kind  of 
training  in  communications  arts 
which  students  everywhere  are 
receiving.  I  feel  it  needs  con¬ 
siderable  strengthening  —  and 
this  is  hardly  an  original  view.” 

Perhaps,  he  said,  steps  are 
being  taken  to  provide  broader 
and  better  training  in  communi¬ 
cations  skills  at  Tulane.  “I 
honestly  don’t  know,”  he  said, 
“but  with  the  world  situation  as 
it  is,  I  can’t  help  but  get  a  little 
worried  at  anything  which  might 
tend  to  take  away  from  rather 
than  add  to  the  effectiveness  of 
human  communications.” 

Depurtnirnt  Since  1926 

Journalism  began  at  Tulane 
in  1914  with  courses  in  the  Eng¬ 
lish  department.  In  1926,  Profes¬ 
sor  George  E.  Simmons  organ¬ 
ized  a  department.  Abandonment 
of  the  program  will  coincide 


with  his  retirement.  He  presently 
ser\'es  as  associate  dean  on  a 
part-time  basis. 

He  has  served  as  president  of 
the  Association  for  Education  in 
Journalism,  the  Southwestern 
Journalism  Congress  and  as 
president  of  Kappa  Tau  Alpha, 
national  honor  journalism  fra¬ 
ternity. 

Holder  of  a  bachelor  of  jour¬ 
nalism  degree  from  the  Univer¬ 
sity  of  Missouri  and  a  master’s 
from  Vanderbilt,  Prof.  Simmons 
vrorked  with  the  Asheville  Citi¬ 
zen,  Christian  Science  Monitor, 
Bimningham  Age-Herald,  Rich¬ 
mond  News-Leader,  Cincinnati 
Times-Star,  Times-Picayune 
and  the  Tennessean. 


Former  Tulane  journalism 
students  include  Howard  K. 
Smith,  American  Broadcasting 
Company  news  analyst;  William 
B.  Monroe,  director  of  news  and 
special  events.  National  Broad¬ 
casting  Company’s  Washington 
bureau;  Harnett  T.  Kane,  New 
Orleans  author;  Rep.  Hale 
Boggs,  Democratic  House  whip; 
Baker  Marsh,  foreign  news  edi¬ 
tor,  Chicago  Daily  News;  Ed¬ 
mond  LeBreton  of  the  Associate 
Press  Washington  bureau,  and 
Marshall  Hurt,  account  execu¬ 
tive  for  McCann-Erickson  Inc., 
New  York  ad  agency. 


Are  your  reps  waiting 
too  long  in  waiting  rooms? 


important  men 
you’d  like  most  to  reach. 
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CIRCULATION 


Sentimental  Salute 
To  Lou  MeFetridge 


Circulation  managers  of  news¬ 
papers  today  are  a  soft-spoken, 
sentimental  lot. 

Anyone  who  attended  the  an¬ 
nual  banquet  of  the  Interna¬ 
tional  Circulation  Manafieis 
Association  in  Chicago  last  week 
would  be  likely  to  ask,  what 
ever  became  of  the  leather- 
lunged,  biass-knuckled  men? 

Instead,  at  the  Chicago  meet¬ 
ing,  there  was  the  silvery-voiced 
Pat  Reynolds  of  the  Xcw  York 
Times  who  sang  the  stirring 
parody  of  “Oklahoma!”  as  the 
gathering  of  500  persons  stood 
in  tribute  to  L.  \V.  MeFetridge 
of  the  Tulsa  World  and  Tribune. 

“Mr.  Lou’ 

And  there  was  “Mr.  Lou” 
himself,  intoning  a  solemn  in¬ 
vocation  for  the  dinner,  stand¬ 
ing  against  a  backdrop  of  offi¬ 
cers  and  past  officers  all  decked 
out  in  creamy  white  jackets. 

The  incoming  president,  Stow- 
ell  E.  Abbott  of  the  Boise 
Statesman  Newspapers,  is  a  far 
cry  fi’om  the  image  of  a  bellow¬ 
ing  street-hawker.  He’s  the  re¬ 


served,  think  -  first  -  before  -  you- 
speak  type,  whose  interest  in  the 
welfare  of  boys  who  carry  the 
newspapers  is  a  genuine  one. 

Dar  Sims  of  the  Plnladclphia 
Inquirer,  presiding  at  the  an¬ 
nual  event,  took  it  good-natured¬ 
ly  when  he  was  ribbed  about  his 
full  name  Darwin  Mei  rill  Sims. 
But  he  was  never  at  a  loss  for 
a  well-turned  phrase  and  con¬ 
ducted  the  business  sessions  with 
the  aplomb  of  a  chairman  of  the 
board  of  a  national  bank. 

Towering  .Jack  Estes,  who 
took  up  the  chores  of  secretary- 
manager  of  ICMA  after  retir¬ 
ing  from  the  Dallas  Morning 
Xcu's  a  few  years  ago,  responded 
graciously,  too,  when  sly  refer¬ 
ences  were  made  to  his  family 
name  and  “Billie  Sol”  of  mess 
fame.  He  was  given  an  honorary 
life  membership  in  the  New 
York  City  Circulation  Manag¬ 
ers  Association. 

Only  Lou  —  “Mr.  Lou  Mc- 
Money”  —  who  has  been  treas¬ 
urer  of  ICMA  for  the  past  24 
years  and  is  going  into  his  25th 
year  broke  down  under  the  emo¬ 
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Lou  MeFetridge 


tional  impact  of  the  salute  he 
leceived.  It  was  all  a  surprise 
to  him  as  he  walked  into  the 
banquet  hall  and  found  a  line 
of  past  presidents  standing  as 
a  guard  of  honor. 

Time  to  Slow  Down 

He,  too,  might  have  been  a 
president  of  ICM.A  but  he  never 
chose  to  run  for  that  office,  pre¬ 
ferring  to  keep  the  money  in  the 
bank  in  Tulsa. 

“Mr.  Lou”  couldn’t  respond 
when  Piesident  Sims  gave  him 
the  juMvilege  of  the  podium.  He 
wiped  his  tears  and  choked  up. 
But  a  few  moments  later,  when 
he  had  regained  his  composure, 
Mr.  MeFetridge  voiced  his  es¬ 
teem  for  the  newspaper  business 
and  for  his  colleagues  on  the 
ciiculation  side,  in  particular. 
Then  he  announced  his  intention 
to  slow  down  —  he  is  an  officer 
of  the  Tulsa  newspapers — when 
he  reaches  the  50th  milestone 
of  his  career  next  January. 

In  another  demonstration  of 
their  soft-heartedness,  the  ICMA 
membeis  voted  unanimously  to 
place  M.  E.  Fisher  of  the  Min¬ 
neapolis  Star  and  Tribune  on 
the  ladder  to  the  presidency.  It 
has  been  customary  for  the 
nominating  committee  to  submit 
at  least  two  candidates  for  the 
office  of  third  vicepresident,  but 
this  year  the  chairman,  Lou  Col- 
vey  of  the  Montreal  Gazette, 
said  the  committee  had  only  one 
name  to  offer.  That  was  Mr. 
Fisher,  who  had  lost  out  in  the 
15)61  election  by  a  small  margin 
of  votes.  The  report  evoked 
cheers  and  President  Sims  en¬ 
tertained  a  motion  to  record  Mr. 
Fisher’s  election  by  acclamation. 

At  one  of  the  business  meet¬ 
ings,  the  members  stood  for  a 
moment  out  of  respect  to  the 
memory  of  George  A.  Branden¬ 
burg,  late  Midwest  editor  of 
E&P  who  had  covered  ICMA 
and  affiliated  groups  for  a  quar¬ 
ter  of  a  century. 

Prumotiun  Vi’inners 

Winners  in  promotion  con¬ 
tests  were  announced  as  fol¬ 
lows  : 

Sales  —  under  15,000  —  Rus¬ 
sell  R.  Zavitz,  Albert  Lea 
(Minn.)  Tribune;  15-50,000  — 
Arthur  Diaz,  Easton  (Pa.)  Ex¬ 


press;  50-100,000  —  C.  P.  Wil¬ 
liams,  Charleston  (S.  C.)  Post- 
Xews  Courier;  over  100,000  — 
Lawrence  Hamilton,  Detroit 
(Mich.)  Xeu's. 

Newspaperboy — under  15,000 

—  Wendell  H.  Wright,  Lock 
Haven  (Pa.)  Express;  15-50,000 

—  John  O’Day,  Perth  Amboy 
(N.  J.)  Evening  Xeivs;  50-100,- 
000  —  J.  J.  Kelleher,  Xeiv  Bed¬ 
ford  (Mass.)  Standard-Times; 
over  100,000  —  Frank  H.  Ed¬ 
wards,  Vancouver  (B.  C.)  Sun. 

This  was  the  12th  time  the 
award  went  to  New  Bedford. 

The  prize  for  the  most  out- 
.standing  display  went  to  R. 
Earle  Gregory,  Greenville 
(S.  C.)  Xeu's  Piedmont. 

Michael  F.  Tynan,  Miami 
(Fla.)  Herald,  won  election  to 
board  membership  for  three 
years.  Others  named  were:  Ray 
Rest,  Toledo  (O.)  Blade;  C. 
Earle  Roberts,  Norfolk  (Va.) 
Virginian  -  Pilot  and  Ledger- 
Star;  Leon  Reed,  Little  Rock 
(Ark.)  Gazette;  and  Steven  E. 
Lovas,  Westchester  County  Pub¬ 
lishers,  White  Plains,  N.  Y. 

• 

Pie-in^the-Face 
Stunt  Results  in 
Contest  Bullseye 

Wilmington,  Dela. 

Just  about  the  goofiest  of 
gimmicks  offered  something 
novel  as  a  circulation  builder 
to  a  group  of  Wilmington  car¬ 
rier  boys  recently.  The  chance 
to  hit  the  boss  in  the  face  with 
a  pie. 

Frank  Gleeson,  a  district 
manager  for  the  Wilmington 
Xews  and  Journal,  conceived  the 
idea. 

Mr.  Gleeson,  who  supervises 
62  carriers,  was  looking  for  a 
gimmick  to  accelerate  carrier 
interest  during  the  final  two 
weeks  of  a  six-weeks  subscrip¬ 
tion  drive.  “Hitting  the  boss  in 
the  face  with  a  gooey  pie 
seemed  like  the  sort  of  secret 
desire  that  would  spur  kids  on 
to  outdo  themselves,”  he  ob- 
ser\’ed. 

The  chance  to  hurl  pies  at 
the  boss  became  available  to 
Mr.  Gleeson’s  young  crew'  with 
five  new  subscriptions.  Pies 
were  supplied  by  a  local  bakery 
and  the  event  took  place  at  a 
shopping  center. 

Only  six  boys,  of  over  a 
dozen  eligible,  took  advantage 
of  the  offer.  Most  commented 
“We  couldn’t  do  that  to  you, 
Mr.  Gleeson,”  and  instead 
claimed  the  day  off. 

The  last  two  weeks  of  the 
contest  netted  nearly  100  sub¬ 
scriptions  out  of  the  235  for 
his  district  during  the  entire 
drive. 
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Motor  Route 
Tube  Doesn’t 
Need  Upkeep 

A  new  model  of  newspaper 
route  tubes  has  l)een  designed 
and  placed  on  the  market  by  the 
Charter  Newspaper  Line,  a  divi¬ 
sion  of  the  Steel  City  Corpora¬ 
tion  of  Youngstown,  Ohio. 

"Maintenance  costs  will  l)e 
virtually  eliminated  with  our 
tube,  l)ecause  it  never  requires 
repainting  or  repairing.  You 
can  install  it,  and  forget  it,” 
said  Murray  Fibus,  president  of 
Steel  City. 

The  new  tul)e  was  shown  this 
week  at  the  annual  convention 
of  the  International  Circulation 
Managers  As.sociation  in  Chi¬ 
cago. 

The  “new  look”  in  design  and 
color  is  a  pleasant  addition  to 
homes  that  utilize  newspaper 
route  tubes.  The  clear  plastic 
window  in  the  rear  serves  as  a 
signal  to  subscribers  and  gives 
them  the  information  they  want, 
•‘Is  the  paper  here  yet?”  rain 
or  shine. 

Knvelope  .Slot 

Charter  has  added  another 
feature;  the  built-in  envelope 
slot  which  eliminates  the  need 
for  clip  devices.  Envelopes  con¬ 
taining  bills,  change  etc.  can  be 
placed  in  this  weather  proof 
slot,  enabling  subscribers  and 
news  distributors  to  transact 
business  easily  and  conveniently. 

Several  years  ago.  Charter 
introduced  full  length  drainage. 
Now,  water  rails,  which  keep 
the  newspaper  off  the  bottom 
of  the  tube,  have  been  added, 
plus  some  minor  structural 
changes  in  connection  with 
drainage.  These  features,  along 
with  the  hooded  front,  assures 
the  cu.stomer  of  a  completely 
weather  protected  newspaper. 

The  Charter  Motor  Tube  is 
18"  long  and  tapers  from  6x6*2 
front  to  4Ux5*4  back.  The  tubes 
can  be  nested,  one  in  the  other, 
for  easy  storage  and  shipment. 
Up  to  360  tubes  may  be  packed 
m  a  single  corrugated  box.  The 
acces.sory  brackets  are  shipped 
.separately  with  each  tube  and 
are  adajjtable  to  both  right  and 
left  side  mounting. 

The  plastic  tube  is  pressure 
molded  from  linear  polyethylene, 
and  field  tests  have  proven  it 
weather  resistant.  It  is  avail¬ 
able  in  six,  non-fade  colors.  The 
individual  newspaper  logotype 
is  hot  stamped  on  the  Motor 
Tube.  Another  new  feature  em¬ 
phasizing  durability,  is  the  rail 
steel  mounting  post,  which  is 
phosphate  etched  and  painted 
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EASY  ON  THE  EYES  and  very 
practical,  too,  Is  the  new  Charter 
plastic  motor  route  tube  (at  top) 
which  comes  in  six  colors.  It  has  a 
rear  window  of  clear  plastic  so 
customer  can  see  at  a  distance  if 
the  paper's  there.  Also  shown  Is 
galvanized  steel  tube.  Girl  Is  Eve 
Stephan. 

with  acrylic  baked-on  enamel. 
The  anchor  plate  is  riveted  close 
to  the  bottom  of  the  mounting 
post  for  easy  installation.  The 
anchor  plate,  as  well  as  the  U 
and  V  bolt  accessories  are  all 
Cadmium  plated  and  rust-free. 
The  mounting  post  comes  in  "» 
and  r)*2  foot  lengths. 

• 

Honolulu  Suiulay 
Rilitioiis  CouM>li(lut<Ml 

Honouu 

Honolulu’s  two  Sunday  papers, 
the  Smidnn  Adrvrtixrr  and  the 
SinDliij)  Stdr-lUdUtin,  will  he 
combined  into  the  Star-Bulletin 
&  .Adverti.ser  on  July  1.  Editor¬ 
ial  content  will  1h*  prej)are<l  by 
the  Advertiser. 

Both  Panidc  and  Fnmiln 
Wvfklij  will  be  included  in  the 
combined  paper. 

The  Sunday  Star-Bulletin  was 
started  in  Novemlier,  1960,  in 
competition  with  the  long-estal>- 
lished  Sunday  Advertiser. 

Circulation  of  the  combined 
l)aper  is  expected  to  be  about 
13.),()()0,  compared  to  alx)ut  115,- 
000  for  the  Sunday  Star-Bulletin 
and  about  85,000  for  the  Sunday 
Advertiser. 

• 

'('aiiatlian  Weekly’  Sel 

Toronto  Daily  Star  introduced 
its  new  Canadian  Weekly  Satur¬ 
day  magazine  insert  on  June  9 
with  clowns  at  major  shopping 
centers  in  the  metropolitan 
Toronto  area.  The  clo^^^lS  were 
at  shopping  centers  an  hour 
daily  for  three  days  from  June 
7-9,  and  not  only  entertained  at 
the  plazas  but  also  handed  out 
free  balloons  to  youngsters.  The 
new  tabloid-size  syndicated 
magazine  section  contains  fea¬ 
tures  on  Canadian  topics  with 
lull-color  illustrations. 
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‘Job’  Offer 
May  Get 
Court  Test 

Bkkmerton,  Wash. 

Just  how  far  a  state  agency 
can  go  in  controlling  the  contents 
of  a  newspaper  may  In*  te.sted  in 
Washington  courts,  if  approval 
is  granted  July  1‘2  by  the  exwu- 
tive  Imard  of  the  .Allied  Daily 
Newspapers  of  Washington. 

Involved  is  the  effort  of  the 
Drenierton  Sun  to  help  high 
school  students  get  summer  jobs 
by  printing  their  pictures  free 
in  an  employment  service  proj¬ 
ect.  Names  of  the  students  were 
published  without  photographs 
when  the  newspaper  was  warned 
it  would  be  aiding  and  abetting 
violation  of  a  section  of  the 
.state’s  anti-discrimination  laws 
if  the  pictures  were  used. 

Jack  McHenry,  editor  of  the 
Sun,  made  the  offer  available  to 
about  500  graduating  seniors. 
Fewer  than  a  dozen  are  Negro 
students.  No  application  was 
received  from  a  Negro,  as  far 
as  the  newspaper  was  able  to 
determine.  The  newspaper  finally 
published  146  applications. 

uriied 

The  newspaper  was  warned 
by  the  Washington  State  Board 
.Against  Discrimination.  The 
objection  was  to  publication  of 
the  pictures.  Mr.  McHenry 
sought  a  further  ruling  from  the 
state  attorney  general’s  office 
and  was  told  that  the  “unofficial 
interpretation”  was  that  he 
would  be  in  violation  of  the  law. 

Allietl’s  freedom  of  informa¬ 
tion  committee  suggested  the 
test  case,  and  Lew  Selvidge, 
executive  secretary,  will  ask 
permission  from  the  executive 
committee. 

“It  is  not  only  the  privilege 
but  the  duty  of  a  newspaper  to 
promote  the  public  welfare,”  Mr. 
Selvidge  said.  “When  a  restric¬ 
tion  upon  this  duty  is  threatene<l, 
such  as  the  board  is  now 
imposing,  we  feel  a  court  test 
should  be  made  if  for  no  other 
reason  than  to  define  the  limit 
on  our  duties.  Beyond  this,  we 
feel  that  the  limitation  imposed 
here  violates  the  basic  right  and 
functions  of  a  free  press.” 

The  portion  of  the  law 
prompting  the  state’s  action 
reads:  “No  employer  or  em¬ 
ployment  agency  shall  suggest  or 
require  any  person  to  submit  a 
photograph  of  himself  to  such 
emplover  or  employment  agency 
prior  to  the  employment  or  place¬ 
ment  of  such  person,  unless  the 
requirement  of  submitting  a 
photograph  is  based  upon  a  bona 
fide  occupational  qualification.” 


Merritt  Loll 


Merritt  Becomes 
Washington  Star 
Circulation  Chief 

William  G.  Merritt  has  lH*en 
named  circulation  director  of 
the  Evening  Star. 

Crosby  N.  Boyd,  executive 
vicepresident,  said  Mr.  Merritt 
will  direct  all  activities  of  the 
circulation  department  and  will 
be  assisted  by  Clifford  A.  Loll, 
who  was  named  circulation  man¬ 
ager. 

A  veteran  of  36  years  experi¬ 
ence  in  the  newspaper  industry, 
Mr.  Merritt  previously  held  the 
position  with  the  Lo.s  Anyeles 
Examiner.  He  Iwgan  his  news¬ 
paper  career  as  a  carrier  boy. 
.After  four  years  as  suburban 
manager  of  circulation  at  the 
(Irand  .Junction  (Colo.)  Sentinel, 
he  joined  the  Los  Angeles 
Examiner.  Mr.  Merritt  has  been 
with  the  Los  .Angeles  daily  since 
1941. 

Mr.  Loll  has  l)een  a  member 
of  the  Star’s  circulation  depart¬ 
ment  since  1949,  starting  as  a 
city  distributor.  In  1959,  he  was 
appointed  city  home  delivery 
manager,  and  in  1961,  he  was 
named  assistant  circulation  man¬ 
ager.  Mr.  Loll  succeeds  E.  J. 
DeVore  who  recently  retired. 

• 

Nevada  Paper 
Back  lo  7  Days 

Reno,  Nev. 

The  Xevada  State  Journal 
will  resume  publication  of  a 
Monday  morning  issue  July  30, 
Charles  H.  Stout,  president  and 
publisher  of  Reno  Newspapers 
Inc.,  has  announced.  The  news¬ 
paper,  which  has  been  issued  six 
mornings,  including  Sunday, 
ceased  Monday  publication  in 
early  World  War  II  days. 

• 

.\rn  lo  California 

Indio,  Calif. 

Editor  and  Publisher  Virgil 
Pinkley  has  announced  the 
appointment  of  John  .Arn  as 
circulation  manager  of  the  Indio 
Daily  Xewx.  Mr.  Arn  formerly 
was  circulation  manager  of  the 
Snrn.'<ota  (Fla.)  Herald  Tribune 
and  Journal  for  nine  years.  He 
also  did  circulation  work  for  the 
Ogden  group  in  West  Virginia. 


37 


1961 


Classified  Up, 
May’s  Linage 
Gain  Is  3% 

P’veiy  category  of  newspaper 
linaKe  showed  }?ains  in  May, 
over  last  year’s  tiKures,  except 
(leneral,  Automotive  and  Fi¬ 
nancial.  The  net  result,  in  the 
.^2  Cities  measured  by  Media 
Keconls,  was  a  improve¬ 

ment  for  the  month  in  l9tV2  over 

The  May  gain  followed  the 
April  gain  of  nearly  2%  and 
now  the  year-to-date  stands  at 
2.6'r  better  than  last  year  for 
five  months. 

Classified’s  G7f  increase  led 
all  the  rest,  followed  by  Retail 
(4.9),  Department  Store  (4.7  > 
and  Display  (2.1).  General  was 
down  5.4,  automotive  4.4  and 
financial  5.1. 

City-by-city  reiiorts  for  May 
follow: 

1962  1961 

AKRON,  OHIO 

Beacon  Journal-e  2,626,896  2,459,390 

§Beacon  Journal-S  911,973  923,817 

Grand  Total  3,538,869  3,383,207 

ALBANY,  N.  Y. 

••Knickerbocker-News-e  1,423,929  1,457.185 

Times  Union-m  .  1,336,419  1,301,666 

•Times  Union-S  596,739  585,347 

Grand  Total  .  3,357,087  3,344,198 

ALBUQUERQUE.  N.  M. 

Journal-m  1.747,531  1,638,152 

§Journal-S  492,927  481,630 

Tribune-e  1,818,796  1,650,521 

Grand  Total  .  4,059,254  3,770,303 

ATLANTA,  GA. 

Constitution-m  .  2,033,062  1,813.293 

Journal-e .  2,667,983  2,408,569 

Journal  &  Constition-S  1,085,500  981,669 

Grand  Total  .  5,786,545  5,203,531 

ATLANTIC  CITY,  N.  J. 

Press-m  876,472  850,358 

••Press-S .  236,926  218,494 

Grand  Total  .  1,113,398  1,068,852 

BALTIMORE,  MD. 

•American-S  .  513,478  519,536 

News-Post-e  .  1,741,702  1,587,468 

Sun-m  .  1,623,248  1,389,141 

Sun-e  2,602,007  2,252,922 

tSun-S  .  1,513,262  1,372,093 

Grand  Total  .  7,993,697  7,121,160 

BANGOR,  ME. 

News-m  959,690  936,160 

BINGHAMTON.  N.  Y. 

Press-e  1,678,530  1,605.734 

|Press-S  422,089  317,931 

Sun-Bulletin-m .  554,896  632,566 


Grand  Total 


2,655,515  2,556,231 


BIRMINGHAM.  ALA. 

Post-Herald-m  1.084.307  1.046  584 

News-e  2,005,224  1,897,192 

fNews-S  .  798,048  820,623 


BOISE.  IDAHO 

Statesman-m  1,047,120 

••Statesman-S  227,136 


>IAY 

Newspaper  I 

.iiia^e — .‘>2  Cities 

M  oiiipileil  bv  tnnttH  &  Hlltl.ISIIKK 

from  Mcilia  RecurtK  Mea«urrmrnt«  1 

1962 

1961 

%  of 

E&P 

Linage 

Linage 

1961 

Index 

Total  Advertising 

May  . 

. .  256,859,000 

249,311,000 

103.0 

99.3 

April  . 

. .  245,975,000 

241,811,000 

101.7 

100.3 

Year  to  date  .  . 

.  .1,1:19.919,000 

1,111,520,000 

102.6 

99.8 

!)is|)lav 

Mav  . 

.  .  190,915,000 

187,074,000 

102.1 

98.3 

April  . 

. .  i82,:i(:o,ooo 

181,458,000 

100.5 

98.6 

Year  to  date  .  . 

.  .  8:i8,:i65.000 

827,502,000 

101.3 

98.3 

Classified 

Mav  . 

. .  65,944,000 

(•>2,237,000 

106.0 

102.5 

April  . 

.  .  6:1,615,000 

60,353,000 

105.4 

105.4 

Year  to  date  . . 

.  .  :101, 554,000 

284,018,000 

106.2 

104.2 

Retail 

May  . 

. .  140,908,000 

134,382,000 

104.9 

101.7 

Apiil  . 

. .  135,567,000 

132,235,000 

102.5 

102.5 

Year  to  date  . . 

.  .  620,026,000 

605,735,000 

102.4 

101.3 

Department  Store 

May  . 

. .  49,275,000 

47,234,000 

104.3 

98.0 

April  . 

. .  47,659,000 

49,351,000 

96.6 

96.9 

Year  to  date  . . 

. .  215,406,000 

214,450,000 

100.4 

97.1 

General 

May  . 

.  .  30,516,000 

32,261,000 

94.6 

86.5 

April  . 

. .  27,637,000 

30,959,000 

89.3 

83.5 

Year  to  date  . . 

. .  127,874,000 

134,047,000 

95.4 

85.5 

Automotive 

May  . 

. .  15,128,000 

15,832,000 

95.6 

91.5 

April  . 

. .  13,694,000 

13,137,000 

104.2 

90.2 

Year  to  date  . . 

.  .  63,675,000 

(>2,551,000 

101.8 

95.2 

Financial 

Mav  . 

4,363,000 

4,599,000 

94.9 

110.3 

-April  . . 

5,462,000 

5,127,000 

106.5 

121.5 

Year  to  date  .  . 

, .  .  26,790,000 

25,169,000 

106.4 

119.1 

1962  1961 

1962 

1961 

BOSTON. 

MASS. 

COLUMBUS, 

,  OHIO 

Record  American-d 

765,327 

Oispatch-e . 

2,544,119 

2.414,043 

.  732,252 

1,296,448 

1,184,486 

Record-m 

826,923 

Citizen-Journal-m 

1,117,927 

999; 124 

•AdveHiser-S 

234,438  298,793 

Star-w  . 

62,107 

69,849 

Globe-e 

1,830,909  1,739,943 

Slobe-m 

1,684,032  1,585,101 

Grand  Total  . 

5,020,601 

4,667,502 

§Globe-S 

1,444,157  1,323,110 

Herald-m . 

1,487,883  1,468,001 

CLEVELAND 

.  OHIO 

(Herald-S . 

1,113,565  1,092,061 

2,910,081 

2,636,114 

Traveler-e  . 

1,676,276  1,740,329 

(Plain  Dealar-S  ... 

1,584,205 

1,583,416 

3,316,053 

3,136,662 

Grand  Total 

10.236.587  10,806,513 

NOTE:  Record  Morn. 

and  American  Eve. 

Grand  Total . 

7,810,339 

7,356,192 

became  an  all-day  newspaper.  The  Record 

NOTE:  Part  run  adv. 

includes:  1 

Press  and 

American  Daily,  effective  October  2.  1961. 

News-e  1962-3,316,053 

(238,719). 

1961-3,- 

136.662  (186,615). 

BUFFALO, 

N.  Y. 

Courier  Express-m 

1,354.697  1,178,062 

DALLAS, 

TEX. 

§Courier  Express-S 

942,590  888,404 

2,449,300 

2,303,692 

fEvening  News-e 

2.633,826  2.568,292 

(News-S  . 

739,795 

761,473 

2,720,458 

2,466,227 

Grand  Total 

4,931,113  4.634,758 

§Times  Herald-S 

797,688 

723,222 

CAMDEN, 

N.  J. 

6  707  241 

6  254  614 

Courier-Post-e . 

1,728,512  1,354,972 

NOTE;  Part  run  adv.  includes.  Times 

CHARLESTON.  W.  VA. 

Herald-e  1962-2,720.458  (90,650) 

.  1961— 

Mail-e 

1,112,764  1.020.541 

2.466,227  (2?, 860). 

Gazette-m 

1,113,477  1,007,288 

§Gazette-Maii-S  . 

391,928  325,188 

DAYTON, 

OHIO 

Journat-Herald-m  .... 

.  1,949,509 

1.810.750 

Grand  Total  . 

.  2,618,169  2.353.017 

News-e  . 

.  2,323,052 

2,088,631 

§News-S  . . 

762,813 

686.102 

CHARLOTTE,  N.  C. 

News-e  . 

1,311,879  1,131,142 

Grand  Total 

5,035,374 

4,585,483 

Observer-m  . 

1.873,438  1,608,469 

fObserver-S . 

573,627  530.750 

DENVER. 

COLO. 

Rocky  Mt.  New$-m  ... 

.  2,007,285 

1,795,616 

Grand  Total 

3,758,944  3,270,361 

|Rocky  Mt.  News-S  . 

411,006 

337,514 

Post-e  . 

2,762,344 

2,366,142 

CHICAGO,  ILL. 

(Post-S 

976,744 

776,745 

Tribune-m . 

3,743,557  3,302,686 

Tribune-S 

1,806,357  1,574,733 

Grand  Total 

.  6,157,379 

5,276,017 

(Daily  News-e . 

2,310,677  2,057,186 

American-e 

992,254  867,918 

1962—2  762  344  (220.985). 

•American-S 

396,965  357,263 

Sun-Times-m 

1,733,423  1.468.421 

§Sun-Times-S 

834,860  655,762 

1962 

DES  MOINES.  IOWA 

Reqister-m  .  756,209  697,486 

Tribune-e  -  1,143,608  1,161,454 

tReqister-S  .  494,845  494,974 


Grand  Total 


2,394,662  2,353,914 


DETROIT.  MICH. 

•1962  1961 

Free  Press-m  1,383,942  1,692,406 

§Free  Press-S  344,632  497,211 

News-s  2,214,329  2,728,429 

tNews-S  954,088  1,128,555 


Grand  Total  4,896,991  6,046,601 

NOTE:  Part  run  adv.  includes:  Free 
Press-m  1962—1,383,942  (169,573).  1961-1,- 
692,406  (166,120).  Free  Press-S  1962-344,- 
632  (  21,995).  1961-^97,211  (34.949).  News  e 
1962  —  2,214,329  (169,475).  1961—  2,728,429 
(159,931).  News-S  1962—954,088  (  50,747). 

1961—1,128,555  (28,992). 

(•)  Strike  Notice 

Free  Press — May  1  throuqh  May  10, 

Inclusive  28,476 

News-May  I  throuqh  May  10,  Inclusive 
22,614 

ELMIRA,  N.  Y. 

Advertiser-m  464,419  419,567 

Star  Gazette-e  999.006  951.283 

••Teleqram-S  243,197  245,142 

Star  Gazette  4 

Advertiser-Sat .  108,828 


Grand  Total  .  1,815,450  1,615,992 

NOTE:  The  Saturday  Advertiser  and  Sat¬ 
urday  Star  Gazette  combined  publications 
as  the  Saturday  Star  Gazette  4  Advertiser 
startinq  July  15,  1961.  As  of  that  date  the 
Advertiser  Morninq  and  Star  Gazette  Eve- 
ninq  publish  5  days  a  week  only. 

EL  PASO.  TEX. 

Times-m  .  1,429,783  1,318,556 

§Times-S  .  404,847  364.504 

Herald-Post-e  .  1,481,001  1,351,295 


Grand  Total 


3,315,631  3.034,359 


ERIE.  PA. 

Times-e  1,460,947  1.488,304 

§Times-N€ws-S  441,329  399,706 

Grand  Total  1,902,276  1,888,010 

NOTE;  The  News,  Morninq.  and  the 
Times,  Eveninq,  are  sold  in  optional  com- 
bination.  The  linaqe  of  one  edition,  the 
Times,  Eveninq  is  shown. 

EUGENE.  ORE. 

Register  Guard-e  1,328,451  1,270,549 

’•Register  Guard-S  295,843  272,827 


Grand  Total 


1,624,294  1.543.376 


FALL  RIVER.  MASS. 

••Herald  News-e .  1,132,964  1.083.368 

FORT  WAYNE.  IND. 

Journal  Gazette-m .  1,390,395  1,262,594 

IJournal  Gazette-S  ....  532,649  549,008 

News  Sentinel-e  .  2,004,318  1,869,730 


Grand  Total 


3,927,362  3,681,332 


FORT  WORTH.  TEX. 

Star-Teleqram-m  .  1,067,420  1,005.951 

Star-Teleqram-e  .  2.32I.6I3  1,896,750 

8Star-Teleqram-S  696,190  622,252 

Press-e  495,574  460,621 

Press-S  .  151,257  196,911 


Grand  Total  4,752,054  4,182,485 

NOTE;  Press  Eveninq  published  5  days 
a  week  only. 


Bee-e 

§Bee-S 


FRESNO,  CALIF. 

1.712,484 

622,841 


1,499,371 

539,776 


Grand  Total  2.33S.32S  2,039,147 

GARY.  IND. 

Post-Tribune-e  .  1,744,980  1,635,607 

••Post-Tribune-S  .  452.733  423,266 


Grand  Total  3,887,579  3,764,399 

NOTE;  Part  run  adv.  includes:  News-e 
1962  -  2,005,224  (  54,489).  1961  —  1,897,192 

(48.645). 


886,431 

182,502 


Grand  Total  1,274,256  1,068,933 

NOTE:  Statesman  Morn,  and  Eve.  sold 
only  in  combination.  Linaqe  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 
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Grand  Total  11,818,093  10.283,976 

NOTE;  Part  run  adv.  includes:  Tribune-m 
1962  —  3,743,557  (599,080).  1961  —  3,302,688 
(445,492).  Tribune-S  1962-1,806,357  (  449,- 
086).  1961-1,574.738  (40S.5I0).  Sun-Times-S 
1962—834.860  (  86,261).  1961-655,762  (  78.- 

955). 

CINCINNATI,  OHIO 

Enquirer-m  .  2,304,989  2,206,000 

tEnquirer-S  .  1,367,329  1,218,130 

Post  t  Times-Star-e  ..  .  2,355,603  2,159,845 


Grand  Total 


6,027,921  5,583,975 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
ezclusive  publication  by  Editor  A  Publisher. 
They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  May  1962  Linages: 
•Includes  7,820  lines  AMERICAN  WEEKLY. 
••Includes  26.340  lines  FAMILY  WEEKLY. 
(Includes  48,80/  lines  THIS  WEEK. 

§lncludes  40,8.0  lines  PARADE. 

(Includes  98.9t<0  lines  WEEKEND. 


Grand  Total  .  2,197,713  2,058,873 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  765,794  731,454 

NOTE:  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Eveninq.  Linage  of 
one  edition,  Post-Star  Morning,  only  it 
given. 

GRAND  RAPIDS.  MICH. 

Prett-e  2,546,803  2,295,728 

(Prett-S  551,927  521,124 


Grand  Total 


3.098.730  2.816.852 


HACKENSACK.  N.  J. 

Record-e  .  2.434,752  2,073,  l« 

NOTE;  Part  run  adv.  includes;  Record-t 
1962  -  2,434,752  (  87,642).  1961  —  2,073,IW 

(76,991). 

EDITOR  ac  PUBLISHER  for  June  30,  1962 


1961 


1961 


Times-* 

Times-5 


1962 

HAMMOND,  IND. 

1,598,144 
.  506,424 


1,427,368 

476,429 


1962 

LONG  'SLAND,  N.  V. 

Newsday  Suffolk-*  .  2.362,472 

Newsday  Nassau-*  2,612,177 


Grand  Total  .  2,104,568  1,903,797 

NOTE:  Times  Evening  published  five 
days  a  vreek  only. 

HARRISBURG.  PA. 

Patriot-m  1,477,023  1,336,663 

§Patriot  News-S  416,175  371,621 


Grand  Total 


1,893,198  1,708,284 


HARTFORD.  CONN. 

Courant-m  1,273,179  1,059,977 

8Courant-S  .  834  327  757,288 

tTimes-e  .  2,504,282  2,241,239 


Grand  Total 

LOS  ANGELES.  CALIF 

Tim*s-m  4.W7,851 

tTimes-S  .  . 

Herald  Eiamin*r-e 
‘Herald  Esam!nar-S 
E«amin*r-m 
E>aminer-S 
Herald  E>press-e 
Mirror-e 


2,210,750 

2,427,287 


4,974,649  4  638,037 


1962 

MUNCIE,  IND. 

1,060,571 

1,031,290 

280,767 


4,119,821 
2,931,566  2,622,685 
2,194,244 


790,384 


Grand  Total 


Grand  Total 


4,611,788  4,058,504 


Journal-e 


HAVERHILL,  MASS. 


322,104  380,565 


HONOLULU. 

Advertiser-m  . 

“Advertiser-S 

Star  Bulletin-e  . 

§Star  Bulletin-S 

Grand  Total . 


HAWAII 

886,598 

354,360 

1,625,757 

308,502 


1,057.884 

377,198 

1,611,271 

319,954 


3,175,217  3,366,307 


1.880,039 

803,693 

1,452,016 

1,166,877 


10,824,045  12,045,131 
NOTE:  Part  run  adv.  includes:  Times-m 
1962—4,907,851  (690,493).  1961—4,119,821 

(428,832).  Times-S  1962-2,931.566  (  947,289). 
1961-2,622,685  (  919,  220).  Examiner  (Morn. 
S  Sun.)  ceased  publication  after  issue  o' 
January  7,  1962,  Herald  Examiner  (Sun.) 
first  issue  Jan.  14,  1962.  Herald  Express 
(Eve.)  changed  name  to  Herald  Examiner 
effective  Jan.  3,  1962.  Mirror  (Eve.)  ceased 
publication  after  issue  of  January  5,  1962. 


LOUISVILLE.  KY. 
Courier  Journal-m  1,516,532 

Courier  Journal-S  .  842,297 

^imes-e  1,803,613 


Press-* 

Star-m 

“Star-S 


Grand  Total 

NASHVILLE  TENN. 

8ann*r-*  . 1,780,970 

T*nnessean-m . 1,748,139 

Tennessean-S  .  553,169 


880,669 

853,623 

241,761 


2,372,628  1,976,053 


Oklahoman-S 

Times-e 


1962 
509,137 
I ,497,254 


1961 

492,901 

1,374,633 


Grand  Total  3,246,001  3.086,257 

NOTE:  Part  run  adv.  includes:  Times-e 
1962  —  1,497  :S4  (  213,384).  1961  —  1,374,633 
(150,096). 


Grand  Total  . 

NEW  HAVEN. 

Journal  Courier-m 

Register-*  . 

“Register-S  . 

Register  ft  Journal- 
Courier-Sat 


I  604.093 
1,529,205 
541,480 


4,082.278  3,674,778 


CONN. 
679,585 
1 ,470,943 
585,132 

111,845 


OMAHA. 

rrWorld-Herald 
(See  Note) 
fWorld-Herald-S 

Grand  Total 


NEBR. 


1,548,994 

883,291 


1,437,188 

772,562 


524,699 

1,596,234 

5/2,717 


2,432,285  2,209,750 
(r:)  World-Herald  sold  in  combination 
Morning  and  Evening,  linage  of  only  one 
edition,  EVENING,  is  shown. 


Grand  Total  2,847,505  2,693,650 

NOTE:  Saturday  Journal  Courier  and 
Saturcav  Register  combined  publications 
to  the  Saturday  Register  ft  Journal-Couriei 
starting  June  10,  1961 .  As  of  that  date, 
the  Journal  Courier  Morn,  and  Register 
Eve.  publish  5  days  a  week  only. 


Star-e 

S*ntinel-m 

Sentinel-S 


ORLANDO,  FLA. 

2,538,713 

2,538,710 

806,248 


1,977,316 

1,977,316 

648,762 


Grand  Total  5,883,668  4,603,394 

NOTE:  Part  run  adv.  includes:  1962 — 
1,075,847.  1961—662,893. 


HOUSTON,  TEX. 

Chronicle-e  .  3,149,958  2,781,081 

kChronicle-S  .  1,116,098  949.67* 

Post-m  2,350,660  2,189,598 

1  Posts  .  728,262  687,839 

Press-e  .  706,660  844,897 


Grand  Total 


1.391,327 

782,147 

1,627,298 


4,162,442  3,800,772 


Oay-e 


NEW  LONDON.  CONN. 

1,147,106 


Grand  Total .  8,051,638  7,453,094 

NOTE:  Part  run  adv.  includes;  Chroni¬ 
cle-e  1962—3.149.958  (  224,192).  1961-2,781.- 
081  (155,503).  Chronicle-S  1962-1,116.098 
(50,726).  Post-m  1962—2,350.660  (91,345). 

INDIANAPOLIS,  IND. 


Sun-e 

“Sun-S 


Grand  Total 


LOWELL.  MASS. 

886.496 

258,148 


835,188 

224,766 


NEW  ORLEANS.  LA. 

Times-Picayune-m  3.031,839 

fTimes-Picayune-S  885,884 

States  ft  Item-e  1,504,253 


PASADENA. 

Star-News-e 
llndependent- 
1,042,297  Star  News-S 
Independent-m 


CALIF. 

1,295,057 


408,303 

1,233,755 


1,237,359 


445.034 

1,126,265 


2,923,230 

860,418 

1,532,114 


Grand  Total  5,421,976  5,315,762 


Grand  Total 


2,937,115  2,808,658 


Times-e 


PAWTUCKET.  R.  I. 

1,020,828 


1,144,644  1,059,954 


MASS. 

913,176 


MANCHESTER.  N.  H. 
Union  Lead*r-d  994.616 

“News-S  229,991 


‘1962 

1961 

News-e 

1,972,744 

1,948,572 

Star-m  . 

1,966,309 

1,849,260 

(Star-S  . 

1,093,814 

992,724 

times-e  . 

986,319 

905,460 

§Times-S . 

277,146 

284,914 

Grand  Total  . 

6,296,332 

5,980,930 

JACKSON. 

MISS. 

Clarion  Ledger-m  . 

(Clarion  Ledger  ft 

1,065,384 

841,785 

News-S 

397,405 

346,116 

Daily  News-e 

1,015,545 

768.084 

State  Times-*  . 

439,766 

State  Times-S  . 

147,217 

Grand  Total 

2,478,334 

2,542,968 

892,980 

216,589 


Grand  Total  .  1,224,607  1,109,569 

NOTE;  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
Monday  Union  Leader. 


NEW  YORK. 

fimes-m 

Times-S  .  . 

Herald  Tribune-m  .  . 

(Herald  Tribune-S 
Mirror-m 

Mirror-S  . 

News-m  . 

News-S  . 

Journal  American-e  . 
‘Journal  American-S  . . 
Post-* 

Post-S 


N.  Y. 
2,891,019 
2,992,273 
1,056,180 
718,109 
880,681 
298,678 
1,951,827 
1,735,639 
1,093,940 
332,269 
1,193,916 
120,429 


MEMPHIS.  TENN. 

Commercial  Appeal-m  1,977,505 
(Commercial  App*al-S  704,870 
Press-Scimitar-e  .  1,461,079 


2,834,375 

2,728,324 

1,076,506 

720,564 

846,822 

354,032 

1,725,384 

1,621,509 

1,125,085 

334,492 

1,144,016 

117,908 

1,378,060 


PENSACOLA.  FLA. 

News-e  .  1,061,155 

Journal-m  1,486,293 

News-Journal-S  382,399 


Grand  Total 


751,817 

1,369,102 

357,717 


2,929,847  2,478,636 


PEORIA.  ILL. 

Journal  Star  (See  Note)  1. 5^,668 
§Journal  Star-S  513,623 


1,838,093 

660,586 

1,312,542 


4,143,454  3,811,221 


NOTE:  (‘)  State  Times  last  publication 
January  16,  1962. 


Grand  Total  . 

MERIDEN.  CONN. 

Record  Journal 

(See  Note)  902,566  870,738 

NOTE;  Record  Morning  and  Journal  Ge¬ 
ning  are  sold  only  in  combination.  Linage 
of  one  edition,  Record  Morning  only  is 
shown. 


JACKSONVILU,  FLA. 

Times-Union-m  . 2,514,348 

(Times-Union-S  .  692,939 

Journal-e  .  1.213.454 


2,271,079 

689,759 

1,103,068 


Grand  Total  4,420,741  4.063.906 


Herald-m 

§Herald-S 

News-e 

(News-S 


MIAMI,  FLA. 

.  3,962.348 

1,240,449 

.  1,363,180 

376,774 


3,411,790 

1.163,259 

1,108,085 

326,925 


World  Telegram  ft  Sun-e  1,407,685 

Grand  Total  16,672,645  16,007,077 

NOTE;  Post  Evening  published  5  days  a 
week  only. 

NOTE:  Part  run  adv.  includes;  Mirror-m 
1962—880,681  (194,354).  1961—846.822  (157,- 
270).  Mirror-S  1962—298,678  (107.060).  1961 
—354,032  (121,673).  News-m  1962—1,951,827 
(975,309).  1961—1,725,384  (790,036).  News-S 
1962—1,735.639  (1,202,908).  1961—1,621,509 

(1,075,380).  Journal  Am*r!can-e  1962  — 
1,093,940  (124,566).  1961-1,125,085  (117,074) 
Journal  American-S  1962 — 332,269  (  67,151). 
1961-334,492  (68,379).  World  Tel.  ft  Sun-e 
1962  —  1.407.685  (261,916).  1961  —  1,378,060 
(276,487).  Split  run  adv.  includes:  News-m 
210.842.  News-S  99.631. 


1,435,551 

534,067 


Grand  Total  2,086,291  1,969,618 

NOTE;  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
— is  shown. 

PHILADELPHIA,  PA. 

Bulletin-e  2,450,097  2,341,08? 

(Bulletin-S  610,937  615,881 

Inquirer-m  1,968,239  2,013,082 

Inquirer-S  1,485,212  1,431,208 

News-e  997,534  961,200 


Grand  Total .  7,512,019  7,362,460 

NOTE;  Part  run  adv.  includes:  Bulletin-e 
1962  —  2,450,097  (  37,041).  1961—2,341,089 

(33,457).  Inquirer-m  1962—1.968,239  (  21,- 
390).  1961—2,013,082  (  31,239). 


Republic-m 

(Republic-S 

Gaiette-e 


PHOENIX. 


KANSAS  CITY.  MO. 

Times-m  .  1,884,612 

Star-*  1,710,941 

(Star-S  835,169 


Grand  Total 


1.747,906 

1,752,927 

842,590 


4,430,722  4,343,423 


KNOXVILLE.  TENN. 

Journal-m  .  746,381 

News-Sentinel-e  .  1,345.494 

§N*ws-S*ntin*l-S  354,562 


643,223 

1,198,770 

323,542 


Grand  Total  .  6,942.751  6,010,059 

NOTE:  Part  run  adv.  includes:  Herald-m 
1962  —  3,962,348  (  50,509).  1961  —3,411,790 
(31.545).  H*rald-S  1962—1.240.449  (65,008). 
1961—1,163,259  (  49,753). 


MILWAUKEE.  WIS. 

•1962 

S*ntin*l-m  .  971,503 

‘S*ntin*l-S  .  184,747 

Journal-*  .  3,511,993 

(Journal-S  .  1,527,974 


NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  .  1,713,560  I. M2. 570 

§Long  Island  Press-S  . . .  652,520  550,758  Grand  Total 


ARIZ. 

2,724,738 

920,835 

2,761,593 


2,740,224 

921,409 

2,808,316 


6,407,166  6,469,949 


Grand  Total  2,366,080  2,153,328 


Grand  Total 


2.446.437  2,165,535 

JERSEY  CITY.  N.  J. 

Jersey  Journal-*  .  1,301,850  1,250,241 

NOTE;  Part  run  adv.  includes;  Jersey 
Journal-*  1962—1.301,850  (102,670).  1961— 
1,250,241  (103.844). 

,  LAWRENCE.  MASS. 

Eagle-Tribune-*  .  1,067,180  1,089,524 


LITTLE  ROCK.  ARK. 
Arkansas  Gai*tt*-m  .  1,135,963 

(Arkansas  Gai*tte-S 


1961 

1,162,845 

199,023 

3,327,998 

1,416,391 


Grand  Total  6,196,217  6,106,257 

NOTE:  (*)  SENTINEL  on  Strike  May  28 
through  May  31,  inclusive. 


NEWPORT  NEWS.  VA. 

Press-m  ...  1,437,538 

(Press-S  419,823 

Tim*s-Herald-e  1,333,587 


Grand  Total 


1,255,613 

380,308 

1,159,461 


3,190,948  2,795,382 


Post-Gai. 

Post-Gaz. 

Press-e 

(Press-S 


PITTSBURGH.  PA. 

ft  Sun-Tel.-m  1,327,295 
ft  Sun-Tel.-S 

2,323,797 

1,004,682 


1.440.562 

338,477 

2,149,509 

965,304 


NIAGARA  FALLS.  N.  Y. 

Gaiette-e . 1,183,424 

“Gaiette-S  .  194,312 


Grand  Total 


1,124,760 

152,554 


1,377,736  1,277,314 


Grand  Total  4,655,774  4.893,852 

NOTE:  (‘)  Post-Gazette  ft  Sun-Telegraph 
Sunday  last  publication  November  12,  1961. 


PORTLAND,  ORE. 

Oregonian-m .  2,172,600 

(tOregonian-S  942,973 

Oregon  Journal-*  ...  951,681 

Oregon  Journal-S  .  . 


Tribune-m 

Star-* 

(Tribun*-S 


MINNEAPOLIS.  MINN. 


1,776,859 

2,613,995 

1,074,327 


417,580 


1,000,353 

371,512 


Grand  Total  .  5,465,181 

NOTE;  All  Newspapers  on  strike  all  of 
May— 1962. 

MODESTO.  CALIF. 

Bee-e  932,349 

§B*e-S  . .  224,080 


NORFOLK.  VA. 

Ledger-Dispatch  ft 
Portsmouth  Stpr-e  ..  2,052,162 

Virginian-Pilot-m  .  2,362,291 

(Virginian-Pilot  ft 
Portsmouth  Star-S 


1,855,051 

2,078,152 


1,747,144 

753,920 

1,190,370 

272,615 


Grand  Total  4,067.254  3,964,049 

NOTE:  Oregon  Journal  Sunday  last  pub¬ 
lication  date  November  12,  1961. 


856,399  765.307 


Grand  Total 


1.553.543  1.371.865 


LONG  BEACH,  CALIF. 

Ind*p*ndent-m  .  2,172,487  1,900,823 

(Independent 

Press-Telegram-S  ....  680,666  549,498 

Pr*ss-Telegram-e  .  2,223,387  1,993,394 


Total  .  5,076,540  4,443,715 

NOTE:  Part  run  adv.  includes;  Inde- 
p^ent-m  1962—2,172,487  (  204,280).  1961— 
1,900,823  (  263.345).  Press-Telegram-e  1962 — 
2.223.387  (  204,280).  1961—1,993,394  (  263.345). 


812,011 

199,226 


Grand  Total  1,156.429  1,011.237 

NOTE:  Bee  Evening  published  S  days  a 
week  only. 

MONTREAL.  CANADA 

2,987,888  2,848,559 
1,613,270  1,551,106 
3,031,543  2,972,472 
116  038  89,998 

595,496  . 


Grand  Total  5,270,852  4,698.510 

NOTE;  Part  run  adv.  includes;  Ledger- 
Dispatch  ft  Portsmouth  Star-*  1962 — 2,()S2.- 
162  (474,869).  1961—1,855,051  (399,090). 

Virginian-Pilot-m  1962—2,362,291  (381,749). 
1961—2,078,152  (  257,737).  Virginian-Pilot  ft 
Portsmouth  Star-S  1962—856,399  (148,398). 
1961—765,307  (140.432). 


PROVIDENCE.  R.  I. 

Bulletin-e  1,805,007 

Journal-m  .  1,706,197 

(Journal-S .  865,388 


Grand  Total 


1,841,225 

1.570.681 

854,487 


4,376,592  4,266,393 


READING,  PA. 

Eagle  (See  Note)  1,248,266 

(Eagle-S  327,565 


(‘Star-* 

Gaiett*-m  . 

La  Press*-*  . 

La  Patri*-S  . 

L*  Nouveau  Journal-* 


OAKLAND,  CALIF. 
Tribune*  ..  2,023,517 

(Tribun*-S  782.358 


2,073,308 

718,503 


8.344,235  7,462,135 


Grand  Total  . . 

NOTE;  (*)  Incluoos  WEEKEND  MAGA¬ 
ZINE  linage.  L*  Nouveau  Journal  first  pub¬ 
lication  September  S,  1961. 


Grand  Tota'  2,805,875  2,791,811 

NOTE;  Part  run  adv.  includes;  Tr.pun*-e 
1962—2  023,517.  1961-2,073,308  (  95,010). 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  >.239,610  1,218,723 


1,250,972 

273,514 


Grand  Total  1,575,831  1,524,486 

NOTE:  Eagle  Evening  and  Times  Morning 
sold  in  combination.  Linage  of  one  edition 
(Eagle  Evening)  is  shown. 

RICHMOND.  VA. 


editor  ac  PUBLISHER  for  June  30,  1962 


News  Leader-e 

2,032,562 

1,810,655 

Times  Dispatch-m 

1,747,175 

1,642,083 

(Times  Dispatch-S 

873,776 

840,451 

Grand  Total  . 

4,653,513 

4,293,189 
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1961 


1961 


1962  1961 

RIVERSIDE,  CALIF. 

Presj-Enterprise 

(See  Note)  1.482.952  I.3S0.I2B 

§PreS5-Enterprise-S  335,711  305,234 

Grand  Total  1,818,663  1,655,362 

NOTE:  Enterprise  Morning  and  Press 
Evening  sold  in  combination.  Linage  oi 
one  Edition,  Enterprise  Morning  is  shown. 
Part  run  adv.  includes:  Press-Enterprise 
1962  —  1,482,952  (i9,945).  1961  —  1,350,128 

(32,768). 

ROANOKE.  VA. 

Tlmes-m  1,140,236  1.024,427 

§Times-S  365,673  330,396 

World-News-e  1.197,876  1,041,689 


1962  1961 

SAN  DIEGO,  CALIF. 

Union-m  1,970,923  1,896,740 

6Uriion-5  897  264  817,855 

TriPune-'e  2,593;071  2,605,454 


Grand  Total 


2,723,785  2,396,512 


ROCHESTER,  N.  Y. 

Democrat  S  Chronicle-m  1,905,286  1,678,278 
(Democrat  S  Chronicle-S  953,446  789,770 

Times-Union-e  2,410,536  2,094,149 


Grand  Total 


5,269,268  4,562,197 


ROCKFORD,  ILL. 

Star  (See  Note)  1,314,076  1,259,304 

Star-S  562,512  509,074 


Grand  Total  1,876,588  1.768.378 

NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morning — 
is  shown.  Star  Morning  published  five 
week  days  only,  excluding  Monday. 

SACRAMENTO.  CALIF. 


Bee  e 

2,294,494 

2,206,994 

§Bee-S 

565,882 

507,221 

Union-m 

854,099 

740,218 

••Union-S 

205,591 

260,533 

Grand  Total 

3,920,066 

3,714,966 

NOTE;  Union 

Morning  published  S  days 

a  week  only. 

ST. 

LOUIS, 

,  MO. 

Globe-Democrat- 

•m 

1,589.468 

1,551,607 

Globe-Democrat- 

•we 

494,532 

fGlobe-Democrat-S 

423,871 

Post-Di^patch-e 

2,498,369 

2,278,629 

§Post-Dispatch-S 

1,168,280 

i, 100,133 

Grand  Total 

5,750,649 

5,354,240 

NOTE:  Part  run  adv.  includes:  Globe- 
Democrat  m  1962—1,589,468  (290,352).  1961 
-1,551.607  (281,063).  Post-Dispatch-e  1962 
—  2.498.369  (208,962).  Globe-Democrat  — 
Morning  is  published  5  week  days  only. 
Globe-Democrat  Weekend  first  publica¬ 

tion  effective  October  I,  1961. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  1,316,764  1,209.015 

§Pioneer  Press-S  946,625  766,357 

Dispatch-e  2,329,814  1,975,918 


Grand  Total  4,593.203  3,951,290 

NOTE:  Part  lun  adv.  Includes:  Dispatch-e 
1962  —  2,329,814  (246,063).  1961  —  1,975.918 
(147,777). 


ST.  PETERSBURG.  FLA. 

•Independent-e  595,022 

••Independent-S  214,995 

Times-m  2,260.212 

§Times-S  606,166 


Grand  Total 


Grand  Total 


SAN  ANTONIO.  TEX. 

Exoress-m  1.449,424 

fExpress-News-'  635,723 

Express- News-Sat  337,732 

News-e 
Light-e 
•Light-S 


Grand  Total  2,097.711 

NOTE:  Part  run  adv.  includes: 
1962—1,667,030  (  63,003). 
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1962 

TRENTON.  N.  J. 

Evening  Times-e  1,312,147 

••Times  Advertlser-S  454,444 

Trentonian-m  970,881 


651,067 

186,436 

2,080,723 

666,448 


Grand  Total  3.676.395  3,584.669 

NOTE:  Part  run  adv.  induces:  Times-m 
1962—2,260,212  (39,479).  (•)  Published  5 

days  a  week  only. 

SALEM,  ORE. 

Oregon  Statesman-m  936,995  845  026 

••Oregon  Statesman-S  193,505  222,207 

Capital  Journal-e  1,085,584  976  879 


2,216,084  2.044.112 


SALT  LAKE  CITY.  UTAH 

Tribune-m  2,026,828  1,905  830 

Tribune-S  692,706  598.840 

Deseret  News 

Telegram-e  2,092,221  1,967,29? 


4,811.755  4,471.968 


1,426,222 
595,467 
289,701 
1,829,524  1,756,389 
2.118.275  1,930,269 
627.760  600,158 


Grand  Total  6.998.438  6,598,206 

NOTE;  Express  Morning  and  News  Eve¬ 
ning  published  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  1,667,030 

§Sun-Telegram-S  430.681 


Grand  To^al 

5,461,258 

5,320,057 

SAN  FRANCISCO.  CALIF 

Chionicle-m 

2,086,401 

1,818,034 

fChronicle-S 

763,253 

666,680 

Examiner-m 

2,311,290 

2,252,670 

•Examiner-S 

926,582 

846,154 

News-Call-6ulietin-e 

1,124,349 

1,171,602 

Grand  Total 

7.211,875 

6,755,140 

NOTE:  Part  run  adv.  i 

ncludes:  Chronicle- 

m  1962—2,086,401  (47,890).  1961- 

-1,818.034 

(39,340). 

SAN  JOSE. 

CALIF. 

Mercury-m 

2,596,554 

2,209,137 

News-e 

2,592,323 

2,297,226 

§Mercury-News-S 

689,457 

648,156 

Grand  Total 

5,878,334 

5,154,519 

NOTE-  Part  run  adv.  includes:  Mercury-m 

1962  —  2,596,554  (  54,092).  1961  — 

2,209,137 

(27,035).  News-e  1962- 

-2,592,323 

(54,092). 

1961—2,297,226  (27,035). 

SAN  RAFAEL.  CALIF. 

Independent- Journal-e 

1  312,768 

1,161,740 

SCHENECTADY,  N.  Y. 

Gazette-m 

1,324,851 

1,256,331 

■•Union  S*ar-e 

1.010,580 

954,035 

Grand  Total 

2,335,431 

2,210,366 

SCRANTON,  PA. 

Times-e 

1,205,236 

1,147.810 

SEATTLE.  ' 

WASH. 

Post-Intelligencer-m 

1,455,801 

1,342,372 

•Post-Intelliqencer-S 

460,324 

430.802 

Tlmes-e 

2,168,971 

2,022.22? 

Times-5 

744,204 

651,460 

Grand  Total 

4,829,300 

4.446,856 

SHREVEPORT,  LA. 

Journal-e 

1,225,387 

1,039,522 

Times-m 

1,440,835 

I.236.66-; 

Times-S 

372,328 

427,645 

Grand  Total 

3,038.550 

2.703.831 

SOUTH  BEND.  IND. 

Tribune-e 

1,725,880 

1,622,729 

Tribune-S 

583,317 

538,707 

Grand  Total 

2,309,197 

2,161,436 

SPOKANE. 

WASH. 

Spokesman-Review-m 

826,867 

872,321 

tSpokesman-Review-S 

441,176 

388,295 

Chronicle-e 

1.031,703 

1,042,590 

Grand  Total 

2,299,746 

2,303,206 

STOCKTON, 

CALIF. 

Record-e 

1,656,842 

1,503.661 

SYRACUSE 

,  N.  Y. 

Herald-Jojrna!-e 

2,009,146 

1,816.335 

§Herald-American-S 

571,276 

539,137 

Post-Standard-m 

1,078,945 

995,035 

fPost-Standard-S 

311,047 

288,014 

Grand  Total 

3,970,414 

3,638.521 

TACOMA. 

WASH. 

News-Tribune-e 

1.559,701 

1,564.562 

New$-Tribune-S 

395,362 

376,037 

Grand  Total 

1,955.063 

1.940,599 

TAMPA, 

FLA. 

Tribune-m 

2.349,706 

2,006,595 

tTribune-S 

728,746 

699,009 

••Times-c 

1,377,564 

1,201,006 

Grand  Total 

4.456,016 

3,906,610 

NOTE:  Part  run  adv 

includes: 

Tribune-m 

1962—7,329.  Tribune-S 

1962—3,389 

TOLEDO. 

OHIO 

•Times-m 

784,133 

641.477 

Blade-e 

2,149,673 

1,952,070 

"lade-S 

843,137 

761,799 

Grand  Total 

3,776,943 

3,355,346 

NOTE:  (*)  Published  5  davs  a  week  only. 

TIMES  on  strike  May  II.  1962. 

TORONTO. 

CANADA 

Globe  t  Mail-m 

1,876,355 

1,841.998 

I'Telegram-e 

2,726.655 

2,675,868 

Stai-e 

2,993,844 

2,879,521 

1,236,993 

395,095 

863,633 


Grand  Total  2,737,472  2,495,721 

NOTE:  Times  Evening  published  5  days 
a  week  only. 

TROY.  N.  Y. 

Record  (See  Note)  1,215,980  1,086.925 

NOTE;  Record  Morning  and  Times- 
Record  Evening  sold  in  combination.  Lin¬ 
age  of  one  edition  (Record  Morning)  is 
shown. 


1962  1961 

CARBONDALE-HERRIN-MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  509,698  457  632 

Southern  Illinoisan-S  115.752  115  290 


Grand  Total  625.450  572  927 

Does  not  include  FAMILY  WEEKLY. 


CHAMPAIGN-URBANA,  ILL. 


Tribune-e 

World-m 

World-S 


TULSA,  OKLA. 

1,778,275  1,634,711 


508,927  487,339 


4,062,790  3,706,395 


UNION  CITY, 

Hudson  Dispatch-m 


N.  J. 
992,719 


889.963 


UTICA.  N.  Y. 

Observer  Dispatch-c  1.131.464  1,088,225 

••Observer  Dispatch-S  287,058  314,110 

Press-m  1,353,390  1,328,419 


Grand  Total 


2,771,912  2,730.754 


WASHINGTON.  D.  C. 

News-e  1,235,677  1,182,693 

Post-m  3,435,527  3,155,242 

6Post-S  1,150,720  969,525 

Star-e  2,949,934  2.884,908 

fStar-S  942,571  875,355 


Grand  Total 


9,714.429  9.067,723 


WATERBURY,  CONN. 

American-e  1,402,795  1,376,265 

Republican-S  383,680  364.894 


xrand  Total 


1,786.475  1,741,15? 


MACY  WESTCHESTER-ROCKLAND 
GROUP.  N.  Y.  (10  CITIES) 
Mamaroneck  Times-e  915,642  T8I.955 

Mount  Vernon  Argus-c  1,081,149 
New  Rochelle 


Standard-Star-e 
Ossining  Citizen- 
Register-e 
Peeksklll  Star-e  . 

Port  Chester  Item-e 
Ta'^iytown  News-e 
Yonkers  Herald 
Statesman-e 
White  Plains  Reporter 
Dispatch-e 

Rockland  Journal  News-e 


1,157,349 

923,689 

874,696 

1,115,398 

954,007 


949.651 

1,026,345 


807,400 

757.699 

972,995 

795,241 


Courier-e 

872,130 

821  660 

Courier-? 

286,216 

238  728 

Grand  Total  . . 

1,158,346 

1 .060  388 

CHILLICOTHE,  OHIO 

Garette-e 

800.702 

713,352 

CORPUS  CHRISTI,  TEX. 

Caller-m 

1,690,682 

I.39S.6I8 

Caller-c 

1,660,666 

1.385.160 

Cailer  S 

312,144 

350,574 

Grand  Total 

3,663,492 

3,131,352 

COVINGTON.  KY. 

Kentucky  Post  & 

TImes-Sta»-e 

765,366 

700,826 

DANBURY.  CONN. 

News-TImes-e 

1,058,834 

966,910 

DAVENPORT.  IOWA 

Democrat-m 

990,990 

855,358 

Times-e 

1,344,546 

1.204.602 

Times-Democrat-S 

389,634 

347,970 

Grand  Total 

2,725,170 

2,407.930 

DAYTONA 

BEACH,  FLA 

News-e 

977,550 

872,844 

News-Journai-S 

212,566 

193.508 

Journal-m 

955,311 

830,004 

Grand  Total 

2,145,427 

1.896.356 

DECATUR,  ILL. 

Herald  &  Review-me  1,189,296 

1.141,252 

Herald  &  Roview-$ 

328,762 

306.614 

Grand  Total 

1,514.058 

1.447,866 

Does  not  include 

FAMILY  WEEKLY. 

EAST  ST. 

LOUIS.  ILL. 

Journal-e 

621,317 

584,730 

Journal-S 

177,282 

287,756 

Grand  Total 

798,599 

872.486 

1,197,086  1,045.688 


1,265,633 

930,281 


1,166,691 

903,224 


Grand  Total 


10.414,930  9,206,889  Gjiette-e 


HAVERHILL.  MASS. 


WICHITA.  KANS. 

Eagle — m  1,669,106 

Eagle  &  Beacon-e  1,264,186 

(Eagle  t  3eacon-S  439.437 


Grand  Total 


1,365,156 

1,308.246 

418,766 


3,372,729  3,092,170 


HUNTINGTON,  W.  VA. 

Advertiser-e  1.047,397 

Herald-Dispatch-m  1,048,971 

Herald- Advertiser-S  315,105 


WINSTON  SALEM.  N.  C. 

Journal-m  1,328,050  1,171,37; 

Sentinel-e  1.283,606  1,153,632 

Journal  &  Sentlnel-S  441,307  401,923 


Grand  Total 


3,052,964  2,726,932 


Times-e 

Times-S 


HUNTSVILLE.  ALA. 

1,007,692 

308,070 


WORCESTER.  MASS. 

Telegram-S  556,538  525.25S 

Telegram-m  1,053,172  949,192 

GaieHe-e  1,315,019  1,328,458 


Grand  Total 


2,924,729  2.802.905 


YOUNGSTOWN.  OHIO 

Vindicator-e  1,770,706  1,718  594 

IVindicator-S  773,018  681,220 


Grand  Total 


2,543,724  2,399,814 


sipplied 

Tri-City  Heiald-e 
Tri-City  Herald-S 

680,281 

207,32< 

552,55* 

111,48: 

RY  PLBEISHERS 

Grand  Total 

887.607 

664.041 

ABERDEEN,  S.  D. 

Does  not  include 

FAMILY  WEEKLY. 

American  News-e 

466,256 

415,366 

American-News-S 

136,066 

120,106 

KENOSHA, 

News-e 

Grand  Total 

602,322 

535,472 

ALTOONA,  PA. 

1,103,886 

KINGSTON, 

r  reeman-e 

Mirror-e  . 

.  1,187,361 

Grand  Tefal  7.596,854  7,397.38/ 

NOTE;  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  linage. 

NOTE:  Part  run  adv.  includes:  Tele¬ 
gram-e  1962  —  2,726,655  (76,889).  1961  — 

2,675,868  (90,208). 


APPLfTON4»INAH-MINASHA,  WIS. 

Post-Crescent-e  .  1,472,814  1,600.956 

BURLINGTON.  VT. 

Free  Press-m  876,361  867,947 

CANTON.  OHIO 

Repository-e  1,859,746  1,797,390 

Repository-S  697,186  614,628 


LOCKPORT.  N.  Y. 

Union-Sun  t  Journal-e  594,^6 


690,782 


GRAND  FORKS,  N.  D. 
Herald-eS  754.012 


GREEN  BAY,  WIS. 

Press-Gaiette-e  1,434,398  l,39S,4E 


591,388  548.548 


877.610 

875.33$ 

293,3IC 


Grand  Total  2,411,473  2,046,255 

Includes  FAMILY  WEEKLY  28,268  lines 
(1962).  AMERICAN  WEEKLY  13,532  lines 
(1941). 


787,220 

263,928 


Grand  Total  1,315,762  1,051, l« 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS,  MASS. 

Cape  Cod  Standard- 
Times-e  .  680,862  676,466 

JOHNSTOWN,  PA. 

Tribune-Democrat- 

All  Day  .  1. 178.541  1,159.986 

KENNEWICK-PASCO-RICHLAND.  WASH 


1,182,902  1,105,510 

N.  Y. 

921,900  872,200 

566.538 


MADISON.  WIS. 

Capital  Times-e  1,334,102  1,315,867 

State  Journal-m  1,345,155  1,315,034 

State  Journal-S  398,405  409,122 


Grand  Total  3,077,662  3.040.023 

Includes  PARADE  40,236  lines  (19621. 


2,556,932  2,412,018  41.846  lines  (1961). 

EDITOR  8i  PUBLISHER  for  June  30.  1962 


Grand  Total 


I9i2 

MIDDLETOWN,  N.  Y. 

Times  Herald-Record-m  849,450 

MOLINE-ROCK  ISLAND.  ILL. 


1962 

STROUDSBURG,  PA. 
Record-m  .  495,824 


Arqus-e 

Dispafch-e 


1,059,408 

1,184,918 


MONTGOMERY,  ALA. 

Advertiser-m  ..  1,164,352 

Ad»ertiser-S  334,726 

Journal-*  . 1,181,334 


998,858 

1,198,960 


961,262 

290,198 

976,794 


TOPEKA. 

Capital-m 
State  Journal-* 
Capital-Journal-S 

Grand  Total 


KANS. 

1,104,012 

1,048,607 

309,659 


961,520 

922,698 

282,961 


World-m 

World-S 

News-Star-* 


1962 

MONROE.  LA. 

816,927 

257,460 

827,975 


1961 


Grand  Total 


2.462.278  2,167,179 


Grand  Total  .  2,680,412  2,228,254 

NEW  BEDFORD,  MASS. 

Sfandard-Times-e .  974,918  993,813 

Standard-TImes-S  258,852  268,333 


TUCSON,  ARIZ. 

Star-m  .  1,836,800 

Star-S  372,498 

Citiien-*  .  2,062,725 


Grand  Total 


1,791,520 

359,573 

2,114,235 


4,272,023  4,265,328 


NEW  YORK.  N.  Y. 

El  Diario  D* 

Nueva  York-m  335,997 

El  Diario  De 

Nueva  York-S  63,327 


1 8  Copley  Carrier** 

237  502  ^  Scholarship# 

_  La  Joll.\.  Calif. 

1,902.362  1,845,217  Eighteen  newspaperboys 
delivering  the  15  Copley  news¬ 
papers  in  Illinois  and  California 


Grand  Total 


399,324  343,809 


1,233,770  1,262,151 
41.642  lines  (1962); 


797,839 


Grand  Total 
Includes  PARADE 
41,841  lines  (1961). 

NORRISTOWN.  PA. 

Tim*s-Herald-e  .  944,658 

NORTH  PLATTE,  NEBR. 

Teleqraph-Bulletin-e  .  625,254 

OGDEN.  UTAH 

Standard-Examiner-*  .  1,083,914 

Standard-Examin*r-S  251,670 


WAUKEGAN,  ILL. 

News  Sun-e  1,485,666  1.281,462 


WILMINGTON,  DEL. 
News-Journal-me  .  2,056,474  1,842,069 


614.054 


1,002,200 

256,336 


WOONSOCKET.  R.  I. 
Call-e  .  844,386 


864,275 


CANADA 
CALGARY,  ALTA. 

Albertan-m  .  181,465  211,355 

Herald-e  .  2,103,326  2,042,880 


NORWALK,  CONN. 

Hour-e  1,128,293 

PATERSON.  N.  J. 

News-e  1,278,382 

QUINCY,  MASS. 

Patriot  Ledqer-e  934,714 

SCRANTON.  PA. 

Tribun*-m  494.390 

Scrantonian-S  369,230 


Grand  Total  1,335,584  1.258.536 

Includes  FAMILY  WEEKLY  26,236  lines 
(1962);  29.008  lines  (1961). 


OIL  CITY-FRANKLIN,  PA. 

Oerrick-m  601,288 

News-Herald-e .  525,729 


EDMONTON. 


ALTA. 

1 .976,600 


Grand  Total  863,620 

Includes  PARADE  41,110  lines 
42,254  lines  (1961). 


1,929,872 


605,592 

504,820 


1,127,017  1,110.412 


HAMILTON.  ONT. 

Spectator-*  .  2,456,896 


KITCHENER-WATERLOO. 

Record-* 


WILKES-BARRE.  PA. 
R*cord-m  652,818 

Tim*s-L*ad*r-e  1,128,083 

2,403,621  Independent-S  539,847 


ONEONTA,  N.  Y. 

486,220 


PADUCAH, 

Sun-Democrat-* 

Sun-Democrat-S 


KY. 

861,378 

254.892 


493,304  Herald-* 


798,098 

239,066 


Grand  Total  1,116,360  1.037.164 

Includes  FAMILY  WEEKLY  25,914  lines 
(1962);  30.550  lines  (1961). 

PASSAIC-CLIFTON,  N.  J. 


.  1,601,210 

1,480,517 

LETHBRIDGE.  ALTA. 

.  802,596 

820,897 

LONDON.  ONT. 
i-m*  .  2,198,201 

2.089.404 

NORTH  BAY,  ONT. 

.  684,160 

732,134 

Grand  Total  2,320,748  2  284.876 

Includes  FAMILY  WEEKLY  26,598  lines 
(1962);  28,557  lines  (1961). 


274.777  have  been  selected  as  recipients 
69  032  annual  Copley  News- 

- ^ —  paperboy  Scholarships.  The 

awards  total  $4,500. 

Winners  were  selected  on  the 
1,079,879  basis  of  scholastic  achievements 
and  jobs  of  managing  newspaper 
1,240,719  routes  as  independent  mer¬ 
chants.  Judging  committees  in 
each  city  comprised  the  news¬ 
paper’s  circulation  manager,  a 
representative  of  the  public 
schools,  and  a  member  of  the 
business  community. 

Winners  ranged  in  age  from 
12  to  19  and  from  seventh 
graders  to  high  school  seniors. 
612,584  Each  had  been  a  new’spaperboy 
''570  765  least  18  months  and, 

'  unless  he  is  a  high  school  senior, 
must  continue  as  a  newspaper- 
boy  for  at  least  one  year. 


877,921 


849,115 

(1962); 


OTTAWA, 


3  Area  Newspapers 
Prepare  ‘150th’  Edition 

Three  Madison  County,  Illi- 


Herald-New$-e 


1,336,887  1.260.934 


PINE  BLUFF,  ARK. 

Commercial-* .  816,886 

Commercial-S  .  156,030 


646,254 

154,378 


Grand  Tolal  .  972,916  800.632 

Does  not  include  26,222  lines  FAMILY 
WEEKLY. 

PITTSFIELD.  MASS. 

8*rkshfr*  Eaqie-e .  1,140,006  1,102,472 


ONT. 

Citiien-e  .  2,203,692  2.044.069 

Includinq  WEEKEND  MAGAZINE  & 
COMIC  Section. 

LeDroit-e  .  1,058,324  919,826 

Includes  PERSPECTIVES  97,818  lines 
(1962);  66,358  lines  (1961). 

REGINA.  SASK. 

Leader-Post-e  .  300,591  286,429 

SASKATOON.  SASK. 

Star-Phoenis-e  .  1,220,759  1. 1 19.078 


PLATTSBURGH.  N.  Y. 

rress-Republican>m  .. 

588,798 

569,758 

PORT  JERVIS.  N.  V. 

Union-Gazatte-a  .  .  . . 

..  277,130 

284,354 

POTTSTOWN.  PA. 

M#rcury-m  . 

..  912,655 

858,396 

POUGHKEEPSIE,  N.  Y. 

Journdl-t 

1,079,305 

1.085.283 

Journal-S . 

..  344,953 

277,032 

TROIS  RIVIERES.  QUE. 
LeNouvellist*-* .  951,149 


924,802 


Gannett  Foundation 
Disburses  S3  Million 

Rochester,  N.  Y. 
Grants  to  colleges  and  univer- 
nois,  newspapers  —  Alton  Eve-  sities  and  support  of  the  pro- 
ning  Telegraph,  Granite  City  gram  of  Frank  Gannett  News- 
Press-Record  and  Edwardaville  paperboy  Scholarships  account 
Intelligencer  —  will  combine  for  most  of  the  donations  since 
forces  for  an  edition  Sept.  4  1950  by  the  Frank  E.  Gannett 
marking  the  150th  anniversary  Newspaper  Foundation, 
of  the  county.  The  combined  cir-  Grants  during  this  period 
culation  of  the  three  newspa-  total  almost  $3,000,000,  it  is  re- 
pers  is  approximately  75,000.  ported  by  Don  U.  Bridge,  Foun- 
Personnel  at  the  Intelligencer  dation  secretary.  Of  this,  $742,- 
are  acting  as  co-ordinators;  the  000  has  been  paid  toward  news- 
Alton  Telegraph  will  set  the  paperboy  scholarships.  More 


VANCOUVER,  B.  C. 

Sun  *  .  2,466,605 

Provinc*-m . 1,250,223 

lnclud*s  WEEKEND  MAGAZINE  99,632 
l!n*s  (1962);  96,218  lin*s  (1961). 

RUN  27,016  lin*s  (1961). 


2,503,209 

1,204,044 


Tribune-* 


WINNIPEG,  MAN. 

.  1,621,408 


Grand  Total  .  1,424,258  1,362,315 

Includes  FAMILY  WEEKLY  26.226  lines 
(1962);  28,928  lines  (1961). 


QUINCY.  ILL. 

Harald-Whlq-a  .  636  414 

H*rald-Whiq-S  .  231018 

660,730 

222,012 

Grand  Total  . 

867.432 

882,742 

RAPID  CITY. 

Journal-* . 

S.  D. 

721,210 

172,718 

628,376 

161,294 

Journal-S 

Grand  Total  .  , 

893,928 

789,670 

ADVERTISING 
LINAGE  SERVICE 

BLUEFIELO,  W.  VA. 

T*l*qraph-m .  485,275  477,965 

Teleqraph-S  .  155,127  164,289 


news  copy  and  any  advertise¬ 
ments  under  a  full  page;  the 
Press-Record  wdll  set  all  full 
page  ads,  both  black  and  color, 
PART  and  will  do  the  press  run. 

On  the  day  of  publication 
each  paper  will  have  its  own 
1,567,870  edition  with  the  sesquicenten- 
nial  paper  as  an  insert. 


Negro  News  Service 


than  one  million  dollars  has  gone 
to  colleges  and  universities  in 
unrestricted  grants  and  more 
than  one  million  dollars  for 
other  philanthropic  purposes. 

Twenty-three  colleges  partici¬ 
pated  in  the  Foundation’s  32 
grants  in  1962. 

Foundation  income  is  from 
dividends  paid  on  its  common 
stock  in  Gannett  Company  Inc. 


Washington  __  .  _ 

Associated  Correspondents  -Magazine  Becomes 


Grand  Total  640,402  642,254  News  Sendee  Inc.  has  been  Homes  Supplement 

Includas  FAMILY  ^47EEKLY  26  598  lin*$  fex-mpH  here  to  ir-ithev  -loH 
(1962);  28  557  iin*s  (1961).  NOTE:  T*i*-  ^ormeu  nere  TO  gatner  and  sup- 

qraph-s  sold  in  combination  with  Sunsat  ply  news  about  Negroes  mainly 
News-*. 


RENO.  NEV. 

Journal-m  .  659,316 

Journal-S  .  226  282 

Gai*n*-*  .  998,284 


504,434 

241,906 

926,352 


COLUMBIA,  S.  C. 
Stat*-m  1.194.282 

Stat*-5  413,788 

R*cord-m  .  899,661 


923,51 1 
416,105 
728,951 


Grand  Total 


Grand  Total  .  809, 


1,883,882 

1,672,692 

N.  C. 
643,538 
165,550 

601,748 

161,098 

809,088 

762,846 

i,  S.  D. 
897,960 
261,744 

869,456 

22S.680 

1,159,704 

1,095,136 

Toronto 

to  Negro  newspapers  and  radio  Another  Canadian  newspaper 
stations.  The  company  is  capi-  f  PPlement  is  to  appear  in  Sep- 
talized  at  $50,000.  Charles  tem^r  when  Southam  Company, 
Sharpe,  a  journalism  graduate  publishers  of  several  daily  news- 

-  -  of  Lincoln  University,  is  editor,  Pupers,  begins  a  tabloid-^ize 

^"fI'mi.y  uud  Ben  Gordon,  formerly  a  ra-  monthly  roto  section,  Canadian 

(1962).  AMERICAN  WEEKLY  13,606  iin*s  dio  station  program  director,  is 

managing  editor. 

DULUTH,  MINN. 

H*rald-*  .  973,672 

N*ws-Tribun*-m  .  748,739 

News-Tribun*-S  .  425,779 


851,142 

610.169 

381,552 


Grand  Total  .  2,148,190  1,842,863 


LAS  VEGAS.  NEV. 

Navada  Sun-m  .  1.205,408 

Navada  Sun-S  .  271,000 


.4  Correction 

A  story  in  E&P,  June  16, 
incorrectly  identified  Ralph  R. 
Cranmer  as  publisher  of  Grit  at 


the  magazine  Canadian  Homes 
from  Maclean-Hunter  Co.,  and 
wdll  change  the  37-year  old  book 
into  a  supplement  to  be  used  in 
the  Hamilton  Spectator,  North 
Bay  Nugget,  Vancouver  Prov¬ 
ince,  Calgary  Herald,  Medicine 


Grand  Total  . 

editor  ac  PUBLISHER  for  June  30,  1962 


1,198,926  Williamsport,  Pa.  He  is  presi-  Hat  News,  Edmonton  Journal, 
255,578  dent  and  general  manager.  Winnipeg  Tribune  and  Ottawa 
Grand  Total  .  1,476.408  1,454.504  George  R.  Lamade  is  publisher.  Citizen. 
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SYNDICATES 

Essential  Features 
In  Salesmen’s  Poll 


In  preparation  for  a  talk 
before  the  Texas  Daily  News¬ 
papers  Association  recently, 
William  P.  Steven,  editor  of  the 
Houston  Chronicle,  conducted  an 
unscientific  and  “hiphly  opinion¬ 
ated”  poll  of  syndicate  men  to 
acquire  a  list  of  “the  five  comics 
and  the  five  columns  that  they 
would  regard  as  essential  for  a 
newspaper  of  which  they  were 
editors,  and  with  the  assumption 
that  they  could  buy  an^dhing 
available.” 

Mr.  Steven  said  he  asked  12 
syndicate  men  tc  make  their 
choices  for  Texas  editors 
“because  in  their  off  moments 
I  have  sensed  the  wisdom  that 
they  have  about  the  things  they 
sell  .  .  .  and  it  occurred  to  me 
that  the  syndicate  men  had  never 
l)een  asked. 

“  .  .  .  I  said  that  I  would  not 
reveal  their  individual  choices 
as  an  encouragement  of  individ¬ 
ual  integrity,”  Mr.  Steven  con¬ 
tinued.  “I  should  add  that  this 
last  offer  was,  I  think,  rather 
successful.  The  12  salesmen  had 
an  opportunity  to  cast  60  votes; 
they  only  cast  77.  In  Texas  that 
is  what  is  known  as  a  sampling 
error,  so  we  counted  all  77.  .  .  . 
The  ballot-stuffing  was  not 
evenly  done.  I  had  to  affix  some 
arbitrary  rules.  The  results  arc 
therefore  highly  opinionated, 
witho  at  adequate  scientific  cross- 
section,  in  disregard  of  the 
normal  distinctions  of  sex  and 


politics  and  subject  to  the  highly 
erratic  mathematics  of  the 
speaker.” 

Vi  lial  They  C'.I)um- 

With  these  comments  as  back¬ 
ground,  Mr.  Steven  reported 
that  the  12  syndicate  men  chose 
the  following  12  (not  five)  comic 
strips  as  being  essential  for  any 
newspaper:  Beetle  Bailey, 

Blondie,  Dennis,  Dick  Tracy, 
Family  Circus,  Grin  &  Bear  It, 
LiV  Abner,  Mary  Worth,  Pea¬ 
nuts,  Poffo,  Rex  Morgan  and 
Steven  Canyon.  The  results  are 
listed  in  alphabetical  order. 

Again,  instead  of  five  columns, 
the  voters  came  up  with  la.  In 
alphaloetical  order  they  are: 
Joseph  Alsop,  Art  Buchwald, 
Charles  Goren,  Heloise,  Hedda 
Hopper,  Ann  Landers,  Walter 
Lippmann,  Josephine  Lowman, 
Dr.  Joseph  Molner,  Drew  Pear¬ 
son,  Sylvia  Porter,  James  Rest- 
on,  Inez  Robb,  Henry  J.  Taylor 
and  Walter  Winchell. 

In  the  case  of  the  columns,  by 
the  way,  Mr.  Steven  pointed  out 
that  “entrusted  to  cast  60  ballots 
for  columns,  the  12  syndicate 
men  mention  72  in  their  voting. 
The  voting  was  somewhat  less, 
shall  we  say,  locally-motivated, 
than  for  comics  where  there 
were  77  votes.  But  the  votes 
were  more  dispersed  for  col¬ 
umns:  the  72  votes  went  to  40 
columnists,  whereas  the  77  votes 
went  to  32  comics.  There  were 


MUSIC.  MAN!  —  Hollywood's 
Hedda  Hopper,  Chicago  Tribune- 
New  York  News  columnist,  wears 
her  latest  number  in  hats  as  she 
travels  via  United  Air  Lines  to 
Mason  City,  Iowa,  for  the  pre¬ 
miere  of  "The  Music  Man." 

no  columns  which  are  as  univer¬ 
sally  established  as  there  are 
comics.  The  esteem  given  the 
written  word  is  somewhat  less 
conclusive  than  that  given  the 
comic  character.  I  do  not  know 
what  this  means;  you  figure  it 
out.” 

Areas  of  Interest 

Altogether,  among  the  40 
columns  there  were  25  with  a 
single  vote  and  20  comics  with 
a  single  vote.  “So  we  wind  up 
with  15  columns  that  are  the 
equivalent  in  support  of  the  12 
comics.  One  reason  there  were 
15  columns  is  that  the  columns 
cover  so  many  more  interest 
areas  than  comics.  It’s  a  point 
to  be  remembered,  perhaps,  by 
comic  strip  commentators  on  the 
American  scene,”  Mr.  Steven 
concluded. 

The  12  voters  w’ere:  Glenn 
Adcox,  San  Francisco  Chronicle 
Features;  Harold  H.  Anderson, 
Publishers’  Syndicate;  Robert 
Cooper,  Chicago  Sun-Times- 
Daily  News  Syndicate;  Harry 
Gilbert,  United  Features;  Bruce 
Horton,  Des  Moines  Register- 
Tribune  Syndicate;  Anne  Kel- 
leher,  syndicate  representative 
in  Texas;  S.  George  Little, 
General  Features;  Milford 
Marcus,  McNaught  Syndicate; 
Carl  J.  Nelson,  Publishers’ 
Research;  Mollie  Slott,  Chicago 
Tribune-New  York  News  Syndi¬ 
cate;  E.  B.  Thompson,  King 
Features  Syndicate,  and  John 
Wheeler,  Bell  Syndicate. 

• 

Driscoll  Joins  Staff 
Of  King  Featnres 

Robert  E.  Driscoll  has  joined 
the  staff  of  King  Features  Syn¬ 
dicate  as  assistant  publicity  di¬ 
rector.  He  was  formerly  associ¬ 
ated  with  This  Week  Mageuine 
and  American  Weekly  in  the 
editorial  department. 


Herald  Tribune 
Syndicate  Names 
Walker  Director 

Everett  Walker  has  been 
appointed  acting  director  of  the 
New  York  Herald  Tribune  Syn¬ 
dicate  and  News  Service. 

Robert  T.  MacDonald,  admin- 
istrativ’e  vicepresident,  said  Mr. 
Walker,  who  has  been  assistant 
editor,  succeeds  Lloyd  D.  Hagan, 
who  has  resigned. 

While  studying  electrical 
engineering  at  Cooper  Union, 
Mr.  Walker  was  a  string  writer 
for  the  New  York  Herald.  He 
also  contributed  articles  to  the 
Tribune  and,  after  the  merger 
of  the  tw’o  papers,  was  hired  as 
a  reporter  in  November,  1924.  In 
1936  he  was  appointed  assistant 
Sunday  editor,  and  Sundae- 
news  editor  m  1937.  He  was 
assistant  managing  editor  from 
1941  until  1953  when  he  was 
made  managing  editor.  He  has 
been  assistant  editor  since  March 
of  1961. 

Mr.  Walker  was  detached 
from  his  regular  duties  in  1944 
and  was  sent  overseas  to  help 
re-establish  the  European  Edi¬ 
tion  of  the  paper  in  Paris.  Sub¬ 
sequently  he  served  as  a  war 
correspondent  with  the  U.S. 
Ninth  Army. 

Before  going  to  the  Herald 
Tribune  Syndicate  a  few  years 
ago,  Mr.  Hagan  was  with  King 
Features  Syndicate. 

Maxwell  Appointetl 
Sales  Coordinator 

Donald  P.  Maxwell  has  been 
appointed  as  development  sales 
coordinator  for  National  News¬ 
paper  Syndicate  of  Chicago,  an¬ 
nounces  Robert  C.  Dille,  presi¬ 
dent. 

He  has  a  newspaper  family 
background.  Son  of  H.  Philip 
Maxwell,  editorial  promotion 
manger  of  the  Chicago  Tribune 
and  nephew  of  W.  1).  Maxwell, 
editor  of  the  Tribune,  Don  and 
his  wife,  Joanne,  are  the  own¬ 
ers  of  the  Naperville  (Ill.) 
Clarion,  a  weekly  which  won  the 
1961  Will  Loomis  Trophy  for 
editorial  excellence  in  the  Illi¬ 
nois  Press  Association  contests. 

Mrs.  Maxwell,  editor  of  the 
Clarion,  was  recipient  of  the 
IPA’s  Editor-of-the-Year  award 
last  year,  the  first  woman  and 
youngest  member  ever  to  receive 
the  honor. 

Mr.  Maxwell,  32,  recently  was 
elected  publisher  of  the  Naper¬ 
ville  Clarion  and  re-elected  pres¬ 
ident  of  Clarion  Publications, 
Inc.,  a  printing  and  publishing 
firm. 


He  keeps  e^-erybeily  \jV 

.  .  .  on  the  theater — writes  about  why  the  latest 
Pulitzer  prize  pla\  deserves  lollipops  or  is  lousy 
.  .  .  what's  happt'iied  to  love  in  musical  come<lies 
since  Daniel  J.  Cupid  is  a  dead  duck  .  .  .  how 
funny  it  is  when  a  serious  actress  turns  funny 
.  .  .  and  even  gives  with  the  summer  theater  in 
Dawson  City,  Skow began,  and  L.  I.!  Millions  read  the 

X.  Y.  Tlieator 

by  John  Chapman  ...  to  find  out  what  is  clicking  or  clocking 
out  on  Broadway,  get  the  authoritative  opinion  of  the  veteran 
first-nighter  at  first  hand!  W  idely  known  for  their  candor, 
itisight.  and  taste.  Chapman's  weekly  reviews  are  eagerly  awaited 
on  dramas,  musicals,  and  every  t\pe  of  show.  His  column 
keeps  out-of-tow  tiers  in  the  know — and  is  a  valuable  feature  for 
any  paper  anywhere!  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager  .  .  . 

ChiftifffM  Tribune  -  Xetr  York  \eirs 

Sfsa  tns*  BuildInQ,  A>ir  York 

9  Trlbunr  Totrvr,  i  hiraoo 
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Ken  Bald 


Ken  Bald 
Will  Draw 
‘Dr.  Kildare’ 

Kinjj  Features  Syndicate  has 
landed  the  comic  strij)  “Dr. 
Kildare”  for  Oct.  15  release. 
Several  other  syndicates  had 
entered  bids  with  Metro-Gold- 
wyn-Mayer,  owners  of  the  title, 
for  rights. 

Ken  Bald,  creator  of  the 
“Judd  Saxon”  strip,  will  draw 
Kildare,  the  handsome  intern  of 
the  “Dr.  Kildare”  television 
show  which  has  never  failed  to 
make  the  Nielsen  “top  10”  list. 

The  young  intern  made  his 
first  appearance  24  years  ago 
in  a  .story  by  Max  Brand  and 
became  the  star  of  radio  shows 
and  movies.  The  movies  are  be¬ 
ing  re-run  on  television  and  a 
new  novel,  recently  published  as 
a  paperback,  has  enjoyed  heavy 
sales. 

Although  none  of  the  story 
lines  will  duplicate  the  video 
episodes.  King  Features  expects 
to  capitalize  on  the  popularity 
of  Kildare  in  that  medium  and 
the  general  interest  of  readers 
in  health  problems  and  the 
miracles  of  medical  science. 

Artist  Ken  Bald  is  hardly  one 
of  the  original  Kildare  fans 
.since  he  was  born  only  four 
years  before  the  character.  “I 
finally  caught  up  with  him  in 
the  movies,”  he  says. 

«  •  • 

— Dale  Messick,  woman  artist 
who  draws  Brenda  Starr,  the 
Chicago  Tribune  \ews  Syndi¬ 
cate  strip  about  a  girl  reporter, 
was  one  of  five  persons  named 
by  the  Gary  (Ind.)  Chamber  of 
Commerce  as  1962  recipients  of 
the  gi'oup’s  annual  Great  Living 
Hoosier  awards.  Dale  is  the 
wife  of  Oscar  Strom,  a  Gary 
attorney.  The  awards,  which 
have  been  presented  since  1959 
for  outstanding  achievements, 
will  be  presented  June  30. 


Popeye  Museum 
Opens  In  NY 

Popeye,  one  of  the  world’s 
most  lieloved  cartoon  characters, 
recently  had  his  own  museum 
de<licated  to  him  in  the  colorful 
“New  Orleans”  section  of  Free- 
domland.  New  York’s  giant 
amusement  park. 

The  Popeye  Museum,  accord¬ 
ing  to  King  Features  Syndicate, 
is  the  first  such  exhibit  devoted 
so  extensively  to  a  cartoon 
favorite. 

The  Museum,  including  an 
illustrated  history  of  the 
“Thimble  Theatre”  strip  from 
its  beginning  in  1919  (Popeye 
didn’t  appear  until  1929),  and 
a  demonstration  of  how  both 
the  strip  and  the  TV  cartoons 
are  made,  is  not  the  first  unique 
honor  l)estowed  upon  the  un¬ 
grammatical  sailor.  Some  time 
ago,  the  grateful  spinach 
growers  of  Crystal  City,  Texas, 
erected  an  enormous  statue  to 
Popeye  in  recognition  of  his 
super-salesmanship  in  selling 
their  product  to  a  generation  of 
youngsters. 

Popeye  himself  and  his  arch¬ 
rival  Brutus  (played  by  actors, 
of  course)  called  a  tense  truce 
from  their  special  weekend  hos¬ 
tilities  at  Freedomland’s  nearby 
Hollywood  arena  to  appear  at 
the  Museum  opening  and  make 
certain  it  was  launched  success¬ 
fully.  Jack  McCarthy,  emcee 
of  The  Popeye  show  on  IVP/.Y- 
tv.  New  York,  and  Bud  Sag- 
endorf,  the  “Thimble  Theatre” 
cartoonist,  stood  by  to  arbitrate 
disputes. 

The  demonstrations  them¬ 
selves  are  captioned  in  simple 
terms,  much  as  if  Popeye  were 
explaining  them  to  his  fans. 
They  date  back  43  years  to  the 
beginning  of  “Thimble  Theatre,” 
10  years  before  Castor  Oyl, 
Olive  Oyl’s  brother,  until  then 


the  hero  of  the  strip,  spied  a  , 
nondescript  nautical-looking  , 
type  and  asked  fatuously:  “Are  1 
you  a  sailor?”  When  the  lovable  | 
salt  retorted:  “D’ja  think  I  was  | 
a  cowboy,”  and  identified  him-  i 
self  as  “Popeye,”  an  internation-  j 
al  character  w’as  bom.  | 

When  Freedomland  closes  in  ' 
September,  the  entire  Popeye  I 
Museum,  including  continuous  ■ 
showings  of  animated  Popeye 
cartoons,  will  hit-the-road,  play¬ 
ing  all  over  the  country. 

• 

Dale  of  Winnipeg, 
Cartoonist,  Dies  at  80 

Winnipeg 

•Archie  Dale,  80,  a  political  ; 
cartoonist  for  27  years  on  the 
Winnipeg  Free  Press,  died  June 
19.  He  retired  in  1954. 

A  native  of  Dundee,  Scotland, 
he  went  into  the  new’spaper  busi¬ 
ness  after  failing  as  a  home¬ 
steader  in  western  Canada. 

His  l)est  work  as  a  cartoonist 
came  during  the  1930s  when  the 
late  R.  B.  Bennett  was  his  favor¬ 
ite  subject  for  caricature.  He 
drew  the  former  Conservative 
Prime  Minister  with  a  top  hat, 
l)ince-nez  and  pin-striped  suit 
as  the  personification  of  Tory 
oppulence  that  drew  the  wrath 
of  western  farmers. 

However,  the  victim  of  his  pen 
prized  the  cartoons  and 
repeatedly  w’rote  for  originals. 
*  *  * 

— Art  Ryon,  Los  Angeles 
(Calif.)  Times  columnist  tells 
of  the  meeting  between  reporter 
Ai't  Berman  and  Walter  Win- 
chell  at  a  Hollyw'ood  party.  “Art 
W’as  pretty  impressed,”  Ryon 
wrote.  “Even  after  Winchell, 
who  could  talk  a  leg  off  a  giraffe, 
kept  bending  his  ear  for  two 
hours.  Art  offered  to  drive  Win¬ 
chell  home.  When  he  let  him  off 
at  his  hotel,  Winchell  told  him, 
‘The  trouble  with  you  Berman 
is  —  you  listen  too  much!’  ” 
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News  on  tv 

(Continued  from  page  11) 

money.  Mr.  Hagerty  said  ABC 
would  spend  about  $7,000,000  on 
news  this  year. 

Despite  the  heavy  and  in¬ 
creasing  costs,  all  three  are 
agreed  that  audience  interest 
in  news  is  far  less  than  in  enter¬ 
tainment.  While  advertiser  sup¬ 
port  has  increased  materially, 
Mr.  McAndrew  told  the  FCC 
that  “unrecovered  NBC  News 
costs  in  1961  allocable  to  the 
NBC  television  netwrork 
amounted  to  almost  $12,000,000, 
or  81%  of  the  total  cost,  and  we 
expect  these  unrecovered  costs 
to  be  even  more  in  1962.” 

“.41though  it  is  still  very  rare 
for  advertisers  to  pay  the  en¬ 
tire  cost  of  news  programs,  we 
are  encouraged  by  the  increase 
both  in  the  number  of  adver¬ 
tisers  willing  to  sponsor  these 
programs  and  the  share  of  the 
program  costs  they  pay,”  Mr. 
McAndrew  said. 

“In  most  instances  we  commit 
the  personnel  and  funds  to  the 
production  of  programs  even  be¬ 
fore  we  have  an  advertiser  in¬ 
terested  in  sponsoring  them. 
And  in  what  we  believe  are  still 
too  many  cases,  the  program  is 
broadcast  without  sponsorship, 
resulting  in  the  netw’ork  sus¬ 
taining  the  entire  cost  of  the 
program,  and  in  the  network 
and  its  affiliates  foregoing  any 
income  from  the  sale  of  the 
time  period  involved.” 

‘Big  Name’  Pay 

Not  a  small  item  of  cost  is 
the  sizeable  sum  earned  by  the 
big  name  tv  newscasters.  They 
range  from  $35,000  to  $150,000 
for  such  commentators  as  Chet 
Huntley,  David  Brinkley  (NBC) 
Walter  Cronkite,  Douglas  Ed- 
w'ards  (CBS)  and  Howard  K. 
Smith  (ABC). 

And  behind  these  names  are 
armies  of  less  known  workers,  a 
large  majority  of  whom  have 
been  pirated  from  newspapers 
by  offering  higher  salaries.  The 
Guild  scale  for  members  work¬ 
ing  for  broadcasting  stations  in 
New  York  is  higher  than  for 
those  on  new'spapers.  The  three 
networks  are  constantly  adding 
to  their  staffs. 

Because  he  had  less  to  start 
with,  Mr.  Hagerty  has  nour¬ 
ished  at  ABC  the  fastest  growth 
of  the  three.  In  the  year  and  a 
quarter  he  has  been  vicepresi¬ 
dent  in  charge  of  news,  special 
events  and  public  affairs,  the 
one  daily  news  program  carried 
by  38  stations  has  become  four 
daily  and  one  weekly  show  car¬ 
ried  by  an  aggregate  of  454. 
This  with  other  news  type  shows 
amounts  to  240  minutes  or  four 
hours  a  week  for  the  coverage 


of  hard  news  as  opposed  to  one 
hour  and  a  quarter,  which  was 
all  .4BC  was  giving  when  Mr. 
Hagerty  left  the  White  House 
to  join  the  network. 

Staffs  Enlarged 

Mr.  Hagerty  has  expanded 
the  staff  of  the  Washington 
bureau  from  12  to  26  and  has 
doubled  the  New  York  staff. 
He  has  put  A1  Mann  in  Los 
Angeles  to  cover  news  of  the 
Pacific  Coast  and  Tom  Casey  in 
Chicago  to  take  care  of  the 
Middle  West.  Internationally  he 
has  added  new  offices  in  Moscow, 
Berlin,  Rome,  Buenos  Aires, 
and  Mexico  City.  He  has  plans 
for  other  offices  throughout  the 
world.  Eventually  he  wants  to 
have  a  news  man  on  the  West 
Coast  of  .Africa,  a  more  ade¬ 
quate  staff  than  he  now  has  in 
the  Scandinavian  countries,  Ger¬ 
many,  Vienna,  and  the  Spanish 
peninsula.  He  also  expects  to 
move  into  the  Near  East  and  to 
India.  Now  his  staff  with  string¬ 
ers  number  about  400,  Mr. 
Hagerty  said. 

“We  have  been  concentrating 
during  the  first  year  and  a  quar¬ 
ter  on  the  addition  of  news  pro¬ 
grams,  the  increase  in  person¬ 
nel,  and  the  opening  of  overseas 
bureaus,”  Mr.  Hagerty  said, 
said.  “Now  we  are  concentrating 
on  the  production  of  shows  deal¬ 
ing  wth  hard  news.  We  believe 
that  new  and  interesting  tech¬ 
niques  are  being  developed.  The 
improvement  in  tv  coverage  of 
news  was  evidenced  this  year  by 
the  fact  that  of  the  five  pro¬ 
grams  nominated  for  ‘Emmy’s,’ 
three  were  news  shows.” 

Something  Different 

Mr.  Hagerty  and  ABC  are  not 
alone  in  working  on  news  show 
production  ideas.  Mr.  Salant  sees 
this  summer  as  a  possible 
“breakthrough”  time  for  CBS 
for  something  different  in  tv 
news  presentation.  He  noted 
specifically  a  “summer  accent 
series”  CBS  is  staging  from 
7:30  to  8  P.M. 

What  is  going  to  help  CBS 
in  spot  news  coverage  is  a  new 
and  revolutionary  wireless  port¬ 
able  tv  camera  unveiled  last 
month.  The  only  one  of  its  kind, 
it  was  described  in  a  release 
May  24  as  “a  small,  20-pound 
transistorized  and  miniaturized 
camera  using  standard  image 
orthicon  pickup  tubes.”  It  was 
used  for  the  first  time  to  cover 
the  Carpenter  flight,  showing 
the  interior  of  a  replica  of  the 
astronaut’s  Aurora  7  capsule. 

The  May  24th  release  de¬ 
scribed  the  camera  as  “solving 
the  problem  of  getting  a  live 
camera  close-in  to  important 
news  personalities  or  exciting 
sports  action.”  It  was  originally 
developed  by  the  Chubu  Broad¬ 


casting  Co.  of  Nagoya,  Japan, 
and  adapted  for  CBS  by  Chubu 
and  the  Ikegami  Electric  Co., 
Japan. 

“The  new  camera  operates 
without  any  cables,”  the  release 
stated.  “The  picture  quality 
matches  perfectly  that  of  stand¬ 
ard,  studio-type,  cable-connected 
image  orthicon  cameras  used  on 
a  show,  but  one  man  can  carry 
the  rig  into  the  out-of-the-way 
comers  where  a  cable-connected 
camera  can’t  go  or  where  vidi- 
con-type  cameras  cannot  pro¬ 
duce  a  usable  picture,  let  alone 
one  that  matches. 

“The  camera  can  roam  freely 
up  to  1500  feet  away  from  a 
relay  receiving  point,  allowing 
enough  range  to  cover  any  type 
of  public  event.  It  can  produce 
high  quality  tv  pictures  in 
normally  lighted  rooms.” 

CBS  began  this  year  with  six 
domestic  news  bureaus;  New’ 
York,  covering  the  Northeast; 
Chicago,  the  Midwest;  Wash¬ 
ington,  Mid-Atlantic;  Atlanta, 
South;  Dallas,  Southwest;  and 
Los  Angeles,  West  Coast,  Alas¬ 
ka  and  Hawaii.  A  bureau  was 
opened  in  Rio  de  Janeiro  four 
months  ago,  and  this  month 
Bernard  Kalb  of  the  New  York 
Times  w’as  named  chief  of  the 
Southeast  Asia-India  Bureau 
w’ith  headquarters  in  Hong 
Kong.  Newsmen  are  also  sta¬ 
tioned  in  London,  Paris,  Bonn 
and  Moscow’. 

In  California  Primary 

During  the  first  w’eek  in  June 
the  CBS  election  unit  under  Bill 
Leonard  got  into  the  field  cover¬ 
ing  the  California  Republican 
primary. 

“It  is  the  policy  of  CBS  New’s 
to  retain  exclusive  production, 
complete  supervision  and  con¬ 
trol  of  all  new’s  and  public  af¬ 
fairs  broadcasts,”  Mr.  Salant 
told  the  FCC.  The  same  policy 
is  follow’ed  by  ABC  and  NBC. 
“As  a  corollary,  CBS  New’s  re¬ 
quires  that  new’s  personnel  be 
its  ow’n  employees.” 

All  three  chiefs  w’ere  asked  if 
this  meant  that  they  were  mov¬ 
ing  aw'ay  from  use  of  AP  and 
UPI  wire  new’s.  This  they  de¬ 
nied,  but  explained  they  certain¬ 
ly  W’ere  changing  from  the 
“scissors  and  paste  pot”  new’s 
gatherings  they  used  to  be. 

Mr.  Salant  said  that  counting 
stringers  CBS  had  700  people  on 
its  new’s  staff.  NBC,  according 
to  Mr.  McAndrew,  has  the  same 
number,  w'ith  528  on  the  staff 
full  time.  On  all  telecasting 
news  staffs  foi’mer  new’smen 
predominate,  but  there  is  an 
evident  change  to  new’comers 
starting  on  tv  or  radio.  Mr. 
Hagerty  has  made  a  tie-in  ar¬ 
rangement  with  students  of  the 
Annenberg  School  of  Communi¬ 
cations  at  the  University  of 


Pennsylvania  and  w’ith  the 
School  of  Journalism,  Columbia, 
Two  graduates  from  these  two 
schools  are  now’  full-fledged 
ABC  staff  reporters — Bill  Lord 
from  Pennsylvania  and  Dave 
Jayne  from  Columbia. 

Budget  Request 

Mr.  McAndrew’  likened  the  de¬ 
velopment  of  electronic  jour¬ 
nalism  to  “a  quiet  evolution.” 

“Today  w’e  are  in  the  same 
position  as  the  larger  metro¬ 
politan  dailies,”  he  said.  “We 
use  wire  service  copy,  of  course, 
but  W’e  attempt  to  staff  every’ 
major  new’s  break  we  possibly 
can  no  matter  w’here  it  is.” 

Of  course,  this  staffing  calls 
for  technical  crew’s  as  well  as 
reporters.  When  inter\’iewed, 
Mr.  McAndrew’  had  on  his  desk 
a  memorandum  he  was  submit¬ 
ting  asking  for  an  additional 
$225,000  for  more  cameras, 
equipment  and  personnel.  This 
w’ould,  if  approved,  permit  him 
to  purchase  29  new’  cameras, 
plus  auxiliary  equipment,  and 
people  to  operate  them. 

All  three  netw’orks,  in  addi¬ 
tion  to  their  ow’n  staffs  and 
bureaus,  use  tape  pick  ups  and 
other  new’s  help  from  network 
stations.  There  is  no  organiza¬ 
tion  yet  comparable  to  AP  for 
mutual  exchange  of  new’s,  al¬ 
though  there  already  is  some 
similarity  betw’een  affiliated  and 
network-owmed  stations  and  AP 
member  new’spapers. 

“Strangely  enough  the  new’s- 
paper-ow’ned  stations  w’ith  rare 
exceptions  provide  the  worst 
coverage,”  Mr.  McAndrew’  said. 

All  three  executives  were 
agreed  that  new’s  and  general 
information  type  programs  are 
prestige  builders,  counteracting 
FCC  Chairman  Newton  D.  Min- 
ow’’s  “tv  w’asteland”  charge.  But 
they  hand  no  credit  to  Mr. 
Minow’.  CBS  dates  the  big  up- 
w’ard  surge  in  tv’  new’s  to  1953. 

“We  unplugged  the  new’  flow 
long  before  Mr.  Minow’  spoke,” 
Mr.  McAndrew’  said.  “In  our 
case  the  beginning  of  rapid  ex¬ 
pansion  goes  back  to  1957,  w’ith 
enormous  strides  in  1959  and 
1961.  Mr.  Minnow’’s  comment 
did  not  retard  our  progress,  but 
it  w’as  not  the  cause  of  Our  ad¬ 
vance.” 

• 

Press  Secretairi' 

Providence,  R.  I- 

James  .1.  Marshall,  staff  re¬ 
porter  for  the  Providence  Jour¬ 
nal-Bulletin  for  six  years,  has 
been  appointed  press  secretary’ 
by  Mayor  Kevin  K.  Coleman  of 
Woonsocket,  Democratic  candi¬ 
date  for  governor.  Mr.  Marshall 
holds  a  master’s  degree  from 
Columbia  University  school  of 
journalism. 
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White  House 
File  Seen  in 
Censor  Plan 

Palo  Alto,  Calif. 
Fears  that  a  White  Hou.se  file 
is  heinp  built  up  to  the  point 
where  censorship  will  be  ini- 
po.sed  if  an  emergency  develops 
were  expressed  here  by  Frank 
H.  Bartholomew  chairman  of 
the  Board,  United  Press  Inter¬ 
national. 

This  view  is  based  on  a  be¬ 
lief  that  President  Kennedy  can¬ 
not  get  out  of  his  mind  the  view 
that  news  is  something  to  be 
played  with,  Mr.  Bartholomew 
told  the  United  Press  News 
Executives  Conference  here  last 
week. 

Mr.  Bartholomew’s  fears  stem 
from  participation  in  a  White 
House  conference  in  May,  1901, 
at  which  the  President  asked 
if  a  centralized  control  of  gov¬ 
ernment  news  would  not  be  of 
value.  Such  control  could  be 
established  by  selecting  an  edi¬ 
tor  who  would  be  located  in 
Wa.shington,  it  was  suggested 
at  the  conference  attended  by 
five  news  executives,  Mr.  Bar¬ 
tholomew  said. 

Held  Impractical 

The  proposal  was  termed  im¬ 
practical  by  the  news  repre¬ 
sentatives.  The  UPI  chief  then 
pointed  out  that  newsmen  of 
other  nations  would  continue  to 
cover  Washington. 

At  this  White  House  meeting. 
Press  Secretarj'  Pierre  Salinger 
brought  out  a  file  to  support 
claims  that  newspapers  contrib¬ 
uted  to  the  Cuban  fiasco,  Mr. 
Bartholomew  reported. 

The  file  included  a  UPI  dis¬ 
patch  from  San  Salvador  re¬ 
porting  forces  were  organizing 
there  for  an  attack  on  Cuba. 
This,  Mr.  Bartholomew  ex¬ 
plained,  was  ba.sed  on  open 
parliamentary  debate  in  the 
Latin  .-Xmerican  country. 

Picture  Arrangeincnis 

The  White  House  session 
closed  without  action,  but  with 
Mr.  Kennedy  leaving  the  im¬ 
pression  that  the  discussions 
should  be  renewed.  There  has 
l)een  no  renewal  of  the  subject, 
Mr.  Bartholomew  said.  His  own 
impression  is  that  a  new  file  is 
being  developed  in  the  White 
House. 

This  mixture  of  politics  and 
press,  marked  by  the  efforts  of 
heads  of  state  to  channel  news 
in  their  own  favor,  extends 
everywhere,  Mr.  Bartholomew 
remarke<l. 

Moves  of  this  type  include 
editor  Si  PUBLISHER 


DOUBLE  MOVE  at  California  editors'  meeting  sends  George  Brand, 
center,  Redding  Record-Searchlight,  to  chairmanship  of  the  CNPA 
Editors'  Conference.  He  was  succeeded  as  AP  council  chairman  by 
Paul  Veblen,  right,  Santa  Barbara  News-Press,  and  Fred  Lawless,  left, 
San  Bernardino  Telegram,  was  elected  secretary-treasurer. 


the  news  leak,  exemplified  by 
discrimination  against  both 
UPI  and  AP  photographers,  he 
charged.  In  these  actions  the 
picture  magazines  are  being 
favored  and  the  situation  is  get¬ 
ting  into  “an  acute  area”  as  far 
as  the  White  House  is  con- 
cemed. 

This  factor  in  photography 
was  noted  later  in  discussions 
here  when  Cliff  McDowell,  UPI 
Pacific  Division  photo  editor, 
was  questioned  about  the 
quality  of  pictures  of  the 
-Academy  of  Television  Awards 
presentations. 

Press  photographers  are  not 
permitted  to  shoot  the  awards 
live  except  from  a  box  at  the 
rear  of  the  stage,  Mr.  McDowell 
said. 

Another  example  of  favorit¬ 
ism  for  magazines  is  appearing 
in  the  realm  of  the  film  stars, 
Mr.  McDowell  said  when  asked 
why  recent  Marilyn  Monroe 
photos  were  not  available  to 
newspapers. 


This  resulted  in  a  contest  be¬ 
tween  studios  and  stars.  Re¬ 
sponsibility  was  disclaimed  by 
20th  Century-Fox,  he  advised. 

Pat  Newsom,  handling  MM 
public  relations,  apparently 
made  an  agreement  to  provide 
these  pictures  to  Life  and  to 
Paris  Match  in  return  for  space 
guarantees,  Mr.  McDowell  said 
his  investigation  indicated. 

It  appears  that  if  stars  get 
guarantees,  the  magazines  will 
provide  exclusives,  he  declared. 

UPI  filed  requests  for  the 
MM  photos  but  was  denied 
photos  later  delivered  to  the 
magazines,  he  reported. 

• 

Fashion  Week 

Members  of  the  New  York 
Couture  Group  have  overcome 
their  differences  and  voted  to 
conduct  the  semi-annual  Press 
Week  again,  July  8-14.  The 
event  has  been  sponsored  since 
1942. 


Competition 

{Continued  from  page  1-1) 

George  Brand,  Redding  Rec¬ 
ord  -  Seareidight,  was  elected 
president  of  the  CNP.A  Editors 
Conference.  He  succeeded  Tom 
Hennion,  Taiarc  Advance-Reg- 
inter. 

In  a  report  on  the  Washing¬ 
ton  scene,  Douglas  B.  Cornell, 
AP,  said  it  was  easier  for  cor¬ 
respondents  to  do  business  with 
President  Kennedy  than  with 
any  of  his  assistants.  But  the 
Presidential  speaking  speed 
makes  it  difficult  to  obtain  com¬ 
plete  quotes  when  “he’s  really 
barrelling.” 

• 

Davis  Sells  Interest 
In  Texas  Newspaper 

Waxahachie,  Tex. 

William  P.  (Bill)  Davis,  pub¬ 
lisher  of  the  Waxahachie  Daily 
Light  since  1948,  has  announced 
the  sale  of  his  fourth  interest  in 
the  newspaper  to  Craig  Wood- 
son  and  Ben  Woodson,  owners 
of  the  remaining  three-fourths 
interest  in  the  Daily  Light  and 
publishers  of  a  group  of  Texas 
and  Oklahoma  newspapers. 

Don  Coppedge,  associated  with 
the  Brownwood  Bulletin,  one  of 
the  Woodson  properties,  will 
become  manager  of  the  Daily 
Light. 

• 

2  Win  Bar  Awards 

The  late  Russell  Porter  of  the 
New  York  Times  and  Emmett 
N.  O’Brien  of  Gannett  News 
Service  at  Albany  were  awarded 
$250  prizes  and  plaques  of  the 
New  York  State  Bar  Association 
for  articles  on  reorganization  of 
the  courts. 
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Carter  Sees  Gains 
In  National  Observer 


Goldwater 

{Continued  from  page  13) 


John  H.  McGrail,  School  of 
Journalism,  University  of  South 
Carolina,  led  a  panel  on  “Pho¬ 
tography  and  the  Newspaper.” 

Robin  F.  Garland,  Eastman 
Kodak  Company,  said  there  are 
25  million  amateur  photogra¬ 
phers  in  the  country  and  al¬ 
most  every  reader  of  a  newspa¬ 
per  is  a  “picture  editor.” 

Noting  that  more  weeklies 
were  using  more  local  news 
photos,  he  said  amateurs  view 
newspaper  pictures  in  terms  of 
their  own  photographic  experi¬ 
ence. 

He  added  that  the  way  pic¬ 
tures  appear  in  newspapers  — 
their  honesty,  clarity  and  ability 
to  tell  a  story  —  will  establish 
the  believability  in  the  minds  of 
the  readers. 

Barron  Stilson  of  Graflex 
called  for  more  “story-telling” 
pictures. 

Mr.  McGrail  said  an  editor 
wouldn’t  send  an  untrained  per¬ 
son  to  cover  a  story.  He  urged 
instruction  for  photographers. 

New  Oflieers 

C.  W.  Claybaugh,  Brigham 
City  (Utah)  Box  Elder  Xeu's  & 
Journal,  moved  up  from  vice- 
president  to  president  of  NEA, 
succeeding  Guy  Easterly,  La- 
Follctte  (Tenn.)  Press.  Mr. 
Easterly  became  chairman  of 
the  board. 

The  newly-elected  vicepresi¬ 
dent  is  Max  Thomas,  Kcrrville 
(Tex.)  Times. 

Roscoe  Ledford,  Vidalia  (Ga.) 
Advanee,  was  named  to  the 
iHjard  of  directors,  representing 
District  Three. 

John  H.  Biddle,  Huntingdon 
(Pa.)  Daily  Neu's,  was  re¬ 
elected  treasurer.  Theodore  A. 
Serrill  remains  executive  vice- 
l)resident,  and  Nancy  Mahood, 
secretary. 

The  new  president,  Mr.  Clay¬ 
baugh,  publishes  twin  weeklies, 
with  circulation  of  4,000.  He 
was  bom  in  New  York  City, 
but  left  there  at  an  early  age 
when  his  father  set  up  a  weekly 
newspaper  shop  at  Prettie 
Prairie,  Kans. 

Winner 

Paul  C.  Smith  was  named  the 
Amos  Award  winner  “in  recog¬ 
nition  and  appreciation  of  his 
distinguished  service  to  NEA 
and  his  support  of  a  free  and 
unfettered  press  in  America.” 

Mr.  Smith  is  a  third  genera¬ 
tion  editor/publisher  of  the  Lion 
County  Reporter,  a  3,200-circu¬ 
lation  twice-weekly  newspaper 
which  was  started  by  his  grand¬ 
father  in  1890  at  Rock  Rapids, 
Iowa. 


Her.shey,  Pa. 

The  130,000  initial  trial  sub¬ 
scriptions  to  the  National  Ob¬ 
server  have  grown  to  190,000 
mail  subscribers,  which,  plus 
70,000  stand  .sales,  puts  the  cir¬ 
culation  of  the  Sunday  paper 
over  the  quarter-million  mark. 
Managing  Editor  Don  Carter 
told  newspaper  publishers  meet¬ 
ing  here  last  week. 

Mr.  Carter  spoke  at  a  lunch¬ 
eon  session  of  the  convention 
of  the  National  Editorial  As¬ 
sociation  and  a  workshop  of  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association  and  the 
Maryland-Delaware  Press  As¬ 
sociation. 

“We  may  lose  a  few  trial  sub¬ 
scriptions,  but  new  ones  are 
coming  in  at  the  rate  of  4,000 
a  week,”  he  reported. 

Turning  to  the  editorial  ac¬ 
tivities  of  the  national  paper, 
he  said  “there  are  not  enough 
big  stories  each  week  to  fill  the 
front  page.  There  are  only 
about  five  or  six  major  news 
stories  during  each  week.  We 
are  not  particularly  interested 
in  crime;  we  think  crime  will 
always  be  with  us.” 

13-Page  Budget 

Mr.  Carter  said  the  Observer 
has  a  15-page  reading  budget 
each  week,  and  “if  the  adver¬ 
tising  exceeds  the  number  of 
pages  we’ll  just  not  run  some 
of  the  ads  that  week — that  was 
the  success  of  the  Wall  Street 
Journal."  (Both  pai)ers  are  pub¬ 
lished  by  Dow  Jones  &  Co.). 

Planners  of  the  national 


weekly  “deliberately  tried  to 
make  it  look  old-fashioned  and 
to  make  it  just  as  readable  as 
we  could,”  he  said. 

The  40-pound  newsprint  used 
by  the  Obser\’er,  compared  to 
30  u.'cd  by  most  newspai)ers, 
may  be  one  of  the  reasons  why 
it  appeals  to  women,  because 
“ink  doesn’t  rub  off  on  hands 
as  easily.” 

Otherwise,  the  “appeal  to 
women”  that  has  been  evidenced 
by  incoming  mail  is  difficult  for 
the  Obseiwer  people  to  under¬ 
stand. 

“True,”  Mr.  Carter  said,  “we 
did  run  a  page  on  bathing  suits 
— but  this  was  done  mostly  for 
men! 

“Seriously,  women  and  young 
people  like  to  read  the  National 
Obseiver.” 

The  “old  fashioned”  aura  of 
the  National  Obseiwer  —  and 
Mr.  Carter  conceded  that  this 
might  have  been  the  reason 
some  newspaper  people  regard 
the  weekly  as  something  less 
than  they  expected — may  be  one 
of  its  major  assets,  he  noted. 

“All  of  us  are  a  little  bit  old- 
fashioned,”  he  said,  suggesting 
that  other  papers  might  try  this 
approach. 

The  Observer’s  tough  cross¬ 
word  puzzle,  designed  to  be  “as 
hard  as  possible,”  has  brought 
some  provocative  mail.  One 
reader  wrote,  in  effect:  “I  hate 
you  for  this  crossword  puzzle, 
but  keep  running  it.” 

Mr.  Carter  said  the  editors  of 
the  Observer  “try  to  pick  the 
important  news  of  the  week — 


plus  features  that  are  just  fun 
to  read.  We  think  the  new.s- 
paper  fonnat  is  the  best  way  to 
present  news.  We  can’t  hope  to 
compete  with  radio  and  tele¬ 
vision  on  immediacy. 

“Unless  you  have  a  half-hour 
or  an  hour  to  put  into  this 
paper,  you’re  probably  wasting 
your  money,”  the  editor  de¬ 
clared. 

The  Mac.Vrlhur  ‘Text’ 

.\s  an  example  of  enterprising 
personal  journalism,  Mr.  Cai'ter 
told  how  a  radio  broadcast 
(NBC’s  Monitor)  of  a  fragment 
of  General  of  the  Army  Gen. 
Douglas  Mac.\rthur’s  speech 
before  the  graduating  class  at 
West  Point  May  12  was  par¬ 
layed  into  a  dramatic  event  by 
the  Ob.sener. 

Eight  days  after  the  speech 
was  delivered  “straight  from 
the  heart”  of  the  old  warrior, 
without  text  or  even  notes,  the 
National  Obseiwer  published 
the  text  it  retrieved  from  the 
one  tape-recoixling  made  at 
West  Point. 

Other  newspapers  immediately 
asked,  and  received,  permission 
to  reprint  the  speech,  and  more 
than  2,000  spot  requests  for 
copies  resulted  in  a  pamphlet 
reproduction  by  the  National 
Obseiwer.  So  far  more  than 
10,000  of  the  reprints  have  been 
distributed.  j 

Typical  reaction  to  the  wide-  ^ 
spread  re-publication  of  the 
epic  address — which  could  have 
been  vii-tually  lost  to  posterity 
by  the  flick  on  a  radio  switch 
in  Mr.  Carter’s  car — came  from 
a  reader  of  the  Pittsburgh  Press 
who  wrote  that  newspaper  that 
he  was  “deeply  touched”  by  the 
“poetic”  remarks  of  the  83- 
year-old  General. 

Editor  Carter  thought  they 
were  beautiful,  too,  as  he 
listened  while  driving  through 
the  entangled  W’ashington 
traffic: 

“The  shadows  are  lengthen¬ 
ing  for  me.  The  twilight  is  here. 
My  days  of  old  have  vanished— 
tone  and  tints.  They  have  gone 
glimmering  thi-ough  the  dreams 
of  things  that  were.  Their  < 
memory  is  one  of  wondrous 
beauty,  watered  by  tears  and 
coaxed  and  caressed  by  the 
smiles  of  yesterday.” 

When  Mr.  Carter  got  to  his 
office  he  triggered  an  effort  to 
get  the  “text”  of  the  General’s 
talk.  The  National  Obsen’er 
called  West  Point,  but  the 
Academy  said  there  was  no 
text;  not  even  excerpts. 

However,  West  Point  .said  it 
would  be  glad  to  send  the  tape 
to  the  National  Observer. 
Transcribing  equipment  was 
rented  and  the  several  dollars  ■ 
charged  by  the  supplier  “was 
the  best  investment  we  ever 
made,”  the  editor  declared. 


VERY  OFFICIAL — Pennsylvania's  Governor  David  Lawrence,  left,  poses 
for  a  picture  with  NEA  presidents  C.  W.  Claybaugh,  center,  incoming, 
and  Guy  Easterly,  outgoing. 
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US.  stamp  savers 
will  redeem 
100,000,000  items 
of  merchandise  this  year 

GOLF  CLUBS,  sterling  silver,  toasters,  TV  sets,  home  furnishings  — 
every  year  millions  of  families  receive  merchandise  gifts  by  saving 
trading  stamps.  This  year  trading  stamps  will  be  redeemed  at  the  rate 
of  nearly  320,000  items  per  day. 


A  HIGH  REDEMPTION  RATE  is  the  key  to 
success  in  the  stamp  business.  At  The  Sperry 
and  Hutchinson  Company,  we  do  everything  possi¬ 
ble  to  make  certain  S&H  Green  Stamps  will  be  re¬ 
deemed.  Here  are  four  of  the  things  we  do  to  keep 
our  redemption  rate  at  more  than  95%: 

1.  Quality  name-brands.  We  purchase  only  the 
best  merchandise.  S&H  is  the  largest  customer  of 
many  of  America’s  top  manufacturers. 

2.  Redemption  is  convenient.  Every  year  S&H 
prints  and  distributes  millions  of  catalogs— 35,000- 
000  this  year.  We  operate  750  redemption  centers 
across  the  country. 

3.  Merchandise  is  always  available.  To  make  cer¬ 
tain  people  will  get  “the  gift  you  want,  when  you 
want  it,”  S&H  operates  10  regional  distribution 


centers— coordinated  with  its  redemption  centers  by 
the  most  modern  electronic  IBM  inventory  control 
system  in  retailing. 

4.  Advertising.  We  use  year-round  national  and 
local  advertising  to  promote  our  merchandise  and 
the  convenience  of  our  redemption  centers. 

In  these  ways  S&H  works  to  give  people  what  they 
want  in  return  for  doing  business  with  merchants 
who  give  our  stamps.  The  results  are  that  of  all  the 
S&H  Green  Stamps  issued,  more  than  95%  are 
redeemed.  And  more  than  27 Vi  million  families 
regularly  save  S&H  Green  Stamps. 


DISTRIBUTED  SINCE  1 896  BY 
THE  SPERRY  AND  HUTCHINSON  COMPANY 


Want  to  see  a  copy  of  the  new  S&H  Ideabook? 

Just  send  your  name  and  address  to:  Public  Information  Department, 

The  Sperry  and  Hutchinson  Company,  114  Fifth  Avenue,  New  York  11,  New  York. 


NLRB  Finds 
Coercion  by 
Stereo  Union 

Washington 

The  National  Labor  Relations 
Board  has  upheld  the  trial  exam¬ 
iner’s  ruling  of  unfair  labor 
practices  in  the  three-year-old 
Portland  newspaper  strike. 

The  hoard  agreed  with  Exam¬ 
iner  Martin  S.  Bennett’s  conclu¬ 
sion  that  Portland  Stereotypers’ 
Union  No.  18  and  the  Inter¬ 
national  Stereotypers’  L’nion 
had  “refu.sed  to  bargain.” 

The  lK)ard  based  its  findings 
.solely  on  the  charge  that  the 
union  had  been  guilty  of  coer¬ 
cion  of  the  publishers  of  the 
Orvijon  Journal  and  Oregonian 
in  the  clioice  of  a  bargaining 
representative,  in  insisting  that 
the  foremen,  who  handled  griev¬ 
ances,  l)e  members  of  the  union. 

The  juincipal  issues  in  the 
contract  negotiations,  which 
bt>gan  in  August,  1959,  were: 
1)  whether  the  foreman  of  the 
stereotype  shop  could  lie  required 
to  be  a  union  member;  2.)  the 
extent  to  which  the  by-laws  and 
constitutions  of  the  union  were 
to  be  incorporated  in  any  new 
contract;  3.)  the  manning  of 
equipment,  and  4.)  the  right  to 
substitute. 

Central  to  the  publishers’ 
coinjilaint,  the  Iward  said,  was 
the  contention  that  the  position 
of  the  union  on  these  four  issues 
was,  basically,  an  insistence  on 
closefl  shop  conditions.  The 
l)oard  found  such  insistence  had 
not  been  showm.  It  also  differed 
with  the  findings  that  there  had 
been  an  insistence  on  incorpora¬ 
tion  of  illegal  provisions  and  a 
demand  for  illegal  conditions  of 
employment. 

Dissenting  Vi«‘>» 

Board  member  Philip  Ray 
Rogers  entered  a  dissenting 
opinion  in  which  he  said  he  dis¬ 
agreed  with  the  finding  that  the 
union,  in  striking  for  a  contract 
provision  making  union  member¬ 
ship  of  foremen  compulsorj’,  did 
not  violate  the  Taft-Hartley  Act. 

“In  resting  their  holding  here 
upon  the  Supreme  Court’s  deci¬ 
sion  in  the  News  S^mdicate 
case,”  Mr.  Rogers  said,  “the 
majority  has  overlooked  the  fact 
that  the  same  day  it  handed 
dowm  its  News  Syndicate  deci¬ 
sion,  the  Supreme  Court,  being 
equally  divided,  affirmed  the 
judgment  of  the  Court  of 
Appeals  for  the  First  Circuit 
that  a  strike  to  obtain  such  a 
foreman  clause  violated  sections 
8(B)  (2KB)  (3).”  He  referred 
to  the  Haverhill  Gazette  case. 


The  Portland  newspapers  con¬ 
tinued  to  publish  despite  the 
walkout  of  union  employes.  They 
haN’e  since  been  consolidated 
under  the  owmership  of  S.  I. 
Newhouse,  and  a  new  daily,  the 
Reporter,  has  been  established 
with  union  and  community 
financing. 

• 

1 4  Reporters  Cited 
For  Politieal  News 

Washington 

Reporters  from  11  southern 
newspapers  and  the  District  of 
Columbia  have  been  honored  for 
reporting  of  public  affairs. 

In  a  program  sponsored  by  the 
American  Political  Science  Asso¬ 
ciation  and  financed  by  the  Ford 
Foundation,  the  winning  en¬ 
trants  will  attend  an  expense- 
jiaid  seminar  with  political 
scientists,  journalists  and  public 
officials  late  in  the  fall. 

List  of  inners 

The  winners  from  among  some 
40  entries  are: 

David  B.  Cooper  and  Roy 
Parker  Jr.,  Raleigh  (N.  C.) 
.Vcu’.s  and  Ob.-ierver. 

Hugh  C.  Hall,  Oklahoma  City 
Times. 

M.  Carl  Holman,  Atlanta 
(Ga.)  Inquirer. 

James  H.  Hughes  Jr.,  Baton 
Rouge  (La.)  Morning  .Advocate. 

Ed  Johnson,  Tampa  (Fla.) 
Trihu  ne. 

Gayle  McNutt  and  0.  D.  Wil¬ 
son,  Houston  (Tex.)  Post. 

Everard  Munsey,  Washington 
(1).  C.)  Post. 

Ozzie  Osborne,  Roanoke  (Va.) 
World  News. 

Patrick  J.  Owens,  Pine  Bluff 
(Ark.)  Commereial. 

Keith  Shelton,  Dallas  (Tex.) 
Times  Herald. 

Ivan  Swift,  Birmingham 
(Ala.)  News. 

William  K.  Stuckey,  New 
Orleans  (La.)  States-Item. 

• 

Queen's  Citation 

Louisville,  Ky. 
Barry  Bingham,  editor  and 
publisher  of  the  Louisville  Cour¬ 
ier-Journal  and  Times,  has  been 
appointed  an  honorary  com¬ 
mander  of  the  Most  Excellent 
Order  of  the  British  Empire. 
Queen  Elizabeth  conferred  the 
honor  in  recognition  of  his  serv¬ 
ices  in  the  cause  of  Anglo- 
American  friendship. 

• 

In  Government  Job 

Washington 
Louis  E.  Reid  Jr.,  former  pub¬ 
lisher  of  the  Pasadena  (Tex.) 
Daily  Citizen,  has  been  appointed 
to  head  the  division  of  education 
and  interpretation  of  the  Inter¬ 
ior  Department’s  new  Bureau  of 
Outdoor  Recreation.  His  salary 
is  $13,730  a  year. 


Printing  of  Comics 
May  Go  to  Alabama 

Buff.vlo,  N.  Y.  Printing  Co.  and  Dixie  Color 
Greater  Buffalo  Press  Inc.  is  Printing  Co.  The  last  three  are 
under  a  court  order,  temporal-  subsidiaries  of  Greater  Buffalo, 
ily,  to  keep  its  comic  printing 


business  in  Wilkes-Barre,  Pa. 

But  Federal  Judge  John  O. 
Henderson,  who  has  charge  of 
an  anti-trust  case  against  the 


2  *Di^lre^s  Ar«-a>' 

The  government  has  alleged 
in  a  civil  anti-trust  complaint 

.  .  that  the  defendant  companies 

printing  firm  and  three  other  have  conspired  to  monopolize 
companies,  ruled  that  comics  printing  of  newsiiaper  coni¬ 
fer  southern  newspapers  may  lie  sections  in  a  $28  million  a 

transferred  from  the  Dunkirk,  year  business. 

N.  \.  plant  to  a  new  one  at  Judge  Henderson  said  that 
Sy^cauga’  Ala.  opening  the  Sylacauga  plant  by 

The  court  must  still  decide  a  transferring  work  from  Wilkes- 
government  motion  to  compel  Rarre  would  threaten  “immedi- 
Greater  Buffalo  to  divest  itself  ate,  irreparable  injury  to  the 
of  the  ownership  of  Interna-  t>conomic  existence  of  the  de- 
n”'”*  Printing  Co.  at  f  e  n  d  a  n  t  International  in  the 
Vv  ilkes-Barre  which  it  acquired  event  this  court  later  determines 
in  1955.  ^hat  the  prayer  for  divestment 

Mav  Apply  for  Belief  ^ 

Buffalo  should  be  granted,  inas- 
Greater  Buffalo  asked  ap-  much  as  International  will  not 
liroval  of  its  plan  to  move  work  be  able  to  freely  competi'  for 
from  Wilkes-Barre  to  Dixie  business  in  the  southern  states 
Color  Printing  Corporation  at  as  long  as  it  remains  a  wholly- 
Sylacauga,  but  the  government  owned  subsidiary  of  defendant 
opposed  this  on  the  ground  it  Greater  Buffalo.” 
might  result  in  eliminating  He  noted  that  both  Wilkes- 
Greater  Buffalo’s  last  competi-  Ban  e  and  Sylacauga  were  areas 
tor  in  the  southeast.  Southern  of  economic  distress  and  there- 
Colorprint  Corp.  at  Newport  for  the  public  interest  required 
News,  Va.  that  the  Sylacauga  plant  lie  al- 

Greater  Buffalo’s  officers  had  lowed  to  open,  hut  not  at  the  ex- 
testified  that  moving  work  from  jiense  of  the  Wilkes-Barre  op- 
Dunkirk  to  the  Alabama  plant  eration. 
would  provide  less  than  half  the  • 

amount  needed  to  make  the  Syl-  ™  „ 

acauga  operation  profitable.  letllAgers  Press 
Judge  Hender.son’s  order  per-  Viewpoint  Studied 
mitted  the  company  to  ask  for  _  nit 

.shifting  of  work  from  Wilke.s-  V  , 

Bane  on  the  basis  of  economic  students  think  a 

necessity,  after  a  six-months  ^al  of  the  daily  newspa- 

trial  of  the  new  Svlacauga  op-  Per.  They  are  not  thinking  much 
eration.  Opening  of  that  plant  working  in  journalism, 

has  been  barred  up  to  now.  ,  i-eimrted  Bradley  (.reeii- 

lierg,  Stanford  Universitv,  m 
The  court  order  permits  the  aisclosing  results  of  a  .studv  of 
transfer  from  Dunkirk  to  Ala¬ 
bama  of  printing  done  for  news¬ 
papers  in  Virginia,  West  V’ir- 
ginia,  Kentucky,  Tennessee, 

Mississippi,  Alabama,  Florida, 

Georgia,  and  the  Carolinas. 

More  printing  for  southeast¬ 
ern  newspapers  is  done  at 
Wilkes-Barre  than  at  Dunkirk, 


youths  reading  65  dailies. 

Women  rated  journalism  Ik'I- 
ter  as  a  career  than  young  men. 
This  trend  is  “what  I  call  the 
increasing  femininity  in  mass 
media,”  he  reported. 

The  average  teeners’  view  is: 
“Some  of  mv  lie.st  friends  are 


according  to  Greater  Buffalo  newspapers,  but  would  you  want 
officers.  your  son  to  work  on  them,”  Mr. 

New  business  may  be  solicited  Gieenberg  said, 
for  Sylacauga  under  the  order  • 

and  some  “minor”  equipment  i  . 

may  be  moved  there  from  Honored  at  BU 
Wilkes-Barre.  Emilio  Herrero,  a  memlH*r  of 

Also  named  in  the  complex  the  United  Press  International 
case,  which  still  awaits  trial  Madrid  bureau  staff  for  the  past 
after  more  than  a  year  in  which  40  years,  was  named  “Newsman 
hearings  have  been  held,  are  the  of  Honor”  at  the  annual  meet- 
Hearst  Corporation,  Newspaper  ing  of  the  National  Federation 
Enterprise  Association,  South-  of  Journalists  Associations.  He 
west  Color  Printing  Co.  of  Luf-  celebrated  his  80th  birthday 
kins,  Texas,  International  Color  May  30. 
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Minneapolis 

{Continued  from  page  10) 


Jolm  Cowles  Jr.,  33,  Harvard 
’51,  “Young  Man  of  the  Year’’ 
in  Minneapolis  two  years  ago, 
sees  the  Herald  as  “an  interest¬ 
ing  challenge’’  for  the  Star  and 
Tribune  of  w’hich  he  is  the  editor. 

“Rut,”  he  said,  “the  competi¬ 
tion  we  have  had  through  the 
years  has  been  more  real  than 
apparent.  True,  since  1954,  when 
Wilbur  Elston  l)ecame  editor  of 
the  editorial  pages,  the  editorial 
staffs  have  l>een  the  same.  The 
news  .staffs,  however,  have 
always  been  aggressively  com¬ 
petitive,  and  there  has  been 
increasing  competition  from  tele¬ 
vision  and  radio. 

“Then  there  are  the  Tilton 
suburban  newspapers.” 

The  editor’s  father,  John 
Cowles  Sr.,  Harvard  ’21,  is 
president  of  the  Minneapolis 
Star  and  Tribune  Company.  He 
and  his  brother,  Gardner  Cowles, 
bought  the  Star  in  1935  and  the 
Journal  in  1939.  Then,  in  1941, 
the  morning-Sunday  Tribune 
joinetl  with  the  Star-Journal, 
and  the  Minneapolis  Times 
stayed  on  the  scene  until  it 
suspended  in  1948. 

“We  really  hope  the  Herald 
stays  in  busine.ss,”  John  Cowles 
Jr.  said,  concluding  a  discussion 
of  single-ownership  responsibil¬ 
ity. 

('oiislant  PriMidiiig 

“Without  trying  to  sound  in¬ 
trospective,”  the  editor  said,  “it 
is  difficult  to  l)e  responsible  for 
the  only  tw’o  daily  newspapers 
in  town.  You  have  to  keep  push¬ 
ing  yourself  and  reminding 
yourself  that  without  the  prod 
or  stimulous  of  outside  competi¬ 
tion  you  have  to  be  ever  more 
careful  to  be  accurate,  fair  and 
complete  in  the  presentation  of 
the  news.” 

In  the  case  of  the  common 
editorial  stand  of  the  two  papers, 
Mr.  Cowles  said  he  tries  to  offset 
that  by  (1)  running  a  great 
many  letters  to  the  editor,  par¬ 
ticularly  those  in  disagreement, 
about  3.500  in  a  year;  (2)  by 
engaging  a  broad  assortment  of 
syndicated  columnists.  He  made 
a  point  that  his  newspapers  will 
“never  crusade  or  exhort”  in 
their  newrs  columns. 

The  Tilton  group — John  Til¬ 
ton,  50,  publisher;  Don  Renn, 
49,  managing  editor;  Tom 
Williamson,  40,  executive  vice- 
president — is  the  Minneapolis 
and  St.  Paul  Suburban  Newrs- 
,  papers.  They  started  the  Sunday 
Siihurhan  Life  on  April  16.  It 
had  lK>ea  planned  before  the 
Star  and  Tribune  strike. 


The  Sunday  edition,  comple¬ 
menting  three  prosperous  week¬ 
lies,  carried  a  colored  comic  sec¬ 
tion,  printed  offset,  summarizes 
world  news,  and  specializes  in 
local  features. 

Like  many  other  Minnesota 
newspapers  the  group  is  gaining 
in  ads  and  circulation  as  the 
Star  and  Tribune  stand  idle. 

‘Internal  Journal’ 

To  keep  the  line  of  issues 
unbroken,  the  facts  of  develop¬ 
ing  stories  in  the  files,  and 
talents  of  at  least  a  few  staffers 
in  training,  30  copies  of  the 
Star  and  Tribune  are  “pa.sted 
up”  daily. 

The  “Star”  is  a  tabloid,  con¬ 
sisting  of  Varityped  stories  and 
heads,  photographed.  The  “Trib¬ 
une”  is  a  Photon  composition. 

Ten  of  the  14  members  of  the 
editorial  page  staff  report  to 
W’ilbur  Elston  and  their  editor¬ 
ials  appear  in  the  “internal 
journal.” 

Regularly  there  are  209  in  the 
two  newsrooms.  Bower  Haw¬ 
thorne,  executive  news  editor, 
said  the  crew'  on  the  job  numbers 
52.  Four  editors  and  reporters 
are  under  Daryle  Feldman, 
managing  editor  of  the  Star, 
and  four  editors  and  reporters 
under  Daniel  Upham,  managing 
editor  of  the  Tribune.  Charles 
Johnson,  sports  editor,  has  five 
writers  on  the  job,  but  they  are 
not  making  road  trips  with  the 
baseball  teams.  There  are  also  an 
artist,  tw’o  photographers,  three 
photo  technicians,  the  librarian 
and  several  of  his  staff,  five  sec¬ 
retaries  and  several  stenogra¬ 
phers. 

Hour  on  Television 

An  hour-long  news  cast  is 
presented  (7:30  to  8:30  P.M.) 
five  nights  a  week  over  KTCA- 
tv.  University  of  Minnesota  sta¬ 
tion.  Forrest  Jenstad,  news  edi¬ 
tor,  anchor  man,  gives  the  news 
of  the  day.  Robert  L.  Smith 
reads  the  opinion  columns  and 
some  nights  there  are  tape- 
recorde<l  reports  from  Robert 
Hewett  in  Hong  Kong  and 
Graham  Hovey  in  London.  Bar¬ 
bara  Flanagan,  women’s  page, 
gives  the  latest  in  fashions  and 
food. 

The  Guild  is  paying  benefits 
to  its  non-working  members. 
Single  persons  get  $25  a  week 
and  can  earn  up  to  $15  more, 
and  those  married  with  four  or 
more  children  get  $70  a  week. 

Mr.  Hawthorne  said  that  so 
far  as  he  knew  the  papers  had 
lost  five  reporters  and  editors, 
and  two  of  them  were  not  related 
to  the  strike.  The  two  were 
William  Spurgeon,  who  recently 
joined  the  papers  from  Muncie, 
Ind.,  and  accepted  a  position  as 
managing  editor  of  the  Boise 
(Idaho)  Statesman,  and  William 


Johnson,  a  feature  writer  wrho 
went  to  Time. 

Difference  in  Their  Lives 

This  w'eek  Batton,  Barton, 
Durstine  &  Osborn  issued  a 
report  based  on  interview’s  with 
54  persons  (37  businessmen  and 
17  community  leaders). 

Forty-five  of  the  54  said  being 
without  one  or  both  of  the 
papers  made  either  some,  or  a 
great  deal  of  difference,  in  their 
personal  lives. 

Missed  most  by  business  men, 
and  in  this  order,  w’ere:  general 
new’s,  sports,  local  and  business 
news,  advertising,  and  editor¬ 
ials;  by  the  civic  leaders,  edi¬ 
torials,  local  and  business  new’s, 
spoits,  general  news,  national 
and  international  news. 

Quizzed  as  to  what  they 
turned  to  as  news  and  informa¬ 
tion  substitutes,  23  of  54  men¬ 
tioned  radio,  14  television.  Others 
mentioned  suburban  newspapers, 
and  a  more  careful  screening  of 
w’eekly  new’s  magazines  and 
out-of-tow’n  dailies. 

“Businessmen  and  community 
leaders,  alike,  were  generally 
agreed  that  no  other  media 
could  adequately  give  them  the 
news  they  wanted — at  the  time 
and  place  they  w'anted  it,”  the 
report  stated.  “As  a  group,  they 
missed  the  new’spapers’  ‘com¬ 
pleteness,’  ‘detail,’  and  ‘depth  of 
reporting.’  They  scored  broad¬ 
cast  media  for  ‘fragmentary,’ 
‘sketchy’  news  coverage. 

“The  consensus:  There  is  no 
substitute  for  ‘reading,’  espe¬ 
cially  w’hen  you  have  to  ‘work 
harder  to  get  less  informa¬ 
tion.’  ” 

Respondents  w’ere  asked  about 
their  reactions  to  the  Daily 
Herald.  Though  generally  cau¬ 
tiously  expressed  because  the 
Herald  had  been  in  business 
such  a  short  period  at  the  time 
of  the  survey,  their  opinions 
tended  to  be  neutral,  and  their 
forecasts  for  continuance  on 
resumption  of  the  Star  and 
Tribune,  by  and  large,  doubtful. 

‘What  Happened  to  Business?’ 

Businessmen  were  asked  w’hat 
effect  the  absence  of  the  Star 
and  Tribune  may  have  had  on 
their  business.  Of  the  37  inter- 
view’ed,  14  said  their  business 
had  suffered  appreciably,  10 
said  they  weren’t  sure,  and  13 
reported  no  effect,  or  very  little 
damage.  (Of  the  37,  four  busi¬ 
nessmen  W’ere  active  in  manu¬ 
facturing  businesses  in  w’hich 
Minneapolis  represented  only  a 
fraction  of  their  total  sales,  and 
another  three  were  not  in  trade 
activities  at  all.) 

One  loop  restaurant  owner 
reported  noon  luncheon  business 
was  off  because  of  a  decline  in 
the  number  of  w’omen  shoppers. 
Promotion  items  were  taking  a 


beating  in  tw’o  stores,  w’here 
new’spaper  advertising  had  been 
the  sole  medium  for  drawing 
traffic. 

Real  estate  brokers  especially 
W’ere  noticing  the  absence,  w’ith 
one  firm  noting  a  50  percent 
drop  in  inquiries  on  rentals. 
Another  major  retailer,  operat¬ 
ing  in  two  markets  outside 
Minneapolis,  reported  a  20  per¬ 
cent  decline  in  local  sales,  and 
attributed  the  loss  to  the  sus¬ 
pension  of  advertising. 

Plan  To  Resume 

Car  dealers  said  used  car 
sales  W’ere  down,  although  new’ 
car  sales  had  been  holding  up 
well. 

“Perhaps  the  greatest  measure 
of  the  reliance  placed  on  these 
newspapers  by  the  business  com¬ 
munity,”  the  report  concluded, 
“is  the  fact  that  five  out  of  six 
of  the  businessmen  interview’ed 
stated  they  would  resume  their 
Star  and  Tribune  advertising 
upon  resumption  of  publication 
W’ith  equal  or  greater  intensity 
than  formerly.” 

• 

Meiicher  to  Join 
Columbia  Farulty 

The  appointment  of  Melvin 
Mencher  as  assistant  professor 
of  Journalism  has  been  an¬ 
nounced  by  the  Graduate  School 
of  Journalism  at  Columbia 
U  niversity. 

Mr.  Mencher,  who  will  join  the 
Columbia  faculty  in  September, 
is  a  member  of  the  faculty  of 
the  William  Allen  White  School 
of  Journalism  at  the  University 
of  Kansas,  where,  since  1958,  he 
has  taught  courses  in  new’s 
wrriting,  reporting,  and  editing 
and  has  served  as  adviser  to  the 
student  newspaper,  the  Univer¬ 
sity  Daily  Kansan. 

His  newspaper  experience 
includes  reportorial  positions 
with  the  Albuquerque  (N.  M.) 
Tribune,  Fresno  (Calif.)  Bee, 
Albuquerque  Journal,  and 
Unit^  Press. 

• 

Western  Union  To 
Set  TELPAK  Rates 

Western  Union  Telegraph 
Company  has  been  granted 
authority  by  the  Federal  Com¬ 
munications  Commission  to 
establish  rates  and  rules  for 
TELPAK,  competing  with  the 
American  Telephone  and  Tele¬ 
graph  Co.  The  action  does  not 
constitute  approval  of  charges, 
practices,  classifications  or  regu¬ 
lations  involved. 

TELPAK,  Western  Union 
said,  derives  its  name  from  the 
fact  it  permits  the  packaging  of 
a  combination  of  private  wire 
services,  including  voice,  tele¬ 
printer,  data  and  facsimile  at 
volume  rates. 
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The  Weekly  Editor 

By  Rick  Friedinait 


13-1'AKT  SKKIES 

Philadelphia 

A  13-article  series  on  commun¬ 
ity  background  information  tied 
in  with  the  projected  multi- 
million-dollar  area  renewal  proj¬ 
ect  has  been  comiileted  by  the 
Gennantouni  Courier  here. 

The  series  began  on  the  day 
that  Mayor  James  H.  J.  Tate, 
and  Arthur  0.  Rosenlund,  presi¬ 
dent  of  the  Germantowni  Fire 
Insurance  Company  announced 
the  formation  of  Colonial  Ger¬ 
mantown  Inc. 

That  non-profit  corporation, 
with  support  from  the  city,  will 
spearhead  the  revitalization  of 
the  Germantown  community 
within  the  city  of  Philadelphia. 
The  non-profit  corporation  is 
comprised  of  Gennantown  citi¬ 
zens  and  businessmen. 

Courier  Editor  Getirge  R. 
Dowdell  wrote  the  introductory 
article  for  the  series  entitled 
“Germantown  Faces  the  Fu¬ 
ture.”  His  article  served  as  a 
backdrop  for  the  articles  to 
come. 

Some  of  the  topics  and  their 
authors  in  the  series  included: 
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“Our  Heritage,”  by  Henry  J. 
Magaziner,  the  architect  who 
will  do  the  preliminan,-  plan¬ 
ning  for  the  project;  “Business 
and  Commerce,”  by  Mr.  Rosen¬ 
lund;  and  “The  Role  of  Govern¬ 
ment  (in  planning),  by  William 
J.  Rafsky,  Philadelphia  develop¬ 
ment  coordinator  and  an  author¬ 
ity  in  the  renewal  field. 

“The  aim  of  the  series  was 
to  give  the  Germantown  com¬ 
munity  background  on  this  bold 
renewal  program  so  that  its 
citizens  would  have  full  knowl¬ 
edge  to  make  sound  decisions  in 
this  program,”  said  A.  E.  Hick- 
erson,  publisher  of  the  Courier 
and  president  of  Philadelphia 
Suburban  Newspapers  Inc. 

The  renewal  is  expected  to 
attract  national  interest  because 
of  Germantown’s  rich  historical 
background  and  its  part  in  the 
Revolutionary  War.  George 
Washington  lived  for  a  time  in 
Germantown  and  conducted  his 
affairs  of  state  from  the  old 
Morris  House  there. 

*  *  * 

MERGER 

Lexington,  Va. 

The  Rorkhrklgc  County  News 
and  the  Lexington  Gazette  will 
be  merged  July  1  as  the  News- 
Gazette. 

The  announcement  of  the 
merger  was  made  by  F.  Houston 
Harlow,  publisher  of  the  Gazette 
and  M.  W.  Paxton  Jr.,  publisher 
of  the  County  News. 

Mr.  Paxton  will  serve  as  edi¬ 
tor  and  Mr.  Harlow  will  act  as 
business  manager  of  the  new 
paper  which  will  have  an  audited 
circulation  of  over  6,000. 

The  News-Gazette  will  carry 
a  Thursday  dateline,  but  will 
be  printed  Wednesday  afternoon. 
It  will  be  printed  in  the  County 
News  building,  a  modern  struc¬ 
ture  here.  The  Gazette  Building 
will  be  used  for  job  printing. 


The  sales  we  reject 
prove  our  worth 

In  selling  or  buying  a  newspaper  property,  one  of  your 
greatest  protections  is  Blackburn's  often 
demonstrated  willingness  to  reject  a  sale  rather 
than  risk  our  reputation. 


BLACKBURN  &  Company,  Inc. 
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The  merger  negotiations  were 
conducted  by  George  J.  Cooper 
of  Allen  Kander  Associates. 

*  *  * 

PL  BLISHING  CENTER 

Bend,  Ore. 

Glenn  Cushman,  general  man¬ 
ager  of  the  Bend  Bulletin,  has 
been  named  vicepresident  and 
general  manager  of  the  News 
Publishing  Center  Inc.,  Salt 
Lake  City,  Utah. 

Robert  W.  Chandler,  editor 
and  publisher  of  the  Bulletin, 
said  the  Center  was  being 
started  by  himself,  Mr.  Cushman 
and  John  M.  McClelland  Jr.,  pub¬ 
lisher  of  the  Longview  (Wash.) 
Daily  News.  He  said  it  would  be 
concerned  primarily  with  trade 
work  for  small  newspapers, 
weeklies  and  shippers’  guides 
within  an  area  of  200  to  300 
miles  around  Salt  Lake. 

*  *  * 

SPECIALIZED  WEEKLY 

Riverside,  Calif. 

-A.  weekly  newspaper  specially 
tailored  to  the  interests  of 
retired  families  has  been 
launched  by  the  Press-Enter¬ 
prise  Company,  publishers  of 
the  morning,  evening  and  Sun¬ 
day  newspapers  here. 

Called  the  Sun  City  News,  it 
was  created  to  serve  the  retire¬ 
ment  community  southwest  of 
Perris,  in  Riverside  County. 

Publication  will  be  from  the 
plant  of  the  Riverside  Press  and 
Daily  Enterprise. 

Editions  will  follow  every  two 
weeks  until  fall,  when  the  pub¬ 
lication  will  appear  weekly. 

Clarence  Carpenter  is  editor. 
He  and  his  wife  became  one  of 
the  retirement  community’s  first 
resident  families.  Mr.  Carpenter 
has  been  with  the  Press-Enter¬ 
prise  organization  for  16  years. 

Fred  Butler,  another  P-E 
veteran,  is  advertising  manager. 
*  *  * 

NEW  QUARTERS 

DENtTai 

The  10-mo  mil -old,  12-page 
Denver  Blade,  weekly  news¬ 
paper  for  the  Negro  reader,  has 
moved  to  new  quarters. 

The  newspaper  is  owned  by 
Embassy  Enterprises,  and  is 
publish^  and  edited  by  Joseph 
Brown.  It  is  printed  by  offset  on 
contract. 

♦  ♦  ♦ 


each  of  five  areas  and  five  of  the 
company’s  nine  weeklies  ran  the 
promotion.  They  were  the 
.Ambler  Gazette,  Oreland  Sun, 
Jenkintown  Chronicle,  Glenside 
News  and  Norristown  Mont¬ 
gomery  Post. 

Each  merchant  was  billed  for 
.388  lines  for  the  quarter-page 
panel. 

Each  couple  received  gifts 
from  the  merchants  and  a 
savings  bond  from  the  news¬ 
paper. 

«  *  * 

PAPER  FOLDS 

Grand  Rapids,  ilich. 

The  Michigan  Times,  a  weekly 
published  by  Frank  D.  McKay, 
one-time  Republican  power  in 
Michigan  politics,  has  suspended 
publication. 

In  a  closing  statement,  the 
78-year-old  paper  said,  “We’ve 
done  our  best  to  give  you  the 
important  and  vital  news — along 
with  clear,  crisp,  educational 
editorials,  for  many  years. 

“But  in  view  of  the  new  spend¬ 
ing  inflations  planned  in  Wash¬ 
ington,  we  just  can’t  see  to  make 
ends  meet  here  anymore.” 

*  *  * 

ON  M  EEKLIES'  STAL  ES 

Iowa  City,  Iowa 

Three  recent  graduates  of  the 
University  of  Iowa  School  of 
Journalism  have  joined  the  staffs 
of  midwestern  weekly  news¬ 
papers. 

George  Williams  is  advertising 
manager  of  Newspapers  Inc. 
(formerly  Thorpe  Publications), 
Des  Moines. 

William  Jacobsen,  who  re¬ 
ceived  the  master  of  arts  degree 
in  February,  is  writing  features 
and  handling  some  photography 
for  the  Maquoketa  Eureka  and 
Maquoketa  Journal. 

Kay  Higbee,  who  received  her 
master’s  degree  in  the  magazine 
sequence,  has  joined  the  Evans¬ 
ton  (Ill.)  Review  as  reporter. 

*  «  • 

TOPS  IN  CONNECn'irXT 
Deep  River,  Conn. 

The  Hamden  Chronicle  has 
been  named  for  General  Excd- 
lence  in  the  Annual  Better 
Newspaper  Contest  of  the  Con¬ 
necticut  Editorial  Association. 

•  ♦  ♦ 

NEVt  PLANT 


4 


BRIDE-TO-BE  SUPPLEMENT 

Ft.  Washington,  Pa. 

Sixteen  quarter-page  panels 
illustrating  the  adventures  of 
a  newly  engaged  couple  on  a 
shopping  trip  meant  extra  linage 
for  five  ■  of  the  Montgomery 
Publishing  Company’s  weekly 
newspapers  that  published  the 
Bride-to-Be  supplement  recently. 

Nancy  Frey,  women’s  editor, 
wrote  the  copy  accompanying 
the  picture  in  each  panel.  A 
different  couple  was  chosen  for 


Thousand  Oaks,^ 

The  Chronicle  here  has  moved 
into  a  new  plant,  giving  the  off¬ 
set  weekly  newspaper  enlarged 
facilities  for  offices  and  produc¬ 
tion. 

The  Chronicle  is  an  offset 
weekly  covering  the  southeast¬ 
ern  end  of  Ventura  County 
including  principally  the  com¬ 
munities  of  Thousand  Oaks, 
Camarillo  and  Simi.  Circulation 
is  16,150  on  a  voluntary  p>y 
controlled  basis. 
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CIASSIFIED  CLIMC 


McClure  Points  Way 
To  Classified  Surge 

Ity  Duiiiel  L.  Lionel 

r.luri^i lied  Ailverti^iiiK  Direelor,  W-w  York 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOl  >cj;me>ts 

!\etcspaper  Itrakers 


ANNOl NCEMENTS 
AVicspaper  Brokers 


When  the  Hurlington  (Vt.)  Pnntnumph  in  the  uiuler-oO.OOO 
Free  Prenit'  publisher,  J.  Warren  circulation  category. 


McClure,  predicted  that  classi¬ 
fies!,  which  is  almost  a  billion 
dollar  a  year  business  today, 
shoultl  1)0  a  four  billion  dollar 
bu.^iness  by  1970,  he  reconi- 
mendwl  to  CAMs  in  Buffalo  last 
wt'ok  that  they  conduct  a  “self 
examination.” 

“I  urge  you  to  survey  your 
own  pages  with  an  open  mind,” 
said  Mr.  McClure,  who  is  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Executives’  As.sociation. 
“When  you  return  to  your  offices, 
ask  yourself  these  questions: 

“.Are  you  covering  every  logi¬ 
cal  category? 

“.Are  you  offering,  perhaps, 
special  rates,  in  those  categories 
you  want  to  extend? 

“Rememl)er — just  the  heading 
of  the  specific  classification  stim¬ 
ulates  advertisers — and  readers. 

“Use  the  Sunday  S'ew  York 
Tinien  as  a  check  list  to  see  if 
you  are  covering  all  possibilities. 
“Are  you  selling  creatively? 
“Are  you  training  your  people 
to  help  your  customers  to  be 
more  creative  in  their  classifie<l 
advertising? 

“Are  you  promoting  aggres¬ 
sively  enough? 

“Are  you  showing  more  local 
and  national  advertisers  how 
they  can  supplement  their  op¬ 
portunities  through  classified? 

“Are  you  obtaining  sufficient 
desired  continuity  of  insertions 
by  more  aggressive,  more  knowl¬ 
edgeable  and  more  creative  sell¬ 
ing? 

“Is  your  entire  staff — and  in 
fact,  the  entire  staff  of  your 
newspaper — oriented  on  the  true 
potency  of  the  classified  pages, 

1  their  imporJ^j^e  to  the  local 

community,  and  to  your  new.s- 
1  paper  itself?” 

«  *  * 

PRift:  WINNERS 

Editor  &  Publisher  plaques 
were  awarded  for  classified 

advertising  promotion  exhibited 
at  the  convention  of  the  Associa¬ 
tion  of  Newspaper  Classified 
Advertising  Managers. 

^  First  prize  for  newspapers 
with  over  .50,000  circulation 

went  to  the  Chicago  Sun-Timen 
and  Daily  News  for  its  cam- 
paign,  “People  Reacher  Want 
Ads.”  A  campaign  of  in-paper 
advertisements  took  top  honors 
for  the  nioomington  (Ill.)  Daily 


Runners-up  were  the  Phila¬ 
delphia  Ihdletin,  over-.50,000 ; 
and  the /vjfc/fCMt  r  (Ont.)  ll’afcr- 
loo  Record. 

.Awards  were  acceptecl  by  Joe  . 
O’Shaughnessy,  Chicago  Sun- 
Times  and  Daily  News;  Bill  | 
Carr,  Philadelphia  Bulletin; 
Fred  Larey,  Bloomington  Panto¬ 
graph;  and  Jim  Boland,  Kit¬ 
chener  Waterloo  Record.  Harry 
Outhet,  Toronto  (Ont.)  Globe  | 
atul  Mail,  was  exhibits  chair¬ 
man. 

«  *  * 

BOWLING  ALLEY  I 

Planning  a  Bowling  Supple¬ 
ment?  A  sales  aid  issued  by  > 
Barkas  &  Shalit  Inc.,  public  , 
relations  counsel  to  AMF,  goes 
far  to  assure  its  success.  The 
l)ooklet  contains  names  and 
addres.ses  of  national  advertisers 
who  have  previously  advertised 
in  bowling  supplements  as  well 
as  typical  ads  placed  by  local 
merchants  designed  to  cue  your 
sales  staff  in  their  approach.  ; 
Copies  of  the  l)ooklet  may  be  ] 
obtained  from  Steve  Davis,  i 
Barkas  &  Shalit  Inc.  3.5.5  Lex¬ 
ington  Ave.,  New  York  17,  N.  Y. 

• 

Borden  Named  CAM 
For  Pinkley  Group 

Indio,  Calif.  ■ 

Editor  and  Publisher  Virgil 
Pinkley  announces  the  appoint¬ 
ment  of  George  Borden  as  direc¬ 
tor  of  classified  advertising  for 
the  Pinkley  group  of  Southern 
California  newspapers.  I 

Mr.  Borden  recently  joined  the 
Pinkley  organization  as  classi-  , 
fied  manager.  He  has  been  in 
classified  work  for  14  years, 
coming  to  the  Pinkley  organiza¬ 
tion  from  the  Redwood  City  , 
(Calif.)  Tribune. 

• 

Trainee  in  .Agency 

Michael  C.  Gilliland  of  Inde¬ 
pendence,  Mo.,  is  the  first  stu¬ 
dent  of  the  School  of  Journalism 
of  the  University  of  Missouri  to 
be  chosen  a  Morris  E.  Jacobs  ; 
Fellow.  He  wdll  receive  a  check  j 
for  $.500  and  be  given  employ¬ 
ment  as  a  trainee  in  the  Kansas 
City  office  of  Bozell  &  Jacobs  i 
Inc.,  advertising  and  public  rela¬ 
tions  agency. 


VERNON  V. 
PAINE 


appreciated  the  oppor¬ 
tunity  to  serve  as 

BROKER 


in  the  acquisition  of  the 

ANAHEIM 

BULLETIN 


by  the 


FREEDOM 

NEWSPAPERS 


The  Bulletin  serves  the 
largest  city  in  Califor¬ 
nia’s  l)ooming  Orange 
county.  This  was  one 
of  the  much  sought- 
after  California  dailies. 


.As  others  have  done, 
Howard  Loudon,  execu¬ 
tive  vice  president  of 
The  Bulletin,  turned  to 
Paine  for  his  consult¬ 
ing  and  brokerage  serv¬ 
ice. 


Freedom  Newspapers, 
publisher  of  the  Santa 
Ana  Register  and  10 
other  newspapers,  has 
added  considerably  to 
its  expanding  organiza¬ 
tion  in  the  timely  ac¬ 
quisition  of  The  Bulle¬ 
tin. 


Publishers  and  prospec¬ 
tive  investors  are  in¬ 
vited  to  inquire  of  the 
principals  for  a  report 
on  the  services  of 


VERNON  V.  PAINE 
P.O.  Box  265, 
Uplan,  Calif. 


ITS  NOT  the  down  payment  that 
buys  the  newspaiier — it’s  the  i)€rson- 
ality  and  ability  of  the  buyer.  This 
ia  why  we  insist  on  personal  contact 
sellinK. 

LEN  FEIGHNER  .\GENrY 
P.O.  Box  1S9  Mt.  Pleasant,  Michigan 


MAY  BROTHERS.  Binghamton.  N.  Y. 

Establishetl  1914.  Newspapers 
BOUGHT  and  SOLD  without  publicity. 

NEWSPAPER  SALES-PUHCH.ASES 
All  negotiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.O.  Box  579.  Gadsden,  Alabama 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 


SALES-PUP.CHASES-FINANCTNG 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 


NOT  ALWAYS  MONEY  —  Big  down 
payments  are  not  always  necessary  to 
buy  a  new8pai>er.  Knuwle<lge  and  am¬ 
bition  are  just  as  im|x>rtant.  Let  us 
show  you.  GABBERT  &  HANCOCK, 
j  3709-B  Arlington  Ave.,  River3i<le,  Cal- 
^  ifornia. 


PACIFIC  NORTHWEST  Licenscl 
Broker  of  Newspaiier  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  509,  Roseburg,  Oregon 


CLASSIFIED  I 

Advertising  Rates 

Line  Roles  EACH  CONSECUTIVE 
loserHoa 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  0  SSc  per  line  ath 
insertion;  3  times  9  70c;  2  80c; 

1  9  95c.  Add  2Sc  for  Box  Service.  Do 
!  not  send  irrtplacahle  clipoinis.  etc.,  in 
I  rcsoensc  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  EAP  cannot 
hi  rtsponsihio  for  their  return. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
hy  ssndinp  self-addrtsstd  8c  stamped 
envelope  to  EAP  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 

'  4  times  ®  $1.00  pee  line  each  insertion; 

3  times  @  $1.15:  2  times  «  $1.30:  1 
tima  ®  $1.45  per  line.  3  lint  minimum, 
add  50c  for  Box  Service. 

E4P  will  not  forward  individual  replies 
to  box  numbers  weighine  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

PI.OO  SERVICE  CHAR6E  FOR  AIRMAIL 

52-Time  Contract  Rato 
70c  per  line 

DISPLAY-CLASSIFIED,  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tswsday,  S:00  P.M. 

{  Count  36  characters  and/or  spaces  per 
I  line.  No  abbreviations.  (Add  1  lino  for 
box  information).  Box  holders’  identities 
I  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  It  Puhlishtr  restnes  the 
right  to  edit  all  copy. 


Editor  &  Publisher 

850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLoia  2-7050 
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AN.NOLNCEMEM'S 

ISeu'spapers  Far  Sale 

EXCLUSIVE  CO.  SEAT  WEEKLY  and 
job  plant,  now  nets  owner  over  $1,000 
monthly;  competent  buyer,  $10,000 
down.  Wayne  Peterson,  214  Natl. 
Bldg.,  Moorhead,  Minn. 

EXCLUSIVE  WEEKLY  in  suburban 
Midwestern  county  seat.  Gross  of 
$12.'>M,  increasing  yearly.  First-class 
equipment,  including  Cox-O-Type  press, 
’ITS,  Ludlow,  Elrod,  job  shop.  Air- 
conditioned  building.  Write  fully  first 
letter,  with  proof  of  financial  ability. 
Box  1844,  Editor  &  Publisher. 


GROSSING  OVER  ONE  MILLION ; 
influential  chain  in  booming  West 
Coast  areas.  Ideal  for  expanding  group 
or  financially-qualified  party  seeking 
start  with  ready-built  chain.  Indicate 
financial  responsibility  first  reply. 
Terms  negotiable.  Box  1862,  Elditor  & 
Publisher. 


LOOKING  FOR  A  PROPERTY  in  the 
south  or  southwest?  Dailies  and  week¬ 
lies  now  available.  Write  or  call  News¬ 
paper  Service  Co.,  Inc.,  408  S.  Bonita 
Ave.,  Panama  City,  Fla. 


SEn^ECT  WEEKLIES 

Ark.  $66M— Neb.  $20M  &  $50M 

Col.  $70M— Okla.  $30M 

III.  $2SM— Ore.  $30M 

la.  $46M  &  $68M— S.  DakoU  $20M 
Ks.  $28M  &  $40M— Tex.  $20M  &  $100M 

Miss.  $136M— Wash.  $36M 

Mo.  $66M^Wyo.  $30M 

New  England  $126M 
Midwest  $400M 


M.  R.  Krehbiel,  Box  88,  Norton,  Ks. 

WESTERN  DAILY,  $20,000  down. 
County  seat  weekly,  only  paper  in 
county.  West.  $14,500  down.  Capital 
gain  weekly,  needs  energetic  publisher, 
$10,000  down.  California  weekly. 
$15,000  down.  Joseph  A.  Snyder.  News¬ 
paper  Broker,  2234  E.  Romneya  Dr.. 
Anaheim,  Calif. 


MIDWEST  DAILY  grassing  $115,000. 
growing.  A  real  money-maker.  Please 
write  fully. 

DIAL 

1.503  Nazareth.  Kalamazoo,  Mich. 
349-7422. 


MID-WEST  LOCATION.  Two  weekly 
newspai)ers  establishetl  1890,  grossing 
$53,100.  Circulation  3,800.  population 
3,600  paid.  Six  employes.  Three  Linos. 
Two  plants,  letter  press  and  offset,  the 
latest.  Price  $40,000,  half  down  and 
$200  month  at  691.  plus  $500  pai)er 
stock  inventory.  Residence  available 
at  $1,000  down  or  lease.  Our  No.  0611. 
May  Brothers.  Binghamton,  N.  Y. 

$35,000  DOWN.  HIGH  GROSS 
of  $25M  to  $34M  monthly.  Last  years 
gross  $330M.  May  '62  cash  flow  over 
$6M.  Buyer  takes  receivables  and  pays 
all  payables  and  contracts.  Total  price 
figures  at  about  $230M.  Desirable, 
fast-growing  area.  Tax  carry-over. 
DEIAN  SELLERS.  Newspaper  Broker, 
625  E.  Main  Street,  Mesa,  Arizona. 


WESTERN  COUNTY  SEAT  DAILY. 
Well  equippe<l  plant.  Full  price  $70,000 
with  1/3  down.  Write  Box  1910,  Edi¬ 
tor  &  Publisher. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 

ISeirspapers  Wanted 

OWNERS  OF  SEVERAL  DAILY 
newspapers  want  to  buy  controlling 
interest  in  sound  daily  newspaper  in 
the  7  to  50  thousand  circulation  class. 
All  replies  will  be  treated  with  con¬ 
fidence.  Box  1709,  Elditor  &  Publisher. 


MR.  PUBLISHER: 

Despite  the  “BEARS,”  many  a  man  is 
still  interested  in  newspapers.  Perhaps 
the  one  you  wish  to  sell  may  be  the 
one  he  wants  to  buy.  Ask  about  our  list¬ 
ing  agreement. 

JOHNSON  and  LYNCH.  Brokers 
Newfiehl.  N.Y.  Ph.  LN  4-7778 


.4>.\OL>CEME>TS 

Jith  Offices  For  Sale 

LETTERPRESS  &  OETSET  PLANT, 
4-man  shop,  establishe*!  in  1937.  Now 
doing  $40,000  gross  ann.  Potential  is 
greater.  Owner  wishes  to  retire.  Total 
price  $35.000 — 25%  down  bal.ance  easy 
terms.  For  further  information  write: 
Sulphur  Springs  Press,  P.  O.  Box  8097, 
Tampa  4,  Florida. 

NEWSPAPER  SERVICES 

Press  Engineers 

I  Newspaper  Press  Installations 

MOVING— REPAIRING— TRUCKING 
I  Expert  Service — World  Wide 

SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 

Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING, 
TRUCKING.  REPAIRING, 

AND  PROCESSSING 
Serving  the  South  and  S.W.  since  1900 


Shop  At  The  Equipment  Mart — And  Save 

Used  Equipment  &  Supplies 
Private  Sources,  Dealers,  Supply  Houses 


M.4CHINERY  and  SUPPLIES 

Composing  Room 

LINOTYPES 

Comet  with  TTS  Keyboard 
Operating  Unit  and  Perforator 
Model  5  No.  55451  with  TTS 
Keyboard  and  Operating  Unit 
2-Model  8  No.’s  45196—45434 
3  Mags — Gas  Pot — AC  Motor 
Model  30  Mixer,  No.  52275 
2/90-2/72-4/34  mags — 6  molds 
New  Star  Quadder — Blower — Saw 
2-Model  31  No.’s  56419—56420 
3  Mags — 6  molds — electric — AC 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 

L  &  B  HEAVY  DLTY 
NEWSPAPER  TURTLE.S 
are  in  use  all  over  the  United  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  better  at  any  price.  Write  for 
literature. 

L  &  B  SALES  COMPANY 
Box  560,  Elkin,  North  Carolina 
World's  Largest  Distributor  of 
Newspai/er  Form  Trucks 
Telephone:  835-1513 

MODEL  30  LINOTYPE  —  Serial  Num¬ 
ber  in  52.000  Series,  Ekiuippetl  with 
220  Volt  Electric  Pot,  Emerson  Motor. 
Thermo- Bio  Mold  Cooler,  Star  Quadder, 
Six-Pocket  Mold  Disk,  and  Metal 
Feeder.  Price  $5,500.  Boxed  and 
loaded  on  your  transportation.  Atlanta, 
Georgia.  McCain  Service  Company,  P. 
O.  Bo.x  1739.  Atlanta.  Georgia. 

Offset  Equipment 

OFFSET  CAMERA  .  .  .  full-page  size, 
used  60  days;  terms  at  $2500  save  at 
least  60%.  Box  1781,  Editor  &  Pub¬ 
lisher. 

Press  Room 

24-PAGE  DUPLEX  TUBULAtR 
2-to-l  Model,  No.  484,  AC  Drive. 
8-Page  Top  Desk  installed  new, 
1950.  Complete  vacuum-back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


Press  Room 

\  INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 

'  1962  THATCHER  PACER 

(Now  in  Production) 

Featuring 

The  Completely  New  Heavy 
I  Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
I  Them  All!! 

j  Rugged  Construction  —  Walk- 
I  Thru  Units  —  Dynamatic  “Ad- 
;  justo- Speed”  Drive  —  Fully 
;  Automatio^ensions  —  Simple 
MechanicatH'ontrols. 

Nots:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  buy  and  sell  all 
newspaper  equipment,  including  presses, 
typesetting  machines,  TTS  equipment, 
Ludlows,  Elrods,  mat  rollers,  etc. 

Distributed  by 

INLAND 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 
HA  I-S365 


Press  RtHtm 


GOSS  6  UNIT  PRESS  22%" 
Reels,  Tensions,  AC  Drive 

HOE  OCTl^PLE  PRESS  22»i'' 
End  Roll  Feed.  AC  Drive 

GOSS  OCTUPLE  With  COLOR 
Reels,  Tension,  AC  Drive 

DUPLEX  TUBULAR  With  COLOR 
24  Pages,  Stereo,  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.  Y.  17,  N.  Y. 
MUrray  Hill  5-4774 


4-UNIT  HOE  PRESS— Immediate  de¬ 
livery.  AC  drive.  Hoe  ink  pumps  with 
undershot  fountain  for  spot  color,  dou¬ 
ble  folder,  double  arm  roll  standi. 
Prints  32  pages  double  plated  or  64 
single.  This  press  was  used  as  a  stand¬ 
by  until  10  months  ago.  Price  $1,500.00 
per  unit  and  folder  ”as  is  where  is” — 
Wichita.  Kansas.  For  further  informs- 
I  tion  contact  Glenn  Cummins,  Wichita 
Eagle-Beacon  Publishing  Co.,  Inc., 
Wichita,  Kansas. 

I - 

FOR  SALE:  16-|)age  press,  goorl:  also, 

I  2  Goss  16-page  units,  22%*  cut-off.  ex¬ 
cellent,  with  drive.  Publisher,  Evening 
Democrat,  Fort  Madison,  Iowa. 

Stereotype 

STA-HI  Master  A  C  Former. 

C  motor  drives  30,  40.  60,  76  HP, 
%  folders,  curved  routers. 

C.  Oxford,  Box  903,  Boise.  Idaho 


4  UNIT  GOSS  PRESS 

Arch  Type  Units.  1  double  folder, 
22%"  cut-off,  2  quarter  folders,  4  sets 
of  angle  bars,  1-100  H.P.  AC  C-W 
drive,  Cline  reels.  Cline  Automatic 
Tensions,  trackage,  turntables.  Lo¬ 
cated  in  San  Diego.  Available  now. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.,  Sun  Valley,  Calif. 


PRESS  UNITS 

Goss  6-Units,  substructure,  Cline  reels. 
A  C  drives.  Dauble  upper  formers. 
22%"  ut-off.  Available. 

32  and  40-Page  Duplex  Tubular,  two 
sections  in  jumps  of  two  at  a  time. 

GEORGE  C.  OXFORD 

Box  903,  Boise,  Idaho 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STA-nONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS.  INC. 

1637  West  Main.  Oklahoma  Gty, 
Oklahoma.  Call  CE  6-3841 


3  W'OOD  Automatic  .\UTOPLATE 
units.  Cut-off  22%".  One  heavy-duty 
postwar,  the  other  two  standard  cast¬ 
ers,  with  valuable  extras. 

3  WOOD  AUTOPLATE  SH.WERS  all 
above  A.  C.  60  cycle  3  ph.  220  volt 
electrical  exjuipment. 

Mint  condition.  Source:  prestige  Min¬ 
neapolis  plant  known  for  high  main¬ 
tenance  and  i/rnduction  standards. 
TYPE  &  PRESS  of  Illinois  Inc. 
3312  North  Ravenswood,  Chicago 

Wanted  to  Ruy 

A  STANDARD  PERFORATOR  for 
Teletypesetter  tape.  Write:  Everett 
Day,  New  Albany  (Ind.)  Tribune. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
S’TEREO  EQUIPMENT 

;  BEN  SHULMAN  ASSOCIATES 

I  60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


ONE  40  VOLT.  15  K.W.,  D.C.,  M.G. 
Waterloo  Daily  Courier,  Waterloo,  lows. 


MODEL  B  DUPLEX  PRESS  for  sale. 
Push  button,  variable  speet!  drive, 
rollers,  chases  (16  9  col  Hem  or  8 
col  12em).  Excellent  printer  of  prize¬ 
winning  newspaper.  Must  move  in  late 
August.  Very  reasonable :  as  is.  where 
is!  Easy  removal.  The  WEST  BEND 
NEWS.  West  Bend,  Wisconsin. 


GOSS  24-48  page  23-9/16*  with  extra 
color  cylinder.  Double  Folder  with  ^ 
fold;  end  fe^,  power  hoist;  AC  drive : 
Wood  Pony '  Autoplate  and  complete 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


CLINE  ELECTRIC  MOTOR  35  HP, 
i  230  Volt.  D.C.,  Type  SK.  Frame  133.6. 
!  for  Duplex  Chain  Drive  Press.  $350.00. 
,  Waterloo  Daily  Courier,  Waterloo, 
Iowa. 


Linotypes — Intertyiies — Ludlows 
PRINTCRAFT  REn’RESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y- 

WANTED  —  used  KLISCHOGRAPH 
and/or  use<l  ELGRAMA.  Erwin  Maus, 
Jr.,  P.O.  Box  351,  Willoughby.  Ohio. 

WANTED-  used  Carl.son  Router  (shell 
plate  mortiser  and  finisher).  David 
Tracht,  Daily  Rei)orter,  Dover,  Ohio. 

TWO  REELS  COMPLETE  WITH 
STANDARDS  AND  MOTORS.  AC 
PREFERRED.  ARMS  CAPABLE  OF 
TAKING  UP  TO  36*  DIAMETER 
ROLLS  OR  IF  POSSIBLE  40*  DIAM¬ 
ETER  ROLLS  AND  ANY  LENGTH 
OF  ROLL  OVER  40*.  CONTACT: 

R.  J.  PAPE 

EASTERN  COLOR  PTG.  CO.. 

23  COMMERCIAL  STREET, 
WATEKBURY.20,  CONN. 
PHONE: 

753-1128  CODE  NUMBER  203 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


AdminUtratire  Diijday  .-li 


EXCEPTIONAL  OPPORTL’NITY  for  ADVERTISING  SALESMEN.  retail  ' 
the  ri|[ht  man  in  an  agricultural  area.  and  classified,  for  daily  newspapers  in 
An  aKKressive,  all-around  country  Chart  Areas  6,  T,  8,  10  and  11.  Send  , 
weekly  man  needed  for  one  of  Florida’s  typewritten  resume  to  Inland  Daily 
fastest-Krowins  county  seat  weekly  Press  Assn.,  7  South  Dearborn  Street, 
newspapers  as  Publisher  and  head  of  Chicago  3.  No  charges. 

operation.  $100  a  week  plus  commis-  —  -  -  - 

Sion  which  should  net  $1,000  a  year  I  DISPLAY  ADVTG.  SALESMAN.  Two  : 
for  right  man.  Write  Box  1842,  Editor  years'  experience — good  copy  and  lay-  | 
k  Publisher.  out.  Excellent  opportunity,  Salary- 

-  Plus.  Send  complete  resume  to:  Wm.  ‘ 

aCCICTAMT  Ledger-Gazette,  P.O.  Box  711,  ' 

AoolblANI  lU  Lancaster.  Calif. 

THE  PUBLISHER  i  DISPLAY  SALESMAN  needed  for 

I  staff  expansion.  Need  not  be  strong 

Our  client.  West’s  outstanding  livestock  layout,  but  must  have  strong  sales  , 
weekly  newspaper,  needs  strong,  crea*  personality.  Give  full  detoils  in  nrat 
tive,  versatile  man  between  32-45.  This  Reply  to  John  Webber,  Herald,  | 

is  l.irgely  not  a  desk  job.  Responsibili-  Mount  Vernon,  Wash, 
ties  include  both  advertising  and  circu-  a  ^  f  r-r.AAAT^ 

lation-building  direct  mail  promotion,  ADVERTISING  SALESMAN 

liersonal  selling  at  national  and  re-  Experienced  but  still  willing  to  learn, 
gional  account  levels,  supervision  of  A  position  with  better-than-usual 
representative  organization.  Position  in-  |  fringe  benefits  and  incentive  bonus, 
volves  occasional  travel  by  air.  I  Applicants  from  Chart  Areas  1  and  2 

This  is  an  ideal  growth  situation  for  given  preference.  Advertising  Director, 
the  m.’in  who  has  the  breadth  and  liking  Herald,  New  Britain,  Conn. 

for  variety,  wants  to  work  with  won-  !  - - 

deriul  people,  longs  to  make  his  home  $15,000  YEARLY  EASY  for  capable 
in  lovely,  dynamic  Denver.  Applicants  '  salesman  able  to  head  up  crew  of  three 
must  have  farm  or  livestock  industry  calling  on  retailers  in  home-state 
background,  plus  experience  in  the  towns  with  terrific,  low  cost  ad  and 
areas  mention^  above.  Beginning  salary  sales  promotion  program.  Resume  es- 
$7800-$9200.  plenty  of  room  to  grow  sential.  Publisher.  Box  2202,  Glen- 
with  .acquisition-minded  publisher,  even-  brook,  Connecticut, 
tual  share  of  ownership.  Submit  photo-  "  "  ' 

graph  and  resume  by  Air  Mail.  They’ll  i  AD  EXEC-PERT  i 

lie  treated  confidentially.  i 

A ,  A-  .-.-.A. ......  ,-A^.  AA  Executive  calibre  advertising  expert  is; 

MARKETING  SERVICES  MANIFOLD  the  frame  of  reference  in  this  instance. 
801  West  Fifth  Avenue  I 

A  The  man  we  seek  is  mature  in  the  area 

Ue  e  ,  Golorado  i  newspaper  advertising  experience. 

" — - — -  (Preferably  strong  in  display  and  fa- 

C.irculatiun  •  miliar  with  national  and  classified  de- 

_ _ _ _ _  partment  operations.)  Yet.  he  is  youth- 

CIRCULATION  MANAGER  for  North-  approach  to  people 

em  New  England  p.m.  of  excellent  Projects.  , 

Management  experience  is  a  must.  Early 

m«Le?  No  W«™.4  business  breeding  on  small  or  medium  , 

manager.  No  seat-w:^mer8  need  apply.  •  desirable 

Fine  community.  (3ongenial  t>eopie.  flailies  desirable. 

Write  fully.  All  confidences  respected.  «...  *1.,.  _ _ u—  _ i _ I 

Box  1820,  Editor  b  Publisher.  I  'T®  want  the  man  who  has  nowhere  , 

_ _  _ else  to  go  but  up, 

2.5,000  DAILY  in  Northern  Ohio  needs  j  This  is  a  solid  A.M.-P.M.  six-day  com-  I 
sn  able  circulation  manager  to  head  bination,  over  100,000  daily,  operation  I 
aggr^ive,  sale^minded  department,  in  Chart  Area  2.  Market  growth  and 
Age  to  36.  Should  be  strong  on  carrier  jpb  opportunity  potential  excellent,  i 
trmning  and  promotion,  mc^or  routes  Immediate  management  position  avaiU  | 
and  personnel.  A  real  chance  for  able  with  top  employe  benefits  and  we 
growth  with  circulation-minded  man-  are  willing  to  pay  the  right  man. 
agement.  Write  fully  (experience,  ref-  “  i 

I"  state  education,  work  experience,  per- 
confidence  to  Box  1839,  Editor  &  Pub-  sona\  data  and  salary  requirements  in 
_ first  letter  please. 

HRCUI^TION  M^J^ER  for  South  Write  Bo*  #1895,  Editor  &  Publisher 

Texas  PM — circ.  15,000.  Want  only  _  _ ! _ 

working  manager  Write  fully.  All 

confidences  res^ted.  Box  1893,  Editor  ADVERTISING  DISPLAY  salesman, 

4  Publisher.  enough  to  know  what  he  is  doing 

- — _I _  and  young  enough  to  do  it:  knows  lay- 

r*  M  »  II  t  L  out,  color,  and  who  can  get  results. 

Tr  1-  000*“'^  No  drinkers  or  problem  children.  Write 

Lt;’®  ®  Editor  &  Publisher. 

now,  part  in  fall.  Some  carrier  and _ _  _  _ _ 

mail  paid  now'.  Good  future  with  es-  _ 

tablishe.1,  expanding  Michigan  firm.  ADVERTISING  SALESMEN  WANTED 
Box  1898,  Editor  &  Publisher.  We  pay  259}-  &  30*T>  contract  commis- 

_ _ _ sion  on  retail  advertising.  ABC  news¬ 
paper.  Ten  years’  of  diligent  service 
TOP-NOTCH  in  Memphis.  Tenn. 

CIRCULATION  MANAGER  TRI-STATE  DEFENDER 

Man  will  have  charge  of  12  route  236  South  Wellington  Street 

supervisors,  300  carrier  boys  and  175  Memphis,  ’Tenn. 

newsstands.  Excellent  opimrtunity.  - 

Growth  situation.  Top  pay  for  the 
man  we  choose.  Write,  stating  your 

qualifications  and  experience  to  Box  FMCDI  AV  AT 
18H8,  Editor  4  Publisher.  Lylorl— /\T  /\L 

_ _  Extremely  nice  livii 

SUBmiBAN  MIDWESTERN  WEEK-  ary  and  incentive  b 
L#Y  affiliated  with  nearby  daily  news-  with  talent  and  ab: 

needs  an  advertising  manager  top-quality  men  w 
who  also  desires  to  step  into  manage-  Send  complete  resuj 
ment  duties.  Good  salary,  commission  All  inquiries  will 
and  percentage  of  profits.  We  want  dentially  and  ackno 
s^eone  who  loves  selling.  Prefer  mar¬ 
ried  man  working  as  advertising  sales-  i  Box  1892,  Edito 
man.  Send  complete  resume  to  Box  1 
1845.  Editor  A  ^blisher.  I 
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Diit$daY  Advertising 


Display  Advertising 


DISPLAY  ADVERTISING  SALESMAN  ; 
to  fill  an  immediate  oiiening  on  the 
sales  stair  of  the  Sandusky  Register, 
Sandusky,  Ohio.  Circulating  over  21,- 
UOO  daily,  the  Register  ’s  located  in  the 
heart  of  one  of  the  finest  resort  and 
(lotential  metropolitan  areas  along  the 
Great  Lakes.  Give  complete  resume. 
Write:  R.  E.  Pifer,  Sandusky  Register,  ' 
Sandusky.  Ohio.  j 

DISPLAY  SALESMAN  with  layout  ex-  ' 
Iierience.  Active,  growing  market. 

Times-Democrat,  Altus,  Oklahoma 

OPENING  SEPTEMBER  1  for  adver¬ 
tising  salesman-manager  on  6,090  cir¬ 
culation  daily  in  Indiana.  Need  not  be 
strong  on  layout  but  must  have  good 
sales  ability.  Progressive  newspaper 
in  new  plant  in  exceptional  town  with 
fine  recreational  and  educational  facil¬ 
ities  in  and  nearby.  Send  complete 
resume  in  first  letter  including  age. 
experience,  marital,  family  status  and 
references.  Bo.x  1878.  Editor  4  Pub¬ 
lisher. 

YOUNG.  ENERGETIC,  growing  daily 
of  11,000  circulation,  (Oiart  Area  6) 
in  wonderful  community  wants  a  dis¬ 
play  sales  representative  of  vision, 
with  a  creative,  aggressive  history  in 
newspaiier  advertising  to  join  an  or¬ 
ganization  that  rewanis  hard  work. 
We  want  only  the  man  who  is  willing 
to  plunge  himself  into  success,  work 
until  through  and  demand  recognition 
for  a  good  job.  Please  write  Box  1890, 
Eklitor  4  Publisher. 


REPORTERS 

We  offer  a  future  under  pleasant 
working  conditions  in  a  modem  plant. 
wHh  a  friendly,  capable  staff  putting 
out  a  top  quality  afternoon  daily  (over 
30,000  circulation)  with  an  excellent 
all-around  reputation  —  but  always 
striving  to  improve.  Enough  competi¬ 
tion  to  make  it  interesting.  Good  work 
is  given  recognition  and  initiative  en¬ 
couraged.  Fringe  benefits  include:  2 
weeks  vacation  after  1  year,  3  weeks 
after  5  years  and  4  weeks  after  25 
years ;  exceptional  group  insurance  and 
pension  plans. 

If  you  are  able  and  willing  to  offer 
in  exchange :  the  ability  to  spell  and 
type  easily,  to  be  tiersonable  even  when 
digging  hard  for  news;  experience 
enough  for  a  solid  foundation,  but  still 
learning;  and  the  willingness  to  roll 
up  your  sleeves  and  do  a  job — apply 
to  Personnel  Manager.  Herald.  New 
Britain,  Conn.  Applicants  from  CThart 
Areas  1  and  2  will  be  given  prefer- 


DISPLAY  ADVERTISING 

Experienced,  talented  and  ambitious 
advertising  men  for  a  Florida  Daily. 
Extremely  nice  living  conditions.  Sal¬ 
ary  and  incentive  bonus  commensurate 
with  talent  and  ability  offered.  Only 
top-quality  men  will  be  considered. 
Send  complete  resume  and  references. 
All  inquiries  will  be  treated  confi¬ 
dentially  and  acknowledged. 

Box  1892,  Editor  4  Publisher. 


EDITOR,  experienced  or  knowledgeable 
in  retail  wholesale  food  business, 
wanted  for  key  position  on  staff  of 
"FOOD  MERCHANDISING’’— national 
business  publication  serving  retail  and 
wholesale  grocery  business.  Write  or 
’phone:  E.  L.  Henderson,  President. 
Business  News  Publishing  Co.,  450  W. 
Fort  St.,  Detroit-26,  Michigan.  WO 
2-0924. 

NEWS  EDITOR,  30  to  45.  to  revitalize 
stagnant  25,000  daily  with  imagina¬ 
tion,  energy,  tact  and  prudence.  Must 
have  previous  daily  editing  experience 
with  a  record  of  steady  employment 
and  consistent  promotions  and/or  ad¬ 
vances  from  job  to  job.  Must  demon¬ 
strate  ability  to  handle  staff,  and  docu¬ 
ment  (with  tearsheets)  a  thorough 
grasp  of  local  news  coverage,  photog¬ 
raphy  and  modem  typography.  Must 
maintain  a  view  of  the  "big  picture” 
while  working  in  the  front  line  wher¬ 
ever  the  need  is  greatest,  with  one  eye 
on  the  budget  and  the  other  on  con¬ 
tinuously  improving  quality.  Mid-east-  | 
ern  region.  Box  1835,  Editor  4  Pub¬ 
lisher. 

REQUIRED  IMMEDIATELY:  several 
reporters  with  solid  newspaper  back¬ 
grounds  for  employment  with  leading 
chain  of  radio  stations. 

These  positions  offer  a  pioneering  chal¬ 
lenge  in  the  field  of  electronic  journal¬ 
ism.  Microphone  work  not  required.  I 
Please  forward  background,  samples  of  i 
copy,  and  salary  requirements  to  Box 
1830,  Editor  &  Publisher. 

REPORTER,  with  minimum  of  6 
months’  experience,  for  suburban  beat 
covering  every  phase  of  community 
activities.  Must  have  car.  New  Ehigland 
daily  100,000  circulation.  Please  state 
salary  requirements.  Box  1809,  Editor 
A  Publisher. 

REPORTERS,  DESKMEN  for  edito¬ 
rial  departments  on  daily  newspapers 
in  Chart  Areas  6,  7,  8,  10  and  11. 
Experienced  or  qualified  beginners. 
Send  full  typewritten  resume  to  Inland 
Daily  Press  Assn.,  7  South  Dearborn 
Street,  Chicago  3.  No  charges. 

(HMPETENT,  RELIABI.E  DESKMAN 
for  hard-hitting  midwest  daily.  30.000 
class.  Excellent  opportunity  for  fast,  > 
capable  combination  copy  editor-head-  I 
line  writer-rewrite  man.  Box  1848,  | 
Editor  A  Publisher.  I 


CAPABLE  WOMAN  feature  writer 
experienced  in  feature  page  layout. 
Emphasis  on  society  picture  pages  and 
features,  but  general  news  and  feature 
assignments  included.  For  competitive 
midwest,  28,000  daily.  Outstanding  op¬ 
portunity  for  dedicated  professional. 
Box  1864,  Elditor  A  Publisher. 

CITY  EDITOR.  Educated,  experience*! 
to  handle,  with  assistant,  full  coverage 
of  small,  progressive  city  called  in 
national  magazines  "honestly  friendly" 
and  "ideal  environment,"  "healthiest 
in  U.S.”  Good  pay.  Write  Publisher, 
Daily  Plainsman.  Huron,  S.  Dak. 

EXPERIENCED.  COMPETENT  RE¬ 
PORTER  for  medium-size  Ohio  daily. 
Primary  job  writing  daily  business 
column  and  features.  Opportunity  al¬ 
most  unlimited  in  forward-looking  or¬ 
ganization.  Box  1858,  Editor  &  Pub¬ 
lisher. 

MANAGING  EDITOR,  city  editor  or 
slot  man  wanted  for  university  jour¬ 
nalism  faculty.  Salary:  $8500  to  $10,000 
a  year.  Box  1849,  Elditor  4  Publisher. 

TOP-NOTCH  MANAGING  EDITOR 
For  fast-growing  newspaiier  in  South¬ 
ern  California.  Hard  work  and  in¬ 
genuity  required.  Must  be  a  leader  and 
experienced  in  all  phases  of  editorial 
department,  including  photography. 
Salary  $15().  Box  1860,  Editor  4  Pub¬ 
lisher. 

WANTED :  Enterprising,  imaginative 
woman  to  run  larere  and  growing  wom¬ 
an’s  department.  Box  1850,  Editor  4 
Publisher. 

YOUNG  REPORTER.  Opportunity  to 
join  staff  of  medium-size  Ohio  daily  on 
beat  providing  wide  variety  and  chance 
to  demonstrate  versatility  and  merit 
advancement.  Wire  or  write  us  about 
yourself,  education,  experience,  mili¬ 
tary  status.  Box  1847,  Editor  4  Pub¬ 
lisher. 

ADVANCEMENT  BLOCKED)  in  pres¬ 
ent  position?  Prize-winning  5-M  daily 
wants  man  experienced  all  beats  with 
ideas,  initiative  to  develop  features 
and  depth  stories,  intensify  local  cov¬ 
erage.  Prefer  college.  If  you’re  a 
sharp  reporter  or  city  editor  looking 
for  advancement  opening  in  pleasant, 
good-to-live-in  community,  here’s  your 
spot.  Liberal  fringe  benefits.  Details, 
clips,  references  first  letter.  Paul  Stan¬ 
field,  Editor,  Spencer  Daily  Reporter. 
Spencer,  Iowa. 

ASSOC.  EDITOR:  SPORTS 
Leading  golf  magazine  moving  e<litor- 
ial  olfices  to  suburban  Oinn.  desires 
man  experienced  in  sports  writing  and 
editing.  Resume  to:  GOLF  DIGEST, 
212  E.  49  St.,  N.  Y.  17. 

DESK  MAN  wanted  by  progressive 
suburban  daily  near  New  York  City. 
Advancement  possibilities  excellent. 
Write  background,  salary  expected  to 
Box  1909,  Editor  4  Publisher. 
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HELP  \^  ANTED 

Editorial 


CONNFCTRTJT  KEWSPAPER  would 
like  to  interview  youngr.  alert,  intelli¬ 
gent  reimrter  who  would  like  to  help 
make  a  goo<l  paper  better.  Gcxid  sal¬ 
ary,  heavy  fringes,  opixirtunity  to  see 
ideas  accepted,  time  .and  space  to  de¬ 
velop  complete  stories.  Ple.ase  include 
full  background,  present  salar.v.  ex- 
I>ected  salary,  availability,  particular 
interests  in  first  letter.  Bo.x  ISk",  Edi¬ 
tor  &  Publisher. 


GOPYREADERS  —  Fast-growing,  iiro-  1 
gressive  daily  (116,000  circulation)  hi^-  | 
opportunity  for  exiierienced,  fast,  and 
accurate  desk  men.  Salary  $6-7.650 
year,  depending  on  experience  and 
qualifications;  many  fringe  benefits. 
Personnel.  The  Record.  150  River  St., 
Hackensack,  N.  J. 


ESTABLISHED.  PRIVATELY- 
f)WNED,  lal)or-en<lors^  weekly  plan¬ 
ning  expansion  and  new  format  ne^s 
a  Houdini  who  can  write,  edit,  make¬ 
up,  promote  and  sell  the  idea  in  area 
of  60,000  trade  unionists  in  Chart 
Are,a  6.  Right  price  for  right  man 
and  more  to  come.  Box  1889,  Editor 
&  Publisher. 


GENERAL  REPORTER  with  some 
knowledge  of  photography  or  desire  to 
learn.  Will  teach  all  rudiments  of 
newspaper  work  including  desk  work 
if  desired.  In  rapidly  growing  city  in 
Land  of  Enchantment.  Would  prefer 
lieginner  who  wants  opportunity  in  or¬ 
ganization  of  11  papers.  Give  s.alary 
exi>ected  an<l  tell  all  in  letter.  John 
McMillion,  Managing  Editor,  News- 
Journal,  Clovis,  New  Mexico. 

fmmmmmmmmmmmmmmmmmmmmm, 


HELP  W.ANTED 

Editorial 


EDITORIAL — Journalism  School  grad 
or  with  some  exi)erience  on  daily  pa-  i 
per.  We  are  national  weekly.  Work  j 
entails  reporting,  rewrite,  copy  reading, 
makeup.  $4-5090  to  start.  Midwest.  1 
Box  1883,  Editor  &  Publisher.  1 


MCTROPOLITAN  P.M.  in  Northeast 
has  oiiening  for  exi>erience<l  copy  e<li- 
tor  in  job  with  high  potential.  Stand¬ 
ards  high,  men  must  match.  Send  full 
resume,  references.  Box  1879,  Editor 
&  Publisher. 

NEWS  EDITOR -REPORTER.  Full 
charge  news  side  solid  12-page  weekly. 
Cieneral.  sports,  features.  Camera 
know-how  desirable.  $9n  week.  Open 
Aug.  1.  Raymond  Herald,  Raymond,  I 
Wash 


PHOTOGRAPHER  -  REPORTER, 
young,  who  knows  sports,  for  socially 
signihcant  weekly  newspai)€r  with  odd 
hours  in  Stratford,  Conn.  Prefer  J- 
graduate.  Slate  salary.  Write:  Strat¬ 
ford  News,  or  call  DR  8-7328. 


REPORTER 

Exi>erience  preferable.  Good  pay,  top  ^ 
l)enefits.  excellent  working  conditions.  ’ 
wide  oi^en  chance  for  advancement  in  | 
growing.  S-pai>er  group.  Write:  Editor,  j 
The  Hutchinson  News,  Hutchinson.  ' 
Kansas. 


REPORTER  for  city,  township  affairs,  j 
tK>litics,  i)olice,  fire,  downtown  heat 
and  some  features.  Camera  knowledge  ' 
helpful.  Clear,  concise  work  with  some  I 
previous  ex|>erience  required.  Niles  j 
Daily  Star,  Niles,  Mich.  i 


CLASSIFIED  AD  ORDER  FORM 


NAME 

ADDRESS 

CITY 

•»  _ 
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COPY: 


STATE 


insortions 


Q  Assign  a  box  number  and  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 

"Situations  Wanted"  payable  with  order 
(See  classified  rate  structure) 


HELP  \i,4.NTED 

Editorial 


HELP  W.VNTED 


Mechanical 


QUALITY  NEWS  REPORTER  needed 
to  replace  one  who  will  soon  retire. 
We’d  like  an  experienced  general  re- 
I)orter,  preferably  a  man.  who  prizes 
accuracy  and  good  writing,  for  immed¬ 
iate,  full-time,  permanent  5-vlay-a-week 
position.  This  is  a  growing.  14,000- 
plus  circulation  morning  daily  in 
Plattsburgh,  locate<l  on  the  shores  of 
Lake  Champlain  and  in  the  foothills 
of  the  Adirondacks  ...  a  l>eautiful, 
healthy,  and  economically  vigorous 
area.  If  you  are  a  first-class  newsman, 
please  write  full  details,  including  sal¬ 
ary  ex|iecte<l,  to:  Editor.  Press-Republi¬ 
can.  Plattsburgh,  New  York.  Check 
this  newspa|>er,  area  and  opiiortunity 
at  once ! 


R.VRE  OPPORTUNITY  for  knowledge¬ 
able.  cost-conscious,  energetic  man  to 
l>ecome  part  of  an  aggressive  manage¬ 
ment  team  as  prmluction  suiwrinteml- 
ent  of  plant  now  producing  two  large 
weeklies  and  substantial  volume  of 
commercial  printing.  Expansion  pro- 
i  gram  includes  more  newspapers  and  a 
•  rotary  offset  press  to  be  installe<l  scion, 
j  Applicants  should  be  under  45.  with 
I  college  and  or  graphic  arts  degree. 
Attractive  salary.  incentive  tionus, 
other  fringe  lienefits.  Pleasant  rur.al, 
yet  cosmopolitan  Chart  Area  2  com¬ 
munity.  Write  giving  biographical 
data,  exiierience,  earnings  record  to 
‘  Box  1884,  Editor  &  Publi.sher.  Replies 
I  will  be  held  in  confidence. 


REPORTER,  energetic,  accurate,  for 
38,000  P.M.  daily  in  new  building. 
(Thart  Area  2.  Bo.x  1880,  Editor  & 
Publisher. 


REPORTER  for  general  assignment,  j 
area  and  state  government  coverage : 
should  lie  exiierienced;  for  six-day  af¬ 
ternoon  newspaiier,  no  Sunday :  cap¬ 
able,  congenial  co-workers;  ixcellent 
community:  opjiortunity  for  interest¬ 
ing.  broadening  hard  work.  Write 
Editor,  Bismarck  Tribune,  Bismarck. 
N.  D. 


REPRESENTATIVES  WANTED  in 
major  cities  to  interview  prominent  in¬ 
dividuals  and  secure  biographical  data 
alKiut  them  for  national  jieriodical. 
Send  summary  of  exiierience  and  back¬ 
ground.  State  hourly  rate  required. 
Write  Box  1902,  Editor  &  Publisher. 


.SOUTH  FLORIDA  A.M.  of  20-M.  near 
Ft.  Lauderdale,  Fla.,  has  opening  for 
young,  imaginative  reporter.  Semi 
resume  with  headshot  to  Box  1885,  Edi¬ 
tor  &  Publisher. 


SPORTS  WRITER  wanted  on  7-day 
Ohio  medium-size<I  daily.  Prefer  young 
man  with  wide  knowlerige  of  sixirts. 
We  can  teach  all  asiiects  of  the  news¬ 
paiier  business  including  photography. 
Excellent  vacation  and  iiension  plans 
and  other  lienefits.  Write  fully  includ¬ 
ing  typing  Sliced,  Bo.x  1882,  Editor  & 
Publisher. 


THE  MIAMI  HERALD 

Like  bri^bt,  accurate  heads  and  skill¬ 
fully  e<lite<l  copy?  Can  you  bat  in  our 
league?  We  have  two  copy  editor  open-  i 
injrs  which  offer  i>ermanent  employ-  j 
ment,  excellent  pension  and  vacation 
l)enefits,  sui)erior  working;  conditions 
and  opixYrtunity  for  advancement.  Give  | 
complete  details  of  your  experience  and  ' 
e<iucation  in  your  first  letter  to:  George  | 
Beel>e.  ManaRinff  Editor,  The  Miami 
Hetahl,  Miami  30,  FIori<la. 


TOP-NOTCH  EDirOR  to  run  sports  , 
desk  on  Metropolitan  A.M.  in  Chart 
Area  2.  Box  1908,  RHtor  &  Publisher.  1 

WOMEN'S  NEWS  WRITER  i 

Inland  Southern  California  daily,  with 
State  and  National  reputation  for  edi¬ 
torial  excellence,  seeks  young  woman 
for  permanent  staff  position.  Must 
have  Women’s  Editor  iiotential.  Re¬ 
quire  1  to  2  years  daily  newspaper  ex¬ 
perience,  with  strong  flair  for  page 
layout.  Send  resume  and  statement  of 
requirements  to:  Box  1900,  Editor  & 
Publisher. 

Mechanical 


COMPOSING  ROOM  FOREMAN 
Excellent  job  for  man  who  knows  ma¬ 
chines,  floor,  some  markup.  Must  be 
2.5-40.  Able  to  handle  men  well  and 
maintain  top  production.  Good  salary. 
Chart  Area  2.  Box  1814,  Editor  & 
Publisher. 


E.XPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  departments.  Chart 
Areas  6,  7,  8,  10  and  11.  Send  full 
I  typewritten  resume  to  Inland  Daily 
I  Press  Assn..  7  South  Dearborn  Street, 
]  Chicago  3.  No  charges. 


MECHANICAL  SUPERINTENDENT— 
Man  to  assume  complete  responsibility 
for  all  proiluction  and  maintenance  on 
daily  newspaiier  of  29,000  circulation. 
Chart  Area  7.  Bo.x  1904,  Editor  & 
Publisher. 


Miscellaneous 

JOB  OPPORTUNmES  on  Pennsyl- 
Vania  newspaiiers.  Our  members  need 
well-qualified  reixirters,  editors,  adver¬ 
tising  and  circulation  men  and  back 
shop  personnel.  Write  PNPA,  2717  N. 
Front  Street,  Harrisburg,  Pennsyl¬ 
vania. 

Photography 

PHOTOGRAPHER  for  45,000  suburban 
daily  in  Chart  Area  2,  Highest  pro¬ 
fessional  competency  required.  Pay 
according  to  ability  and  experience: 
busy  37*'i  hour  week.  Box  1837,  Editor 
&  Publisher, 

Public  Relations 

NEED  REAL  PRO  who  likes  the  ex¬ 
citement  of  major  campaigns.  Trav¬ 
elling  involved.  Chart  Area  6  base. 
Send  resume.  Box  1865,  Editor  &  Pub¬ 
lisher. 


PUBUC 
I  RELATIONS 
WRITER 

We’ve  been  looking,  but  we 
haven’t  found  our  man.  It’s 
tempting  to  consider  compro¬ 
mise,  but  we  are  convinced  we 
need  a  man  with  approximately 
5  years  top  quality  business 
writing  experience  and  public 
relations  potential,  so  he  will 
grow  into  the  career  opportunity 
available  in  our  Public  Relations 
Department. 

Opening  holds  very’^  heavy  re¬ 
sponsibility  for  business  fea¬ 
tures,  news  stories,  speeches, 
film  scripts;  yet,  not  a  backroom 
writing  job.  Our  man  probably 
has  h^  experience  in  the  South 
and  has  worked  w'ith  foresters, 
management,  community  citi¬ 
zens.  He’ll  set  up  special  events, 
edit  an  external  newspaper. 
He’ll  do  some  photography  and 
he  expected  to  advise  on' public 
relations  matters. 

Send  re.cume,  present  earnings 
to: 

Industrial  Relations  Department 

BOWATERS 

SOUTHERN  PAPER  CORP. 

Calhoun,  Tennessee 

TR.\DE  SCHOOLS 

I  Linotype  School 

1  OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
I  Free  Information 
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Advertising 

Mechanical 

Circulation 

SITUATIONS 

WANTED 

Publicity 

Editorial 

Management 

Administrative 

Display  Advertising 

Editorial 

1  Production 

PRESENTLY  HMPLOYED  General 
Manager  (4  years)  seeks  challenge  and 
opportunity  in  Chart  Area  3.  Age  36. 
marrietl.  4  children.  Missouri  grad. 
Fourteen  years’  newspaper.  Move  be¬ 
fore  start  of  Fall  school  term.  Com¬ 
plete  resume  and  references,  including 
present  employer.  P'Tsonal  i''terview  , 
after  June  17.  Rich<vrd  A.  A  dreaus. 
The  Commercial  Dispatch.  Box  511. 
Columbus.  Mississippi. 

NEW'SP.APLK  EXECUTIVE  seeks  po-  I 
sition  as  :ul  director  or  assistant  in 
business  management  on  20  M  to  50  M  | 
daily.  14  years’  experience.  10  in  man-  . 
agement  in  national  sales  up  to  100  M. 
Strong  on  administration,  sales  train-  ' 
ing.  market  research,  promotion.  Mar-  ■ 
rietl,  age  3S,  college.  Bo.x  1907.  Editor  , 
&  Publisher.  | 

PUBLISHER,  36,  with  16  years’  ex-  | 
I)erienre.  wants  to  publish,  assist  or  I 
nianager  20,000  or  larger  daily  in  i 
^uth.  Proven  record,  excellent  news-  ! 
pai)er  references.  Aggressive,  enthusi¬ 
astic,  dynamic  management.  Ability  to 
increase  advertising,  circulation  and 
profits,  increase  production,  or  upgrade  ' 
news  department.  Experience  and  ' 
training  in  all  phases  metro  to  small  I 
dailies.  For  resume  and  references: 
Box  1774,  Etiitor  &  Publisher.  i 

Cartoonists 

CARTOONIST  ...  out  of  work  .  .  . 
this  is  a  bad  situation.  Please  write 

1817,  Editor  &  Publisher. 

Circulation  | 

APE  YOU  LOOKING  FOR 
CIRCULA'nON  EXPERIENCE? 

With  a  total  of  15  years’  newspaper 
experience — A.M.,  P.M.  and  Sunday,  , 
in  100,000  to  263.000  class— I  have  the  I 
following  to  offer : 

Thorough  knowledge  A.B.C.,  Little 
Merchant,  all  phases  Home  Delivery,  ' 
Street  and  Dealer  Sales,  Mail  Circula¬ 
tion.  all  types  of  Circulation  Promo¬ 
tion  work  including  ’’Home  Reading 
aub  Plan." 

Have  supervised  both  District  Man¬ 
ager  and  Franchised  Operations.  Strong 
on  Personnel  and  detail  handling.  Ca¬ 
pable,  willing.  Available  immediately. 
Box  1846,  Eklitor  &  Publisher. 

ORCULATTON  MANAGER  seeks  op¬ 
portunity.  23  years’  experience  from 
canvasser  to  managter  —  combination 
and  competitive.  Proven  record.  Age 
42.  Box  1787,  Editor  &  Publisher. 

aRCULATION  MANAGER  stymied 
in  present  position  anxious  for  change. 
Sound  circulator — good  promoter— ex¬ 
perienced  with  metro  newspapers.  In¬ 
terested  in  anything  with  a  future. 
Top  references.  Box  1877,  Editor  & 
Publisher. 


FLORIDA  DAILIES  /  WEEKLIES  — 
Please  Note:  Permanent  Florida  Resi¬ 
dent.  Fourteen  years’  exi>erience  (6  in  i 
Florida).  Age  38.  Top  layout.  A  Sales-  ! 
man  who  can  ’Sell  the  Newspaper  , 
Story  Intelligently.’  Salary  open,  j 
Available  now  I  Kindly  wire  or  air-  I 
mail  Box  1841,  Editor  &  Publisher.  I 

DISPL^VY  AD  MAN- 
SALES  OR  MANAGEMENT 
Immediately  available.  Top  production  | 
Royal  Anderson 

1042  “A”  Street  Sparks,  Nevada 


Correspondents 


CAPE  CANAVERAL  feature  writer, 
areredited.  responsible.  No  confliction 
with  wire  services.  P.O.  Box  846,  Mel¬ 
bourne,  Fla. 

WORLD-WIDE:  Editor  (small  Colorado 
daily)  and  journalist  wife  on  year 
tnn  around  world.  Assignments,  Inter- 
viev  features,  photos,  anywhere.  Box 
1863,  Editor  &  Publisher. 


YOUR  STRINGER  IN  SWEDEN 
Experienced,  versatile  newsman  can 
supply  local-angle,  special  articles.  Box 
1868,  Editor  &  Publisher. 


AT  YOUR  SERVICE 

w  strinjrer.  correspondent  or  reporter, 
^yinjc  writer  with  own  plane  will  ^ive 
instant  on«the-spot  coveratfe  of  your 
story  or  develop  own  features.  For 
complete  details  write  Box  1897,  Editor 
&  Publisher. 


♦♦EDITORS  &  REPORTERS^T 

National  clearing  house  for  competent  I  ' 
personnel  coast  to  coast  at  no  charge  | 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency)  1 
56  W.  45  St..  New  York  OXford  7-6728 

I  CAN  WRITE.  I  know  type  and  what 
it  can  e.xpress.  I  think  it’s  a  shame 
for  a  weekly  to  be  dull.  If  you  feel 
same.  I  need  you.  Prefer  East  (Toast 
from  Va.  up.  Write  Bo.x  1766,  Editor 
&  Publisher. 

NEWS  EXECUTIVE 

Efficient  administrator  who  knows 
ail  phases  of  newsroom  manage¬ 
ment,  award-winner  with  wide 

reputation,  local  news  specialist, 
experienced  in  community  rela¬ 

tions.  Age  38,  college  degree,  ten 
years’  with  present  metropolitan 
employer.  Seek  editorship  quality 
I  daily.  Box  1799,  Editor  &  Pul^  I 

I  lisher. 

SEASONED  PHOTOGRAPHER  wants 
job  permitting  development  of  native  ; 
writing-reporting  talents.  Prefer  Indus-  ' 

I  try.  Bo.x  1797,  Elditor  &  Publisher.  | 

^  TRIPLE  THREAT  COVERAGE  j 
,  CAPITAL  C7ITY  police,  courthouse, 
general  assignment  reporter  with  two  I 
I  years’  experience  desires  chance  to  ad-  I 
1  vance.  J-grad,  24,  family,  draft  ex-  ; 
empt.  Available  any  Chart  Area.  Box  i 
1796,  Editor  &  Publisher.  ! 

REPOR’TER,  FEATURE  WRITER.  29. 
looking  for  editor  receptive  to  talent, 
initiative;  B.A.,  three  years’  experi¬ 
ence.  Bo.x  1829,  Editor  &  Publisher, 

RETITRN  TO  NEWSPAPER  WORK 
sought  by  press  relations  manager 
large  corporation.  Experienced  all 
phases  news  work.  Seeking  post  as 
reporter  or  copy  editor  medium  or 
large  daily.  Age  41,  family  man.  U.  of 
Calif,  grad.  Top  references.  Box  1785, 
Editor  &  Publi^er. 

MANAGEMENT,  or  si^ialty  beat. 
Westerner,  early  30s,  with  metropoli¬ 
tan  reporting,  smalltown  editing. 
Craftsman.  No  dud.  Settle  Chart  Areas 
8-12.  Box  1859,  Editor  &  Publisher.  | 


NEW  ENGLAND  DAILY  is  object  of 
community-minded  reporter.  Five  years’  I 
experience.  Married,  child,  28.  veteran,  j 
B.A.  Box  1857,  Editor  &  Publisher, 


PRIZE-WINNING  NEWS  EDITOR  top 
small  daily  wants  ME  slot  bigger  pa¬ 
per;  Pulitzer  Prize  winning  editor  says 
I’m  ready;  29.  married.  12-year  news 
vet;  BS  journalism;  know  business 
from  advertising  to  remelt  pot.  Box 
1856.  Editor  &  Publisher. 

FAMILY  MAN.  presently  employed.  15 
years’  experience  in  writing,  desk  work. 
Seeks  position  with  daily,  weekly,  or 
biweekly  in  small  community.  Please 
describe  e<lucational  facilities.  Box 
190.3,  Editor  &  Publisher. 


N.  Y.  C.  DAILY  EDITOR  wants  out  of 
commuting  rat  race.  Will  swap  hi  5- 
figure  salary  for  less  t$$  as  managing 
esiitor,  city  editor  in  pleasanter  area. 
Experience*!  news,  telegraph,  sports, 
feature  desks,  layout,  makeup.  Excel¬ 
lent  reputation.  Available  immediately. 
Box  1899,  Elitor  &  Publisher. 


JOURN.XLISM  GE4DUATE.  23,  ready 
for  work  anywhere  in  East — reporting 
or  PR.  Daniel  Weissman,  75  Pine¬ 
apple  St.,  Brooklyn  1,  N.  Y. 

REPORTER.  raATURE  WRITER,  24. 
Military  completed.  B..\.,  M.A.  in 
August,  J-minor  I«oks  forward  to  be¬ 
ginning  Septeni’oer  1,  Intellectual  ca¬ 
pacity,  cultural  interests,  sport  knowl¬ 
edge.  Seeks  job  on  progressive  daily. 
Box  1896,  Elitor  &  Publisher. 

RETIRED  ARMY  WRITER.  14  years’  1 
news  —  sports  —  features.  Press-Public 
Relations.  .Available  immediately  for  I 
any  size  paper,  corporation  or  college.  i 
Fred  Forster,  PO  Box  74;J,  Newburgh, 
N.  Y. 

TELEGRAPH  EDITOR  —  Mature,  cap-  1 
able,  long-experienced  deskman  seeks  ! 
wire  etliting  |>ost  with  solid  future  on  I 
daily  in  Chart  Areas  6.  7,  8  or  10.  I 
College  degree,  family,  best  references.  I 
Bo.x  1905,  Editor  &  Publisher.  ' 

30-YEVR  OLD  MANAGING  EDITOR  , 
of  small  daily  wants  to  go  big-time. 
Box  1894,  Editor  &  Publisher. 

Mechanical 

COMPOSING  ROOM  FOREMAN.  i 
MECHANICAL  SUPERINTENDENT,  i 
BUSINESS  M.ANAGER— 

32  Years’  Newspaper  Experience.  Run¬ 
down  operations  a  specialty.  Expert  in 
procedures,  morale  builder,  low  oper¬ 
ating  costs.  Can  convert  to  new  proc¬ 
esses.  $12-15,000  salary  bracket.  Union. 
Non-drinker.  Available  now!  Box  1731, 

I  Eklitor  &  Publisher. 


SUPERINTENDENT  experienced  in 
hot  and  cold  type,  TTS,  seeks  plant 
with  problems  that  know-how  and 
ability  can  solve.  References.  Box  1775, 
Editor  &  Publisher. 


COMBINATION  PRESS-STEREO  — 
Goss  Tubulars.  Universals,  Scotts  and 
offset.  Available  June  thru  August. 
Family  man.  non-drinker,  1907  Kim- 
bark  Dr.,  Nashville-12.  ’Tenn. 

LINO.  OPERA'TOR  in  Indiana,  20 
years  old.  2  Gal.  hr.  Want  full-time. 
Like  to  work  in  Indiana.  Hard  of 
hearing.  H.S.  Grad.  ’Thomas  Rogers, 
522  No.  Vine  St.,  Fairmount,  Indiana. 

TELETYPESETTBR  OPERATOR,  e.x- 
perience*!  in  newspa)>er  and  commer¬ 
cial.  Write  Box  1891.  Editor  &  Pul)- 
lisher. 


PRODUCTION  MANAGER  or  assist¬ 
ant.  Paper,  location  should  have  evi¬ 
dent  growth  potential.  Resume  upon 
request.  Box  1867,  Editor  &  Publisher. 

PRODUCTION  M.ANAGEHl  or  compos¬ 
ing  superintendent.  Over  20  years’  ex¬ 
perience  in  all  departments  —  Press, 
stereo,  fast  etch  and  ITS.  Now  em¬ 
ployed  as  production  manager.  Best 
references.  Box  1901,  Editor  &  Pub¬ 
lisher. 

Public  Relations 

I  LE.AD  NINE  LIVES — write  news, 
features,  publicity,  radio,  booklets; 
sales  aids;  advertising  copy,  layout; 
pro«luce  major  shows;  33,  family; 
highest  references.  Relocate.  Box  1873, 
Editor  &  Publisher. 

MAN.  27.  with  21  months  on  "top 
ten”  news  staff,  journalism  BA.  po¬ 
litical  science  M.A,  seeks  person  or 
company  striving  to  accent  coverage 
.  of  domestic  and  foreign  politics 
!  through  house  organ,  executive 
,  speeches.  PR  program,  or  other  media. 
Box  1874.  Editor  &  Publisher. 

W.ANTED:  A  JOB  THAT’S  FUN  in 
public  relations  for  horse  racing,  base- 
i  ball  or  similar  field.  Newspaper  re- 
j  porter  last  7*2  years.  Ivy  graduate, 
’53.  Fed  up  with  steady  diet  of  school 
boards,  city  councils,  etc.  Resume, 
writing  samples  on  request.  Box  1851, 
Etlitor  &  Publisher. 

.  WRITER.  EDITOR.  College  or  com¬ 
mercial  ;  colorful  or  technical.  Able 
newspaperman  with  growing  family. 

I  Permanent.  Chart  Areas  8-12,  3,  4,  5. 

,  Bo.x  1869.  Editor  &  Publisher. 

COLLEGE  NEWS  BUREAU,  public 
I  relations  {losition  sought  by  marrietl 
man  with  six  years’  of  varied  news- 
paiier  e.xiwrience  including  sports.  Now 
municipal  reporter  on  a  northeastern 
1  daily.  Box  1906,  Etiitor  &  Publisher. 

NEED  A  SHORT  JOB  DONE?  Writ- 
I  ing.  e<liting,  reporting,  field  research, 
;  survey  and  analysis?  Have  3  weeks. 
I  comi)etence;  go  anywhere.  N.  Y.  based. 
School,  institutional  PR  specialty.  Box 
18sl.  Elitor  &  Publisher. 


Special  Editions 

"WE  DON’T  SCORCH  THE  EARTH”. 
We  sell,  write,  and  print  or  any  por- 
I  tion  thereof.  References  and  proven 
results.  Robert  Peck  Carmaan  A  As- 
I  sociates.  P.O.  Box  3485,  Austin  13, 
!  Texas.  Hickory  2-8682. 
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PRESS  COMMENT 


Shop  Talk  at  Thirty 


By  Robert  L’.  BroMn 

FTC  Raps  Co-op 

The  Federal  Trade  Commis¬ 
sion  is  cracking  down  on  dis¬ 
criminatory  cooperative  adver¬ 
tising  trade  practices  and  it 
l(X)ks  like  newspapers  mig’ht  be 
the  ones  that  will  l)e  hurt  the 
most.  (See  story  on  page  Iti) 

It  do<*sn’t  m*cessarily  have  to 
he  that  way.  The  FTC  action 
could  have  a  salutary  effect  in 
cleaninp  up  co-op  practices  over 
which  newspapers  have  no  con- 
t -ol.  If  that  is  the  case,  co-op 
woui<  then  continue  U)  iie  an 
important  factor  in  the  adver¬ 
tising  scene. 

But  if  manufacturers  now’ 
jrrantinp  co-op  allowances  “run 

'I" 

could  result  in  .severe  curtail¬ 
ment  of  ad  volume. 

And  the  volume  of  co-op  in 
new’spapers  is  substantial.  It  is 
said  to  run  around  a  half-billion 
dollars  annually.  There  is  no 
doubt  that  much  of  it,  if  not 
most  of  it,  represents  a  diver¬ 
sion  of  linape  from  the  national 
or  general  classification  and 
accounts  for  the  losses  in  that 
column.  In  other  words,  linage 
that  once  was  placed  in  news¬ 
papers  at  the  high  national  rate 
is  now'  appearing  in  the  same 
place  at  the  lower  local  rate  and 
jirobably  in  greater  volume. 

We  at  E&P  w’ere  alerted  to 
the  FTC  action  by  a  series  of 
five  articles  which  appeared 
more  than  a  week  ago  in 
iromcn’.s*  IFcar  Daily  of  the 
Fairchild  Publications.  It  was 
a  comprehensive  wrap-up  of  the 
move  which  involved  voluntary 
cease  and  desist  orders  sent  by 
j’TC  to  140  manufacturers  in 
and 


through  .<uch  customer  in  con¬ 
nection  with  the  processing,  han¬ 
dling,  sale  or  offering  for  sale 
by  such  person,  unless  such  pay¬ 
ment  or  consideration  is  avail¬ 
able  on  proportionately  equal 
terms  to  all  other  customers 
competing  in  the  distribution  of 
such  products  or  commodities.” 

The  only  exception  to  the  rule, 
according  to  a  recent  court  deci¬ 
sion,  is  that  a  “good  faith  meet¬ 
ing  of  competition”  might  be 
I*  ga’  jiistiiicaliitii  ior  payment 
of  discriminatory  promotional 
allowances. 

FTC’s  massive  assault  is  con- 
taine<l  in  voluntary  cease  and 
'^'*si»t  uitii  rs  sciit  to  I  JCp  iiinna- 
facturers  to  avoid  expensive  liti¬ 
gation.  The  letters  were  sent 
June  1,  theoretically  w’ere  re¬ 
ceived  June  1,  and  the  recipients 
were  given  20  days  in  which  to 
comply. 

That  makes  the  deadline  for 
reply  or  compliances  this  week 
— June  24. 


HOW  DOES  YOUR  GARDEN  GROW? 

PARRISH,  Chicago  Tribune. 


the 

ready-to-wear  neiu. 

The  trade  publication  said 
“data  is  also  being  checked  by 


tion.  It  is  our  belief  that  in  those 
instances  where  this  procedure 
*  ♦  *  is  acceptable  to  a  proposed  re- 

Here  is  the  FTC  letter  to  spondent,  it  w’ill  result  in  sub¬ 
manufacturers,  designed  to  han-  stantial  savings  both  to  the 
die  complaints  on  a  bargain  respondent  and  the  Government, 
basement  mass  production  basis,  “The  enclosed  complaint 
as  printed  by  Women’s  Wear  charges  v  lation  of  Section  2 
Daily:  (d)  with  sufficient  particulars  to 

‘"^our  attention  is  directed  to  inform  your  company  of  the 
the  Special  Report  required  of  offense,  but  without  additional 
your  company  by  Commission  details  of  customer  names,  loca- 
brder  date  Feb.  2,  1962,  and  tions,  volume  of  purchases,  and 
heretofore  filed  with  the  Com-  allow’ances  granted,  which  might 
mission.  From  an  examination  of  i’o  desirable  if  the  case  is  to  be 
this  Special  Report  and  related  litigated.  The  order  is  sufficient 
files,  the  Commission  has  reason  to  inhibit  those  practices  which 
to  believe  your  company  has  vio-  nre  deemed  violative  of  Section 
lated  Section  2  (d)  of  the  2  (d). 

amended  Clayton  Act  in  grant-  “The  attached  agreement  con¬ 
ing  disproportionate  allowances  taining  consent  order  to  cease 
and  that  and  desist  recites  the  admissions 

to  ...  .  '  '  II  ' 

complaint  s’uuuld  issue.  - 

“A  substantial  number  of  sent  settlement  ijurtiuses 


agreement  with  order,  the  com¬ 
plaint  in  its  present  form  and 
the  decision  of  the  Commission 
thereon,  will  constitute  the  pub¬ 
lic  record  in  this  case. 

“The  Commission’s  order  oper¬ 
ates  prospectively,  and  its  issu¬ 
ance  does  not  make  the  respond¬ 
ent  liable  for  fines  or  penalties 
for  past  conduct. 

“When  the  order  has  become 
final,  any  subsequent  violations 
may  form  the  basis  for  appropri¬ 
ate  enforcement  proceedings  in 
the  courts. 

“If  you  wish  to  have  your 
executed  agreement  considered 
by  the  Commission  with  this 
complaint,  it  must  be  signed  and 
returned  within  twenty  (20) 
days  of  your  receipt  of  this 
letter. 

“Your  cooperation  in  respond- 
iniuni- 

dp  p 1 


FTC  for  a  similar  crackdown  w’earing  apparel  companies,  in-  the  order  to  which  respondents  canon  w, 
in  the  grocery,  publishing,  and  vestigated  in  a  similar  manner,  may  consent.  The  agreement  • 

drug  industries.”  If  so,  it  prob-  have  indicated  a  desire  to  dis-  specifically  provides  that  it  is  Howry  Will  Edit 
ably  won’t  stop  there.  The  appli-  pose  of  the  matter  by  consent  for  settlement  purposes  only  and  rj 
ance  field  is  another  that  is  settlement.  For  this  purpose,  a  does  not  constitute  an  admission  T  * 

heavy  in  co-op  advertising.  complaint,  an  order,  and  an  by  the  respondent  that  the  law  Kenneth  A.  Howry  has  been 

*  *  *  agreement  containing  consent  has  been  violated  as  set  forth  in  named  editor  of  Daily  Nevs 

Section  2  (D)  of  the  Robinson-  order,  have  been  prepared.  The  the  draft  of  the  complaint  tr.ere-  Record,  it  is  announced  by  Louis 
Patman  Act,  said  to  be  violated  same  complaint,  order  and  pro-  to  attached.  W.  Fairchild,  president  of  Fair- 

in  the  co-op  advertising  discrim-  posed  consent  agreement  and  “An  executed  agreement  con-  child  Publications  Inc.  Associate 

inatory  allowances,  reads:  order,  are  being  forwarded  to  taining  consent  order  to  cease  editor  since  1958,  Mr.  Howry 

“That  it  shall  be  unlawful  for  other  reporting  members  of  the  and  desist,  if  accepted  by  the  succeeds  Stephen  S.  Marks,  who 

any  person  engaged  in  commerce  industry’.  Commission,  will  dispose  of  the  will  become  publisher  of  Horn 

to  pay  or  contract  for  the  pay-  “Because  of  time,  the  nature  complaint  without  litigation.  Furnishings  Daily. 
ment  of  anything  of  value  to  or  of  the  proceedings,  and  the  pub-  “Should  you  desire  to  enter  During  World  War  1 1,  Mr 

for  the  benefit  of  a  customer  of  lie  interest  involved,  a  uniform  into  such  an  agreement,  the  Howry  established  a  weekly 

such  person  in  the  course  of  such  complaint  and  order,  together  executed  agreement  containing  paper.  War  Times,  for  the  then 
commerce  as  compensation  or  in  w’ith  an  agreement  containing  consent  order  and  the  complaint  60,000  civilian  employes  of  the 
consideration  for  any  services  or  such  a  consent  order,  are  being  will  be  considered  together  by  War  Department  in  the  Wash- 
facilities  furnished  by  or  forwarded  for  your  considera-  the  Commission.  If  accepted,  the  ington  area. 
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The  Bell  System  helps  thousands 


of  small  businesses  to  get  started, 
to  grow,  to  employ  more  people 


Western  Electric  buyer  (left)  discusses  order  with  president 
of  one  of  the  many  small  businesses  which  supply  the 
Bell  System  with  a  wide  range  of  tools,  parts  and  machinery. 


The  Bell  Svsteni’s  niaiuifactiiriiig  and 
supply  unit,  the  Western  h'.leetrie  Com¬ 
pany.  bought  raw  materials,  supplies, 
ecinipment.  ete..  from  nearly  40.000 
other  firms  last  year. 

Nine  out  of  ten  were  small  businesses. 
rhe\  did  a  fine  job  for  ns  and  we  appre- 
eiate  it  greatly.  .\t  the  same  time,  onr 
pnrehases  of  SI. 200. 000.000  meant  a 
great  deal  to  them  and  their  millions 
of  emploxees. 

.\  large  part  of  the  monc\  wc  received 
from  onr  customers,  while  it  made  onr 
own  figures  look  bigger,  went  right  out 
to  help  thousands  of  small  businesses. 

Onr  interests  and  theirs  arc  inter¬ 
twined.  4  her  .  too.  because  of  jobs  and 
wages  and  business,  base  a  vital  stake  in 
anything  that  concerns  the  Bell  S\stcm. 


BELL  TELEPHONE 
SYSTEM 

Owned  by  more  than  two  million  Americans 


r 


Louis  Clifford  of 


The  Cleveland  Press 


SCRIPPS-HOWARD  NEWSPAPERS 


Give  light 

and  the  people  will 
find  their  own  way. 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN 


COLUMBUS  CITIZEN-JOURNAL 


Y  •  ALBUQUERQUE  TRIBUNE 
DENVER  ROCKY  MOUNTAIN  NEWS 


BIRMINGHAM  POST-HERALD 
EL  PASO  HERALD-POST  • 


INDIANAPOLIS  TIMES 


KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR 


PITTSBURGH  PRESS 


KNOXVILLE  NEWS-SENTINEL  • 
•  WASHINGTON  DAILY  NEWS 


>  CINCINNATI  POST  *  TIMES-STAR  .  CLEVELAND  PRESS  AND  Iff 
EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON 
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Generol  Advertising  Dept.  •  •  •  330  Pork  Ave.,  New  York  City^Chicogo  Son  Francisco  Los  Angeles  Detroit  Cincinnoti  Philadelphia  Dallas 


It  was  October  22,  1928,  that  Hoosier-born 
Louis  Clifford  went  to  work  on  The  Cleveland 
Press  ?a  a  beat  reporter.  He’s  been  there  since, 
becoming  assistant  city  editor  in  1935  and  city 
editor  in  1942. 


Lou’s  biggest  story  these  20  years  as  city 
editor?  He  always  says  “it’s  the  one  w'e’re 
handling  at  this  very  minute!’’  Pressed  to 
name  his  true  biggest,  how’ever,  he  will  say 
the  East  Ohio  gas  explosion  of  1944,  in  which 
133  persons  died. 


But  Lou’s  greatest  satisfaction  comes  when 
he  is  able  to  rally  Press  readers  to  itlu  people 
who  are  in  trouble. 


For  the  “Heartache  Baby’’  this  meant  a 
home  where  the  young  parents  of  a  pitifully 
handicapped  child  could  rear  him  far  away 
from  prying  eyes. 


For  the  refugees  of  the  Hungarian  revolt  in 
1956  it  meant  tons  of  new  clothing— paid  for 
by  Press  readers— flown  to  the  refugee  camps 
on  the  Austrian-Hungary  border. 


Lou  and  his  staff  have  won  their  share  of 
awards  for  spot  news  coverage,  photography, 
public  service,  etc.,  of  which  they’re  proud. 
Yet,  soft-spoken  Louis  Clifford  has  always  felt 
it’s  more  important  to  win  readers  and  friends 
than  prizes. 


% 


